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CELEBRATING
70 YEARS OF
SERVING YOU
As we celebrate 70 years of serving our members, associates and
communities, we are so grateful to all of you for choosing us as
your trusted financial partner. Thanks to your commitment to
us, we are happy to share that your credit union is stronger than
ever. This year, we are proud to now serve nearly half a million
members and have surpassed $5 billion in assets. We could not
do it without you!
Our Resilient Community
We know that these last few months have
been very challenging for so many of you.
For years, we have proudly served this
wonderful community, and these trying
times are no different. Thanks to your trust
in us, we have been able to assist over 10,000
members with relief options such as skipa-payment, personal hardship requests
and loan modifications. Through the
Small Business Administration’s Paycheck
Protection Program, we have also been able
to help nearly 2,000 businesses with the
assistance they needed to get through this
unprecedented time. We will always be here
to support our members and businesses of
this resilient community.
Although this year brought some unexpected
challenges, we continue to move forward
with some very exciting initiatives that
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we believe will enhance and improve your
experience as a member-owner. This
year, we began construction on our new
Hampden Township headquarters. You can
learn much more about this on pages 12-13.
We are also preparing to serve members in
Berks County.

Digital Evolution
We continue to reinvest in technology as
a part of our digital transformation. Our
intent is to provide new and enhanced
services that will personalize your banking
experience, whether you are on a mobile
device or in one of our branches. We always
want to provide you with a simpler, faster
and more meaningful experience. Last year,
we launched chat functionality within our
mobile app and through online banking to
allow for more personalized interactions
to address your needs in a timely manner.

Another new element we are excited to
launch through our app is a completely
personalized digital experience that will
be fully tailored to each of your individual
financial needs. The final reveal of our
enhanced digital banking platforms and
website, complete with a redesigned look,
will be unveiled very soon. You can read
more about our brand refresh on pages 4-9.

A New Chapter
Our top priority will always be to offer
you the best service and most secure
mechanisms to achieve what you need
financially through all of life’s moments and
milestones. This digital transformation will
make interactions with technology more
personal and meaningful. We cannot wait
to share these exciting new features of our
digital platforms with you!
While technology is important, we are
dedicated to putting you first in everything
we do. Our MyConcierge™ service offers a
local, dedicated point of contact to guide you
along your financial journey. You can reach
your concierge through our mobile app.
Taking this personal experience to the next
level will help you achieve many wonderful
milestones along your financial journey.

A New Newsletter
As we prepare to reveal our new look
and feel, we wanted to highlight the
renaming of our newsletter as a part of this
transformation. We are happy to introduce
“FaM1ly News” as our enhanced source of
information and updates to our memberowners.
We know that none of these milestones we
have achieved would be possible without
your trust in us, and we are truly grateful
that you are a part of the Members 1st
faM1ly. We look forward to sharing all of the
exciting initiatives ahead and celebrating
70 more years together. Thank you for
continuing to choose us as your credit union.

George Nahodil
President & CEO
SUMMER 2020 | 3

TURNING OVER
A NEW LEAF
For seven decades, we have been
committed to our members,
associates and communities
by building meaningful
relationships in the areas that
we serve. Your trust in us as your
financial partner has played an
integral part in our success and
achievement of some wonderful
milestones throughout the years.
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BRAND EVOLUTION

“Every interaction should
be easy, memorable and
engaging, so you will start to
see more of that through our
communications, materials and
digital channels of delivery.”
Mike Wilson, Chief Marketing Officer/
Chief Relationship Officer

W

e take such pride
in our roots at the
Naval Supply Depot
which have been
the foundation
for everything we
do, and we are so
grateful to our communities for the support
over these past 70 years. We also recognize
that the world around us is constantly
evolving. It is our responsibility to stay at
the forefront of innovation to better serve
you through the delivery channel of your
choosing with a consistent and unparalleled
member experience.
This requires us to be nimble and adapt to
a rapidly changing world, driven by new
technologies and immediate expectations
of consumers. We would like to share some
exciting, forthcoming changes with you, and
we look forward to significantly enhancing
your member experience.
You may be asking, why would we make any
changes to the way we look and feel? And,
why now? There are good reasons for all
of this, and we are excited to share them
with you.

