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FROM THE EDITOR

THESE CHALLENGING TIMES
Pet Age, and the industry it serves, remains as strong as ever.

T

he year 2020 has certainly been unlike
any other. Global Pet Expo’s attendee
and exhibitor numbers this year were
down compared to the 2019 show, and other
consumer and trade events were cancelled.
SuperZoo will not be taking place in August/
September as originally scheduled.
As we move through the summer months,
there has been wave after wave of negativity
coming from news stories and economic data
releases as the effects of COVID-19 and other
shutdowns resonate across the country, but
it’s important to avoid overreacting to fear-inducting statistics. If anything, consumer behavior during the pandemic has shown that
the public needs the manufacturers, distributors and retailers of our industry to provide
their beloved companion animals with the
food, treats, accessories and other specialty
products they need for their well-being and
desire for their happiness.
That’s not to say life will return to normal
in the blink of an eye. We still have a painful, uphill road to climb before we can get
out from under the shadow of COVID-19,

as the pandemic has caused furloughs, job
losses, store closings and a general economic
downturn.
This is why there are leaders, and the savvy veterans of the pet industry will have answers as to how to best navigate these rough
seas. To honor the leaders who have demonstrated their passion for companion animals as
they’ve worked in the pet industry for at least
20 years, Pet Age created its ICON Awards in
2015. During my conversations with retailers,
distributors and manufacturers this year, I
have heard stories of the decisions made by
individuals who are worthy of a nomination
for this year’s ICON Awards. I encourage you
to visit the Awards tab on the Pet Age website
and nominate yourself or a colleague who you
feel is worthy of this recognition.
In the meantime, Pet Age continues to
report on the news. people and noteworthy
products that are making an impact throughout all sectors of the industry. This issue features an examination of the ongoing advancements in pet food, including the most recent
innovations that are producing solution-based
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recipes for dogs and cats. There’s also a special
report on the exciting gifts that are hitting
the market to brighten the day of consumers
and their beloved pets during the upcoming
holiday season.
The profiles in the July issue place the
spotlight on Beke Lubeach of DOGTV,
which provides entertaining programming
for dogs, and Geralynn Cada-Ragan of Meowijuana, which manufacturers some of the
most far out cat toy designs ever. And if you’re
looking for products, Pet Age has that covered
in our Stockroom and Trends & Products sections.
Remember that you are not alone during
these challenging times. Pet Age is here for
you. We exist to connect members of the pet
industry, and we hope you’ll enjoy our offerings to you this month. So with that said,
please take a moment to turn the page and
enjoy!
Glenn A. Polyn
Editor-in-Chief
gpolyn@petage.com
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PET OF THE MONTH

SIAMESE

Fun Fact:

Size: Males typically weigh between 8
to 12 pounds, while females normally
weigh under 8 pounds.

Scooter, a 30-year-old Siamese, set the
Guinness World Record for the world’s
oldest tomcat when he passed away on
April 8, 2016

Appearance: The modern Siamese
has a long, triangular head and large
ears to go along with its long, elegant
body and a long tail that tapers to a
point. Its bright blue eyes are almond
shaped. The traditional form has an apple-shaped head and a slightly chubby
body.
Personality: Extremely fond of people, the Siamese is talkative and opinionated. It is highly intelligent, agile
and loves to play. Being very athletic,
this cat does best with puzzle toys that
keep its brain entertained, teaser toys
to keep its body exercised, as well as a
cat tree to climb.

Primetime Petz Lounge
www.primetimepetz.com

PureBites
Freeze-Dried Treats
www.purebites.com

Vee Cat Wands
www.veeenterprises.com

Tiki Cat Food
www.tikicat.com
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Sanicat Litter
www.sanicat.com

Get the whole scoop on balanced nutrition.
Whole grain goodness is nothing new to the folks at Fromm. When it comes to offering
the best in nutrition for your dog, the Fromm Four-Star line offers several delicious
varieties of multigrain entrées. Each variety is a perfect blend of fruits, vegetables, whole
grains, and great proteins like fish, poultry, and beef. Dogs love them, and pet parents love
knowing they’re providing the wholesome benefits of carefully balanced nutrition.

MANAGEMENT

ADAPTING
TO CHANGE
Now more than ever,
retailers need to connect
with customers.
BY AMY CASTRO

Amy P. Castro, MA, is a business, leadership and communication expert, author
and speaker who helps organizations develop leaders and build amazing teams
one person at a time. She works with pet
industry professionals who want to grow
their loyal customer base by building a
“Best in Show” team that can deliver a
5-Star Customer Experience. Amy is also
the president of Starlight Outreach and
Rescue, a nonprofit rescue in the Houston, Texas, area, and she has personally
fostered more than 1,000 shelter pets.
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ith most states opened back
up for business and customers
being more willing to go out
to shop, pet business owners are finding it
takes flexibility, patience and understanding customers to adjust to the “new normal” that COVID-19 has created for them
and the rest of society.

One of these adjustments has been
dealing with shipment delays and certain
products being unavailable. Although
many retailers say these issues haven’t had
a huge impact on their business or customers, some are having more trouble.
“Changes in order dates and delivery
dates have made it difficult to staff properly,” said Nancy Bleznak, owner of Medford
Pet Supplies in Medford, New Jersey, noting she has had sporadic issues with receiving products from her distributors. She said
another difficulty has been changes in some
distributors’ policies, such as one of her distributors who doubled the minimum order
and added a delivery charge.
However, whether it’s substituting another product or sourcing a specific product from another distributor, retailers are
ready to do what it takes to keep customers
happy. Patti Carter, owner of Patti’s Pet
Depot in Houston, said she’s had some issues getting certain products because many
of them come from China, but she hasn’t
had a lot of unhappy customers as a result.
“Customers seem to be more understanding now. They know it’s not our fault when
we can’t get something in.” She said some
customers are willing to wait and some are
happy to accept a substitution.

patterns, and I watch those and determine
how they are going to affect my business,”
she said, adding that most customers are
only buying food right now and not toys
and treats, which have higher profit margins. “People are just focused more on the
basics right now.”
Bleznak echoed O’Brien’s experience
and is also finding that customers are only
purchasing food and not the higher-profit
margin items like toys and supplies, but she
said it’s understandable.
“People are out of work and many of
them don’t have the disposable income
they had before to spend on extras,” said
Bleznak, adding that sales were good
pre-quarantine as people stocked up on pet
food, but a few weeks into the quarantine,
sales dropped off. “Each week though,
we’ve seen a slow and steady increase in
sales which I think will continue. We’ll just
have to wait it out.”
Carter noted that business has been
down, but has been gradually coming
back each week. She said her business has
faced difficult times before, from extensive
construction around her business that impacted sales to Hurricane Harvey which
devastated the Houston area in 2017 and
caused her to lose about half her customers. “We’ve been through crises before and
we’re still here.”
She said her grooming customers were
amongst the first to return and will remain
loyal.
“I truly have really great groomers and
customers who are very loyal to them,”
Carter explained. “I also feel people have
really tried to be supportive of small businesses and we all need to just keep moving
forward and focusing on what we do well.”

SALES BEING IMPACTED

ADAPTING TO CHANGE

Claire O’Brien, owner of Castleton Pet
Supply in Castleton, Vermont, said she
always pays close attention to patterns of
customer behavior, which she feels is a reason why her clientele is so loyal to her and
her business.
“I’m cautious about what I order and
how much, so I haven’t had much issue
with running out of things that my customers need. Everything is about people’s

Many retailers adjusted their hours under the “stay at home” orders during the
pandemic. Carter said she has adjusted
hours to allow her staff to properly sanitize the store and as a reflection of when
people were shopping. O’Brien has found
a big change in the time of day that people are shopping as compared to before
COVID-19.
“It used to be that between 4 and

DISTRIBUTION ISSUES

7 p.m. were my busiest hours,” O’Brien
recalled. “Now people are coming in all
hours of the day.”
Bleznak said that her busiest hours
before COVID-19 were during the after-work hours between 5 and 6:30 p.m.
Now she’s finding just a few people coming
in during that timeframe because many
people are still not going to work.
“We thought about cutting back hours
because we had so few people coming in
during what used to be a busy time, but
then I thought, even if just one customer
comes in, I need them to know that I’m
here for them,” she explained. “I’m not
bailing on them.”
Retailers have also noticed a wide variation in customer habits when it comes to
their own personal health and safety.
“We’re doing everything we can to keep
not only our customers, but our staff safe;
from lines on the floor for social distancing,
sanitizing everything in the store frequently and requiring customers to wear masks

when they come in the store,” Carter said.
“However, we definitely have two distinct
kinds of customers; those who are still only
doing curbside service now even though
they could come in the store and those who
will walk straight into the store without a
mask and don’t seem like they’re worried
about anything at all.”
TIME TO SHINE

So much has been written to prior to
COVID-19 about the tremendous advantage big, online retailers have over small local businesses, the biggest being their ability
to get product to clients as soon as the next
day. With the shipping slowdowns many
of those retailers have been experiencing
in the past months, now is a prime opportunity for small retailers to regain a little
market share back.
A big advantage small retailers already
have is their ability to provide better service
and pet nutrition and care expertise. Those

who already had or have recently added online ordering, same-day delivery or curbside
pick-up, can now add speed of service to
their list of advantages.
Retailers are also finding an advantage
in the fact that customers are more grateful
and supportive that small local businesses
exist than ever before.
Although she said she can’t predict exactly what’s going to happen in the next
few months, Bleznak feels like this support
of local, small businesses will continue long
after COVID-19 is no longer a daily headline.
“We are getting a lot of customers saying, ‘Thank you so much for being here
and for being open,’” Bleznak concluded.
“They appreciate what we do for them and
how important small businesses are to the
community... We have built a camaraderie
together and helped each other, which in
turn has built a connection and relationship with our customers that is stronger
than ever.” PA
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THE NEW
REALITY

I

Pet stores, shows
look to rebound from
COVID-19.
BY JOHN MACK

John Mack is the founder and CEO of
Reptiles by Mack. He is also the vice-chair
for PIJAC and is on the PIJAC Zoonosis
Diseases Committee. His Ohio-based
company is widely recognized as one of
the largest reptile breeders and suppliers
in the USA today.
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n just a few months, it seems like the
whole world has changed. Stores have
closed and reopened, schools and universities debate whether they can safely reopen, and no facet of life seems untouched
by the influence of COVID-19. Your
stores and businesses have surely seen the
impact of both the disease and the subsequent shutdowns, but one aspect of the pet
industry that surely took the brunt of the
shutdowns have been pet shows, especially
reptile shows.
But as the economy moves to reopen
and we try and figure out what exactly “the
new normal” looks like, we have a recommendation for any aspiring reptile retailer:
consider attending, sponsoring and even
exhibiting at a reptile show.
Safety must obviously be paramount
at any reptile show. Be sure to adhere to
social distancing protocols, wear a mask
or similar facial covering, utilize hand sanitizer and proper handwashing techniques,
and avoid high-risk health situations. These
should be part and parcel for your daily
life as it stands now; nothing there should
change should you decide to participate in
a reptile show.
However, the nature of a reptile exhibition itself provides a degree of protection, if you’re already following the sort of
protocols that go along with proper reptile
care. Handwashing and sanitization should
already be part of your daily activities when
handling reptiles; doing so in a public venue such as a reptile show not only helps to
keep the patrons safe but also serves as a
teachable moment as to what a would-be
pet owner should do when handling their
new pet.
We’ve discussed the advantages of
reptile shows in the past, but as we begin
opening back up and returning to some
degree of normality, a great number of
people have actively been seeking to resume social interactions and get out of the
house. That group of people actively seeks
new experiences and opportunities, which
means that they might be more likely to
step out of their typical comfort zone. That
translates into a number of new pet buyers
and, potentially, first-time reptile owners
that need food, lighting, substrates and
other products for their everyday reptile

care. Reptile shows provide the perfect opportunity to tap into those new customers,
show them that your store is there to help
support keeping reptiles as a pet, and that
can begin a long-lasting and very lucrative
relationship.
The networking opportunities at a
reptile show, though, may potentially outstrip the purely customer-centric benefits.
Reptile shows provide you an opportunity
to network and communicate with others in the reptile trade. Whether retailers,
breeders, or those involved with subsidiary
sales (such as cages, food, lighting or other
essentials), a reptile expo literally brings all
levels of individuals in the reptile trade to
the same spot. Be sure to bring a number
of business cards and promotional items to
share; even if you’re running a booth, find
time to take a lap around the hall, introduce yourself to other pet trade professionals, and talk ‘shop’ for a while. Many times,
you can find solutions to supply problems,
tap into new markets, or even find new
products to sell, simply by taking a stroll
down the aisles.
Also, don’t forget about the possibility
of post-show contacts. While the exhibit
hall doors may close in the afternoon or
evening, major shows often run for multiple days, which means that you have extra
time to get to know vendors, exhibitors or
even patrons. In such an event, consider
planning a group dinner or happy hour,
where you can make those all-important
connections. These discussions and conversations can keep you abreast of trends and
preferences within the industry as a whole
and within individual markets, giving you
a competitive edge in your future planning.
And, when you go, be sure to bring your
business cards, promotional materials and
other informational hand-outs, ensuring
that your store's name remains on others’
lips long after the show ends.
While there is a great deal of risk in any
sort of large gathering at this point, do give
some consideration to attending or exhibiting a reptile show or other exhibition in
the near future. With proper precautions
taken and with a good measure of personal
security, these shows can break new ground
for your business. Just make sure to stay
safe as you do so! PA
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Today’s products will
delight cats and their
owners.
BY JAMIE POPPER

ats need to scratch, and they also
need to forage, hunt and play. Carry these products in your store to
entertain and delight your kitty customers.
There are many myths surrounding the
emotional and physical needs of cats. Many
think that they do not require the same
amount of time and attention as a dog. For
example, people think cats do not need walks
or aren’t trainable. These myths can lead to
a relatively dull life for our cats and can lead
to problem behaviors. When we do think of
enrichment for cats, we often envision cat
towers and kitty condos for our feline friends
to climb and rest in. While cat towers and
scratching posts are an important item for
cats, a variety of new enrichment items are
coming to market. Common problem behaviors such as destructive scratching and
excessive vocalization can be combated by
providing more stimulation for the animals.
ENTERTAINMENT

With a formal education in canine conditioning and strength training, Jamie
Popper has been working within the pet
training industry since 2011. She is a registered therapy dog evaluator and has
collaborated with the Orlando Health
therapy dog program on curriculum and
program development. Since 2015, Jamie
has dedicated herself full-time to Blue-9
Pet Products, where she is involved with
the development and overall growth of
the company.
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Launched earlier this year at Global Pet
Expo 2020, a new line of food puzzle toys
created by Nina Ottosson and Petstages aims
to provide cats a new way to eat. These three
new designs feature pegs and slider flaps to
hide their food which engages cats’ natural
hunting instincts. Each puzzle is customizable to make the challenge more difficult as
the cat becomes experienced with the game.
Providing food puzzle toys for cats can help
slow their eating patterns and provide mental
and physical stimulation.
Prefer to feed wet food? Petstages released
two new feeding mats made of a durable silicon type material. These feeding mats include
grooves and ridges which slow your cat’s eating helping prevent vomiting and aiding in
digestion.
There is perhaps no better cat TV channel then the view right outside your window.
Wild bird and squirrel feeders can attract
new critters to the yard. Encourage your kitty owning shoppers to consider adding bird
feeders as entertainment for their felines. Utilizing an end cap with easy grab-and-go solutions such as window cling feeders can get
them started. Consider utilizing the Pet-Fusion window perch to give your cat a designated space to watch all the action outside.
Don’t let their pent-up energy go un-

checked, so provide opportunities for your
cat to hunt, chase and snatch at their toys as
well. For densely populated areas or apartment dwellers that aren’t able to set up bird
feeders, try a small fish tank with a secure lid.
CAT FURNITURE

Multi-purpose cat furniture offers surfaces for resting, scratching and built in toys. By
providing a wide variety of vertical and horizontal scratching surfaces, we can curb cat’s
natural tendency to scratch up valuable items
such as furniture and walls. Providing various scratching substrates such as sisal rope,
jute fabric, corrugated carboard and carpet
can help prevent scratching on inappropriate
surfaces.
Cat towers also provide reprieve from a
busy household. Cat towers featuring caves
quickly become a cat’s favorite resting spot.
Towers also provide a quick escape from the
family dog that may have taken interest in
chasing the cat.
INDOOR EXERCISE

Exercise is an important component
of any animal care routine. Indoor cats are
much more likely to become overweight
without diligent exercise. Newer solutions
on the market include cat wheels. Imagine a
hamster wheel blown up to cat size proportions. With a little training, any feline can
enjoy this exercise option.
Cat nip infused toys can entice your cat
to play while you are away, however flirt pole
toys are often overlooked. Utilizing a flirt pole
can allow your cat to play out their natural
hunting and chasing instincts.
PET-SAFE PLANTS

Natural plants such as wheatgrass and cat
nip make a decorative and interactive item
for cats. While cats do not have the digestive
enzymes to break down wheat grass, it may
help with expulsing hairballs or acting as a
laxative. Place wheatgrass plants in a sunny
windowsill your cat frequents.
Cat owners have long been asking for
new products to entertain their cats while
they are away. Many will be delighted to hear
of these new ideas and offerings. PA

Senior Advanced 5-in-1 Support

Senior Advanced Calming Aid

Senior Advanced Gum & Breath

Helps reduce stress & tension.
Perfect for loud noises, storms, fireworks,
travel, grooming, and separation anxiety.

Kelp, Sage, and Omegas help support
healthy teeth and gum tissue; Peppermint
and Parsley helps freshen breath.

Senior Advanced Incontinence

Senior Advanced Intestinal Support

Senior Advanced Joint Health

Botanical blend helps support bladder
control and urinary function.

PB6 Probiotic travels the complete GI Tract
for optimal stomach and intestinal balance.

Glucosamine, MSM, Collagen, Turmeric,
and Chondroitin provide advanced joint
health when the most support is needed.

