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What’s New in
Higher Ed?
David Levine delves into what’s
driving Westchester’s colleges and
universities, what’s changed because
of the COVID-19 crisis, and what
the future holds for these eight
educational institutions.
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Wunderkinds 2020
In our annual Wunderkinds feature, we celebrate 21 of
the most successful under-30-year-olds who are making
a difference in our local economy and excelling in their
own right — in fields that range from technology and
pharmaceutical to transportation and county activism.
By Marisa Iallonardo, Stacey Pfeffer, Elaine Pofeldt,
Gale Ritterhoff, and Kevin Zawacki
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Sage performs at White Plains JazzFest

Artists and arts organizations in Westchester
are now reeling with devastating losses from
canceled concerts, dark theatres, shuttered
museums and scrapped fundraising plans.
Nationally, the coronavirus has dealt a $3.2
billion blow to America’s nonprofit arts sector
as of mid-March*.
We have all felt the power of the arts to
touch our soul, to heal our spirit and to make
us sing out loud. Today, the arts need your
support more than ever before. Your gift
will help ArtsWestchester get through this
challenging time.

artsw.org/donate
*Based on a national survey by Americans for the Arts.
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Visit artsw.org for our Top 5 Virtual Arts Picks
during this difficult time.
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Saint Joseph’s Medical Center

S

Now one of New York’s most comprehensive behavioral health networks

ince its founding more than 130 years ago, Saint Joseph’s
Medical Center has changed in many important ways.
What has not changed is its commitment to providing
excellent care for the communities it serves. That is evident in its
clinical affiliation with Montefiore Health System, its acquisition
of St. Vincent’s Hospital Westchester, its expansion of key service
lines, and its plans for further expansions and renovations.
The clinical affiliation with Montefiore Health System allows
Saint Joseph’s Medical Center to expand the scope of advanced
care that area residents can access seamlessly. If there are cases
that require additional care, patients can be transferred to
Montefiore Health System in the Bronx. This allows the hospital

Department, which will include an advanced triage area,
psychiatric care area, acute care ER, psychiatric ER, and extended
primary care center. Building the extended primary care center
adjacent to the ER will allow Saint Joseph’s Medical Center to
easily redirect patients who may not require emergency services.
The renovations, acquisitions, and clinical affiliations are all aimed
at reducing ER admissions by 25% over a five-year period. An
important part of this initiative includes creating approximately
240 new supportive-housing apartments throughout Westchester
and New York City.
The renovation and expansion at the Medical Center’s Family
Health Center is under way, creating new waiting rooms, exam

The Saint Joseph’s Medical Center Medical Team. Standing, from left: Richard Khalil, MD, Primary Care Physician; James Jen, MD, Chief of Vascular Surgery; Caridad
Fresneda, MD, Primary Care Physician; Dean Harlam, MD, Director of Psychiatry; James Neuendorf, MD, Medical Director; and Sonia Velez, MD, Program Director of
Family Medicine Residency. Seated, from left: Anthony Leno, DO, Director of Emergency Services; Mauricio Valdes, MD, Attending Nephrologist; Louis Rose, MD, Chief
of Orthopedic Surgery; and Michael Spicer, President and CEO.

to keep patients local, providing them with options that are
minutes away.
A major acquisition for the hospital was the purchase in
2010 of St. Vincent’s Hospital Westchester in Harrison, a 138bed psychiatric facility with inpatient services and numerous
outpatient behavioral health programs throughout Westchester
and New York City. These programs include mental health clinics,
opioid treatment centers, residential and housing options for
patients living with mental illness or substance abuse disorders,
and a crisis prevention and response team. With the addition of St.
Vincent’s Hospital Westchester, Saint Joseph’s has become one of
the most comprehensive behavioral health networks in the state,
with locations throughout the region.
Beyond the services offered at its Harrison division, Saint
Joseph’s Medical Center also has multiple psychiatric inpatient
programs at its Yonkers division, including 43 psychiatric beds,
a mental health clinic, and psychiatric emergency services.
Behavioral health services at both campuses are continually
reviewed so they can be enhanced to meet the community’s needs.
Thanks to federal and state government initiatives to foster
integrated delivery of healthcare in New York State, Saint Joseph’s
Medical Center will be receiving additional resources to move
forward on multiple renovation and expansion projects.
Plans are under way for a complete renovation of the Emergency

AD St. Joseph's FP.indd 5

rooms, and a reception area. New IT systems are being installed
at the Family Health Center and other locations to better
facilitate communication and coordination between providers
in and outside of the system. Saint Joseph’s Medical Center is
also acquiring other technology to enhance services, including a
new 128-slice CT scanner to assist physicians in diagnosing their
patients and improve imaging services.
Saint Joseph’s Medical Center has a legacy of providing
advanced technology to its physicians. For example, its upgraded
special procedure operating room is especially important for
the Vascular Surgery Department, which uses it for complicated
arterial and vascular surgeries. The new Center for Advanced
Wound Care & Hyperbaric Medicine at Saint Joseph’s Medical
Center includes two hyperbaric units, three treatment rooms, and
a renovated waiting room and registration area. The center is
staffed by physicians who are certified to treat complex wounds
and accelerate the healing process.
Saint Joseph Medical Center is vital to the various communities
it serves and is committed to providing the highest quality care in
a compassionate and supportive environment.
SAINT JOSEPH’S MEDICAL CENTER
127 S Broadway, Yonkers
914.378.7000 • www.saintjosephs.org
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WELL QUOTED

“We Will Get Through This”

A

Wunderkinds 2020

s I write this in early April — from my home office, on
week three of quarantine — the Westchester business
landscape as we know it has become entirely unrecognizable. Corporate offices all over the county resemble ghost
towns. Storefronts are shuttered. Hotels sit empty, while restaurants rely on takeout and delivery for a desperate trickle of
revenue. It’s only Westchester’s hospitals and medical centers,
unfortunately, that hum with activity, filled to capacity with patients fighting coronavirus and the heroic healthcare workers on
the frontlines of the current battle.
As the COVID-19 pandemic rages on, taking with it a tragic
number of victims and decimating organizations around the
county, it’s an odd time to be putting together a business magazine. Our company, thankfully, was forward-thinking and enacted fully remote operations very quickly. We’ve weathered the
storm well so far, and no employees have fallen ill.
Still, a publication is very much an in-person endeavor, so shifting to Zoom
video conferencing for daily story meetings and relying on emailed PDFs to
proof editorial layouts took some getting used to. Altering already-completed
stories to make sense in light of our new normal and downsizing our budgets
to prepare for the inevitable dip in revenues was sobering.
The biggest challenge was putting together our annual Wunderkinds
feature (starting on page 16), which is typically accompanied by a whirlwind,
multi-day, on-location photo shoot — something that was rendered impossible
by the mandate for social distancing to stop the spread of the virus. Instead,
we had to rely entirely on photographs supplied by the honorees themselves.
We received a mixture of personal
vacation photos, company headshots,
wedding pictures, and an occasional
professional portrait. Kudos to
creative director Halina Sabath and
the rest of our art staff for taking
Business
this hodgepodge and putting their
Superstars
Photoshop and illustration skills to
work for a very cool result. We think
it does justice to the honorees, who,
unfortunately, are being heralded at a
less-than-ideal time.
The impressive mix of under-30
superstars in this year’s feature are already making their mark on the
county’s business scene. We’re excited to see what they do post-coronavirus
to help Westchester’s economy get back on its feet, and we hope their
youthful energy and optimism will help revive us all. We are looking forward
to celebrating their success on August 19 — our new event date — at the
Mamaroneck Beach & Yacht Club. (For tickets, visit www.westchestermagazine.
com/wunderkinds-home.)
By then, hopefully, this scourge will be behind us and Westchester’s vibrant business scene will once again be alive with possibilities. Until then,
I’ve been relying on words from Business Council of Westchester President
and CEO Marsha Gordon for ongoing encouragement. As she told writer
Marc Ferris in our story “Can Westchester Businesses Survive the Pandemic?”
(page 10), “This is a huge economic hit; there’s no doubt. But our business
community is resilient, and we will get through this.”