We started nearly three years ago by
conducting a great deal of research through
focus groups and feedback from all of
you! Through this research, we learned
your expectations on immediate digital
experiences that match the excellent service
you receive in our branches. We are taking
that experience to the next level by adding
layers of personalization and sophistication
in everything we do.

Moments & Milestones
We want you to know that we are here to
guide you along your individual path. No
matter what stage of life you may be in, we
can offer solutions and support through
all of life’s moments and milestones. You
will soon begin to see a lot more color and
vibrant imagery that couple with the happy,
friendly and personalized experience that we
have always been associated with, whether
you are on our mobile app, website or in one
of our branches.
“Our top priority will always be putting
our members first by offering the most
meaningful experiences and guidance along
their financial journeys,” said Mike Wilson,
Chief Marketing Officer/Chief Relationship
Officer.
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These quotes from our research helped to inspire our new look and enhanced services.

“Like a simpler time — when you could
trust where you are putting your money.”

“Continue to improve the [financial]
wellbeing of the community.”

What does all of this mean to you as a
member? Although you will begin to see
changes in our app, website and other
materials, we will continue to provide you
with unparalleled experiences. Through
clear and simple messaging, we will be
focused on delivering education and
information that is completely personalized.
We want to be fully engaged to meet your
needs at every level. We know that not every
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“You take pride in
where we live.”
“A sense of place
and trust.”

“Help each member create
their best life possible.”

milestone is a big life event, but we will be
with you through each moment to offer
comprehensive and holistic solutions that
provide you with the level of service and
peace of mind you deserve.
As we enter this next chapter, we look
forward to sharing this exciting evolution
with all of you and we look forward to the
next 70 years!

BRAND EVOLUTION

SECURITY AT
THE FOREFRONT

T

echnology is constantly
evolving, and cyber thieves
become more sophisticated
by the minute. As your
financial partner, it is our
responsibility to make sure
your information is safe.
We know that you trust and depend on us
to be good stewards of your dollars, so we
are constantly focused on protecting your
assets and enhancing our offerings. Today,
digital technology changes everything. As
we continue to grow, we realize the need for
evolution to better meet your needs through
technology and security.
We recently upgraded our security measures
in digital banking by adding an additional
safety layer to ensure your information is

“Our teams are hard at work
each day to remain at the
forefront of keeping your
information secure. We do
this while trying to make
things as easy and convenient
as possible, because we
understand the challenges
of balancing multiple
responsibilities each day.”
Bob West, Chief Information Officer
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We want you to take advantage
of our more than seventy years
of experience and expertise. Go
ahead, ask us anything—literally.
When you’re on our website,
type your question in the “Ask Us
Anything” search bar, where you’ll
find a collection of tips, advice and
articles.

protected and secure. Here are a few tips on
how you can help protect yourself, too:

• Make sure your contact information is
always up-to-date in our app and online
banking so that you can be properly
identified.

• For those of you who use our mobile
app, we ask that you go into the settings
on your phone and turn on “automatic
updates.”

• Never give out your personal information
to anyone who calls, emails or texts about
your account.

• Update your passwords frequently or look
into using a password tool.
As we continue to make security
enhancements, we will make you aware of
any updates. It is always our goal for each
of you to have a convenient, simple, fast
and secure experience. Through our digital
transformation, security will remain a top
priority. We look forward to continuing to
provide you with strong security measures
in all that we do for your credit union. We
thank you for choosing us to help you live
well financially.