Ginkgo Biloba
Cognitive
Turkey Tail
Mushroom
Immune System
Coenzyme
Q10
Heart

Lutein
Eyes
Milk Thistle
Liver
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Airflow, cleaning and
temperature are key to
pet food safety.
BY RANDY SKYBA

Randy Skyba is the vice president of sales
and marketing at Minus Forty Technologies. He helps retailers merchandise their
frozen and refrigerated products.
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he “new normal” of COVID-19 conditions is slowly setting in, and pets
everywhere are helping their owners
to cope. Your store has likely already adopted
a stricter cleaning routine. However, if you
are a retailer who sells fresh and frozen premium pet foods, this is also an ideal time to
look at best practices for ensuring food safety.
Commercial freezers can quickly become bacterial carriers if they are not properly maintained. Given the right conditions, bacteria
found in food can double every 10 minutes,
which means that 1,000 bacteria can grow
to a half million in just over an hour and a
half. So, let’s look at how to create conditions
where neither COVID-19 nor foodborne
bacteria can survive

If your unit has a conventional condenser,
it needs a monthly cleaning to avoid breakdowns caused by an overworked motor. To
clean it, remove the front grill, switch off on
the control panel and unplug it, then use a
small, hand-held duster to clean inside, and,
if necessary, a vacuum cleaner to clean up
any additional debris. Don’t forget to reattach the front grill, which helps to protect
the condenser. Some units, like those we
manufacture at Minus Forty, are built with
low maintenance condensers, which require
regular visual inspections and much less frequent cleaning than conventional condensers—which is handy when you consider
the amount of animal fur and dust that can
quickly accumulate in a pet supply store.

SOAP AND WATER

FRESH AND FROZEN FOOD

COVID-19 can survive up to nine days
on metal, glass and plastic surfaces if they are
not properly disinfected. While fine for floors
and countertops, bleach and ammonia are
not recommended for your freezer unit since
they can seriously compromise the quality of
the food. Soap and water, used properly, will
do the job, because soap interferes with the
the fats in COVID-19’s virus shell, which
lifts the virus from surfaces and is then rinsed
off with water.
We recommend deep cleaning your freezer unit monthly, but exterior door handles
and doors are “high traffic” areas and should
be wiped down several times daily. If your
store is allowing customers to enter the premises, having hand sanitizer or sanitizing hand
wipes—with at least 70 percent alcohol content—next to your freezer unit is another way
to help keep your customers clean and safe.

Technically, a freezer unit can’t get a “fever,” but temperature variations are a serious
threat to food safety, potentially contributing
to bacteria growth, pathogens and cross-contamination. When doors are being opened
and closed frequently, maintaining optimal
temperatures within the unit is crucial. For
example, frozen raw dog food should consistently be kept at 0° F (-23° C) or colder.
If you do not have a temperature malfunctioning safeguard such as Minus Forty’s
Smartlock food health monitor, you should
aim to monitor temperatures frequently to
make sure they are within the healthy range.
Since you will need to sanitize the handles on
merchandizer doors often, you can do both
cleaning and temperature monitoring tasks
at once.

COMMERCIAL FREEZERS

Without optimal airflow or the ability to
“breathe,” you’re risking a blocked condenser
in your unit, causing possible equipment failure, overheating, spoiled product, higher electrical costs and even a void on your warranty.
To ensure optimal operation conditions, your
freezer unit should be kept away from the
surrounding walls, with its own dedicated
electrical outlet. Be sure to distribute the
pet food evenly inside the unit as well, since
overloading blocks interior airflow, which can
lead which can lead to spoiled product and
irreparable equipment damage. PA

Before deep cleaning your unit, always
unplug it first. Be sure to use a soft cloth with
a non-abrasive liquid detergent cleaner mixed
with water. Since excessive liquid can seep
into the electrical connections and cause a
malfunction or electrical hazard, you should
never apply or “spray” any undiluted cleaner
directly to the unit. To avoid any cross-contamination, all cleaning materials should also
be clean themselves (such as using a fresh
cloth each time) and stored between jobs.

FREEZERS NEED TO ‘BREATHE’
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Supply chain, erratic
sales top the COVID-19
obstacles.
BY LINDSAY RUBIN

he COVID-19 pandemic has presented challenges across all industries, including the pet food industry. From supply chain issues to dealing with
local lockdowns and addressing employee
and customer concerns, pet food manufacturers and retailers have had to confront and
overcome difficulties.
But these members of the pet industry
are continuing to provide food for beloved
pets and comfort for pet parents around the
world.
While we haven’t achieved the new normal yet, it’s important for those in all levels
of the pet food industry to be flexible during
these times, adapting and finding more ways
to serve pets and pet parents safely. Here are
a few of the challenges the industry has faced
during the pandemic.
UNPREDICTABLE SALES

In the early days of the pandemic in the
United States, people rushed to the stores
to stock up on everything, including pet
food. This caused a huge spike in retail sales.
According to Womply, March 16 saw a 57
percent increase over the same day last year.
But these unprecedented sales figures
had a backlash. As the supply chain struggled to catch up, pet food shelves in retail
stores stood empty. At the same time, many
people were either on lockdown or afraid to
leave their homes to shop.
These combined factors drove many
pet parents to buy food online from services like Amazon and Chewy, so the early
spike in retail sales has not been repeated.
This means that some brick-and-mortar pet
stores may be struggling to retain customers
even though they have been designated as
essential services.
SUPPLY CHAIN UNCERTAINTY

Lindsay Rubin is vice president of v-dog,
a leading national dog food company
committed to providing 100 percent vegan products.
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While retail shelves are stocked again,
there is still lingering uncertainty in the pet
food supply chain. Disturbances in the supply chain for human food have the potential
to impact the pet food industry, too.
For those pet food brands that use meat,
surplus meat in the supply chain due to
restaurant and meat processing plant closures are all playing a role in the shifting

landscape of pet food ingredients and supply
chain. At the same time, the growing surge
towards vegan and plant-based human food
due to the pandemic may drive more pet
parents to choose vegan food for their pets.
Brands that use mostly or fully plantbased ingredients have not seen the same
supply chain fluctuations as some meatbased brands and have been able to maintain
a steady supply chain to the consumers.
OVERCOMING CHALLENGES

The best way for brands and retailers to
weather the uncertainty of the COVID-19
pandemic is to be flexible and nimble in
their operating practices. This time is challenging, but it also presents many opportunities to grow, evolve and meet customers’
needs.
For the retailers and brands that have not
developed e-commerce or delivery models,
this is a great time to explore ways to get
their products into consumers’ hands—and
pets’ mouths—with as little direct contact
as possible.
While many have seen great success with
online-only ordering and distribution, brick
and mortar shops have also turned to solutions like curbside pickup in tandem with
delivery as a way to remain majority physical
business, but still provide adaptive solutions.
FINDING THE NEW NORMAL

There’s one thing that hasn’t changed
in the pet food industry. People still love
their pets and are willing to provide the
best-quality food to keep them safe, healthy
and happy. In fact, before lockdowns or
stay-at-home orders were enacted, many
rushed to adopt pets to keep them company and add more love to their homes.
Household animals are a loving part of
their families. Pet food manufacturers and
retailers are a vital part of that relationship,
and finding new ways to serve pets and pet
parents is the best way to keep that relationship strong.
Even in a crisis like the pandemic, pet
food companies can adapt to changing circumstances, look for new opportunities,
and continue to make the world a better
place for the animals we love. PA

FIVE QUESTIONS

Q

A

Q

: WHAT IS YOUR ADVICE FOR POSTCOVID-19 PET ETIQUETTE?

A: It will be a big adjustment for pets. Their

lives will be shaken up, missing our presence
as much as our lives were shaken up when we
began quarantining. My best advice is to take a
moment and witness yourself and your actions
for one whole day with your pets. Include possibly filming them while you leave, get in your
car, drive around the block just see what type of
situation your pet is currently operating within.
This can include separation anxiety, or even that
they are very peaceful when you are away. Take
notes on what your pet is currently doing that
is driving you crazy. Now you know what you
have to work with, and you can begin by seeking professional help and even your veterinarian.
My advice is available anytime for those who
feel lost on this subject, and I co-host a show
called “Dog Hugs,” a weekly show on Positively
Woof, Facebook Live, where Larry Kay and I
share tips and support to all pet parents in need.

Q

: WHAT'S YOUR VIEW ON PET PRODUCTS
FOR 2020 AND BEYOND?

A: Pet products save relationships! Now that we

GERALYNN CADA-RAGAN
PARTNER, MEOWIJUANA

Q

: WHAT'S THE BIGGEST LESSON THAT

YOU'VE LEARNED FROM BEING IN SO
MANY HOMES TRAINING COUNTLESS PETS?

A: The most important one, especially in to-

day’s world, is practicing living in the now. Not
only understanding what it means, but practicing this daily like our pets do. Many people rush
too much, never stopping to “smell the roses.”
Many lack self-patience, self-love and self-awareness of their habits and this defiantly has an effect on them and their pets. Practicing living
in the now allows us to slow down, breathe,
enjoy our day and give gratitude doing all of the
things we are set out on earth to accomplish,
one step at a time. Plus by living in the now, our
pets live a longer, happier, healthier life.

Q

: HOW DOES A DOG TRAINER END UP DESIGNING MEOWIJUANA CAT PRODUCTS?

A: I love pets and nature and grew up on a

farm with cats, dogs, horses, geese, chickens,
rabbits, etc. My BA in Design and BS in Bio-
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chemistry seemed like the perfect fit for designing pet products. Designing pet products, dog
or cat, has always been in my wheelhouse, and
my dream as a kid was training dogs and cats.
In observing the choices for cats at pet stores, it
seemed that with some creativity, the cat’s day
could finally arrive! Mixing all of this knowledge
and experience, my Meowijuana team jumped
on the opportunity to shake up the cat space,
while bringing in a healthy laugh. Catnip and
medicinal herb blends were almost non-existent. As a proud member of a group of talented
partners, we are making cats happy all offer the
globe, especially now when stress levels are elevated. Enrichment toys for cats are necessary
items for training and behavior management,
especially when they co-exist with dogs. Cats
require hunting and playing time daily, usually
in the evenings. Blending nature’s gift, catnip,
and clever designs, our products are a hit with
cats. My goal is, and has always been, “Happier
Owner, Happier Pet” through my designs.

are slowly returning to a new ordinary, I see not
only behaviors in pets changing, there will be a
greater reliance on retail staff that are category
experts to suggest the best tools for pet parents
issues. Many pets are just now becoming accustomed to us being home. Slowly we will venture
out, and they will find themselves adjusting to
another new ordinary. If we are proactive and
begin training now, we can save so many pets’
lives and people’s hearts.

Q

: OF ALL THE PETS YOU'VE HAD, WHICH
ONE HAS BEEN YOUR FAVORITE?

A: My favorite pet was my Aussie puppy

named Fletcher Reed. He was a joy every day,
and he definitely taught me how to live in the
now. He defined what fear meant for me by
showing me he possessed none and was always
willing to go the extra mile to protect me, even
until his death. He also taught me how precious
time was in the big picture of life. These lessons were priceless to learn as a kid and helped
me move forward in life with a great peace of
mind. Just after he passed, I rescued three green
iguanas and a cat named Bennie. My love of
diversity of all species was spawned from this experience and my iguanas, my cat, and Fletcher
are “furever” in my heart. PA
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PET FOOD:
THE FUTURE
IS NOW
Manufacturers are embracing food that
enriches as much as it delights, ensuring that
the basic food trends are a thing of the past.
BY GLENN A. POLYN
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n March 2019, Pet Age ran a special
report on pet food titled “The Future is Clear.”
In looking back on the views
from pet food manufacturers, one can
come to the conclusion that the industry
has accomplished many of the goals that
were on the horizon.
“The trends within the market continue to center on solution-based diets,
including lifestyle offerings, to help satisfy the customer demand for variety
and customization with their pets’ diets,”
said Bryan Nieman, brand director and
fifth-generation family member at Fromm
Family Petfoods.
The family-owned and -operated pet
food manufacturer based in Wisconsin
has been devoted to product innovation
and a meticulous approach to manufacturing. In 2016, Fromm acquired its third
manufacturing hub, a canning facility in
Eden, Wisconsin, just a short drive from
both the company home office and manufacturing plant in Mequon. This facility
is dedicated exclusively to the manufacturing of canned recipes. This has allowed
Fromm to expand existing lines and create
new ones to provide complete and balanced nutrition in wet diets.
Committed to neighborhood pet retailers since the beginning, Fromm recipes, including a variety of dry and canned
food lines for dogs and cats, can be found
at select specialty stores nationwide.
Earlier this year, Fromm introduced
the newest Four-Star Nutritionals recipe
for dogs: Fromm Zealambder. Inspired
by the rustic landscape of New Zealand,
the entrée brings together the goodness of
lamb, salmon, venison, wholesome grains
and select fruits and vegetables including
kiwifruit and pumpkin. Zealambder is
distinctive in that it is chicken- and potato-free and its ingredients provide a
diverse profile of nutrients including
protein, fat, high-quality complex carbohydrates, vitamins and minerals. Because
joint health and support is so important
for all breeds and sizes, Zealambder also
includes green-lipped mussels which are
packed full of nutrients including glucosamine, chondroitin, zinc and magnesium.
“We focus on strong, long-term rela-

tionships with our business partners and,
from the start, made our products available exclusively within the neighborhood/
independent pet channel,” Nieman explained. “The fact that we remain family-owned since the very beginning sets us
apart in today’s pet industry. We take a
long-term approach to our business and
while some companies focus on one- to

three-year plans, our strategic timeframes
are generational. We manufacture all of
our dry and canned recipes and treats at
one of three family-owned factories in
Wisconsin. Owning and operating our
plants allows us to have full control over
the quality and safety of the products we
produce and plan for the future.”
Another manufacturer with a prov-
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“We manufacture all of our dry and canned
recipes and treats at one of three family-owned
factories in Wisconsin. Owning and operating
our plants allows us to have full control over the
quality and safety of the products we produce
and plan for the future.”
Pet Age July.pdf
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en history of pet food innovation is
SquarePet. Led by CEO Peter Atkins, the
brand is being faithful to the mission he
helped set forth decades ago with Natura
Pet Products, the pioneer pet food manufacturer that he co-founded with John and
Ann Rademakers in 1989.
“We only use ingredients we would
feed to our families,” Peter Atkins said of
the Austin, Texas-based pet food company
that entered the dog food market last year
with several formulas, including a highmeat, low-carb diet made without peas,
legumes, lentils or potatoes for those consumers who like the nutrition delivered by
a raw diet, and a meat-free, true vegetarian
formula utilizing cage-free, whole eggs as
the No. 1 ingredient. “If we wouldn’t eat
it, it’s not in our pet foods.”
In a Back Story profile in the June
2020 issue of Pet Age, SquarePet
co-founder Travis Atkins, summarized the
company’s nutritional philosophy, which
is focused on solution-based pet foods.
“It really comes down to nutrition
with purpose,” he said. “We set out to not
be a bandwagon company that hops on
loosely grounded trends. Instead, we make
nutritional products with a purpose that
even in our short existence seem to swim
upstream of what others are doing. Maybe
it would be the smart thing to do, but we
can’t rightfully take a quality product and
start infusing it with livestock feed and
feel that we’re doing the right thing. We
understand that more and more consumers are not necessarily seeking ‘flavors’ for
their pets, they are seeking solutions based
nutritional tools to help solve or possibly
even prevent a problem.”
The brand’s Veterinarian Formulated Solutions (VFS) line was one that
Atkins saw as having a bright future for
dog parents, as it combines high-quality
ingredients with veterinary-inspired, solution-based nutrition.
“Right now we have our VFS Skin &
Digestive Support diet and have just released our VFS Low Fat Formula,” he explained. “Our Skin & Digestive Support
diet is a hydrolyzed protein diet and can
be beneficial for those dogs who may have
food allergies or sensitivities. Our Low Fat
Formula is made with certified sustainable

ingredients and can be considered for dogs
who have had or are prone to pancreatitis,
dogs that have difficulties digesting fat or
dogs in need of a shorter-term gentle diet
due to an ‘upset tummy.’”
Another brand that’s crafting food to
help dogs with sensitives is v-dog, which
offers recipes that completely remove animal products from its diets. V-planet,
which was founded in 2018 as the international sister brand of v-dog, has found
success in Canada, Australia, Singapore,
Israel, Hong Kong and recently New Zealand as it strives to be a leading brand in
the plant-based dog food market.
One of the trending topics that
emerged from the March 2019 pet food
article, “The Future is Clear,” came from
ZIWI USA, which noted that the “trend
of choosing to feed biologically appropriate diets will continue because it produces
visible, tangible results … We hear from
customers every day about the changes
they are seeing—things like reduced allergies, better weight management, higher
energy levels, reduced shedding and improved dental hygiene.”
With consumers paying more attention to the biological needs of their pets,
the New Zealand-based producer of premium air-dried pet food has found its
niche in ancestral diets for dogs and cats.
The company has been making such gen-

“We set out to not
be a bandwagon
company that hops
on loosely grounded
trends. Instead, we
make nutritional
products with a
purpose that even in
our short existence
seem to swim
upstream of what
others are doing.”
Travis Atkins,
SquarePet

tly air-dried products as its Peak New Zealand Free-Range Chicken recipe, which is
available for both cats and dogs, and other
raw-inspired recipes that contain up to 96
percent meat and is free from such carbohydrates as potatoes and lentils.
For consumers seeking pet food in its
most natural state, the obvious option is
raw, which allows companion animals to

eat meat as they would in nature—uncooked. Raw and raw-alternative diets
that are high in meat and organs have
continued to see growth within the independent pet retail channel.
Raw foods come in a variety of forms,
including frozen, dehydrated, freezedried or air-dried, which are specifically
designed for preservation and serving con-

DOgS TReAt
tHeM liKe tHeY
tReAt uS.

®

Beef Liver

TReAt tHeM KiNdLy.

Beef Heart

Duck Recipe

Pork Recipe

TReAt tHeM faIrLy.

TReAt tHeM WeLl.

Humanely raised freeze
dried proteins with no
antibiotics on sustainable
farms and ranches.