WUNDERKINDS
Wunderkinds 2020

21
Our County’s Next

“

My entire business is in limbo, and not
knowing how it’s going to shake out is the
hard part…. I have lost all of my income for
the foreseeable future.
(page 10)

”

“

Unfortunately, the uptake of
understanding and implementing
sweeping, new strategies of energy
efficiency is very, very slow, and we simply
don’t have that much time.

2020

” (page 12)

By Melissa Iallonardo,
Stacey Pfeffer, Eaine
Poeffeldt, Gale Ritterhoff,
and Kevin Zawaki
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Amy R. Partridge
Editor
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[Millennials] grew up with technology.
“They
want ease of access. They want to
make appointments online…and quality is

”(page 34)

an expectation.

“

You go to some of the big shopping
centers, and they have been reinvented.
You are always going to find the element
of surprise, the Instagram moment. Every
time the customer goes there, they want
to experience something a little different,

”(page 92)

something new.
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Our community
is strong.
EVEN WHEN WE CAN’T
BE TOGETHER,
WE STAND TOGETHER.

Tompkins is here to help you get through
this. With online and mobile banking,
programs to help our lending customers
weather the storm, and peace of mind
knowing that our focus is you.

MahopacBank.com
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ISSUE

Can Westchester Businesses
Survive the Pandemic?
COVID-19 has hit the economy like nothing we’ve seen before. It may be awhile
before we feel the full impact on area businesses. By Marc Ferris
Westchester
restaurants, like
Fortina in Yonkers
(above), are among
the hardest hit by the
COVID-19 outbreak.

I

n mid-March, after New York Governor Andrew
Cuomo banned large gatherings and shuttered
Broadway, and New York City Mayor Bill DeBlasio
declared a state of emergency to cope with the coronavirus, the first dominoes began to fall for local businesses. They landed with a thud shortly after, when
officials announced mandatory school closings and suggested that gatherings be limited to 50 people or fewer.
The death blow came with Cuomo’s announcement on
March 20 that 100% of New York’s workforce must stay
home, apart from essential workers and businesses.
Business leaders in Westchester — at one point
the “hottest cluster” of the virus in the entire nation,
according to Cuomo — made difficult decisions that
have far-reaching implications, as many residents panicked, picking supermarket shelves clean. Shortly after
the outbreak started, the aisles of Whole Foods in White
Plains showed gaping holes of merchandise, signaling
a run on meat, pasta, bread, water, rice, beans, canned
goods, frozen foods, cleaning supplies, and toilet paper. The scenario continued to play out at supermarkets
across the county.
As the term “social distancing” became part of the
lexicon, businesses began adapting, with large swaths

10 914INC. SUMMER 2020
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of the Westchester workforce going remote, while other
businesses faced difficult decisions amid rapidly declining revenues as a result of stay-at-home orders. Medical
centers, like Westmed Medical Group, added prescreening and arrival protocols, rescheduled non-urgent office
appointments, and introduced “virtual visits.”
Localized statistics were unavailable at press time, but
“business is going to decrease, and the hardest hit will be
on our small businesses with under 50 employees,” says
Bridget Gibbons, the county’s director of economic development. “As we practice social distancing, it’s going to
have an impact on established habits.”
Help for local businesses is available through
expedited low-interest loans administered by the federal
Small Business Association, Gibbons notes. Meanwhile,
her office is working to encourage nonprofit banks and
other community partners to provide relief. They’ve
also set up a dedicated webpage (westchestercatalyst.com/
coronavirus-updates), which offers “information regarding
examples of small-business loans that are available, quick
loans that you can get from Community Capital,” Gibbons
adds. “We also are providing information from New York
State about paid family leave, paid sick leave, and other
resources that small business can tap into.”
PHOTO BY HALINA WEKER
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The Westchester County Association added a similar page to its website (westchester.org/coronavirus) that
links directly to government loan information and
guidance on issues like how to minimize the risk of
work-related exposure, plus general recommendations
for businesses during the crisis.
The situation is fluid, of course, but the hospitality industry felt the impact immediately — and heavily.
The hit on Westchester hotels “is absolutely devastating,” says Sean Meade, general manager of Cambria
Suites in White Plains and president of the Westchester
Hotel Association. “With the unprecedented halt in
travel due to COVID-19 restrictions, occupancy is severely depressed and our hotels are down 90%+ in revenue. We’re experiencing major layoffs and furloughs
across all hotel segments. At Cambria, we have six people still working out of a staff of 40.” Day to day, Mead
adds, hotels are faced with the dilemma of whether or
not to suspend operations. “That is a business decision
at each property,” he says.
Meanwhile, with a ban on in-restaurant dining,
many restaurateurs were offering discounts for off-site
and pickup orders to goose sales. Peter Liu, owner of
O Mandarin in Hartsdale, promoted gift cards, along
with takeout and delivery specials, but reported that
business was down, around 60%.
“All restaurants are struggling to get through this,
but Asian restaurants suffer more,” says Liu. “We got
crank calls; people think we all have the virus. We can
clean to the best of our ability, but we can’t control what
people think.”
Peter Herrera, owner of Sam’s of Gedney Way in
White Plains, predicts restaurant revenues will drop by
90%. “It’s a difficult time, but we can get through this
together,” he says. Businesses eventually weathered
the 2008 recession and the dot-com collapse in 2001, he
adds, yet he also admits he’s worried about the recession
Bare supermarket shelves, like this one at Shop-Rite in
Croton-on-Hudson, were a common sight at the beginning of
the pandemic.