Have a little extra cash, but not
sure what to do with it? Need
advice about retiring, buying a
house or planning for college?
Don’t stress—MyConcierge has
your back. Your concierge knows
how to explain personal finance in
simple terms. They will provide you
with the knowledge and tools you
need to make your money work for
you—or connect you with one of our
experts who can.
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BRAND EVOLUTION

DIGITAL BANKING

W

ith digital banking
and our mobile
app, we’re here for
you—wherever
“here” happens to be.
We’ve reimagined
every aspect of our
mobile app to be fast and easy to use. Track
your goals, get advice and manage your
funds from your favorite device—all at your
convenience. We’ll also provide you with
custom content, tips and offers—relevant
to your unique needs. Download our mobile
app today.

MyConciergeTM
We will also be enhancing our MyConcierge
service. As a member, you have access to a
personal concierge—your go-to financial
expert. It’s their full-time job to help you
navigate the details of spending, saving and
planning for the future. They’re the person
you can turn to when you have questions
about your money. Soon, you’ll be able to
talk to your concierge right through our
mobile app.
NOTE: Final app design may differ from the screens pictured.

S

o, what’s not changing?
Our focus on you. Built
by will, forged by people
and powered by a proud
member experience, we’ve
brought a human approach
to banking and have been a
pillar in the community for as long as we can
remember. These are the things that never
change. So, get ready to meet an enhanced
Members 1st.
For more information, please visit
members1st.org/brand-update.
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DEBIT CARD REISSUE

CONTACTLESS
TECHNOLOGY IS HERE
Your Members 1st Visa® debit card is more
than a piece of plastic. It’s how many of us
pay for everyday purchases. Using your new
debit card will be as easy as 1-2-3.
We are excited to offer contactless
technology and a card design refresh to
keep our card top of mind as your preferred
payment choice.
Contactless payment technology means
you don’t have to insert or swipe your card.
Just look for the contactless symbol on
the card reader that resembles a sideways
Wi-Fi icon ( ). This technology will provide
the convenience, speed, simplicity and
security of tapping your card on the card
reader. It’s three easy steps: look for the
symbol, tap your card and confirm the
payment.
Our new contactless cards are safe and
highly secured with encryption that provides
the same protection as the chip in your
card. Behind the scenes with every tap,
transactions are encrypted with a unique
code. This helps us detect and reject any
attempt where someone is trying to use the
same transaction information more than
once. Contactless technology limits card
skimming risks.
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In order to bring contactless technology to
you, we will begin re-issuing our Visa debit
cards to all cardholders throughout the
remainder of the year. It’s important to note
that your new debit card will have a different
16-digit card number than what you have
now. Once you receive your new card, you
will need to activate it by calling the number
included on the sticker on your card. You will
also choose your new personal identification
number (PIN) when you activate your card.
After activating your new card, remember
to update all of your automatic payments
where you have your current card
information saved to avoid a late or missed
payment. Also, don’t forget about your
favorite shopping sites where you may have
stored your card as a preferred payment
method. We look forward to bringing
you this new technology to enhance your
experience as a member.

IMPORTANT UPDATE
As part of the changes to our card
program, we will be discontinuing
Visa gift cards. Effective July 31, 2020,
members will no longer be able to
purchase Visa gift cards.

UNDERSTAND THE
VALUE OF YOUR
HOME’S EQUITY
BY JUSTIN VALENZUELA, CIC, MEMBERS 1ST INSURANCE SERVICES

Whether you are looking to remodel your
home, consolidate bills, add on a room,
install a pool, update your heating or cooling
systems, replace your roof, purchase a
vehicle, pay off medical expenses, vacation,
or need extra cash for college tuition, your
home's available equity could save you a lot
of money in the long run. One of the most
overlooked elements in utilizing your home’s
equity is the impact it may have on your
insurance coverage.
Here are the top three tips to make sure you
are protected:

Add to your dwelling coverage
Make sure you increase the dwelling (home’s
value) coverage in relation to any addition
or remodel to your home. If coverage
amounts are not increased, there could be a
shortage of money available to cover a severe
event like a fire, tornado, flooding or major
plumbing loss.

sometimes required by the insurance
carrier. Consult your agent to see what is
right for your situation.