Dogs need mental stimulation to keep
their brains sharp. Pop a nutritious treat
in a West Paw treat toy for a challenge
and a reward. (Best day ever.)

TReAt tHeM WiTh lOvE.
We’re in it for the wags. We’ll replace
or refund anything that doesn’t induce
a happy dance.

Single Ingredient & Limited Ingredient Dog Treats
1-800-443-5567 . westpaw.com/treats
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venience. Among the brands that specialize in this segment are Stella & Chewy’s,
Instinct, Tiki Cat and Longevity Raw Pet
Food, which was founded by Dr. Gerald
Buchoff, a holistic veterinarian in New
Jersey.
Grandma Lucy’s, whose Artisan recipes have wildly popular among dog and
cat owners, has most recently hit the market with Moxie, a freeze-dried dog food
that acts as a scoop-and-serve meal or
mixer. Crafted with human-quality meat
and packed with protein, Moxie is ideal for pets of all life stages and promotes
overall pet health, including a shinier coat,
healthier skin, higher energy and reduced
allergies.
Founded by Erin and Breann Shook,
the company utilizes a gentle, freeze-drying process that removes 92 percent of the
water contained in Moxie’s ingredients,
leaving a food that is lightweight, compact, shelf stable and preservative free.
One of the new kids on the block is
NOBL, which promotes itself as having
created a convenient, cost-effective alternative to raw, fresh and frozen dog foods.
Offered in the form of a canine food bar,
NOBL’s meal-based bars are nutrient
dense and highly digestible, which results
in very little waste. The lightweight bars
are appropriate for on-the-go dogs and

their pet parents.
“There is no need to rehydrate, thaw
or prepare—simply unwrap and serve,”
said Ryan Yamka, co-founder and COO
of Guardian Pet Food Company. “During
the lockdown, refrigerator and freezer
space has been at a premium, which is
why a large chunk of consumers reverted back to dry kibble, which is easier to
store in bulk. Very few people wanted to
place 14 bags/trays of food in the freezer
at the risk of losing space for their own
food. Our bars have a two-year shelf life,
are lightweight and have a very small footprint for storage.”
Founded in 1988 in Hereford, Texas,
Merrick Pet Care has been a leader in natural and organic pet food. With a mission
to make the most wholesome and nutritious food that pets deserve, Merrick goes
to great lengths to craft recipes with real,
whole foods and the freshest ingredients
without additives, sweeteners, colors or
preservatives.
Dedicated to the pet specialty channel, the company offers a wide variety of
high-quality dry and wet foods, as well as
treats, for dogs and cats across its premium product portfolio, which includes the
Castor & Pollux, Zuke’s and Whole Earth
Farms brands alongside its signature Merrick brand. Merrick recently updated its

SO IRRESISTIBLE,
EVERYONE
WANTS SOME.
FOR SMALL PETS ONLY (SORRY).
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Selective is delicious,
healthy and comes
recommended by vets –
stock up for 2020 today!
supremepetfoods.com

Volkman has an
answer for those
pet parents who are
gravitating toward
home-cooked meals
for their companion
birds in Featherglow,
its premium line
of companion
bird blends that is
vitalized for more
complete nutrition.
Backcountry line by introducing ancestral
recipes with healthy grains and enhancing
its freeze-dried, raw-coated kibble with
added freeze-dried raw bites.
“We put a lot of time and energy into
crafting the best food ever for dogs and
cats,” said Barbara Liss, vice president of
marketing for Merrick. “We hand-stuff
baby carrots, chicken wings and other
high-quality ingredients in select recipes
because we believe real, whole foods are
better for the pet that rules our house.”
The company is also proud of its philanthropic causes. Since 2015, Merrick has
been the exclusive dog food partner for
K9s for Warriors, providing each rescued
service dog with all their meals and treats
while in training. The company has donated more than $1 million in food and
monetary donations to K9s for Warriors
in support of the programs and clinical
research that provide service dogs to help
heal veterans.
“Dogs have a special ability to not
only understand us, but also help us find
strength when we need it most,” Merrick
CEO Tim Simonds explained last year
during a K9s for Warriors donation drive.
“We’re honored to partner with K9s for
Warriors to help our hardworking veterans
find the unconditional love they deserve
in a true best friend—a service dog.”

Pet Age
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When it comes to reliable sellers in the
bird food sector, one brand that regularly
comes up is California-based Volkman
Seed Factory, which has been crafting
bird seed diets since 1863. With ingredients coming from all over the world to be
blended together in fresh, appetizing and
nutritious blends for companion and wild
birds, Volkman has earned a reputation
for delivering quality avian diets.
Among the best sellers that retailers
regularly point to are Avian Organics,
which was an award winner in the bird
category at this year’s Global Pet Expo,
Nature’s Feast, which is a premium, double-cleaned, vitamin-fortified line, and
Featherglow, which has won multiple
awards in the bird category at Global Pet
Expo’s New Product Showcase.
Volkman has an answer for those pet
parents who are gravitating toward homecooked meals for their companion birds in
Featherglow, its premium line of companion bird blends that is vitalized for more
complete nutrition. Featherglow Birdie’s
Buffet is a nutritional, healthy, homecooked meal that is filled with sun-cured
fruits, dried vegetables and a mixture of
seeds.
The company also manufactures high
quality foods specifically designed for a variety of small animals, including gourmet
diets for squirrels, rabbits, guinea pigs,
hamsters and rodents.
One of the other leaders in the small
animal food segment is Supreme Petfoods, which boasts the widest range of
veterinary-recommended species-specific
foods for small animal pets. Since launching Russel Rabbit, its first specialized pet
food, in 1991, the company continues to
work with experts in veterinary medicine
and nutritionists in the formulation of its
recipes. Supreme also invests in veterinary
education to help explore and better understand the health needs of small animals.
Among its most popular food lines is
Selective Naturals rabbit and guinea pig
food that, in addition to being grain-free,
is rich in Timothy hay and garden vegetables, with no added sugars, corn or
wheat. Earlier this year Supreme Petfoods
launched Science Selective House Rabbit

as an extension to its award-winning Selective food range. The new product has
a formulation to match the needs of rabbits living indoors with a high fiber mix of
forages that more closely reflects natural
grazing patterns of wild rabbits, offering
both nutrition and a variety of tastes to
enjoy. It contains Timothy hay, grass and
the herb thyme, and it is fortified with

essential vitamins A and D.
Pet food manufacturers will continue
to invest the time and resources to develop products that cater to the nutritional
needs of dogs, cats and other companion
animals. The results will be even more innovative recipes that cater to the health
and well-being of the public’s beloved
pets. PA
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Editor’s Choice
SIMPLY KIND HEARTED
Simply Kind Hearted cat and dog treats are highly palatable
treats for a pet’s holistic health. These are functional treats
with essential vitamins and nutrients. The brand offers two
treat lines with 18 recipes: Munchables crunchy cat treats
plus Squeezables lickable treats for cats and dogs. Simply
Kind Hearted products are 50 percent treat, 50 percent supplement and 100 percent love.
www.simplykindhearted.com

SCOOPFREE COVERED
SELF-CLEANING LITTER BOX

TRUCE

The ScoopFree Covered Self-Cleaning Litter Box,
2nd Generation, self-cleans for weeks with no
scooping, cleaning or refilling, and comes with a
cover for added privacy. The upgraded model features a sleek design in neutral grays to integrate
seamlessly into modern home décor. Additionally,
it includes safety sensors and a health counter to
help detect early signs of
health issues.

Truce, an eco-friendly line of
cleaning products, is making
sure pets aren’t any more exposed to chemicals than their
humans. This per fect dog
care bundle combines both
non-toxic and natural pet
care products in the lineup:
one Dog Shampoo (16-ounce
spray) and one Odor Remover (16-ounce spray). These
products are proudly made in
the USA, and never include any
phthalates, phosphates, or parabens that can dry and irritate
a dog’s skin.

www.petsafe.com

www.truceclean.com

THE HUNTING SNACKER
Cats can use their hunting instincts with
The Hunting Snacker. With this veterinary
innovation, cat parents can fill the individually packaged Snacker, hide it in the
house and watch their kitty hunt for their
food. The Hunting Snacker helps solve
common problems such as boredom,
lethargy and weight problems. The adjustable feature allowss cat parents
to adjust how easily the food falls
out when cats play with the mouse.
www.docandphoebe.com

PUMPKIN AND QUINOA
Every pet parent knows the role pumpkin plays in a
dogs’ health, which is why Stella & Chewy’s is excited
to add both pumpkin and quinoa to the salmon, beef,
duck, lamb and chicken Raw Coated Baked and Raw
Coated Blend Kibble and Wholesome Grains. Both are
available in 3.5 – 22 pound bags.
www.stellaandchewys.com
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NIFTI
SAFELATCH
With additional colors for 2020, Nifti SafeLatch gives pet owners the relief of knowing their dog is secure with the built-in
lock and strong magnet that keeps the robust Nifti SafeLatch
securely closed for worry-free walks. Use one-hand to instantly
connect to your dog's collar or harness metal D-ring while
keeping fingers safe.
www.niftisafelatch.com

JIMINY’S DOG FOOD
NATURE'S MIRACLE
HOUSEHOLD DISINFECTANTS
Nature's Miracle Advanced Platinum Stain & Odor
Remover & Virus Disinfectant cleans pet messes
while it disinfects with an antibacterial formula that
kills harmful dog and cat viruses. And the powerful new
Nature's Miracle Brand for Life's Messes All-Purpose
Cleaner destroys 99.9 percent of bacteria, including E. coli and Salmonella, on high-touch surfaces like countertops, doorknobs, faucets and
play structures. So, whether you’re on cleanup
duty because of pets or humans, you can trust
Nature’s Miracle products to get the job done.
www.naturesmiracle.com

Jiminy ’s Good Grub and Cricket
Crave lines of dog food are made
with insect protein powder, offering
immediate sustainability benefits to
the pet food customer. The Cricket
Crave flavor is made with cricket protein powder, oats, quinoa, sweet potato and other plant-based ingredients.
The Good Grub flavor is made of insect
protein powder, sweet potato, quinoa,
oats, pumpkin and other plant-based
ingredients. Both formulas focus on a
dog’s gut health and are pre-biotic,
hypoallergenic and highly digestible.
www.jiminys.com

MARIE’S MAGICAL
DINNER DUST
Marie’s Magical Dinner Dust
is now available for cats and
comes in cage-free chicken and
wild-caught salmon with cagefree chicken. The meal topper is
perfect for picky eaters who are
just looking for a special tasty
addition to their meals. The raw
nutrition comes in an easy-topour spout seven ounce bag.
www.stellaandchewys.com
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BIO-LUX
A bold, new approach to aquarium biological filtration
for both freshwater and marine aquariums, Bio-Lux offers
an ultra-porous ceramic bio media that incorporates ultra-efficient square and spiral structures, which increases
bio-mass surface area by more than three times. Bio-Lux’s
ultra-efficient porous feature allows for massive increases
in nitrifying and de-nitrifying bacterial development. Its
amazing increases in usable surface bio-mass area reduces necessary space needed for biological filtration up 75
percent. The mesh protector surrounding each piece of media
increases its 3D spatial capacity
for bacterial development.

EAST CAPE BY ZIWI
The first place on earth to see the sunrise,
New Zealand’s East Cape is the inspiration
behind ZIWI’s East Cape Provenance recipe. Featuring free-range mutton and goat
combined with a blend of wild-caught
fish from Cape Reinga, it’s a perfect topper or complete meal that
your pet is sure to love.
www.ziwipets.com

www.eshopps.com

MARIE’S MIX-INS
New Marie’s Mix-Ins can be served as a treat or
topper to a dog’s meal, and includes real whole
muscle meat in nutrient-rich bone broth and
has turmeric added for joint support. Flavors
include beef, chicken, salmon and turkey –
all include pumpkin as a primary ingredient
and are available in 5.5 ounce packages.
www.stellaandchewys.com

FY, SAFE & SECUR
E
COM

NOT JUST
A KENNEL,
A HOME.

Premium plastic kennels from
Petmate satisfy your dog’s natural
denning instinct. Welcome Home.

Simply the Safest Kennel You Can Buy
Learn more at petmate.com/welcomehome
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K9COMPASS

WILD WEENIES
AND MARIE’S MAGICAL
DINNER DUST
Dogs will go crazy when they hear Wild Weenie’s and Marie’s Magical Dinner Dust are available in bacon! Wild Weenies Bac’n Me Crazy is
available in three and 11-ounce zip tight bags.
The new Marie’s Magical Dinner Dust flavors
What’s Shak’n Bac’n and Duck Duck Goose
come in an easy-to-pour seven ounce bag.
www.stellaandchewys.com

K9Compass is a tangle-free
two dog tie out system
that is completely portable and does not require
any tools to install. This
two dog tie out features
a 14” spiral stake and
a slanted head for an
easy, tool-less install. The
K9Compass will keep one or two dogs secure
and tangle-free; and it is perfect for camping,
traveling or hanging at the park with pets. The
K9Compass is proudly manufactured in the USA
and comes with a 2-year replacement warranty.
www.doubledogrun.com

HAURAKI PLAINS
BY ZIWI

LAMB AND WHITEFISH
MEAL ENTRÉE FOR DOGS

Named in Maori for its gentle
winds, the fertile farmlands
of the Hauraki Plains are the
inspiration and the ingredient source for ZIWI’s Hauraki
Plains Provenance recipe. The
delicious blend of poultry and
wild-caught fish can be served
as a topper or complete meal.
Your pet is guaranteed to enjoy each and every bite.

Grandma Mae’s Lamb and Whitefish Meal Entrée
is made with soothing brown rice and oats, is
an excellent alternative to chicken, and, like all other Grandma
Mae’s dog formulas, contains at
least 70 percent protein from
animal sources. It is great for
sensitive stomachs and picky
eaters. This formula includes
only the highest quality meat
meals and is made in the United States using a low temperature, slow cook method

www.ziwipets.com

www.grandmamaes.com

SANIPET COAT SPRAY
SaniPet by Absorbine is a pet-safe, antiseptic coat spray that provides daily
protection for homes, families and pet
businesses (killing 99.9 percent of germs
and bacteria on a pet's skin, coat and
paws). SaniPet can be placed in any
section of a retailer's store, boarding
resort, grooming salon, etc.
It is an easy to use (360-degree spray), pet-safe solution that offers peace of
mind.
www.absorbine.com
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DUCK MEAL RECIPE
FOR CATS
OTAGO VALLEY
BY ZIWI
From ancient mountains to alpine valleys, this diverse region is the inspiration
behind ZIWI’s Otago Valley Provenance
recipe. Featuring beef, venison and
lamb—all free-range and grass-fed
on Otago’s native grasses—and
wild-caught fish from the South
Island’s sub-Antarctic waters.
Serve as a topper or complete
meal. Your pet is sure to enjoy
each and every bite.

Grandma Mae’s Duck Meal Recipe for cats is made
with only the highest quality duck meal and
brown rice. This high protein cat formula is also
urisitic, meaning it works to combat urinary tract
issues to keep felines happy and healthy. Made in
the United States, this formula is non-GMO and
supplemented with methionine for heart health.
www.grandmamaes.com

WEST PAW
DOG TREATS

www.ziwipets.com

West Paw Treats are sustainably-sourced, simple, meaty single-protein snacks, balanced superfood blends and creamy treats that pair
perfectly and nutritiously with its award-winning treat toys. West Paw Treats include innovative Creamy Treats, Limited Ingredient
Freeze-Dried Treats and Single Ingredient
Freeze-Dried Treats. All West Paw treats
are backed by West Paw’s Love It Guarantee.
www.westpaw.com

The trusted leader in
Cannabinoid Science for pets

CHECK OUT OUR WEBSITE FOR MORE PRODUCTS AND BENEFITS!

All products made with love
in our Earth Buddy kitchen.
Single-Origin Hemp
Grown From Seed
Chemical & Solvent-free
extraction to preserve the full
spectrum of Hemp compounds.

Learn more at:
earthbuddypet.com

720.634.6909
info@earthbuddypet.com

Gut Health
300mg

Organic Hemp &
Mushroom Blend Capsules

@earthbuddypet

Quick Calm
250mg

Proudly made in
Boulder County, USA
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FOCUS ON

cbd

01 BOVINE COLOSTRUM
Bovine Colostrum has shown to balance and
stabilize the gut microbiome leading to improved digestion and health. We’ve paired
Bovine Colostrum with our solvent-free
Whole Plant Hemp Extract to create an
overall healthy inflammatory response and
immunity. This product contains 1460mg
of Bovine Colostrum and 6mg of CBD per
scoop. Easy to scoop and serve with food or
a light snack.
www.earthbuddypet.com

03 LUV CHEWABLE
PET TABLETS

05 CBD (TR)EATS
FOR DOGS

Santeer uses cutting-edge science and natural ingredients to formulate its LUV Chewable Pet Tablets. The fast-acting tablets come
in three variants for small, medium or large
dogs. Santeer’s products allow your pet to
absorb more CBD, since the LUV Chewable
Pet Tablets are five to 10 times more soluble
than soft gels and tinctures.

Dogs get an extra health boost with these
delicious human-grade treats made with
CBD oil, a non-psychoactive, hemp-based
supplement that has been reported to help
with inflammation, arthritis and anxiety.
Baked with CO2-extracted, full-spectrum
hemp-based CBD oil from U.S. grown hemp,
these EATS are non-GMO, grain-free and
THC-free. Pet parents can give these irresistible EATS to their dogs with confidence,
knowing that they are supporting good
health while letting their dog indulge in
one of four delicious flavors: Peanut Butter,
Pumpkin, Sweet Potato and Hemp Seed &
Banana. Like all Wet Noses dog treats, these
treats are 100 percent USDA organic-certified, human-grade and free of grains, soy
and corn.

www.santeer.com

04 FULL-SPECTRUM
HEMP SOFT CHEWS

02 PET RELEAF
EQUINE RELEAF
Pet Releaf’s Equine Releaf line supports
horses in an all-natural, non-toxic way. The
Equine Oral Syringe has a palatable apple
flavor and contains 30 units, each with 10
mg of active CBD. Each container of Equine
Salve 150 includes colloidal silver to aid the
body in fighting infection, olive oil to reduce
inflammation, and Cajeput essential oil to
fight off bugs and insects.
www.petreleaf.com

Full-Spectrum Soft Chews from Green Coast
Pet are soft for easy chewing and cold-extruded so that the active ingredients are in
their raw format and not cooked and degraded. They’re all-natural and free of artificial preservatives. All hemp products are
completely THC-free. Green Coast Pet was
the first pet CBD hemp company to obtain
this NASC prestigious Quality Seal in 2018 after undergoing a rigorous audit of the company's supply chain, manufacturing, quality
assurance protocols, labeling and marketing.

www.wet-noses.com

05

www.greencoastpet.com

01

03

06
02
04
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06 PAW CBD

10 CBD LIVING PET

Paw CBD products are veterinarian formulated with hemp grown using non-GMO
farming practices and manufactured and
lab tested to be THC-free. The brand’s lineup includes flavored and natural tinctures,
baked and soft chew treats, creamy peanut
butter and a soothing balm. Paw CBD has
options for general health and wellness as
well as calming, hip and joint as well as kidney support formulas.