that is all but guaranteed to follow this disruption.
While restaurant owners were forced to layoff
many employees, the industry banded together quickly to help out. Eric Korn, executive chef at Monteverde
at Oldstone in Cortlandt Manor, along with Louie
Lanza, head of Peekskill-based Hudson Hospitality
Group, started the ambitious Million Gallons initiative to cook soup for unemployed restaurant workers
struggling due to the COVID-19 restrictions. The initiative quickly gained traction, with support from chefs
and restaurant owners throughout Westchester.
Westchester’s large corporations — with deeper
pockets to weather the coronavirus-induced economic
storm — also jumped in with aid. White Plains-based
Danone announced its donation of $1.2 million in
funds, plus an additional $300,000 in product donations, to organizations making a local impact on food
access in communities across the country — including
to the nonprofit Feeding Westchester. And PepsiCo,
headquartered in Purchase, committed to offering enhanced benefits to all U.S.-based employees amid the
pandemic. The soft-drink giant also announced it will
hire 6,000 new, full-time, full-benefit, frontline employees across the U.S. in the coming months.
One of the worst things about the coronavirus is
the uncertainty about how long it will last, making it
difficult for businesses to develop contingency plans.
“My entire business is in limbo, and not knowing how it’s going to shake out is the hard part,” explains Joe Guilderson, president of Corporate Audio
Visual Services, which provides audio-visual services for live events. Guilderson’s company lost out on
four March bookings in New Rochelle alone. “Many
of [these events] aren’t going to be rescheduled. I have
lost all of my income for the foreseeable future.”
Even long-established local businesses, like
97-year-old Port Chester-based eyewear firm
Zyloware, were forced to make concessions to the
pandemic. The firm announced a temporary closure
on March 19 (at press time, it was scheduled to reopen
sometime in April). “Through this, we will be doing
our part to eradicate this spreading illness, which will
hopefully prove to be a short-term fix with a longterm solution,” wrote co-CEO/COO James Shyer in a
company statement.
With workers hunkering down at home and upgrading technical connections, reaction to the virus
could change how business is conducted countywide.
As people become more acclimated to telecommuting,
for example, it might accelerate the trend to work and
shop from home.
Legacies from the virus will likely include the implementation of long-term continuity plans and new
work-from-home policies added to employee handbooks, notes Marsha Gordon, president and CEO of the
Business Council of Westchester.
“This is a huge economic hit; there’s no doubt,”
Gordon says, “but our business community is resilient
and will get through this.”

“This is a huge
economic hit;
there’s no doubt.
But our business
community is
resilient and will
get through this.”
—Marsha Gordon
President and CEO,
Business Council
of Westchester

Additional reporting by Amy R. Partridge
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CORNER OFFICE

Taking Shots on a New Goal
New York Rangers legend Mike Richter has turned his athletic drive into a successful business
career as the president of Armonk-based energy solutions firm Brightcore.
By Tom Schreck | Photography by Toshi Tasaki

p

NHL Hall of
Famer Mike
Richter’s
new mission
is bringing
sustainable
technology to
commercial
buildings.

A

s president of Brightcore — an Armonk
company specializing in providing enhanced energy strategies for commercial
and industrial buildings — Mike Richter
has come to expect performance at the highest levels. It’s something he is used to; after all,
the former New York Rangers goaltender’s consistent efforts to perform at his own highest level
ultimately landed him in the NHL Hall of Fame.
Regarding his current day job, the Rangers’
former No. 35 describes Brightcore’s mission as
simple. It takes off-the-shelf, sustainable, green
technology and puts it in industrial buildings
— though the elevator recitation causes Richter

to pause and regroup: “Already, I’m afraid this
description is going in the wrong direction. This
isn’t all about sustainability or being green,
words that I find have ambiguous definitions,”
Richter says. “I would like to replace those
words simply with the word better.”
Specifically, Brightcore specializes in “better”
solutions, including LED lighting, solar power,
electric vehicle chargers, battery storage, and renewable heating and cooling. It is about better
energy efficiency, better esthetics, and better use
of financial resources.
“A company like, say, Goldman Sachs, studies efficiency in everything they do to eliminate
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waste. Waste equals money. At Brightcore,
we want businesses to think about energy
in the same way. This is about doing energy
better,” Richter explains.
From 1987 to 2003, Richter made a very
nice living punching the clock in his home
office in Madison Square Garden. Along the
way, he earned not only a 1994 Stanley Cup
and three All-Star selections but even a trip
to the Olympics in Calgary in 1988.
“Stopping a puck for a living, in and of
itself, is not very compelling, but the drive
to be totally focused and driven to work at
something you’ve become very good at is
very compelling,” he says.
At 36, Richter took a knee to the head that
fractured his skull and left him with a serious concussion. It made the retirement decision from the sport he loved simple, even if
not easy.
“The doctor wouldn’t clear me to play. It
might have taken years to come back, and
I was old for the sport already. If it was an
ACL or an elbow, that would’ve been one
thing, but I didn’t want to take chances,”
Richter says.
Richter also doesn’t like to take chances when it comes to one of his other passions — the well-being of the planet he inhabits, which is why he has dedicated his
time to environmental groups: he has been
on the board of Riverkeeper, a trustee of
The Adirondack Nature Conservancy, and
he has served on the National Advisory
Council for the Sierra Club Foundation. But
make no mistake: Richter does not regard
himself as some quixotic tree-hugger, indiscriminately groping for the nearest cause
célèbre. Rather, he is a pragmatist who believes in science and reason, so he naturally
finds the current climate of subjective facts
especially disquieting.
“It’s frustrating when an individual doesn’t acknowledge scientific facts,”
Richter says of skepticism about the need
for environmental action. “This isn’t an elitist thing. When farmers have droughts five
years in a row or rivers dry up and make
farming impossible, it is very much a problem for everyone.”
To tackle this problem, Brightcore strives
for a business model that is both straightforward and uncomplicated. “Unfortunately,
the uptake of understanding and implementing sweeping, new strategies of energy
efficiency is very, very slow, and we simply

“Mike is very inspirational and incredibly passionate and committed
to what Brightcore does. He spent his first career focused on
performance, and he brings that same high level of performance to
energy efficiency.”			
—Rob Krugel, Co-CEO, Brightcore

don’t have that much time,” Richter says.
“We already have so many of the answers
sitting on the shelves, if businesses can get
around the capital hurdle.”
Consider this: Switching out existing energy systems can be a multi-six-figure outlay that will take companies years to recoup.
Brightcore’s objective is to help overcome
that capital hurdle.
“We put in lights that are, say, 60 percent more efficient, but by doing that, we’re
asking companies to take on an expense
for something they have already paid for,”
Richter explains. “So, we say, ‘Let us pay for
the lights, and let us put them in, and we’ll
amortize the expense over time.’ You can literally have an upgraded infrastructure without spending a dime.”
The process is analogous to the way in
which people finance their homes’ solar-