Don’t miss out on discounts
If energy-efficient products (air conditioner,
water heater, windows, etc.) are being added,
report them to your agent as it is likely that
additional discounts could be available.

Questions?
If you have any questions or would like
a free, comprehensive review of your
specific insurance needs, Members 1st is
here to help. You can reach us by email at
m1stsales@m1stinsurance.org or by phone
at (717) 610-4499.

Pool prep
If you are installing a pool, it is
suggested that you increase your
liability coverage limits due to
the added risk of owning a
pool. Installing a fence
that surrounds
the pool is also
recommended and

Read additional
tips on our blog at
members1stblog.org
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A NEW CHAPTER FOR
YOUR CREDIT UNION
In June, we broke ground
on our Hampden Township
headquarters located in
Cumberland County. The new
campus will be located at the
Hampden Marketplace on
Marketplace Way, near Valley
Road on the east side of I-81.
The move will bring all of our
administrative associates, who
are currently split between two
buildings in the Rossmoyne
Business Center, under one
roof in a three-story, 172,000
square-foot facility.
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In 1997, we moved into our current
headquarters located in the Rossmoyne
Business Center in Mechanicsburg. We are
so grateful to each of you as a memberowner for your commitment over the last 70
years, and we know that the milestones we
have achieved would not be possible without
your trust and support. As we enter this
next chapter, we look forward to improving
efficiencies and remain focused on being
good stewards of your dollars.
We are currently spread across two
buildings which is neither efficient nor
collaborative. We believe selling our current
buildings and consolidating into one facility
is the most fiscally responsible option, with
an expense-neutral end-result. It was also
important for us to remain in our roots of
Cumberland County.

Far left: A rendering of our new headquarters in Hampden Township. Above: An interior wall of
our new Eisenhower Boulevard branch in Dauphin County and the exterior of the new branch,
which will serve as a prototype for new technologies and digital enhancements.

We shared our plans to move with you back
in February of 2019. In preparation, we sold
two of the four buildings later in 2019 that
previously served as office space for some
of our administrative associates. Currently,
our main administrative operations are
in buildings 5000 and 5020 Louise Drive,
using about 120,000 square feet of total
office space.

We are happy to continue our support of
local businesses on this exciting project.
We have hired East Lampeter Township’s
Greenfield Architects for the building’s
design and Mowery Construction in Silver
Spring Township to oversee construction.

EXPANDING OUR FOOTPRINT
We have been hard at work on our initiative to add several new branch locations across
our footprint. Earlier this year, we opened our new branch in Denver to add to our
Lancaster County service area.
In June, we opened a new branch on Eisenhower Boulevard in Dauphin County which
features an all-new design. We are very excited for this new branch because we see it as
a prototype for the use of new technologies in our branches, complete with digital and
touchscreen technology that will provide you with a fully customized experience.
We look forward to expanding our footprint into Berks County with plans for Lehigh
County to follow. Look out for more updates as we enter these new and exciting markets.
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AWARD WINNERS
Our associates have accomplished so much this past year.
Here, we highlight just a few of the many recognitions that
our associates have been awarded in our local community
and beyond.

SARA FIRESTONE

WOMEN OF EXCELLENCE AWARD BY YWCA &
FORWARD THINKER AWARD BY PENNSYLVANIA
CREDIT UNION FOUNDATION
Sara Firestone, Community Relations Manager, was
recently named to the 2020 class of Greater Harrisburg
Area YWCA’s Women of Excellence. Sara was also awarded
the Forward Thinker Award by the Pennsylvania Credit
Union Association. Sara and her team are responsible for the credit union’s community
involvement throughout our seven-county footprint, carrying out key strategic objectives
of community engagement, recognizing a need to strengthen the credit union’s presence,
and researching innovative ways to better serve the needs of our members, associates and
the community. Outside of Members 1st, Sara proudly serves as a board member for Ronald
McDonald House Charities of Central PA and the Harrisburg Symphony Society. She serves
on committees for the Central PA Food Bank, Leadership Harrisburg Area, and TFEC’s Fund
for Women and Girls. We are so grateful to Sara for all of the good that she does working
tirelessly for our organization.