CBD Living Pet products are carefully formulated with some of the most nutritious ingredients on earth for a healthy mind, body,
and (free) spirit. Each product is uniquely
made with your pet's organ systems in mind.
Natural plant-derived ingredients used: From
oats and avocado to coconut and aloe vera,
we use the highest quality ingredients that
you can actually pronounce. Dogs and cats
have their unique needs and sensitivities,
and CBD Living Pet thrives to have a balance
of products that are safe for both yet specific
for each.

www.cbdmd.com

07 CBD PAW BUTTER

09

www.cbdliving.com

Perfect Paws Hemp Paw Butter gently repairs
dry and cracked paws while adding an extra layer of protection against harsh terrain.
Each 2-ounce container of paw butter contains 250mg of CBD and is prepared with a
blend of natural oils, such as coconut and
sweet almond oil.

07

www.perfectpawshemp.com

08 NATURVET HEMP
ACHES & DISCOMFORT
NaturVet has taken one of its most popular
formulas and added hemp seed for additional health benefits! Hemp Aches & Discomfort
is veterinarian-formulated with glucosamine,
yucca schidigera and hemp seed to help alleviate aches and discomfort associated with
normal daily exercise.

10

www.naturvet.com

09 RETHINK
ReThink offers the highest quality and most
competitively priced full-spectrum hemp
CBD in the market today. It delivers premium, natural hemp-based products through
pharmacies and retail outlets that provide
numerous health benefits to enhance the
overall wellness of pets. ReThink simply produces the finest CBD oil available, and offers
it in a wide variety of affordable products.

08

www.groomershelper.com
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Splash and
Dash Named to
Top Franchise
Opportunities List
Splash and Dash Groomerie & Boutique Franchise recently announced it is the
first and only pet brand included on Aspioneer’s 20 Hottest Franchises of 2020. As the
leader in membership-based pet grooming
and pet spa services, Splash and Dash has
seen steady growth since its inception into
franchising in 2015.
This is the first time Splash and Dash
has been recognized in this annual ranking.
With more than 4,500 franchisors in North
America, and approximately 100 pet service franchises available in the United States,
Splash and Dash is showcasing the power
and potential that a pet service business can
provide. The passion-driven pet industry has
experienced positive growth rates that many
industries envy for nearly three decades.
“The franchise industry is still going
strong several years after its inception. Infact today franchising is riding a wave of
global growth unparalleled in its history and
has become the leading method of doing
business. Franchising provides benefits to
both franchisor and the franchisee. On one
hand, it allows franchisors to better reach
their customers, contribute to their communities and expand their brand rapidly. On
the other, it gives aspiring entrepreneurs a
less risky, demanding, more profitable, and
more promising opportunity to open their
own business within an established brand.
Franchising is synonymous with the Great
American Dream of independent business
ownership,” said Aspioneer about the feature.
“Splash and Dash is honored to be recognized by Aspioneer Magazine as a hot
franchise opportunity this year,” said Splash
and Dash Groomerie and Boutique, founder and CEO Dan J. Barton. “Behind each
and every great business is a team of people
who help maintain the machine. Splash and
Dash is no different. Our machine is just a
bit more unique, colorful and like a family.”
Splash and Dash currently has 15
Groomerie & Boutiques across 10 the
country.

32 | July 2020

Pet Age

Scenthound Continues Growth Amid
COVID-19

While many businesses are halting expansion efforts, a Florida-based franchise
has been taking strides to bring its wellness-focused grooming services to Georgia.
Scenthound is a membership-based dog
groomer that is shaking up the $75 billion
professional pet industry, and has just signed
a development deal to bring three new locations to the Atlanta metropolitan area.
With four locations currently open
and 11 additional units in development
throughout Florida, the growing franchise
is making its first entry into a new state, less
than a year after announcing its franchise
opportunity. While these are unprecedented times, local franchisee Doug Johnston is
moving forward to bring economic growth
to his community, with doors of his first location expected to open this fall. Johnston
and his partner, Ann Sander, are eyeing the
North Fulton area, including Alpharetta,
Roswell and Milton for their Scenthound
locations.
Prior to joining Scenthound, Johnston
had a 35-year corporate career in finance, IT
and operations. Sander is in her 11th year
of residential real estate in the area. The two
are excited to take on a new endeavor and
were drawn to Scenthound because of the
company culture, strong business model and
their love for dogs.
“Scenthound is a brand we are really excited to become a part of so that we can help
serve the dogs in our community,” Johnston
said. “During this pandemic, there is a lot of
uncertainty out there for many businesses,
but after getting to know Scenthound, it
became very clear to us that there is always
going to be a need for pet care. The services that Scenthound provides keeps dogs
healthy and prevents issues down the line.

Our community loves their
dogs, and we cannot wait to
take care of them.”
Scenthound was founded in 2015 after
CEO Tim Vogel spent more than 10 years
running both a mobile grooming business
and local grooming “scenters,” and seeing
firsthand the shortcomings within a booming pet industry and the lack of education
surrounding dog grooming. Vogel began a
mission to give dogs and their owners a fast,
easy, and affordable grooming solution with
scenters that provide a haircut, but more
importantly, focus on a dog’s health.
Embedded in the name, Scenthound focuses on the five core areas of maintenance:
Skin, Coat, Ears, Nails and Teeth. Their
Scent Techs are fully trained to give your
dog the care that their breed requires—not
just a haircut—and the membership program allows for dog owners to have the
peace of mind that their furry friends are
cared for on a routine basis.
“I looked into some other franchises
when I decided I wanted to open my own
business, but ultimately chose Scenthound
because I really believe in what the brand
has to offer,” added Johnston. “It’s not like
any other groomer; the membership plan
ensures that your dog gets the regular care it
needs, and the company environment is so
welcoming. Scenthound is for people who
love their dogs unconditionally.”
As part of its Southeastern expansion
plan, Scenthound aims to sell 40 total
units and open 20 by the end of the year.
Scenthound is actively seeking single and
multi-unit franchise partners who are passionate about dogs and are looking to be
hands-on with the business. Including a
franchise fee of $50,000, the initial investment for a Scenthound location ranges
$206,400 to $378,400.

Outward Hound
Names Michael Black
Company CEO
Outward Hound Promotes has announced the promotion of Michael Black
to CEO. In his new role, Black will be
responsible for the strategic day-to-day
leadership of the pet brand portfolio for
future growth. Black succeeds Outward
Hound founder Kyle Hansen, who will
transition to a new role as Vice Chairman
of the Board of Directors.
“Since Michael’s time as Senior Pet
Buyer at Walmart, he has known and
worked with our senior management
team,” Hansen said. “Michael has a deep
understanding of the pet retail marketplace, and brings a strategic, collaborative,
process-driven approach that will help us
better serve our customers in the coming
years. As our new Chief Executive Officer, Michael’s leadership will be critical to
reaching new pet parents in an evolving
marketplace.”
Since joining Outward Hound in May
2019, Black’s leadership as Chief Revenue
Officer has been instrumental in driving
growth in Outward Hound’s key categories. He has championed the company’s
E-Commerce focus while strengthening
retail partnerships and programs. Always
with an eye on the end consumer, Black’s
leadership has resulted in some of Outward
Hound’s most impressive P&L results. Prior to joining Outward Hound, Black held
several Senior Roles at Walmart and Reckitt Benckiser, where he focused on sales,
brand building, P&L and category growth.
“Over 20 years ago, Kyle Hansen founded a company with the mission to improve
the lives of pet parents and the furry kids
they love. Under his direction as its CEO,
Kyle has stayed true to this mission and led
Outward Hound to become one of the largest and most recognizable brands in Pet Supplies,” Black said. “It’s a privilege to be able
to follow in Kyle’s footsteps as the CEO of
Outward Hound. By continuing to evolve
how we operate in response to changing
consumer preferences online and in store, I
believe that Outward Hound will only continue to thrive in the coming years.”

VitaminSea Offers Seaweed
to Support Animal Health

People are turning towards trusted
natural products to guide them and
their pets. Interest in nature’s most nutrient dense foods is surging, and this
includes a rapidly growing interest in
marine plants, or seaweed. VitaminSea
Seaweed offers high quality seaweed
products that help all life forms navigate vitality, build resilience and flourish.
For animals, seaweed increases vitality and resistance to infection. The
micro-nutrients, amino acids, and trace
elements found in seaweed are often

lacking in land-grown feeds, pastures,
and standard mineral mixes. VitaminSea Seaweed Animal Supplements are
offered in a finely milled powder for
pets that is easily digested and in Large
Animal Kelp Chips that provides a
crunch when consumed. Healthy horses
benefit from natural food supplement
found in SeaNutrients for Horses as
preventative care for bone and joint
health and overall health. VitaminSea
Pet provides relief for animals with
stiff and achy joints in bone and joint
health, a balanced diet with overall
health,and increased nutrition with skin
and coat. VitaminSea Seaweed’s pet
products can elicit a number of health
benefits, such as: increased vitality and
stamina, improved digestion, increased
healing from injuries, increased fertility,
brighter eyes, and so much more. VitaminSea Seaweed follows strict quality
control guidelines for their feed-grade
seaweed. This seaweed is carefully selected from the outer islands, dried in
greenhouses, and milled separately from
the fertilizer grade seaweed.

Best Buy Bones, Inc.

Made in the USA

PO Box 39
Mount Morris MI 48458
sales@bestbuybones.com
(810) 687-2106
www.naturesownpetchews.com

All-Natural, No
Chemicals
Single Ingredient
Grain and
Gluten-free
Healthy
Alternative
to Rawhide
Beef, Chicken,
Duck, Pork, Turkey
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Changes Planned For 2021 Global Pet Expo

Andrew Darmohraj, executive vice
president and COO of the American Pet
Products Association (APPA), recently announced that Global Pet Expo, presented
by APPA and the Pet Industry Distributors Association (PIDA) is set to take place
March 24–26, 2021 at the Orange County
Convention Center (OCCC) in Orlando,
Florida. Darmohraj said that safety and accessibility remain top priority.
“The health and well-being of our
participants is paramount,” he said. “Exhibitors, buyers and all attendees alike
can expect to hear from us in the coming
months with regular safety updates. We are
committed to producing an event that provides attendees the ability to focus on and
conduct the business they are coming to our
Show to do.”
Global Pet Expo officials are working
closely with all relevant partners in the
events ecosystem to ensure a safe experience
on every level. Some recent updates include
the following:
•The OCCC is currently working to
achieve a Global Biorisk Advisory Council

(GBAC) Star Facility Accreditation, which
is considered the gold standard for how facilities should be prepared upon opening.
•The City of Orlando is participating
in the Orange County Economic Recovery
Task Force. This group is currently working on recommendations to help reopen
Orange County, including the approach to
ease restrictions while ensuring the safety of
the public.
•The International Association of Exhibitions and Events (IAEE), a trade group
for exhibition professionals, published a
guide called: Essential Considerations For
Safely Reopening Exhibitions and Events
to make sure the trade show industry as a
whole is prepared.
•We continue to look to the World
Travel and Tourism Council (WTTC) and
the World Health Organization (WHO),
to provide guidance for international participants.
In addition to a clear focus on safety,
the ability for APPA and PIDA members
to participate in Global Pet Expo is also top
priority at this time. In an effort to alleviate

any additional burden, Global Pet Expo will
offer 2020 booth pricing for 2021. Exhibitors will also have added flexibility with
their payment plans with smaller deposits
throughout the payment schedule, additional time to make final payments, and
an extended cancellation period. All Booth
Space Applications received by August 31
will be reviewed and assigned by Global Pet
Expo staff in Priority Point order. Applicants are encouraged to submit as early as
possible to secure their place on the list.
Darmohraj added, “Global Pet Expo is
an important opportunity for the pet industry as participants look to reconnect and
build new partnerships. We are truly grateful for the continued support from our loyal
exhibitors and attendees who come from 80
countries to participate in Global Pet Expo
each year, and we are dedicated to planning
a successful and safe trade show in 2021.”
Global Pet Expo is open to independent retailers, distributors, mass-market
buyers, and other qualified professionals.
It is a trade-only event and not open to the
general public.

we created the online Andis Grooming
College so everyone has the tools and
resources to learn anytime, anywhere.”
The site has educational materials on
a range of topics: large or small animal,
shedding or non-shedding, cat or dog,

or even horse and livestock. You can also
find information on upcoming shows in
the industry and/or click “Ask An Expert” to pose any remaining questions
you may have about tools, techniques or
the industry.

Andis Provides
Free Educational
Grooming
Resources Online

Andis Company, a leader in manufacturing grooming tools, has created
an online database with free educational
materials on animal grooming. Each video shows an Andis Grooming Educator
demonstrating different techniques with
different tools, from brushing out to giving a full shave.
“Andis Grooming College was created to help educate and advance the
grooming skills of students, aspiring pet
professionals or pet parents looking to do
touch-ups in between salon visits,” said
Nicole Kallish, Manager of Animal Education for Andis. “Andis has always had a
strong focus on education, which is why
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Health Extension
Partnerships with Choice Pet
Products, Central Pet

Choice Pet Products, a distributor of quality pet brands and products,
announces the addition of Health Extension Pet Care, a family owned and
operated holistic pet food and product
manufacturer, to its expanding distribution portfolio.
“Health Extension is well known for
the quality and safety of their products
and is vet recommended,” said Choice
Pet Products vice president of sales and
operations, Doug Horiski. “Their product lineup gives retailers in our network
a competitive advantage by providing
the finest holistic ingredients at the best
possible price. We are proud to represent
Health Extension.”
For over three generations, family-owned Health Extension Pet Care
has been providing nourishing recipes
that pet parents feel good about serving.
Its products are 100 percent made in
the USA, contain thoughtfully selected
whole food ingredients created in small
batches, and with its food safety program
of over 140 checkpoints, it has never had
a single product recall.
“Health Extension is thrilled to partner with Choice Pet Products. We are
happy that our brands are represented
by such a trusted distribution partner,”
said Brad Gruber, president of Health
Extension Pet Care. Choice Pet Products
is a company much like ours, dedicated
to the values that best serve independent
pet retailers.”
Health Extension promises to source
only GMO-free ingredients and to nev-

er use artificial colors, flavors or preservatives, wheat, gluten, corn, soy or
by-products. In addition to natural pet
food and treats, the company also manufactures toys, stain and odor removers,
vitamins and supplements and shampoo
and conditioning products.
Health Extension also has joined with
Central Pet Distribution to broaden its
reach throughout the Colorado and
Northern New Mexico markets.
Central Pet Distribution owned by
Central Garden and Pet founded in 1980
is headquarter in Walnut Creek California. They are known to be a leading innovator of quality branded pet products
and “we look forward to doing exciting
things together,” Gruber concluded.

Distribution
Partnership for
Phillips, Lazy Dog
Cookie Co.
The Lazy Dog Cookie Co. Inc. recently announced that, effective June 15,
five award-winning Lazy Dog treats will
be available in all 13 Phillips Pet Food
distribution centers These SKUs are The
Original Pup-PIE for a Charming Boy, The
Original Pup-PIE for a Darling Girl, The
Original Pup-PIE Happy Adoption Day,
Happy Birthday Cake Bites and Bake at
Home Birthday Cake Mix.
“Having national distribution through
Phillips Pet Food will allow pet parents
across the country to enjoy the happiness
our products bring to their dogs. Whether it is the celebration of a milestone or
just any old day, our products make every
moment feel special.” said Amy Augustine, founder and president of Lazy Dog
Cookie Co.
Founded in 2001, The Lazy Dog Cookie Co. products are made with simple beneficial ingredients that not only make them
viciously delicious but are also naturally
nutritious. The company’s entire product
line is wheat, corn and soy free and Made in
the USA. The brand never uses any fillers,
preservatives or anything artificial.
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holiday gifts

BRINGING
HOLIDAY
CHEER
Given the pandemic, the pet
industry is stocking up on
holiday products to bring
joy to pets and owners.
BY MEGAN JANDER

I

t’s that time of year again to deck
the halls—or shelves—with holiday-themed pet products. Despite
the ongoing COVID-19 pandemic
impacting countless lives and bringing
many challenges, retailers and manufacturers believe that now, more than ever, is
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a time to think about “the most wonderful time of the year.” The holiday season
is meant to be filled with love and joy,
which is just the thing to boost our spirits
from the difficult times many of us have
been facing this year.
Since the pandemic has led us to

spend more time at home, many pet
industry leaders agree that this year’s
holiday festivities are going to be filled
with lots of gift giving, especially for our
beloved pets who have provided us with
much needed comfort and entertainment. This is why brands are not only

Live, Love, Help When You Can

WOOL is...
“Oh my gosh I can’t say
enough good things about
these! … They go INSANE for
these fish! I am going to order
bulk of these and maybe some
other shapes as soon as the
current ones are destroyed.
The best part is that they’re
natural. I love that!”