power, though on a much larger scale in
Brightcore’s case. The company pays for the
hardware and installation up front, and the
cost is amortized through the energy savings
over time.
You may be thinking this is all pretty
heady stuff for a guy whose first vocational
choice involved throwing his body in front
of a frozen, six-ounce rubber disk traveling
at 110 miles per hour. In fact, most hockey insiders will tell you that the goaltender population is filled with, well, let’s just say the
“quirky.” Understandably, Richter prefers a
different characterization.
“They like to say [goalies] are weird; I
like to think we’re smart,” Richter says.
It is often lost on the general public that
professional athletes spend only a fraction
of their time competing. There are hours
and hours of flights, empty hotel rooms,
and waiting. But on those long flights to the
West Coast and elsewhere, Richter wasn’t
playing cards or napping. Instead, he read.
During the off-seasons, Richter often picked
up courses at Columbia University. Then, at
36, when he skated away from MSG, he enrolled at Yale.
The image of the Stanley Cup champion walking across the New Haven quad
in his jeans and carrying his knapsack may
be a little hard to envision, yet he says there
were no awkward classroom moments,
with freshman asking him about his save
on Pavel Bure’s penalty shot or what it was
like to hoist the Stanley Cup over his head.
“Most of the students had no idea who I
was or didn’t care. I was too old for them to
know,” Richter laughs.
He used that anonymity to tackle his
coursework with the same relentless fervor
he did the puck. “You know, when you’re
turning in assignments and completing your
coursework, the professors don’t really care
how good you were on your glove side,”
quips Richter. “No professor asked about
my goals-against-average when submitting
my grades.”
The summer courses and constant readwww.westchestermagazine.com
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ing helped, but the transition from pro athlete to Ivy League student is even more impressive when you consider that he was also
dealing with the slow recovery from a head
injury and the birth of his third son.
“It took a long time of gradually getting
better, little by little,” he says. “For a long
time, you just don’t feel right. I’d had concussions in the past, but this one felt different.” Today, he’s symptom-free, and despite
a recent hip replacement and a history of
knee issues, he says he feels great.
Still, going from playing in front of tens
of thousands nightly and living with the
adrenaline pushes of the world’s fastest
sport isn’t easy. Richter admits that coming
down from it sometimes made him twitchy,
but he says having a new focus in life at least
made it bearable. That, along with his wife,
Veronica, and his three boys, has engendered
a new normal for Richter.
“Mike has now spent as much time as
a clean-energy entrepreneur as he did in
the NHL,” says co-CEO Rob Krugel. “He’s
very inspirational and incredibly passionate and committed to what Brightcore does.
He spent his first career focused on performance, and he brings that same high level of
performance to energy efficiency.”
Now 53, with hockey-playing sons,
Richter enjoys the new challenges that
Brightcore brings him on a daily basis. Sure,
he laces up the skates now and then, but he’s
gotten realistic about that undefeated opponent: Father Time.
“My sons and I have come to that intersection where they’ve become too good, and
I’ve become too old,” Richter laughs. “I was
in an old-timers’ game, and [my kids] told
me I couldn’t play in public anymore because I was embarrassing the family. They
told me to stick to pond hockey.”
One of the compelling paradoxes about
Richter is that even though he earned fame
and adulation for making split-second decisions, away from the net, Richter the executive is rather contemplative.
“I think, What can I bring to this company
with a background of stopping a puck my whole
life?” Richter opines. “The biggest, most
important thing is having the discipline to
understand what needs to be done in any
situation. Why do we play hockey? Why, as
humans, do we compete? What compels me
is that you’re never done trying to get this
right.”
Tom Schreck is a writer from Albany who was
the backup goalie on his college intramural dorm
team, which went to the campus semi-finals. He
did not allow a single goal in the 10 minutes of
action he saw that historic season.
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Wunderkinds 2020
part of those conversations,” she says. After obtaining her MBA from Iona College, she quickly applied her
business skills to the operations of the family business.
She has streamlined efficiencies and is in the process of developing a touring handbook for center directors. Realizing the directors are key to obtaining clients,
she decided to bring in external sales trainers to help
them more effectively discuss enrollment with potential families. She also implemented a CRM system
which boosted lead conversion by approximately 15%.
“We found we were losing client leads. With this new
system, a director has 24 hours to contact a lead, and I
can see where that lead is in the process,” she explains.
Ross has also played a key role in making tough
business decisions, consolidating two Bronx locations
into one when universal pre-K cut into their enrollment. “In the next five years, I plan to further develop
the company and expand growth, especially within the
Westchester market,” she explains.
–Stacey Pfeffer

Karina Yücel 28
Digital Marketing and
Community
Engagement Manager

I

Thompson & Bender

If you ran in the Yonkers Marathon last year, Karina Yücel may have
played a part in getting you there. The social media strategist was integral
to the campaign run by her employer, Briarcliff-based PR firm Thompson &
Bender, which increased the number of marathon participants from just 200
in 2017 (before her involvement) to well over 1,500 last year.
“The great response to our campaign and delivering for our client has
been really exciting,” says Yücel, who was recently promoted to digital marketing and community engagement manager. Promotional efforts behind
the 2019 marathon were strictly limited to social media outlets, reinforcing
the platform’s efficacy and Yücel’s ability to maximize it. In her two years at
Thompson & Bender, Yücel has also helped mastermind successful social
media campaigns for Business Council of Westchester, the Cross County
Shopping Center, the City of Yonkers, and The Westchester Parks Foundation.
With degrees in public relations and sports communication and media,
Yücel was basically “thrown into” social media advertising during a brief internship she completed while getting her master’s degree. “I started with
the basics, and everything kind of took off,” she explains. Today, her polished skills are crucial for the firm, “as we are really seeing a big push from
clients to pursue social media — especially those with smaller budgets.” A
focus for Yücel: Gen Z. “Sounds funny for me to say,” Yücel notes, “but it
pays to keep up with what the young people are doing.”
—Gale Ritterhoff

TOP PHOTO COURTESY OF SAMANTHA ROSS;
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Tom Hunt 29
Senior Manager
of External
Communications

I

Heineken USA

“It’s PR, not the ER” is a well-known saying used to
lower anxiety levels in the high-stress world of corporate
communications. The phrase has special meaning for Tom
Hunt, who actually worked as an operating-room technician in Australia, before later joining Heineken USA in
White Plains, where he is now senior manager of external
communications. The experience of working in a situation
where someone’s life was truly on the line now helps him
remain calm “in high pressure situations and use empathy
to relate to and understand people.”
That said, the London-born Hunt takes his career
very seriously. Promoted during his first year with the
company, Hunt says his job requires “a real passion for
connecting with people, forging relationships, and identifying what sort of messages are going to resonate.”
Thinking differently is what is needed to help
Heineken brands stand out in the competitive American
beer market, Hunt adds. For example, he and his team
came up with a plan to spark conversation about
Heineken 0.0, the company’s new alcohol-free beer. His
office sent the brew to all the journalists they knew
who were working during the Super Bowl, enabling them to “enjoy a beer while watching
football and still stay focused,” he explains.
The strategy generated publicity at a much
lower cost than traditional Super Bowl advertising, Hunt points out. “It’s ideas such as
this that help us stand out.”
—GR
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Mary Ann Skewes
Aguasvivas 24
Assistant Vice
President &
Branch Manager

M

M&T Bank

Mary Ann Skewes Aguasvivas has always been ahead
of the game. She was just 16 when she entered Le Moyne
College (“Ever since I could remember, I have been the
youngest in my class. When you’re used to that, it doesn’t
feel like a big thing,” she says), finished by the time she
was 20, and, just two months later joined M&T Bank’s
Management Development Program, armed with a dual
degree in marketing and business analytics.
She earned four promotions in less than four years to
become assistant vice president. And a month after that,
in 2019, also landed the New Rochelle branch-manager
position — making her the youngest person in the region
in that role.
“I love that I get to work for a financial institution
that really cares about the well-being of those in the communities we serve,” says the Bronx resident, who moved
from the Dominican Republic at 10 and is now earning her
MBA at the University of Connecticut.
Aguasvivas is also on the board of directors at
Hope’s Door, a Hawthorne nonprofit that assists victims
of domestic violence, and is involved in the entrepreneurial Spanish program at the Women’s Enterprise
Development Center in White Plains.
And she wants to keep doing her part: Looking
ahead, she says she’ll, “continue to work with minoritized
people in local communities. I am extremely passionate
about the LatinX community.”
		