GEORGE NAHODIL

MOST ADMIRED CEO, GAME CHANGER AWARDS
BY THE CENTRAL PENN BUSINESS JOURNAL
George Nahodil, President & CEO, was recognized as a
“Game Changer” by the Central Penn Business Journal
at their awards event held at the end of 2019. George was
named Most Admired CEO in the category of nonprofit
businesses with more than 100 employees. Nominations
were submitted by local readers of the Central Penn Business Journal through an online
application. Honorees were then selected by an independent judging panel.
“We are so proud of George,” Chief Marketing Officer/Chief Relationship Officer Mike
Wilson said. “This award is a great milestone, not just for George, but for Members 1st. It
is wonderful to have a leader who is recognized by the community for his good work that
we can all witness every day. George's dedication to our members, our associates and our
community is unparalleled, and his positive spirit has led us to where we are today as a
credit union. Members 1st has never been stronger or healthier thanks to George's guidance
and servant leadership.”
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ANDY STEELE

TOP 100 BANK ADVISORS FOR 2019
BY BANK INVESTMENT CONSULTANT
Andy Steele, Wealth Advisor, was recognized as one of the
nation’s Top 100 Bank Advisors for 2019 by Bank Investment
Consultant (BIC), a leading information source for bank and
credit union financial advisors. Andy has been providing
financial services for 23 years and played an integral role in developing our Investment
Services and Wealth Management division. For the first eight years of his tenure, Andy
served as the sole Wealth Advisor for all credit union membership. As a testament to
Andy’s hard work and dedication, today we have a team of twelve full-time wealth advisors.
Through our personalized MyConciergeTM service, Andy and his team work with credit union
members to build an appropriate plan that supports their objectives and follows each person
on his or her financial journey. Andy is constantly focused on making the right choices for
our members and giving them a full 360-degree insight into everything we have to offer,
going above and beyond Members 1st Investment Services and Wealth Management.

JESSICA WHITMYER

WOMEN OF INFLUENCE AWARD
BY THE CENTRAL PENN BUSINESS JOURNAL
Jessica Whitmyer currently serves as our VP of Finance/
Controller. In this role, Jess has the very important
responsibility of working alongside our Chief Financial
Officer to ensure the safety and soundness of our credit
union. Jess does so through financial reporting, budgeting and many other financial analyses
related to our financial well-being as a credit union. Throughout her time at Members 1st,
Jess has served as a leader to many members of our Finance team, as well as other associates
who look up to her as a mentor. Outside of Members 1st, Jess is passionate about education
and providing resources for underprivileged children so that they have access to the same
opportunities her children do. Jess is heavily involved with the Gamut Theatre Group in
Harrisburg as well as the United Way of the Capital Region. We are very proud to have Jess
as a leader of our organization and consider her to be a strong woman of influence in the
Central Pennsylvania community.
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DATES TO REMEMBER
AUG. 18 BRAND EVOLUTION UNVEILED*
SEPT. 7

LABOR DAY

OCT. 12

COLUMBUS DAY

OCT. 15

INTERNATIONAL CREDIT 		
UNION DAY
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*Date is subject to change.

CONTACT US
5000 Louise Drive, P.O. Box 40
Mechanicsburg, PA 17055
(800) 237-7288
MEMBERS1ST.ORG

©2020 MEMBERS 1ST FEDERAL CREDIT UNION.
FEDERALLY INSURED BY NCUA. WE DO BUSINESS IN ACCORDANCE WITH THE FEDERAL FAIR HOUSING LAW AND EQUAL CREDIT OPPORTUNITY ACT.

Members 1st FCU does not promote, endorse, or ensure the accuracy of information found on any website or publications referenced in this
publication. This newsletter is intended to be informative in nature and should not be construed as legal or financial advice.

6-20-001