“The cutest and
sturdiest eco friendly
non toxic woolen cat
beds. My cats love
their cat face cat
cave and fight over
who gets to sleep in
it. I may need to get
another!”
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Review, Facebook

Keeps
insides
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“OMG, this is so stinkin’ cute! Looks like
something straight out of Whoville!!
”
Comment, Instagram
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bringing back some holiday favorites,
but also introducing new products to
give pets and pet owners something extra
special for facing adversity.
As a retailer, Woof Gang Bakery
knows there is a small window to sell
products, so the specialty retailer brings
in Halloween-themed iced treats for its
signature dining table.
“Customers love to have something
to treat their pets without the trick,” said
Samantha Lee, vendor relations manager
and corporate buyer at Woof Gang Bakery, which is based in Orlando, Florida.
As the winter months approach,
Woof Gang Bakery brings in such winter wear as coats, sweaters and jackets to
keep companion animals warm and cozy.
Lee also says this is the time where holiday-themed accessories like hats, antlers,
collar ruffs and bow ties are a great item
to keep stocked—customers are always
searching for items to make their pets
look festive and camera ready, and these

holiday gifts

accessories become even more popular
when shared on social media.
Lee says that in addition to these

Up Country Style

The best selection of collars, leads and apparel for pets. Charming lifestyle accessories for pet lovers.

The Original Ribbon Collar

www.upcountryinc.com
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800-541-5909

wearable items, themed toys are always
important to have on hand for customers looking to spoil their pets with gifts
during the holidays. And much like Halloween, Woof Gang Bakery’s signature
treats and iced cookies are consistently
the top selling holiday items for customers, according to Lee, because they make
a great hostess gift for parties and lots of
new faces shop in the store buying gifts
for pet lovers in their life.
Lee explains that over the last three
months pet owners have been spending
tons of time with their pets at home due
to the pandemic. Because of this, the
human-animal bond has grown even
stronger and more people than ever are
looking at their pets as full-fledged family
members.
“Like children, customers are going to
add those four-legged family members to
their shopping list come holiday season,”
Lee stated. “I think this will especially
be true in cases where people were social
distancing with just their pet, a gift for
making quarantine a little less lonely.”
A brand that specializes in treats is
Barking Buddha Pet Products, a family-owned and -operated company dedicated to making healthy and delicious
treats.
“Barking Buddha makes all-natural,
single-ingredient dog treats for the dog

lovers who want to spoil their furbabies with grass-fed, free-range, sustainably sourced treats,” said Lucy Caprez,
marking director for the brand. “Our
single-ingredient chews and treats are
all-natural, healthy and safe for your
dog; there are no hormones or preservatives added. We source responsibly with
sustainability in mind. Apart from our
Buddha Bubbles organic dog shampoo,
we only sell dog treats that we know are
delicious even for the pickiest of pets.”
This fall the company will be launching its newest chew that follows its famous Beef Cheek Slices and Rolls. The
newest product that will be launching
just in time for Thanksgiving and the
winter holidays will be Pork Cheek Roll
wrapped in Beef Jerky. Available in two
sizes, small (5-6 inches) and large (10-11
inches).
To make things more festive, Barking
Buddha has created a gift-worthy option
for retailers to help their customers spread
joy with their beloved pups.
“At the same time, we will also make
available the Three Kings Holiday Pack,
which will consist of a case pack of three
small Pork Cheek Rolls wrapped in Beef
Jerky inside a bag that will also include
a free sample of Buddha Bubbles Travel
Size Shampoo and Conditioner,” Caprez
explained. “Basically, the customer will
buy the pack of three small Pork Cheek
Rolls and get a free travel-size set of Buddha Bubbles just in time for the holiday
season… and what’s better than a good
ham for your dog’s holiday dinner?”
For pet parents who have dogs with
a sweet tooth, The Lazy Dog Cookie Co.
continues its tradition of holiday-themed
treats, with past favorites Mutt Cracker
Sweets and Home for the Holidays being
offered again this season. As Lazy Dog’s
vice president of sales Keith Augustine
explains, the New York-based company
is once again excited about its festive
packaging, which has a vintage style that
consumers love.
“The nostalgic packaging takes you
back to celebrating with family and
friends during holidays past, and it is
something that really resonates with the
retailer and the consumer,” he noted.

DuckyWorld, the makers of Yeowww!
Catnip, has one fall toy and four holiday
toys. The holiday toys consist of Yeowww!-tide Candy Cane, perfect size for bunny kicking; Kris Krinkle Holiday Tree;
Yeowww! Stocking, which is the ideal size
for batting around; and Dreidel Krinkle,
which has crinkle and fuzzy fabric for
added texture and fun. The fall toy, Ye-

owww!-loween Pumpkin is a three-inch
toy filled with 100 percent Yeowww! Organically grown catnip.
“While it’s not a new toy, we see the
demand growing every year. We think social media plays a big part of this because
people love to post themed content,” said
Kris Kaiser, digital marketing specialist
for DuckyWorld Products.

DOgS TReAt
tHeM liKe tHeY
tReAt uS.

®

Beef Liver

TReAt tHeM KiNdLy.

Beef Heart

Duck Recipe

Pork Recipe

TReAt tHeM faIrLy.

TReAt tHeM WeLl.

Humanely raised freeze
dried proteins with no
antibiotics on sustainable
farms and ranches.

Dogs need mental stimulation to keep
their brains sharp. Pop a nutritious treat
in a West Paw treat toy for a challenge
and a reward. (Best day ever.)

TReAt tHeM WiTh lOvE.
We’re in it for the wags. We’ll replace
or refund anything that doesn’t induce
a happy dance.

Single Ingredient & Limited Ingredient Dog Treats
1-800-443-5567 . westpaw.com/treats
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DuckyWorld also offers three gift
bundles and two holiday displays, including its Holiday Kitten Kaboodle which
includes all of its holiday items and most
gifted toys. And while it doesn’t have any
new holiday toys this year, Kaiser says its
Sun, Moon & Stars released earlier this
year and is perfect for gifting. It’s a set of
three out-of-this-world toys that feature
fun shapes and textures, which is sure to
send even the most pampered cats into
orbits of delight and keep them entertained for hours.
Kaiser believes pet owners will be eager to spoil their pets this season, especially following the difficulties from the
COVID-19 pandemic, because pets are
stay-at-home companions, coworkers and
VIP family members, as well as a source
of entertainment.
“Watching a cat bunny kick and bat a
toy around during a catnip high is prettying entertaining! Over the past few years,
we’ve seen our holiday toys sales growth
double, and we often sell out by fall. We
expect this year to have just as much holiday demand,” Kaiser explained.
More than 15 years ago, Merrick Pet
Care started cooking up tasty, nutritious
and whimsical seasonally-inspired recipes
for dogs like Grammy’s Pot Pie, Turduck-

holiday gifts

en and Thanksgiving Day Dinner, and
continues to introduce seasonal Merrick
recipes each year.
“Over the last few years, we have introduced holiday-inspired varieties of our
popular Zuke’s Mini Naturals training
treats. Pet parents find that the small,
pumpkin- and tree-shaped treats are the

www.VeeEnterprises.com • 800.733.1903
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perfect size to fit every trainable moment
that pops up during the holiday season,”
said Jilliann Smith, director of communications for Merrick Pet Care.
Smith says Merrick is bringing back
these popular seasonal varieties of Zuke’s
Mini Naturals again this year. Zuke’s
Mini Naturals Pumpkins are perfect for
trick-or-treating around Halloween or
celebrating Thanksgiving. The treats are
made with high-quality, seasonal ingredients like turkey and pumpkin. Zuke’s
Mini Naturals Trees are a great holiday
training treat, crafted with festive ingredients like turkey and cranberries. They
also make the perfect stocking stuffer for
four-legged companions. Merrick is also
bringing back its popular Christmas Day
Dinner recipe, which is a perennial favorite from past seasons according to Smith.
“We’re also introducing a brand new,
limited-edition Merrick recipe for the
fall season: Sweater Weather Supper. It’s a
hearty recipe that features deboned bison
with green beans, sweet potatoes, turkey
and cranberries in gravy,” Smith said.
Smith explains that Merrick always
tries to tap into food trends and pop
culture with its whimsical Merrick recipes. As more pet parents pick out stylish
sweaters to keep their dogs warm in the

crisp fall weather, Merrick believes they
will get a kick out of its newest offering.
“And we can’t wait to see adorable
photos of pups wearing their cozy sweaters while enjoying a bowl of our hearty
Sweater Weather Supper,” Smith added.
After this challenging year, Smith expects many will try to make the holidays
even more special for their families. And
for pet parents, this means looking for
ways to get four-legged family members
more involved in the festivities.
“While people spoil their pets yearround, the holiday season always gives us
more reasons—or excuses—to give pets
a special treat, meal or gift,” Smith said.
This year, Walkee Paws will be strongly promoting its new collection of skulls
Howl-O-Ween dog wear. The collection
consists of striking skull and cross-bone
leggings, leashes and harnesses to make
any pup Howl-O-Ween ready.
“Our Walkee Paws 2-in-1 Harness is
designed to pair perfectly with Walkee

Paws Leggings. It features a reversible design with a different print on each side so
consumers can change the pattern each
day to match dogs’ mood or outfit,” said
Lisa Baronoff, founder and CEO of Walkee Paws. “And if you can’t get enough of
our doggone cute prints, pair pups’ leggings with our new Walkee Paws Leash!”
The Walkee Paws 2-in-1 Harness
features adjustable chest strap, water-repellant neoprene fabric that’s quick to
dry and secure buckle for extra safety.
It’s also easy to put on and take off. The
Walkee Paws Leash is super durable and
long-lasting with a heavy-duty leash clip
and has an additional D-ring at the base
of the handle to attach keys or a poop
bag holder. The standard 6-foot leash is
available in three sizes: Small (0.6 inches wide), Medium (0.8 inches wide) and
Large (1.0 inches wide).
In addition, Walkee Paws Leggings
are not only on-trend and Halloween
inspired, but they are also functional as

“Our Walkee Paws
2-in-1 Harness is
designed to pair
perfectly with
Walkee Paws
Leggings. It features
a reversible design
with a diﬀerent
print on each side
so consumers can
change the pattern
each day to match
dogs’ mood or
outfit."
Lisa Baronoﬀ,
Walkee Paws

Add holiday color to
your cat section with
product that sells!
But if it doesn’t, you can send it back
under our exclusive G-PEP Holiday Plus.

@YeowwwCatnip #YeowwwCatnip

(866) 493-6999

info@duckyworld.com
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the rubber paw area is waterproof and
protects dogs from rain, snow, chemicals
and germs. According to Baronoff, this is
particularly relevant now as pet parents
are looking to keep their homes clean and
prevent pooches from tracking in dirt after walks, especially as many have their
dogs sleep in bed with them.
Baronoff believes pet owners will be
eager to spoil their pets this season because many more pet parents have adopted pandemic puppies and rescue dogs.
“With the continued trend toward
humanizing dogs, pet parents will be
looking for fun and functional gear to
celebrate their pups. Walkee Paws provides worry-free walks and now with a
bold and scary Howl-O-Ween pattern,
too!” she said.
While TropiClean Pet Products isn’t
introducing any holiday-themed pet
products, its Fresh Breath by TropiClean
Dental Chew Toy is the perfect stocking
stuffer for furry friends.
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“Fresh Breath by TropiClean Dental Chew Toy is a fresh and fun way to
address pets’ oral health. Dogs can clean
their teeth and freshen their breath by
doing what they most—playing!” said
James Brandly, associate trade marketing
manager at Cosmos Corporation.
The toy includes Fresh Breath by
TropiClean Oral Care Gel and one Fresh
Breath Dental Stick. Pet parents just
have to apply the gel within the deep
pockets of the toy and insert one Fresh
Breath Dental Stick inside the toy. The
bristles of the toy and the dental stick
simulate brushing while the gel helps remove plaque and tartar and freshen their
breath, all while pups enjoy playing.
“The COVID-19 pandemic has meant
spending more time at home, and bonding with our pets more than ever. Our
Fresh Breath by TropiClean Dental Chew
Toy is a perfect way to show our dogs how
much we care about them by giving them
a fun toy that also helps address their oral

health needs,” Brandly explained.
West Paw has been making holiday
toys for many years and each year, its holiday toys continue to drive a lot of interest and sales.
“People love to spoil their pets and
treat them as part of the family, especially
during the holidays, so we work to provide a gift-able and focused collection
every year,” said Spencer Williams, CEO
and president of West Paw. “We work to
refresh and change it up every holiday
season.”
This year’s holiday collection features
festive accessories and toy options for various chew and play styles. West Paw is
offering its best-selling Zisc frisbee and
Hurley dog bone for a limited time in
a ruby red color. For plush toys, it has
holiday colors and buffalo check patterns
in whimsical winter shapes like reindeer
and a Montana bison.
“Our favorite new member of the
holiday team is Merry Monster stuffed
with IntelliLoft fill made from recycled
plastic bottles,” Williams said. “He’s cute,
furry and feisty. We know owners will be
drawn to him and their dogs will go wild
for him.”
West Paw also will continue to offer
its new line of Freeze-dried and Creamy
treats, which Williams says are sure to
make a fantastic stocking stuffer for furry companions. But each year, West Paw

also updates and introduces a well-edited
collection of American-made holiday toys
and accessories. The toy collections are
seasonally sophisticated, and are made

from plush, durable fabric that dogs will
love to snuggle, tug at and toss around.
And the holiday leashes and collars are
made with recycled polyester. While the

same webbing was used from last year,
West Paw updated two of the patterns.
Additionally, 100 percent of West Paw’s
holiday collection of toys, leashes and collars are backed by its Love It Guarantee.
According to Williams, we have all
spent more time at home with our pets
and invariably became more appreciative
of the unconditional love they provide us.
Additionally, many people have fostered
and/or adopted pets during the quarantine. And their consistent companionship
during the COVID-19 outbreak has been
much needed for so many during these
difficult times.
“We have all had our own unique challenges, but by and large we’ve all been at
home for extended periods of time. [This
is] giving us that extra time to bond with
our pets, either newly adopted or familiar
family members, in a way we didn’t have
before, so we anticipate our consumers
wanting even more to indulge their pets
this holiday season,” Williams said. PA

July 2020 petage.com

| 43

INDUSTRY EXPERT

dog toy

THE JOY OF THE TOY
COVID-19 IMPACT AND THE FUTURE
BY ALICE TILLET

I

f there’s one thing we’ve seen
beyond a shadow of the doubt
during our recent chaotic times, it’s
that having support measures in place
helps tremendously when dealing with
the unpredictable. Our pets, those loyal
companions through thick and thin,
have never been more needed. And
how we play with them, share our
lives with them, and rely upon their
unquestionable love has proven to be
invaluable.
Over the past few months, there
has been a dramatic rise in the dog toy
category. We saw a 25% increase across
the spectrum, including fetch, chew
and other toys. But this growth wasn’t
accomplished in a vacuum. As is true
with any manufacturer, having a close
relationship with our retail partner is
crucial for success. Given the guidelines
allowing their ability to remain open
during the early, frantic days of COVID,
we put forth a collaborative strategy on
how to navigate what lay ahead. And
while we continued our operations
under modified protocols, it was they
who truly shouldered the burden and
we are extremely grateful for their
partnership.
When taking a closer look at
consumer behavior, some inferences can
be made not just on what’s happening,
but also what’s to come. According
to a recent Banfield Survey, dog toys,
including our popular Chuckit! line,
were the most frequently purchased
pet supply category. Within this same
survey, 47% indicated they want to
spend more quality time with their pets
when they are home, and 84% feel they
are more attuned to their pet’s health
and needs.
One of the more exciting behavioral
outtakes from this growth is the role
e-commerce has played. Multiple sources
have conducted studies indicating the
climatic shift in purchasing behavior
and how retailers either reacted or took
advantage. Knowing this migration has
been coming for some time – maybe not
this quickly – we have been focusing on

content relevant for the online shopper.
Not being able to hold a product in
your hand, especially a dog toy, is a big
deal. As a manufacturer, we understand
that. Starting in early 2019 we focused
on two areas we felt were important to
consumers researching online before
they purchased – product reviews and
enhanced content. As a result, we grew
our overall review volume by 200%
YOY and were able to start delivering
more meaningful, and robust product
engagement experiences. This content
not only benefits those visiting our site,
Petmate.com, we’ve also worked to
have it available for our retail partner
sites as well.
Whether a person completes
their purchase or is just looking for
information before heading into a
store, the “introduction” we’re able
to make online is a crucial one. When
considering dog toys like our JW Holee Roller, there is tremendous value
in seeing how others are enjoying or
using the product. It also provides an
opportunity to introduce consumers to
other members of the brand. And when
we look at where the dog toy category
is heading, establishing that familiarity
now is vitally important.
In the coming months, we expect

Alice Tillet has been President and
CEO of Petmate since 2014. She has
worked tirelessly to ensure that the
products produced by the company
are imagined and designed from
true consumer insight to enhance the
lives of pets and products. To her, it’s
not just about selling product. It’s
about creating a true partnership with
retailers and those who put their faith
in Petmate to offer products that truly
serve pets and their families.
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the dog toy category to continue its
upward trajectory. Given that 35% of
people feel their pet has been more
playful, we fully expect the growth
seen to continue and thrive. Beyond
the impact of the past months however,
people have always looked for new
ways to engage with their dogs or try
to keep them busy (especially when
conducting virtual meetings). And
whether helping to reduce anxiety,
increasing overall happiness or just
being a loyal companion, our dogs
have also shown just how vital a role
they play to a family. Like any family
member their health and well-being are
just as important as ours.
Knowing the value of exercise and
the joy of experiencing life with our
dogs, we created National Fetch Day.
Held the 3rd Saturday of October, it’s a
way to celebrate all they have given us
and drive awareness for the health of our
pets through play. Working closely with
a number of our retail partners, we’re
able to shed light on how something as
simple as fetching a Chuckit! Ultra Ball
can deliver such happiness.
And so as we look back on the past
few months and keep a steady eye on
the future, the opportunity for growth
within the dog toy category is as strong
as it’s ever been. With partnerships
firmly aligned on adapting and
adjusting to our environment, we
can’t thank retailers enough for their
commitment and devotion to forging a
way ahead.