—Marisa Iallonardo
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Brittany Lee 29
R&D Specialist,
Velocigene

S

Regeneron

“Since my first biology class in high school, I have
been fascinated by human health and function,” says
Brittany Lee. That fascination has taken her far: After
majoring in biology and minoring in chemistry at SUNY
Oneonta, she started working at Regeneron in 2014
and today is an R&D Specialist at the Tarrytown firm.
“I work in Velocigene, the functional genomics
department of Regeneron, which produces genetically
modified animal models that are studied by Regeneron
scientists,” explains Lee, who grew up in Somers and
lives in White Plains. “My main role, among my group
members, is to determine the genetic modifications
present in each of these animals.”
She led the genotyping group that collaborated
with Velocigene’s technology development group to
create a new mouse-modeling pipeline, one of her
proudest accomplishments. “As a result of these efforts,
a process that was complex and multifaceted became
much more efficient and transparent so that mice could
be studied for some of our most critical projects,” she
says of the work, which garnered her a nomination for
an internal R&D appreciation award. But it isn’t the
only recognition she’s received: She’s also earned two
promotions since joining the group and was an integral
member of Regeneron’s culture committee.
Lee is pursuing a graduate degree in biotechnology from St. John’s University and plans to be at
Regeneron for the foreseeable future. “Knowing that I
am helping to find a treatment for patients who are
suffering from a disease or illness motivates me in my
career at Regeneron,” she says.
—MI

Kelsey Irene DiCarlo 27

S

Casualty Analyst
USI Insurance Services

Studying actuarial science at Bryant
University paved the way into insurance for Kelsey
Irene DiCarlo, who wanted to be in a STEM field.
“There is always something new to learn in the
insurance industry,” she says.
And DiCarlo has taken that learning to
heart: Not only has she done a slew of continuing education — like becoming an Associate in
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Risk Management — but last spring she began an
online MBA program offered by SUNY Oswego.
That dedication comes through in her
job at the White Plains location of Valhallabased USI, as well. She joined in 2018, and
now her responsibilities include everything from generating forecast models
to tackling loss analysis to supporting the
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Bryan Uribe 29

Wunderkinds 2020

Founder & CEO

T

Yofii

There’s a myth that innovative tech only emerges
from garages and dorm rooms on the West Coast. But
Bryan Uribe is proving that the next big app can be
conceived right here in Westchester. Uribe is the founder and CEO of Yofii, a mobile app that helps Americans
get a handle on their credit card debt. The app analyzes users’ various debts, then uses an algorithm to
identify the best payment strategies.
“We are building Yofii because we believe software
can help people improve their financial situations, get
out of debt, stay out of debt, and ultimately achieve
their money goals,” Uribe says.
Uribe’s history isn’t that of a normal tech entrepreneur: no dropping out of college, no bags of money from
venture capitalists — yet. He earned an MBA from Iona
and spent the early years of his career in sales, earning
enough as a top producer at major tech companies like
Xerox, Axon, and Konica Minolta to finance Yofii with
his own money.
“I thought to myself: Why am I building something for someone else, when I could build something for myself?” says Uribe, who also dabbles
in real estate, runs his own business consulting firm, and acts as partner in a property
and casualty insurance brokerage.
Before Yoffi launched to the world
this past spring, Uribe worked out
the kinks in a beta mode with about
1,000 early users; about 10,000 people were on the app’s waitlist. “Users
are loving it,” he reports. “It’s giving
them a different perspective on debt.”
—KZ

company’s brokers and clients. “I am most
proud of being an integral member of USI’s
technical resource team’s analytics branch.
Data and analytics is more than just a buzzword; it’s a powerful force in the insurance
industry,” she says.
DiCarlo herself is a powerful force, according to her manager Frank Scott, who notes he
has hired roughly 100 people in his 38 years in
the business before adding, “Kelsey is the best
hire I have made.”
DiCarlo is also on the USI Gives Back committee, where she helps organize community
service events for employees. “Being involved
in [Gives Back] is natural to me, and I value
getting out of the office to make a noticeable
difference in the community.”
—MI
PHOTO COURTESY OF BRYAN URIBE
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Robert McNamara 29
Director of Operations
& Management

R

GHP Office Realty, LLC

Robert McNamara skipped his 2013 college graduation from
the University at Albany to go right to work for GHP Office
Realty, LLC, starting as a tenant-services coordinator. “I was opening
the mail, doing data entry, answering the phones, things like that,”
says the Putnam County native. “And I worked my way up.”
He did so quickly, too: By fall 2018, he was promoted to his current role at the White Plains-based company. Today, he manages
the day-to-day operations of 23 buildings — collectively more than
2.4 million square feet of space — and helps manage everything
from leaky faucets to build-outs for some 200 tenants.
The Pleasantville resident is also in his second term on the
board of directors for the Westchester chapter of the Building
Owners and Managers Association. He also takes classes through
the organization’s international arm and has received a certificate
in commercial property management from NYU’s Schack Institute
of Real Estate.
McNamara says he has a problem-solver mentality and that “it
trickles into everything I do. Figuring out new, creative, cost-effective,
and efficient ways to solve problems is what I love [about my role].
And then, at the end of the day, you’re really helping people.”
It’s the closest I’m going to be to a superhero,” he adds,
“so I get that sense of fulfillment from it.”
—MI
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Jayna Tartaglia 25

Wunderkinds 2020

Learning &
Development Associate
Westmed Medical Group

A

As an aspiring graphic designer, Jayna Tartaglia always
imagined herself working at a magazine. But after the Rye Brook
native graduated from Connecticut’s Sacred Heart University in
2016 and won a job as a training coordinator at Westmed Medical
Group, she found she enjoyed the world of healthcare, even
though she doesn’t work directly with patients.
“I really enjoy that we’re so patient-centric,” says Tartaglia.
“Being there and caring for our patients is the most interesting
and rewarding component.”
When Tartaglia learned Westmed needed an e-learning development designer in early 2019, she stepped up and took on
the newly created role as the company’s first-ever learning-anddevelopment associate, embarking on the redesign of training
programs for Westmed’s 1,100 employees.
That has enabled her to tackle some high-visibility projects.
She redesigned all of Westmed’s compliance courses to make
them more aesthetically pleasing and user-friendly. She’s already completed redesigns for 11 out of 15 topics, with plans to
roll out the remainder this year. And, according to Westmed, her
courses have the highest completion rates of any in the medical
group’s portfolio. “It feels incredible that the whole company
sees something I worked so hard on,” she says.
Tartaglia recently won the Westmed Diamond Award for
team members whose accomplishments have made a significant impact. She plans to continue to challenge herself
to look at her work as creatively as possible. “In this role,
you really have to focus on looking at things from a different angle,” she says.
— Elaine Pofeldt
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Michelle Lamela 27