At Petmate, we are
about making pets happy.
The new product innovation,
development and distribution
we do in the dog toy space
makes us the experts
at toys for your
loyal companion.
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HOW VETERICYN REINVENTED THE DOG SUPPLEMENT
COMPANY’S RESEARCH OF DOG SUPPLEMENTATION IS A
SCIENTIFIC BREAKTHROUGH.
BY SCOTT VANWINKLE

S

ince Vetericyn started 11 years, our
team has been passionate about using
innovation and cutting-edge technology
to produce the safest, most effective products in
animal health and wellness. As a result, we’ve
helped pet parents, livestock producers and
veterinarians around the world take better care
of animals — with many becoming passionate
advocates of our technologies along the way.
For many families, we are a household name
and sincerely appreciate our retailers and
customers that have helped us get here.
When looking at dog supplements, we see
many gaps in clinical evidence, confusion from
consumers and lack of satisfaction with results.
Almost every other supplement on the market
relies on passive diffusion for absorption. This
is a slow process where ingredients sit in the
gut until the molecules are able to move inside
the body. The problem is not all molecules can
be absorbed this way, which means they are
just passed through as waste. In an attempt
to compensate for passive diffusion, many
supplements contain excessive amounts of
ingredients. This compounds the problem
because when it comes to supplements, more
is not always better. Overdosing a dog with
too many “ingredients” could be toxic to their
system and potentially lead to irreversible
damage in the long run. In addition, most
supplements are not optimized for absorption.
This means most of the nutrients just pass
right through and end up on the lawn instead
of in a dog’s system.
We took a completely different approach
when developing our own dog supplement.
We partnered with A.S. Narain Naidu,
PhD (Medicine), FACN, FLS, a medical
microbiologist/immunologist with over 35
years of research expertise. Working with Dr.
Naidu, we reinvented the dog supplement
utilizing his breakthrough technology and
background on bioactive molecules.
Because a dog’s nutritional needs and
physiology change as they age, we created a
supplement that would be effective at each
age class. Next, we paired the ingredients
with a transport and delivery system that
actively moves nutrients through the body
and delivers them to the correct cells so
they get absorbed. The result is a much
more targeted, balanced, and effective dog
supplement than anything else in existence.

As the only pet supplement backed by eight
patents, this new Vetericyn offering is clinically
proven to provide the proper nutrients for
your dog’s health. The result of this technology
is ALL-IN™ – our ground-breaking, life-stage
dog supplement that combines a proprietary
delivery system that gets ingredients absorbed
into the cells. It contains the essential building
blocks dogs need at their particular life stage to
promote digestive, cellular, bone, mental, and
immune health.
It’s the only dog supplement that
combines age-specific, patented complexes
with a transport system that carries the right
amount of essential ingredients to your
dog’s body. The bioactive complexes in our
supplement are powered by a one-of-a-kind
protein-based delivery system that ‘unlocks’
a dog’s ability to absorb the ingredients in
the supplement. It’s so powerful that it even
helps optimize the absorption of other kinds
of foods in a dog’s diet.
As dogs grow, their bodies change, along
with their nutritional requirements. That’s
why we created three life stage formulas
of ALL-IN: puppy, adult and senior. These
formulas are perfectly tailored to support the
needs of a dog, whatever age group it may
be in. For puppies, our formula focuses on
growth and development. With adults and
seniors, our formulas focus on performance,
recovery and rejuvenation.
Active Ingredient Transport – ALL-IN™
uses a fast and efficient process known as
endocytosis, or active transport, to move
nutrients through the body and deliver them

Scott has been with Vetericyn and the
Burlingame portfolio of companies for
the past 19 years. Scott has a passion
for animal health and the continuous
improvement surrounding agricultural
practices. Scott earned marketing and
business management degrees from
the University of Idaho and holds
an Executive MBA from Pepperdine
University.
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to cells so they can be absorbed. No other dog
supplement has this technology.
Prebiotics for Gut Health – ALL-IN™ is
packed with beneficial prebiotic compounds
to stimulate the growth of beneficial
probiotic bacteria that help sustain healthy
gastrointestinal (GI) function.
Life Stage Support – The ingredients in
each life stage formula are tailor-made to
provide optimal support for the age-related
needs of puppies, adult dogs, and senior
dogs. It also helps lay a foundation for a
dog’s health in the future.
Patented Ingredient Complexes –
ALL-IN™ is the only dog supplement
that combines comprehensive nutrients,
biochemicals, and bioactive complexes with
absorption technology. It’s so revolutionary it
has been awarded 8 patents.
Balanced Bio-Replenishment – ALLIN™ is designed for a dog’s age-related
metabolic rate to process nutrients so a dog
isn’t overloaded with excess ingredients. It’s
the right nutrition, in the right amount, at the
cellular level.
In most cases today, supplements are not
being used as a preventative, rather they are
given only after a pre-existing condition is
observed. But supplements can be a great daily
regiment for all ages to help alleviate health
issues in dogs as they start showing their age
later in life. We’re helping to guide pet owners
into the future of pet health by providing
a balanced life stage dog supplement that
combines total nutrition with a delivery
system that gets nutrients into the cells. ALLIN is based on decades of knowledge, clinical
evidence, and a passion for innovation. We
hope to continue to earn the trust of pet
parents across the globe with this new and
innovative offering from Vetericyn.

CLEAN. TREAT. HEAL.
WOUND & SKIN | EYE & EAR | SHAMPOO | SUPPLEMENTS

ALL-IN™ LIFE-STAGE DOG SUPPLEMENT

FOAMCARE™ PET & EQUINE SHAMPOO

 Backed by 8 technology patents

 Revolutionary spray-on, foaming shampoo

 The only supplement with clinically-proven absorption technology

 Conditions skin and rinses easily

 Full spectrum of vitamins, minerals, prebiotics, & antioxidants

 Medicated formula to treat skin issues

ANTIMICROBIAL EYE & EAR CARE

ANTIMICROBIAL WOUND & SKIN CARE

 Offer your customers our top selling eye and ear care products

 Clean cuts, scrapes, and wounds

 Relieve itching, allergy symptoms, help prevent infection

 Soothe and relieve burns, hot spots, irritations

 Won’t sting, burn, or stain

 Protect wounds and help prevent infection

Contact your distributor representative to order or learn more about new products
Made in the USA | vetericyn.com
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NUTRISOURCE PET FOODS: A FAMILY LIKE NO OTHER
PET FOOD DESIGNED WITH THE HIGHEST QUALITY INGREDIENTS
FOCUSED ON OVERALL HEALTH OF DOGS AND CATS EVERYWHERE.
BY PATRICK KLINGER

I

n a picturesque town of 3,500 surrounded
by an array of Minnesota’s 10,000 lakes
resides a third-generation familyowned company that has been producing
pet food – and giving back – for over 55
years. NutriSource Pet Foods in Perham,
MN not only turns out high-quality
products for our four-legged family
members, it is one of the community’s
largest employers and benefactors.
NutriSource, part of KLN Family Brands,
is driven by a mission to give back to its
hometown and worthy causes throughout
the country. From providing critical
funds for local schools and community
programs, supporting pet shelters and
pet rescues and sponsoring the first ever
facility dog at the University of Minnesota
Masonic Children’s Hospital, NutriSource
challenges itself every day to answer KLN
Family Brands President Charlie Nelson’s
question “What good are we if we aren’t
trying to make a difference?”
It all begins with a commitment to
delivering the safest, most nutritious and
flavorful pet foods possible. Walk through the
NutriSource plant and you’re immediately
struck by the level of cleanliness and
technology in the facility. Designed from the
ground up to exceed the expectations of its
customers and the stringent requirements of
the pet food market, the facility features the
most technologically advanced equipment
and complete process segregation that
ensures the safest food. By the end of 2020, a
$65-million dog and cat treat manufacturing
facility will be operating in Delano, MN
— where NutriSource’s manufacturing
footprint will continue to grow. The new
plant will produce grain-free, graininclusive and other treats for dogs of all
breeds and sizes.
NutriSource only works with the highest
quality vendors dedicated to providing
healthy food ingredients for all products.
At the core of each formula is its proprietary
Good 4 Life System. Designed to support
proper absorption of the nutrients that
defend against infection and disease, Good
4 Life works from the inside out to supports
gut health, overall pet health and longevity.
Whatever a furry-tailed best friend may
need, NutriSource likely has a product

to match. NutriSource diets support
sensitive skin and stomachs, heart health,
and nutrition for both young and old.
Wholesome grains, grain-free, large breed,
small breed, super performance and weight
management formulas are all part of the wet
and dry recipes offered by NutriSource.
NutriSource’s PureVita brand features
limited ingredient, highly palatable single
protein source pet formulas. As part of the
NutriSource family, PureVita is carefully
prepared using specifically selected natural,
holistic ingredients (with added vitamins
and minerals) to support a pet’s overall
health and emotional well-being. PureVita
also utilizes a variety of wholesome fruits
and vegetables, each chosen for its unique
nutritional values.
The company’s latest offering, Choice,
provides exceptional prepared in the USA
pet foods that are budget friendly and don’t
require sacrificing quality for price.
You won’t find any NutriSource product
at mega pet stores or big-box retailers,
however. The company has long been
committed to independent pet and feed
stores, where there’s a greater focus on
health and nutrition. As a family-owned
company, NutriSource also believes in
supporting locally owned businesses whose
owners live, work, and provide jobs in their
communities.
In addition to its own brands,
NutriSource is also a trusted comanufacturer of products for some of the
leading brands in the pet industry. While
majority of production is for company-

Patrick Klinger is founder of Agile
Marketing Partners, a sports,
entertainment and business marketing
firm. Prior to launching his firm, Patrick
spent 14 seasons as vice-president of
marketing for the Minnesota Twins.
Patrick is co-founder of The Capital Club,
a business networking organization, and
the creator and co-host of “Behind the
Game,” a television program featuring
interviews with prominent sports owners,
administrators, agents, promoters,
broadcasters and sponsors.
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owned brands, NutriSource’s reputation for
safety and quality has lured top brands to
tap the company’s manufacturing process
for their private label pet food.
What’s the future look like for pet foods?
According to NutriSource Vice-President
Chase Rasmussen, it’s more meat and less
carbohydrates. “Dogs are meat-eaters. They
love protein, whether it be from fish, fowl
or hooved animals. Research is showing us
that high-protein diets can be very beneficial
to our pets by providing lean muscle mass,
reducing allergies and even helping prevent
some cancers. We’ve also seen evidence
that dogs that eat more protein have more
energy, smaller waste and better breath.”
To meet the growing demand for high
meat protein foods, NutriSource will soon
introduce a new line of products with
fresh meats that are nutritious and easily
digested. Rasmussen suggests consumers
always discuss their dog’s food needs and
habits with a favorite independent pet food
retailer before making a change. “With so
many choices available to consumers today,
it can be difficult to decide which pet food
is best for our dogs. Local independent
pet stores can be of great help because
they’re highly educated about pet food
and they have tremendous experience in
recommending the right brand and food for
your pet.”
If you’d like more information
regarding
NutriSource
Pet
Foods,
its products, community programs
and career opportunities, please visit
nutrisourcepetfoods.com.
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SANITATION: ESSENTIAL FOR BUSINESS
PROPER SANITATION IS MORE IMPORTANT THAN EVER
IN TODAY’S PET RETAIL BUSINESS.
BY CHRIS QUINLAN, BSC, CLEANING CONSULTANT FOR THE ANIMAL CARE INDUSTRY

T

he way your business looks and
smells are two of the top criteria
pet parents use when making
their pet products and services purchase
decisions. Our level of sanitation has
a direct correlation to the customer
experience from the moment they walk
thru the front door. Of course, a positive
experience will lead to a positive
response, return visits!
Yet, our level of sanitation has so many
more implications during a pandemic.
Today’s pet retailers are at risk of potential
infectious diseases being carried in by
customers and their furry family members.
New and old highly infectious diseases
that are undetectable unless clinical signs
are obvious yet are being shed from already
infected or recovering hosts. We strive to
make our businesses as pet-friendly as
possible by allowing customers to include
their furry family members when they
come to shop. Of course, just like with
people, we do not know when our pets
may be infectious, but we do know that
constant hand washing and the cleaning of
our businesses are the best ways to combat
the spread of disease.
Health
Technology
Professional
Products has focused on and developed
a complete line of hygiene and sanitation
products specifically designed for the
animal care professional since 1989. Today,
Health Technology is the leading brand
in veterinary hospitals, animal shelters,
zoos, pet boarding, daycare and grooming
businesses across the country.
The Health Technology brand was
created to bring the same high quality
products used for hygiene and sanitation
in human health care to the animal care
industry. Additionally, we combined the
professional strength products with the
professional dilution control dispensing
and application systems. This type of
equipment saves a tremendous amount
of time and money, while creating a safer

more OSHA compliant work environment.
Then we make available expert advice
from experienced cleaning consultants on
how to get the results needed efficiently.
Our consultants are trained to help the pet
business owners create effective cleaning
protocols, maintain OSHA compliance and
Health Department Standards within their
businesses.
As a pet business owner myself, I feel
oversight is not necessary, but I believe that
in the future the companion pet industry
will be overseen by a governmental
agency, such as the Health Department.
Our industry will be required to meet a
certain standard of hygiene and sanitation
for public health reasons. We need to
understand the importance of sanitation
and raise our standards ourselves, without
government intervention.
Let’s lead by example, and show the
world that our companion pet-related
businesses have learned from the current
pandemic by increasing our level of
hygiene and sanitation to maintain a safe
and healthy place for our customers, their

Chris Quinlan grew up in a family
business that specialized in hospital
hygiene, sanitation, laundry, and floor care
since 1958. In addition to a Bachelor of
Science degree from California Polytechnic
University, he also has extensive training
in chemistry, microbiology, hospital
infection control principles and practices,
institutional hygiene, environmental
sanitation, odor control, floor care, Health
Department Standards, and OSHA
compliance. Today he is the president of
Health Technology Professional Products,
Inc., a leading brand of sanitation products
in the pet care industry since 1989. He also
owns the Riverwalk Pet Resort.
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pets and our employees.
The staff at Health Technology
Professional Products are ready to help
make that happen. We have available and
ready to ship Kennel Kare SC, a broadspectrum disinfectant cleaner effective
against the COVID-19 as well as most
animal-related pathogens. Additionally,
we have hand hygiene, odor control, detail
cleaning, food prep bowl wash and laundry
solutions designed specifically for petrelated businesses. Call 1-800-424-7536 or
info@htproducts.net for more information.
The GOT PEE? Brand by Health
Technology is a Professional Strength
Germicidal Cleaner, Odor Eliminator and
Spot Eliminator developed for the pet
retailer to sell to their customers. Now
you can provide the same high quality
professional strength cleaning, disinfecting
and deodorizing products used in animal
care facilities across the country to your
customers. These in high demand products
will be an excellent problem-solving
product offering for your customers and
new revenue generator for your pet retail
store. Call 1-800-424-7536 or sales@gotpee.
com for information and pricing.
Be strong, be optimistic, wash your
hands and clean, clean, clean!

INDUSTRY EXPERT

dog treats

REWARDING DOGS
REWARDS RETAILERS

THE RECENT SPIKE IN NEW ADOPTIONS CAUSES A SPIKE IN TREATS SALES.
BY ANN HUDSON

O

ne of the few positive outcomes
of the COVID-19 pandemic has
been the increase in pet ownership.
Many people with extra time at home have
sought out companionship through new
pets. As these pets adapt to their new home
environments, they need love and, in many
cases, may also need training.
Treats help make the transition process
smoother, while fostering a bond between
dogs and their new owners. They were
already one of the fastest-growing pet food
segments, but increased demand with
the rise in pet adoptions makes treats a
reliable traffic-driver for pet retailers in this
uncertain economy.
There are two big trends we are seeing
right now in dog treats.
Training Treats
More dog adoptions mean an increased
need for training treats. When it comes
to successful training, the right treats can
make a huge difference. And, successful
training makes happy pet families. The #1
reason why dogs are returned to shelters is
behavior issues, so proper training, aided by
high-quality training treats, can help keep
dogs in their new homes. Whitebridge Pet
Brands offer a complete portfolio of training
treats, with brands and products that fill
every need and appeal to every owner.
What are dog owners and trainers
looking for in a training treat?
• Palatability: Dog owners and trainers
want a small, highly flavorful treat that
will keep dogs focused and motivated but
will not contribute to weight gain. Crazy
Dog® is a whimsical brand that makes
training at home fun. Because of its size,
texture and low-calorie content, it’s also a
great treat option for smaller dogs.
• Reasonable Price: They do not want to
spend a fortune on treats. Pet Botanics®
is a value-priced brand, made with highly
palatable pork liver and a proprietary
blend of eight functional herbs. With 500
pieces per bag, it’s a more reasonably
priced option for new owners.

• High-quality Ingredients: Dog owners
want the best for their new babies, young
and old, so superior-quality ingredients
are a must. Cloud Star® Tricky Trainers®
is a perfect choice for those looking
for a clean label with simple, natural
ingredients.
Credibility matters to consumers as well.
They want to spend their money with pet
brands that they can trust, and companies
that share their values. Sponsorships and
professional endorsements say a lot about
the efficacy of products and the integrity of
the businesses. Whitebridge is proud to say
that all three of our training treat brands
are highly respected and recommended by
professional trainers. Cloud Star® Tricky
Trainers® is an exclusive training treat of
the American Kennel Club, and Crazy Dog®
and Pet Botanics® are recommended by the
Animal Behavior College and Association of
Professional Dog Trainers.
Humanized Treats
It’s fun to spoil a new dog, and
what better time to bring some fun? The
humanization trend in pet food and treats
continues to grow, as owners want to give
their pets the same luxuries that they
indulge in themselves. And, in this solemn,

Ann Hudson is the VP of Marketing for
Whitebridge Pet Brands, supporting a
portfolio of major brands including Tiki,
Dogswell and Cloud Star. Her 28 year
career has been spent exclusively in the
pet industry and focused on building
emerging brands in the pet specialty
channel. She is the proud mom to a
Bernedoodle puppy named Rose.
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isolating time in our history, we’re all
craving some lighthearted fun and feelings
of togetherness. Treats help people and pets
connect and create special, happy moments.
This summer, dogs can join their owners
in enjoying some classic summertime fare
thanks to new treats from Cloud Star®. Fans
of barbecue will love the new line of Cloud
Star® Wag More Bark Less® BBQ gourmet
jerky treats, which were inspired by the
cuisine in three cities that know great BBQ:
Kansas City, Texas, and Memphis. The taste
and aroma of these treats has a straight from
the grill appeal. Baked in the USA, they’re
a perfect addition to the All-American
backyard barbecue, making dogs feel like
part of the family and the celebration.
On hot days, owners and dogs enjoy
cooling off together with cold treats. Ice
cream is not always a great option for dogs,
because they have trouble digesting dairy.
Wag More Bark Less® developed humangrade, dairy-free iced treats with added
probiotics for gut health. These delicious,
shareable treats are an exciting new option
for independent retail shoppers that are sure
to drive impulse purchases.
As the trends are showing, dog treats can
be a successful sales generator for retailers
right now. They also bring feel-good bonuses.
Selling high quality training treats may help
keep newly adopted dogs in homes and
out of shelters. Plus, indulging dogs with
nutritious, great-tasting treats makes people
and pets happy. At Whitebridge, our mission
is to help support both retailers and owners in
advancing the health and happiness of all pets.

INDUSTRY EXPERT
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TIPS FOR CARING FOR YOUR PET’S
ORAL HEALTH
A HEALTHY DOG STARTS WITH A HEALTHY MOUTH
BY RUTHANN LOBOS, DVM, CCRT

A

lot of pet parents don’t think
about oral health for our dogs
and cats until we get a whiff of
some bad breath, notice a change in
eating or chewing behavior or – worse
yet – see some swollen, bleeding
gums. But the truth of the matter is
that the mouth is the gateway to the
rest of the body; a happy, healthy
mouth can lead to a happy, healthy
pet.
Dogs use their teeth to chew, eat
and play games like tug of war and
fetch, so dental disease — which
causes pain and can lead to other
problems in the body — can really
impact their normal, everyday
activities. The vast majority of dogs
and cats have some form of dental
disease before they turn 3 years old,
making it a common condition that
plagues our pets. And while it may
seem daunting, there are a myriad
of ways to approach caring for your
pet’s pearly whites.
1.
Despite us brushing our
own teeth multiple times per day,
most pet parents in the United
States don’t brush their pet’s teeth.
Thankfully the marketplace has a
variety of simple tools that can help
this activity become a regular part of
your routine. There are pet-specific
toothbrushes of various sizes with
toothpaste that comes in delicious
flavors such as chicken and beef
that are made specifically for pets.
Avoid using human toothpaste, as
some contain xylitol, which is toxic
to our pets. If a toothbrush is too
cumbersome, a simple piece of gauze
wrapped around your fingertip can
be used; simply rub your finger
along the gum line and teeth to
remove the plaque before it becomes
tartar. Introducing this activity at
an early age can make it easier as

they grow up. The brushing routine
also gets your pet comfortable with
having their mouths touched, which
is helpful when they go in for their
checkups at the veterinarian. Lastly,
it’s a great way to bond with your
pet.
2.
Speaking
of
checkups,
regular exams by your veterinarian
are critical. Many times, you can
catch an oral health issue early
before it becomes a bigger, more
serious problem. We all know that
most dogs love to eat, so they won’t
want to miss a meal even if they are
suffering from a cracked, painful
tooth. Your veterinarian is often able
to see these types of oral issues when
they conduct a physical exam and can
quickly recommend a path to get the
mouth clean and healthy again.
3.
Most pet parents give their
dogs treats, and with dental-specific
options like our Merrick Fresh
Kisses treats available with added
functional benefit such as cleaning

Dr. RuthAnn Lobos, lead veterinarian
with Merrick Pet Care, loves sharing the
power of pet nutrition with colleagues,
pet parents and friends. Prior to her
current role with Merrick, she was
responsible for directing global scientific
programs and events for the Purina
Institute, collaborating with veterinary
and scientific thought leaders to promote
and share research and knowledge
about proven nutritional science to
help pets live better, longer lives. In her
undergraduate studies, Dr. RuthAnn
pursued an animal science degree.
She went on to receive her Doctor of
Veterinary Medicine (D.V.M.) from
Louisiana State University and became a
certified canine rehabilitation therapist.
She is an avid marathoner and triathlete
and proud mama to three active pups,
Rigolets, Stella and Finn.
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teeth and freshening breath, treating
can do much more than reward good
behavior. When selecting a dental
treat for your dog, make sure to select
an option that meets the needs of
your dog’s life stage and weight.
When deciding what’s best for
your pet, it’s always smart to start
by having a conversation with your
veterinarian. Every dog is different,
and their oral health regimen
should be tailored based on the life
stage and breed size or type. For
example, puppies’ teeth tend to be
smaller, more sensitive and a bit
more vulnerable in comparison to an
adult dog’s permanent teeth. Also,
smaller and brachycephalic breed
dogs are predisposed to earlier onset
dental issues. By taking proper care
of your pet’s oral health and making
it a daily priority by establishing a
routine, a pet parent may help delay
a potentially expensive veterinary
visit and, more importantly, may
keep your dog healthier.

WITH

TM

Merrick® Fresh Kisses™ is the only all-natural
pet dental treat with a dual-action brush that

©2020 MERRICK PET CARE, INC.

cleans teeth and freshens breath with mint
and botanical oils at the same time.

MERRICKPETCARE.COM

TRENDS & PRODUCTS

KEYS TO CAT HEALTH

C

ats are special creatures that, with proper care, can flourish and live long, happy lives with their pet parents. And
thanks to a variety of brands in the pet industry, there
are plenty of products available that will benefit finicky felines.
One aspect of cat health that needs to be expressed to customers is the fact that these companion animals require taurine,
an essential amino acid, for heart and eye health. Also of utmost
importance is that cats should be provided with fresh, clean water
at all times. A product that promotes water consumption in cats
is CATWATER, which is ionized and chlorine-free with a light
rate of acidity to encourage cats to drink more.
As cats can be picky eaters, often gravitating toward wet food
and ignoring dry kibble, oral health can be overlooked by consumers. According to Scott Reinhardt, vice president of sales and
marketing for Swedencare USA, cat parents are seeking “convenient and effective ways to reduce dental issues such as gingivitis

and periodontal disease in their cats. If not prevented, these issues
often require medication and/or expensive dental work to alleviate pain. In addition to regular annual exams, consumers are
looking for preventative products that they can find at their local
pet retailers.”
In addition to noting that ProDen PlaqueOff Powder Cat
includes brewer’s yeast to counter a cat’s discerning palate, Reinhardt has some advice for pet store owners.
“Retailers often overlook the importance of dental care products for cats so we always recommend that they highlight them on
end caps, or bring extra attention to them in some way,” he recommended. “Pet parents are actively looking for ways to improve
their cat’s dental health so by letting them know about PlaqueOff,
we are helping to reduce plaque and tartar concerns, bad breath
and helping the overall health and vitality of their pet, while also
increasing recurring revenue for pet retailers.”

PRODEN PLAQUEOFF POWDER CAT

DAILY HEALTH NUGGETS

Specially formulated to appeal to our feline
friends, ProDen PlaqueOff Powder Cat contains
all the benefits of ProDen PlaqueOff Powder,
but with added brewer’s yeast. A completely natural product, it is easily added to food
every day. It is rich in natural iodine and contains important vitamins and minerals, and
it is free from artificial colors, preservatives,
gluten and sugar.

Daily Health Nuggets by Earth Animal help complete the daily diets of dogs and cats, whether
it is dry kibble, canned food, home-cooking or
raw-food diets. Avoiding the cooking process,
the Nuggets give back vitamins, minerals and
Omega-3, -6 and -9 fatty acids that have been
destroyed by cooking. They are a one-of-a-kind,
natural (and tasty!) science-based supplement
that pets need and crave for optimal health.

www.swedencareusa.com
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www.earthanimal.com

HOLISTIC HOUND CBD
CATWATER
CAT WATER is the
only mineral-free
& pH optimized water for cats. The No.1
reason for cat vet
visits is feline lower
urinar y tract disease (FLUTD), so CATWATER was created to promote
urinary health and prevent issues before they start. CATWATER is mineral-, chlorine- & toxin-free. Additionally, cats prefer
the taste of pH-optimized and
mineral-free water, which encourages them to drink more.

Formulated specifically for felines, Holistic Hound’s full spectrum
hemp soft chews and full spectrum hemp extract for cats feature active ingredients that work synergistically to enhance immune system
function and provide optimum benefits. By activating the feline endocannabinoid system, Holistic Hound soft chews provide physical and
emotional balance for overall health and wellbeing. Like all Holistic
Hound oils, the full spectrum hemp extract for cats is produced using a
patented, solvent-free, extraction method for a more potent product.
www.holistichound.com

NE

AVAILABLE IN:
16.9 oz (500ml)
135.2 oz (4L)

W!

www.hc-animal-health.com

QUIET MOMENTS
CALMING DROPS
NaturVet Quiet Moments Calming
Drops with hemp oil for cats supports the nervous system in reducing stress and tension. Veterinarian-formulated with a
unique blend of chamomile,
thiamine, L-tryptophan, lavender, valerian, ginger and
hemp seed oil. The thiamine
and L-tryptophan help reduce stress and tension,
lavender and hemp seed oil
help to reduce stress while promoting
rest and relaxation and the ginger helps
to support sensitive stomachs; recommended for storms, fireworks, travel,
grooming and separation anxiety.

prevent urinary Issues,
before they start.

www.naturvet.com

CAT MILK
REPLACEMENT
Simply Kind Hearted Cat
M i l k R e p l a ce m e n t w a s
created to model the natural breast milk of cats
containing vitamins and
nutrients, including taurine, which is essential for
vision and heart health. It is suited
for the needs of kittens and cats of all
ages. Simply Kind Hearted provides
nourishment from the very beginning.
www.simplykindhearted.com

The ONLY Mineral-Free &
pH Optimized Water for Cats
9 out of 10 cats prefer CATWATER vs. tap water
CLINICALLY PROVEN* to Reduce Minerals in
the Urinary Tract up to 50%
*Data on File

To Order: (855) 726-1856
For More Info: www.catwater.com
ANIMAL HEALTH

©2020 H&C Animal Health
“Catwater” is a Reg. TM of Vetwater

INFINITELY RECYCLED
BOTTLE MADE FROM
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AN EXPANDING ARRAY OF GROOMING PRODUCTS
The grooming sector doesn’t get the most shelf space in pet stores, but it might
offer the most variety as it serves the numerous needs of consumers and their pets,
which include birds and small animals.

THE PROVEN LEADER
IN PET MOBILITY

WALKIN’
SCOOTER
®

It’s becoming common knowledge that grooming isn’t about keeping a pet clean or
looking good, it’s about the health of the pet. There are plenty of products, such as
HandsOn Gloves and TrueBlue Ear Wipes, which make grooming a way for pet parents to spend time and bond with their dog, cat, horse or other companion animal.
While grooming professionals require specialized tools for the different types of
dog coats as well as those long-haired cat breeds, they aren’t the only ones looking
for durable, reliable equipment that can stand up to frequent use for everything
from ear care and odor control to de-shedding and nail trimming. Although clippers are essential for groomers, there’s no reason that consumers shouldn’t have
access to quality equipment to help maintain their dog’s coat, especially if they’re
caring for their dog’s hair and skin health with shampoo and conditioner.

TROPICLEAN OXYMED

BEEPS BY PET SOCIETY PET PRODUCTS

The INDOOR

MOBILITY
SOLUTION

Vot
Best in ed
S
Pet Ex how
po
2020

ORDER NOW!

Keeps Pets Active
All Day Long

BE THE NEXT MIRACLE
www.walkinpets.com • (855) 966-0775
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The most popular pet grooming brand in Brazil
is now available in the United States. Beeps by
Pet Society introduces a full line of salon-quality
bathing and grooming products, including specialty shampoos, conditioners, detangling spray
and grooming accessories. Beeps combines bright
packaging and fun fragrances with safe and effective formulas designed specifically to meet the
needs of pet owners.

TropiClean OxyMed solutions
help stop itching fast! The gentle
yet powerful solutions are paraben-free, soap-free and dye-free,
helping soothe dry, itchy, irritated and inflamed skin. TropiClean
OxyMed solutions are safe for
both dogs and cats and proudly
made in the United States.
www.tropiclean.com

www.petsocietystore.com

ESPREE SHAMPOOS
AND SPRAYS
Espree, maker of natural and certified
organic pet grooming products, offers
a variety of shampoo and sprays,
including Allergy
Relief Avocado &
Aloe Shampoo for
allergen-sensitive
pets and Flea & Tick
Dog Spray that aids in
killing fleas on contact on
dogs. All Espree products
contain gentle, effective
ingredients and are formulated for both professional
and consumer use.
www.espree.com

FURBLISS
Furbliss provides a comforting and relaxing
massage, deep cleaning to remove sebum,
crusts and dander with a two-sided multifunctional patented design. It can be used wet or
dry and is perfect for baths. The veterinarianand groomer-recommended, made in the USA
tool is made from 100 percent premium medical-grade silicone that attracts fur.
www.vetnique.com

KAYTEE PRO-NAIL TRIMMER
Kaytee’s Pro-Nail Trimmer is a professional quality nail trimmer designed for small
animals and birds. It is perfectly sized to
make quick and precise cuts to help prevent nails from breaking or snagging.
It measures four inches long with an
easy grip handle and finger rest.
www.kaytee.com

KENIC RETRO PET SHAMPOOS
The KENIC Retro line by Glo-Marr includes hip shampoo formulas to meet grooming needs. All shampoos
are soap- and detergent-free so they will not strip
the coat, and they can be used with spot-on flea
treatments. For use on cats, dogs, ferrets and rabbits. Made in the USA; family owned and operated.

HANDSON
GLOVES

www.glomarr.com
CLOTIT NATURAL
BLOOD CLOTTING
POWDER

TRUEBLUE EAR WIPES

ClotIt is a non-staining, blood-clotting
powder made up of
all-natural minerals
designed to rapidly stop bleeding in
minor to severe external wounds. ClotIt is
not a harsh styptic and is non-stinging. It
does not stain or clump and has an unlimited shelf life. It is available in single use
packets, 1-, 2.85- or 5-ounce applicator,
and a full Retail Pet First Aid Kit.

Ear infections are one of the leading causes of visits to the veterinarian, yet they’re mostly preventable with a little bit of care.
Most pet lovers find the TrueBlue
ear wipes much easier to use
than ear cleaning liquids or powders. The wipes are made with a
hard-working, textured material for the pads and an
all-natural cleansing
solution with lemon
and marigold.

www.groomershelper.com

www.trueblue.com

Say hello to
a new generation of gloves for
professional and athome grooming. With
improved flexibility, the new
gloves are even easier to groom, bathe
and de-shed with. The scrubbing nodules on the fingers and palms of the
new generation will match the color
of the glove itself —black, purple or
green—differing from the previous
collection’s two-toned design. Whether used wet or dry, HandsOn Gloves
are perfect for gently cleaning matted
or muddy fur.
www.handsongloves.com

CALL FOR NOMINATIONS!
Pet Age is looking for industry ICONS who have shown a

2020

long-term commitment to the success of the pet industry based
on experience, integrity and leadership. Successful candidates
will have at least 20+ years in the pet manufacturing or
servicing industry. The award recipients will be recognized
and profiled in the October issue of Pet Age.

Eligibility Requirements:
• May be self-nominated or nominated by another person.
• Only one individual may be nominated per company.
• Nominees may be employed in for-profit pet manufacturing or servicing businesses or nonprofit organizations.
• Must hold a senior management-level position with significant authority in decision making for their organization.

NOMINATION DEADLINE: Friday, August 21
To submit your nomination, visit PetAge.com and click on the awards and events tab.
Questions? Contact Glenn Polyn at gpolyn@petage.com
July 2020 petage.com
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BEST SHOT 3-STEP SYSTEM
Based on the science of hair
and shedding undercoat, Best
Shot ’s 3-Step System of
products works together
to release more shedding
undercoat in the tub
and while blow-drying.
Each product smooths
the coat, which safely
releases shedding undercoat. This enables the power of one’s
water pressure and hair dryer to effectively replace the damaging effects of
combs and brushes with water and air.
www.bestshotpet.com
MIRACLE CARE GROOMING
Miracle Care offers a line of
grooming products that has
stayed on-trend. For dogs
with sensitive skin or that
don’t love bath time, it has
a variety of products for all
skin/coat types. For owners who may find it hard to
make the time because of
their busy schedule, the foaming
waterless shampoo is a great option to
get pets clean without the mess. Miracle
Care also has a line of tea tree oil products to brighten and condition the coat.
www.miraclecarepet.com
PLAQUE RE-LEASE
Remedy+Recovery Plaque Re-Lease Easy
Pinch Tablets for Dogs are a daily oral care
product that reduces plaque, tartar and
bad breath with no toothbrushing required. Can be
given to dogs three convenient ways: pinch tablet on top of dog’s food,
pinch tablet on dog’s
tongue or place tablet
inside dog’s cheek.
www.remedyandrecovery.com
SMOOCHIES SCRATCHER
The Smoochies Scratcher
silicone pet brush has an
adjustable strap and is flexible to fit on your hand or
strap to a piece of furniture. Made of soft rubber,
this toy is washable. And
not only is it great as a
toy, but it also is practical for proper hygiene of
your pet. Comes in pink, blue and yellow.
www.petsmoochies.com
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BUDDHA BUBBLES
The new Buddha Bubbles shampoo is made with organic
ingredients for sensitive
sk in, a biodegradable
plant-based cleanser,
and is both antiseptic
and antifungal. It aids
in itch relief, prevents
shedding and reduces
redness, scaling and skin
inflammation. The conditioner works as a
pest repellent and is naturally antibacterial.
It treats dry scalp and irritation, helps detangle, prevents shedding and fights dandruff.