Vice President of
Human Resources

E

American Christmas

Ever notice how New York City seems to turn Christmassy
overnight? A large part of this apparently “magical” appearance of decorations and lights is actually the result of hard work
and planning by local company American Christmas. Saks Fifth
Avenue, Cartier, and Radio City Musical Hall are just a few of the
iconic landmarks in the Mount Vernon-based company’s impressive portfolio.
“We make Christmas happen,” explains Michelle Lamela,
American Christmas’ vice president of human resources, who
helps put together the teams required to engineer the spectacular holiday displays and stage them on-site. “We go in after
hours. It has to get done really quickly,” she explains. “If you
ever go to Fifth Avenue at 3 a.m. near the end of November,
you’ll see a bunch of people in American Christmas T-shirts and
safety vests,” Lamela adds.
Planning begins during the off-season with a full-time staff
of some 65 people, but the American Christmas workforce swells
to more than four times that during the holidays (October to late
January). After four years on the job and two promotions, Lamela
seamlessly guides the critical ebb and flow of all employees.
Lamela says she discovered her affinity for human resources during college. “After the first class, I was hooked,” she
explains. “Being a resource for people is the best feeling in the
world. When they don’t know who to turn to, they can call me
— I love what I do.”
		
—GR

Michael Hershfield 29

M

CEO

Beautiful Screens

Michael Hershfield joined Mount Vernon-based Beautiful
Screens as CEO in 2018. The company, which creates games
and other applications for use with connected TVs, has grown
exponentially since his arrival. Offering some 18 apps when he
joined the firm, Beautiful Screens now offers more than 275
games and utilities for approximately 325,000 users, a number
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Kate Casaday 28
Manager of Business
Services — Population
Health and ValueBased Lead

K

CareMount Medical

Kate Casaday’s mouthful of a title needs a translation: She is working on
methods to change the way healthcare providers and insurance companies communicate with each other and, ultimately, the way medical care is priced and
paid for. In value-based care, Casaday explains, physicians and other caretakers
earn more for healthy outcomes, rather than simply being paid per procedure.
This forward-thinking approach to pay structure is a complicated system requiring new ways of coding interactions between doctors and patients
when submitting claims. Casaday, with a degree in biology from the University
of Chicago, and a master’s degree in public health policy from Columbia
University, is more than qualified to be a leader in CareMount Medical’s efforts
in this area.
The key is “to enable providers to generate more revenue if they keep patients healthier overall,” she explains. “That’s the essence of how healthcare
should work, and the moral impetus behind taking this job.” The daughter of
two engineers, Casaday grew up in a household in which “comprehensive science training was a bit of a requirement.”
Having considered medical school, Casaday found herself drawn instead to
studying “social factors that affect the population at large.” Her current position,
which she’s held for more than two years, has proven to be the perfect fit for her
skillset and interests. “CareMount has given me an environment to think about
and work on these problems,” she says, “to get this virtuous cycle started.”
—GR

Hershfield says will continue to rise.
To ensure that growth, Hershfield recently contracted four new designers and
programmers to add to Beautiful Screens’
app menu. His aim is to attract an ever-larger
share of the expanding consumer market for
smart TVs and connected TV devices. “As of
last year, more than two-thirds of American
households had [an Internet-] connected TV
device,” Hershfield explains. “We are riding
that wave of growth upwards, and it’s been a
really exciting journey.”
Hershfield says he honed his analytical
skills at his alma mater, Hofstra University,
where he was a math major. Add in a serious

PHOTO COURTESY OF KATE CASADAY
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work ethic (“I always give everything 110%,”
he says) and what he calls an entrepreneurial “itch,” and it’s no surprise that Hershfield
is a young CEO on the move, with an equally
dynamic company under his stewardship.
You might also know Hershfield from
his and brother Nick’s popular Instagram
account, @SliceofWestchester. They aim to
visit every pizzeria in Westchester (they’re at
300+ and counting). With more than 13.5K
eager followers, looks like Hershfield’s biz
savvy is spreading to social media, as well.
—GR
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Erin Cordiner 29
Director of
Volunteer Programs

P

Westchester Parks Foundation

Pivoting into a career that tapped into her passion for the
environment is paying off for Erin Cordiner — and for the county’s parks. Cordiner, now director of volunteer programs, joined
the staff at the Westchester Parks Foundation in 2018. The year
before her involvement, volunteers were contributing 5,541
hours annually and there was $24,900 in donations, sponsorships, and grants. By 2019, under her watch, volunteer hours
were up more than 32%, and donations, grants, and sponsorships soared to $142,253.
Cordiner, a Hawthorne resident, started her position at the
philanthropic organization, which provides support to preserve
the county park system, in May 2018, after spending almost five
years working for a fire protection company.
At the foundation, she’s been instrumental in the launch
of the group’s Green Squad Program, which enables community
members and organizations to perform park cleanups, expanding it to 18 new park locations. She also launched the Entergy
Nature Ambassador Program in 2019, which trains volunteer naturalists how to go to urban and underserved schools to engage
teachers and students in using the parks as a natural classroom.
In addition, Cordiner established a lake revitalization project, which includes a volunteer program. The project involves
four county parks, including Tibbetts Brook Park in Yonkers and
Twin Lakes County Park in Eastchester. She also started the
Clean River Project, which seeks to catalog trash in the Bronx
River, hold the appropriate businesses accountable, and prevent
the trash from making its way into the river.
“I love my job because I have the opportunity to interact with
all kinds of people and companies throughout Westchester,” she
says. “I’m enhancing parks and making the environment better
for future generations.”
—EP
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Kevin Tompkins 24
Operations Manager/
Chief Estimator
Tompkins Excavating

I

If a company is lucky, it has a master of all trades on
its staff — someone who can do any number of jobs and
do them well. At Tompkins Excavating, Kevin Tompkins is
that someone.
Tompkins is operations manager and chief estimator
at his family’s excavation company, which works across
Westchester and Putnam. With a degree in civil engineering from Northeastern University, Tompkins — who is a
member of the American Society of Civil Engineers — has
helped the company become among the first in the region
to introduce intelligent equipment with GPS automation.
“As a younger person in an old industry, I was always
intrigued by new technology advancements with the excavation business,” Tompkins says.
But engineering is just one part of his role. He also
helps oversee the company’s finances, interview and onboard new hires, manage the company website and social media, and is a familiar face at industry conferences.
Tompkins also develops new business, selling and managing between $5 million and $7 million worth of projects
each year.
His vigor isn’t a surprise to those around him —
Tompkins has always been precocious. He earned his commercial driver’s license before he was 20 and was once a
nationally ranked competitive motocross racer. “I was practicing and training three to five days per week,” he recalls. “I
competed in nearly 4,500 races.”
Going forward, Tompkins has plans to add a civil engineering division to the firm. “Projects would entail anything
from commercial shopping centers to subdivisions for new
neighborhoods to athletic facilities,” he says.
—KZ
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Suchet Mitter 29
CEO
Castle Royale