VETERICYN FOAMCARE SHAMPOO
Vetericyn has made bath time faster and
healthier. Vetericyn FoamCare Shampoo
sprays on for quick coverage, foams instantly and conditions the skin as it cleans and
rinses easily. The shampoos are available
in one medicated and three coat-specific
formulas. FoamCare is safe, non-toxic and
paraben-free.
www.vetericyn.com

www.barkingbuddhapetproducts.com
HYDRATING WASH
Spina Organics has created its U.S.-made Hydrating Wash, a super-moisturizing system of cleansing agents and conditioners, including argan oil
and aloe vera extract. Humectants make the fur
pliable and add flexibility. Natural proteins add volume and gloss. It’s 100 percent natural, organic, vegan, non-toxic formula, free of artificial colorants, parabens
and sulfates, with no animal testing or use of by-products.

PULSE ZR II DETACHABLE BLADE CLIPPER
The Purple Galaxy limited-edition clipper is ideal
for long grooming sessions on both large and small
animals. The heavy-duty, lithium-ion Pulse ZR II clipper delivers the same power of a corded tool but
in a convenient, cordless design and provides up
to three hours of continuous clipping. It features a
precision-engineered rotary motor that runs at
five speeds—2,500 to 4,500 strokes per minute—for increased control and a smooth
finish. This clipper can be used
interchangeably with the entire line of Andis UltraEdge
and CeramicEdge blades.
www.andis.com

www.spinaorganics.com
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SAFARI BY COASTAL
GROOMING PRODUCTS
Pack aging for Safari grooming
products is getting a fresh, professional look and feel. Color-coding
at the top of packaging reinforces
clear and quick consumer decisions. Standardized packaging footprints allow for clean and organized
retail walls. PVC has given way to
more environmentally friendly PET
when plastic is necessary.
www.coastalpet.com
CHASING OUR TAILS
DOG TREATS
Chasing Our Tails dog treats are
sourced and made in the United
States, including the company’s popular line of bully sticks. Made from
100 percent grass-fed bull pizzle,
these treats are washed and
trimmed by hand for superior quality. The extra-thick
stick offers a worthy match
for powerful chewers, and
since it is made from just
one ingredient, it’s suitable for
dogs with allergies or sensitivities.

AMERICAN PRIDE
Even before the pandemic impacted the importing of products and ingredients from outside the United States, consumers have been
gravitating to USA-made products and those
containing USA-sourced ingredients. More
than just a trend, “American Made” can be considered its own category, one that covers toys,
treats, food and health products. exploded in
popularity after the melamine recalls of 2007.
Customers take pride in purchasing products
emblazoned with the red, white and blue of
the American flag. And pet foods that include
the exact state that was the source of its ingredients garner bonus points with consumers
who are seeking that level of specificity.
DAILYDOSE

Say hello to
dailydose, a
new dental
chew and daily supplement
all in one. Each
treat is packed
with a powerful plaque-fighting ingredient and vet-recommended
supplements to help with our dogs’ biggest health concerns: Joints,
Heart, Skin and Calming. dailydose chews have no artificial colors,
preservatives, gluten or grains. One treat a day is all your dog needs.
www.yourpetsdailydose.com

www.chasingourtails.com
LUXE LEATHER COLLARS
Leather Brothers has over 44
years of experience manufacturing pet products.
With its skilled workforce, the
brand is able to provide a topnotch quality, and durable product that
you can count on. One of its most popular
lines, LUXE leather, is made with genuine
supple leather and top-notch hardware that
is durable and lasting. Proudly made in USA,
the line features 10 vibrant color options.

4 PAWS JERKY
4 Paws Butcher Shop
makes high-protein, low-fat, single-ingredient jerkies that contain human-grade proteins. These single-ingredient jerkies are sourced from
U.S. farm-raised meat and are manufactured in the United States.
www.4pawsbutchershop.com

www.leatherbrothers.com
JONES
SELECT TREATS
The Jones Natural
Chews Select line of
premium treats includes 100 percent
Chicken and 100
percent Turkey Pure
Meat Slices. These single-ingredient treats are natural, high-protein
snacks from meat raised and sourced
in the USA. There is only one ingredient on the label, with no artificial
flavors, fillers or preservatives.
www.jonesnaturalchews.com
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VEE CAT WANDS

VETERICYN ALL-IN
Manufactured in the USA with natural ingredients, ALL-IN uses a one-of-a-kind,
protein-based absorption technology to
ensure the clinically proven, patented ingredients are actually absorbed! ALL-IN
supports digestive, bone and joint, cellular, mental, cardio-vascular and immune
health. Available in puppy, adult and senior life-stage formulas.
www.vetericyn.com

PUREBITES FREEZEDRIED TREATS
All PureBites dog treats are made
with only one, two or three ingredients. PureBites are 100
percent pure, natural and grainfree. These freeze-dried treats
are made with human-grade
ingredients for a taste dogs
and cats crave. PureBites
Fr e e z e - D r i e d Tr e a t s a r e
sourced and made in the USA.
www.purebites.com

Made in the United States, Vee’s line of cat wands includes the Wispy
Bouncer, featuring soft, natural iridescent peacock flue feathers,
and the Satin Bouncer, with satin tassels that are intended for
batting or biting. There is also the PURRfect Go-Fur-It wand,
which has a plastic string coil that stretches over 8 feet,
and has an end with faux fur and natural tinted feathers for energetic cats to chase and capture.
www.veeenterprises.com

STEWART PRO-TREATS
Made with USDA-certified ingredients, Stewart Pet’s
line of food and treats are loaded with protein. The
brand understands the importance of protein in a
pet’s diet, and that’s why it has created its Pro-Treat
Freeze-Dried Treats containing 100 percent pure meat.
These treats are available in seven different varieties,
including Chicken, Wild Salmon, Beef Liver and more.
www.stewartpet.com

BARKBONES
The BarkBone non-edible bones massage a
dog’s gums and provides scraping action on
its teeth, much like a dental hygienist descaling the plaque from human teeth. All of the
chews are richly flavored during the molding process so that a yummy flavor and fragrance is released
with every gnaw. All rawhide style dental chews from Pet Qwerks come in three sizes and are made in the United States.
www.petqwerks.com

DUCKYWORD CAT TOYS
All Yeowww! Catnip products are made
in the United States. And as with all Yeowww! Catnip products, the Sun, Moon
& Stars are made of durable cotton twill
and filled with our special 100 percent
organically grown catnip—no fillers and
no chemicals. It’s a combination sure to
send even the most pampered cats into
orbits of delight and keep them entertained for hours!
www.duckyworld.com
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TRENDS & PRODUCTS
STELLA & CHEWY’S RAW COATED BISCUITS
Inspired by the whole prey diet, each Raw Coated Biscuit
recipe includes meat, organs and bone. Each biscuit
is coated with the company’s freeze-dried
raw, is high in meat and organ content,
and crafted in USA kitchens. The family
of products includes Cage-Free Chicken
Recipe, Grass-Fed Beef Recipe, Cage-Free
Duck Recipe and Grass-Fed Lamb Recipe.

GRIZZLY KRILL OIL
Join the fight against free
radicals in your pet’s digestive system with Grizzly
Pet Products’ Krill Oil—an
extremely powerful antioxidant supplement providing up to eight times
more Astaxanthin than krill
oil for humans. Grizzly Krill
Oil is sustainably harvested from
Antarctica and certified by WWF
and CCAMLR.

www.stellaandchewys.com

HOUND & GATOS
Introducing natural dry food for dogs and cats. Featuring real poultry, meat or fish as the No. 1 ingredient,
these recipes are packed with a spectrum of healthy
superfoods, like blueberries, cranberries and dandelion
greens. The result is a great-tasting, limited-ingredient
diet that’s made in the USA and pea, chickpea, lentil and
white potato free. Three grain-free and two ancient-grain
varieties are available for dogs, as well as three grain-free
options for cats.

www.grizzlypetproducts.com

www.houndgatos.com
BEARNOLA BITES

ZOGOFLEX RUMPUS

Bearnola Bites are everything they’re baked up to be, and
perfectly sized for training or just for fun. They’re crafted with
real oats, honey and vanilla right here in the USA. Made without soy, corn, artificial flavors or preservatives, each crunchy
cluster is bursting with irresistible aroma and taste. Available
in 8-ounce packages and four delightful flavors: Blueberry
Pie, Cranberry Cobbler, P.B. & Honey and Pumpkin Spice.

West Paw is challenging canine chewers with its Zogoflex toys. The fourth member of the line is Rumpus, a simple but extra-durable chew toy with three lobes to make it
rock and roll, keeping dogs engaged. Like all of West Paw’s
Zogoflex toys, Rumpus is made in the United States and is BPA- and
phthalate-free, FDA compliant (meaning it’s safe to eat off ), non-toxic, latex-free, floatable, dishwasher-safe and 100 percent recyclable.

www.charleebear.com

www.westpaw.com

Made

ULTUM NATURE CONTROSOIL

in the USA!

Ultum Nature Systems has teamed up
with Mar fied controsoil to produce
high-quality substrate made from a special mix of natural soil and volcanic ash.
Ultum Nature Systems Controsoil prevents the notorious ammonia spike that
is toxic to livestock and known for encouraging the onset of algae. Controsoil
is available in various granule sizes and
colors to accommodate user preference
and aquatic plant choice.

Hey Bruce,
Where are
these made?

www.ultumnaturesystems.com

TM

@YeowwwCatnip
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(866) 493-6999

info@duckyworld.com

FROM CONCEPT TO REALITY
Ultum Nature Systems strives to provide industry leading, premium grade aquarium

goods with the everyday hobbyist in mind. Versatile and sleek, our innovatively designed
product line provides the perfect groundwork for various styles of aquarium keeping.

ULTUM NATURE SYSTEMS 16C
1 GALLON RIMLESS AQUARIUM

TRENDS & PRODUCTS
FIBERCORE
ECO-BEDDING
Highly absorbent
and dust free,
Eco-Bedding is the
p e r fe c t e nv i ro n mentally friendly
bedding material
for your small animals and
birds. Eco-Bedding is hygienic, sanitary and non-toxic. The bedding is
safety tested and is healthy for all
small pets. Its convenient design
means neater cage areas and easier
clean-up with no sticking. Available
colors are natural, blue and pink.
www.fibercorellc.com
PISCES AUSTRALIAN
JURASSIC BEDDING
This bedding solution is made from 100
percent pure Australian Araucaria. A lightweight bedding, this bark is ideal for reptiles
that enjoy burrowing. The bedding is kiln
dried, odorless and naturally mold resistant.

CREATING A HEALTHY HOME
It might not be at the top of the list for exciting accessories for an aquarium, terrarium or critter environment, but the bedding and substrate for aquatic livestock, herps
and small animals is vital to the companion animal’s well-being. Available in various
forms, reptile and amphibian substrates serve several purposes in its enclosure, as it
maintains humidity, promotes healthy plant growth, facilitates waste removal and
can also encourage burrowing and egg-laying instincts. Bedding is important in providing comfort to the pet while also encouraging its instinctive nesting and burrowing behaviors among rabbits, guinea pigs, hamsters, gerbils, rats, mice, chinchillas
and other critters. And although not considered mandatory in every aquarium setup,
both gravel and substrate provide a home for beneficial bacteria. These products also
come in many colors and materials to enable aquarists to suit their needs as they
create a healthy habitat for their livestock.
REPTILE PRIME COCONUT FIBER SUBSTRATE
Reptile Prime Coconut Fiber Substrate is an
eco-friendly product made from the husks of coconuts and can be safely composted or recycled
into potted plants or gardens. It’s an optimal
substrate for terrarium set-ups incorporating
reptiles, amphibians or inverts. It can be used
with tropical species or desert dwelling pets.
www.reptileprime.com

www.piscesenterprises.com
HEALTHY PET
CAREFRESH
The carefresh line of
small animal bedding
f r o m H e a l t h y Pe t i s
made from scratch with
pillowy-soft, ultra-absorbent comfyfluff
designed specifically for small pets. Made
from 100 percent reclaimed natural fiber,
it provides a cozy, natural home that is
better for small pets and the planet. It’s
two times more absorbent than shavings.
It’s a low-dust, easy-to-clean bedding
with 10-day odor control.
www.healthy-pet.com
KAYTEE CLEAN &
COZY BEDDING
K ay t e e’s E x t re m e O d o r
Control Clean & Cozy Bedding guarantees 14 days
of neutralized odor. Kaytee’s Clean & Cozy Natural
Bedding is soft for burrowing while absorbing two
times more liquid than
wood shavings. Kaytee’s Clean
& Cozy Apply Spice Scented Bedding
offers the same benefits as the standard bedding with added odor control.
www.kaytee.com
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CALL FOR NOMINATIONS!

2020

Pet Age is looking for industry ICONS who have shown a long-term commitment to the
success of the pet industry based on experience, integrity and leadership. Successful
candidates will have at least 20+ years in the pet manufacturing or servicing industry.
The award recipients will be recognized and profiled in the October issue of Pet Age.

Eligibility Requirements:
• May be self-nominated or nominated by another person.
• Only one individual may be nominated per company.
• Nominees may be employed in for-profit pet manufacturing
or servicing businesses or nonprofit organizations.
• Must hold a senior management-level position with significant
authority in decision making for their organization.

NOMINATION DEADLINE: Friday, August 21
To submit your nomination, visit PetAge.com and click on the awards and events tab.
Questions? Contact Glenn Polyn at gpolyn@petage.com

BACK STORY

dogtv

POOCH
PROGRAMMING
DOGTV brings comfort to
our canine companions.

P

et Age recently spoke with Beke
Lubeach, general manager at DOGTV,
to learn more about the how the 24/7
channel fits into the pet industry.
When did you join DOGTV and
how would you describe it?
A: On Jan. 1, 2019, I was brought on as the

company’s general manager. However, I started with the company in December 2011 as a
consultant tasked with launching and testing
DOGTV. The first time we premiered was on
Feb. 13, 2012, in San Diego. We launched the
channel just to see if we could get pet parents’
buy-in and interest – and we did!
DOGTV is the only technology created specifically for dogs to help relax and
entertain them when home alone or in anxious
situations. The sights and sounds that DOGTV
provides enriches the dogs’ environment and
allows them to experience happy stimulation
and relaxation. Over a million happy dogs
love and trust DOGTV every day. Since its
launch, DOGTV programming has been
embraced by pet parents -- and their dogs.
DOGTV has been gaining subscribers
and distribution ever since. We’ve taken
DOGTV from distribution in the United
States into international distribution and
we continue to get into new countries and
onto new platforms for viewing.
DOGTV is currently available in the
U.S. on DIRECTV, Dish, Sling, Comcast
Xfinity, Cox and RCN. Pet parents can also
access the programming on an app and stream
through Roku, Amazon Fire, Chromecast or
they can view on their phones, laptops, computers or mobile iOS and Android devices.
How can brick-and-mortar retailers benefit from DOGTV?
A: DOGTV launched a retail program at

Global Pet Expo, then almost immediately
after, COVID-19 hit and it put the launch
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a bit behind. The DOGTV Retail Program
offers retailers the opportunity to sell subscription gift cards at their store or on-line. The retail value of a one month subscription is $9.99.
Currently, we are providing 25 one-month gift
cards gift per store location to retailers at no cost
to the retailer. Once the customer purchases the
subscription and stays on the channel for a second month, we reward the retailer with another
$10 per subscriber.
What kind of programming does
DOGTV broadcast?
A: Dogs have different needs, and we have

organized our content into three categories so
you, the pet parent, can choose what best suits
your unique dog.
The Relaxation portion of DOGTV
is designed to calm your dog. Dogs typically
spend fourteen hours a day sleeping or napping. When they are left alone, though, they
can become anxious. Anxiety in your dog can
lead to him exhibiting hyperactive and/or destructive behaviors. With the Relaxation portion of DOGTV, your dog will be exposed to
calming videos and soothing sounds that will
help relax him and make him feel more at ease
when you’re away.
The Stimulation segment offers more engaging videos and sounds from dogs and other
animals. These videos are designed to be playful
and keep your dog from getting bored. When
your dog watches the Stimulation programming
she is receiving mental and physical stimulation.

The Exposure segment of DOGTV
utilizes a variety of videos on subjects that
typically make dogs nervous. Those subjects
include: Vacuum cleaners, car rides, busy street
noise, and more. With Exposure programming
your dog will be gradually introduced to sounds
which frighten her. The videos provide limited
exposure to the sounds and this will help your
dog become accustomed to those noises and
events that make them anxious. If your dog
becomes acclimated and accustomed to these
noises in a limited fashion, the noises lose their
power to produce anxiety in your dog.
In June we launched myDOGTV our
direct-to-consumer channel. This is free
content for pet parents. It will offer some
user-generated content from our show
DOGSTAR; the Dog Chef, and others.
We want to help pet parents keep their dogs
happy and healthy and enriched as well as our
canine viewers.
We’ve also been hosting DOGTV Live
Chats on Facebook and have brought more than
40 experts in the pet community onto the live
shows to discuss topics relevant to pet parents
during the COVID-19 outbreak.
What does the future of DOGTV
hold for the pet industry?
A: DOGTV will continue growing our di-

rect-to-consumer channel as a way to reach canines and their pet parents. We will be launching into more international markets and will
continue building new partnerships with pet-focused businesses looking for new and unique
ways to provide enrichment for their dogs.
More and more, pet parents are educating themselves and researching the importance of enriching the lives of their dogs.
These pet parents are finding that along
with dog puzzle food toys, the best leashes
and collars, training methods, comfortable
beds and healthy foods, DOGTV can also
add to the quality of their life.
As the country opens up and we start
to leave our dogs home alone again, many
of them will develop separation anxiety.
You don’t need to leave your dog alone and
lonely when headed back to work, DOGTV’s
the scientifically designed content will be there
to help relax and entertain them. If you haven’t
already tried DOGTV, visit www.dogtv.com/
wecare for a free 30-day trial subscription. PA
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Chew on This!
US Sourced, US Made Chews.

100% Odorless Bully Sticks
Raw Shelf Stable™ Smoked Marrow Bones
Pig snouts, beef & bison trachea, beef knee caps,
nail-off duck feet, and more! We make the chews
that keep pups coming back for more!

Find out more at

ChasingOurTails.com
978-852-0667 • elena@nepetproducts.com