O

Operating a profitable events business is
notoriously challenging. It can be doubly hard in
Westchester, where you face stiff competition
from New York City, plus every surrounding suburb. And for Suchet Mitter, CEO of Castle Royale,
a swanky events space on Yonkers’ Waverly Street,
the latest challenge presented by the COVID-19
outbreak may be the biggest one yet.
“We are taking it on a week to week basis,”
Mitter says of operating the space during the crisis.
“Our main priority is the safety of our clients, as
well as our staff. We are working closely with clients to accommodate their event at a later date.”
Being able to pivot and face unexpected
challenges has helped Mitter ensure that Castle
Royale thrives. Since taking over the 500-personcapacity venue in 2017, Mitter has remade it, with
top-to-bottom renovations, new branding, and
close working relationships with wedding and
event platforms, including The Knot.
Mitter is a hands-on leader, overseeing everything from marketing and design to managing
scores of employees. “A typical day includes meeting with clients and the sales team, researching
new ideas, and making sure we are prepared for
each and every event of that week,” he says.
Though he came from a family of restaurateurs, Mitter took his parents’ advice to pursue
medicine, earning a master’s degree in hospital
administration. But it quickly became apparent that hospitality was Mitter’s true calling.
“I realized I could apply what I learned from
my master’s and invest that knowledge
into my own business,” he says.
—KZ

J

Joseph Sgammato got a crash course in working with
national media when the coronavirus erupted locally, with
Westchester an early epicenter. Sgammato — the deputy
director of communications for the Office of Westchester
County Executive George Latimer — was behind the scenes
when his boss appeared on CNN, MSNBC, and Fox News.
Sgammato’s focus: bringing balance. “What will help
get us through this time is calmly presented, factual information, and it is our job in the county executive’s communications department to provide this,” he says.
Sgammato, a native of Beacon, earned his JD at New
York Law School and passed the bar in 2018. Always interested in politics, he began working for County Legislator
Catherine Borgia, who was majority leader of the Westchester
County Board of Legislators from 2014, while going to law
school at night. He rose to press secretary of the Democratic
caucus by 2016 and joined Latimer’s campaign in 2017.
“The story from my parents is that I watched Obama’s
speech at the Democratic National Convention, and it went
from there,” he says.
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Nicholas & Sandra Guarriello 29, 26

W

Owners
Iconic Lash Lounge

When Westchester women want lush lashes, they turn to Yorktown Heights-based business Iconic Lash Lounge, owned by husband-wife
duo Nicholas and Sandra Guarriello. In less than
two years, the couple has built a successful business at their first outpost and opened a second
location this past spring in Southbury, CT. Iconic
boasts clients throughout the county and
even a couple who travel from Boston and
Pennsylvania. “It’s so humbling that people
will travel that far to do their lashes,” says
Sandra. She credits the widespread
clientele to Nick’s social media and
marketing efforts.
In addition to their brick-andmortar storefronts, the Guarriellos
have amassed 100,000 streams
of their Lash Snob Radio podcast, for which they held an exclusive launch party in February
at Bloomingdale’s in White Plains.

Sandra, who attended the New York School
of Esthetics, attributes her fan base to her and her
five lash artists’ techniques, the time they allot
each client, and the high quality glue and lashes
they use (cashmere, faux mink, silk). Sandra
educates other lash artists through the New York
School of Esthetics and her Iconic Academy. Nick’s
background in the film industry has helped him
drive effective graphic design, social media, marketing, and promotions for the business.
In the spring, they launched their new “megavolume” eyelash option. “This business is our baby,”
says Nick. The high-school sweethearts and Yonkers
natives are looking forward to watching it grow.
– SP

Joseph Sgammato 27
Deputy Director of
Communications
Office of Westchester
County Executive George Latimer
During his tenure in working for Latimer, Sgammato has been instrumental in drafting significant portions of both the Immigration Protection Act and Earned Sick Leave and promoting both
laws; he also supported the county’s marketing campaign on Playland.
“I work every day to advance what the county executive’s message is and what we’re doing for
taxpayers,” says Sgammato. “My job is showing exactly what we’ve got going on.”
—Elaine Pofeldt
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Chelsea Waller-Lopez 29
Public Relations/Digital
Communications Manager
Maryknoll Sisters of St. Dominic

W

When Chelsea Waller-Lopez joined the
Maryknoll Sisters of St. Dominic development
team five years ago, the 100-plus-year-old
nonprofit had a minimal online media presence and few digital-marketing strategies.
During her first month, Waller-Lopez hit the
ground running, with a campaign to raise money
for replacing the windows on the 100-year-old
convent property in Ossining. To complement
a direct-mail appeal campaign, Waller-Lopez
decided to develop materials for media outreach so that broadcasters and print media
could cover the story. The original fundraising
goal for the campaign was $200,000, but she
raised $400,000. The story received media
coverage on all major and local news networks
and helped drive digital-fundraising efforts
Waller-Lopez has been instrumental in raising
awareness of the nuns’ missions and she’s singlehandedly increased their Facebook followers
from 1,00 to 30,000.
Waller-Lopez has a knack for combining
creative fundraising strategies with campaigns
that resonate with a younger donor base and
capture the media’s attention. She is particularly proud of a story that was covered in People
magazine. “We had a nun with ALS who communicates on a digital pad who wanted to meet
Pope Francis when he came to New York, so I
developed a video of it,” she explains. The social
media campaign received 80,000 views.
Waller-Lopez’s quick thinking also
helped raise $40,000 in 24 hours with an
e-mail fundraising campaign following the
Guatemalan volcano eruption in 2018 as the sisters do many missions there. “You have to strike
when the iron is hot,” Waller-Lopez explains.
– SP
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Fawad Piracha,
Pharm.D 28

N

Senior Vice President,
Clinical Affairs
KabaFusion
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New Rochelle resident Fawad Piracha went
directly from high school into a six-year doctor
of pharmacy program at St. John’s University,
receiving his Pharm.D. in 2016. And though he
debated between medicine or pharmacy, the latter won out: “I always liked the fusion of business
and healthcare,” he explains, saying that “pharmacy epitomizes that.”
After completing a fellowship in pharmacovigilance and risk management at Regeneron
Pharmaceuticals and then working for the company, he joined KabaFusion — a national provider
of specialty home infusion services — in 2019 as a
vice president of clinical affairs.
His responsibilities there are myriad, ranging
from clinical research to working with biopharma-

Wunderkinds 2020
ceutical manufacturers to heading up the company’s speakers bureau program, he says, where, “we
have key opinion-leader physicians speak to all of
our employees on a regular basis.” The variety of
projects he works on is what he finds most exciting.
Since the start, Piracha has felt taking a
more “nontraditional” approach to his career —
versus, for instance, going the retail or hospital
pharmacist route — has been rewarding. “I think
that differentiating myself from that standpoint has really been beneficial for me, and it’s
exposed me to a lot, which makes me understand how broad this profession really is and
how broad healthcare is altogether, and what I,
as a pharmacist, can do to benefit people,”
—MI
Piracha says.
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WESTCHESTER
HEALTHCARE
MATURES

In the short term, the local healthcare industry is
scrambling to address the coronavirus. In the long term,
it’s planning for demographic changes.
BY KEVIN ZAWACKI
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Westchester Medical Center’s main
campus in Valhalla
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There’s a long list of factors that can trigger change in
the healthcare industry. Right now, the factor on everyone’s mind is the coronavirus.
The disease has hospitals around the county — and
country — scrambling for medical supplies and a sense
of control. At press time, Westmed Medical Group, which
has locations across Westchester, is asking patients to
visit with no more than one other person accompanying
them. Meanwhile, at Westchester Medical Center Health
Network (WMCHealth) campuses, “nonessential ambulatory services, procedures, and surgeries [are] postponed,” officials recently announced.
It’s undeniable that the COVID-19 pandemic is rattling
local healthcare. But when the pandemic is eventually
tamed, the industry will have another, and longer-term,
challenge to address: changing demographics. As patient
cohorts age, hospitals have to evolve, too. There are fresh
expectations to meet and new clinical issues to address.
In Westchester, this is especially true as two large
cohorts — baby boomers and Millennials — enter new
stages of life. Boomers, adults between the ages of about
60 and 75, are retiring, going on Medicare, and becom-

ing more vulnerable. Meanwhile, Millennials, adults between the ages of about 25 and 40, are starting families
and using the healthcare system more frequently. There
are approximately 213,000 baby boomers and 171,000
Millennials in Westchester, according to county data.
Combined, that’s about 40% of the county’s population.
These two demographics have different healthcare
expectations, which presents challenges for local hospitals and doctors. It’s a challenge for healthcare providers “because they are two very different patient populations,” explains Dr. Diane Reidy, a medical oncologist at
Memorial Sloan Kettering Cancer Center, which has a location in West Harrison.
When it comes to navigating this space, “You have
to think about it in terms of what their preferences are
versus what their pain points are,” adds Joshua Ratner,
senior vice president of network strategy at WMCHealth,
which has facilities around the region.
We spoke with a slate of experts across Westchester
to learn precisely what those preferences and pain
points are — and how they’re driving the evolution of
an industry.

“

We’re asking
the question:
What needs to
be done [for
baby boomers]
in the clinic
setting versus
what could we
potentially do
with a video or
by phone?

”

Dr. Diane Reidy
Medical Oncologist
Memorial Sloan Kettering
Cancer Center
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BABY BOOMERS WANT A
MIX OF OLD AND NEW
At Memorial Sloan Kettering, Reidy says
the hospital is assessing boomers’ “emotional
needs, clinical needs, and physical needs.” No
consideration is too small. Just one example:
The facilities are designed to prevent fall injuries. “Things happen as we age; we can slip,”
Reidy says, so “the environment is always
safe.” MSK’s West Harrison location has also
introduced valet parking and placed a nurse
in the lobby to encourage wheelchair use.
This is related to a broader trend that accommodates baby boomers: telemedicine. “We’re
asking the question: What needs to be done in
the clinic setting versus what could we potentially do with a video or by phone?” Reidy says.
Telemedicine can’t replace all in-person
visits — like a hands-on meeting with an oncologist — but it has wide uses. Reidy gives an
example: A cancer patient experiencing anxiety or depression can meet with their psychologist or psychiatrist via a video or phone call.
Westmed Medical Group has a similar telemedicine initiative. Anthony Viceroy,
Westmed’s CEO, calls the program “virtual
visits.” “Within minutes, you’re online through
video conferencing, and you can get treatment,”
he says. WMCHealth is part of the trend, too:
“We’ve made a significant investment in telehealth,” Ratner explains. “We believe the future
for telehealth is going to be huge.”
And CareMount Medical’s program,
Virtual Visits, which is supported by electronic
medical records, allow its more than 600 providers to deliver telemedicine care — to boomers and other patients — in more than 50 specialties. “We’ve been working for several years
to provide our Westchester patients a Virtual
Visits platform,” notes CareMount’s President
and CEO, Scott D. Hayworth, M.D. “We’re especially pleased that given the current recommendations for social distancing [to curb the
spread of COVID-19], we can now meet our
patients’ needs via Virtual Visits.”
This digital environment is meant to accommodate baby boomers, but do they find it intuitive? Yes, says Reidy: “Many of our older patients are savvy.” Viceroy says the same: “Baby
boomers are adapting more and more to technology, especially with the rise of the COVID-19
pandemic. We are seeing a true shift in how patients seek care as a result of this health crisis,
which will likely lead to lasting impacts on the
adoption of innovation.” Still, Viceroy adds,
older patients value face time with doctors in a

way that younger patients may not. “They very
much have relationships with their physicians.
So, one of the first things we do is ensure they
have the right access to their primary care physician and specialist.”
“Boomers are loyalists,” Ratner agrees.
It’s not just strategic operations that are
changing to suit aging baby boomers — it’s clinical offerings, too. “Life expectancy continues to
rise in the country, so with that, you’re going to
have an advance in chronic disease and conditions that come with aging,” Viceroy explains.
Westmed launched a new program to address
this in 2019, called Complex Care. “We recognized that there were more and more aging and
sicker patients who needed more attention, more
touchpoints, more oversight,” Viceroy says. The
program provides a dedicated phone line, longer
appointments, and specialist referrals. “Basically,
we will have many more visits with these patients — to make sure they’re taking their medications, to make sure we’re addressing any social
or psychological issues,” Viceroy adds.
In a similar vein, Memorial Sloan Kettering
provides screenings alongside traditional oncology care. “We’re trying to better understand
what other needs [baby boomers] have, like
cognitive impairment that potentially could
be worsening from their chemotherapy treatment,” Reidy says.
“The great news for baby boomers is that
they’re living longer, healthier lives than ever
before, and modern medicine plays a key role
in that,” adds Susan Fox, president & CEO of
White Plains Hospital. “At all ages, it’s critical
to focus on wellness and preventative care and
to be able to offer access to advanced specialties
close to patients’ homes.”
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“

All of our
rooms have
wireless Internet
connections and
other amenities
that are important
to the younger
generation.

”

Michael Fosina
President
NewYork-Presbyterian
Lawrence Hosptial
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FOR MILLENNIALS,
CONVENIENCE IS KEY

“

[Millennials]
grew up with
technology.
They want ease
of access. They
want to make
appointments
online. Quality is an
expectation.

”

Anthony Viceroy
CEO, Westmed Medical Group
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Additionally, despite having different medical needs, “the one thing that
boomers and Millennials have in common is they want timely information,”
notes Fox. “Healthcare organizations
need to offer technology solutions to effectively engage with patients in a way
that works for them.”
Millennials, specifically, have grown
up in a digital environment, and they expect that to extend to healthcare. “Their
pain point is the lack of virtual options
and access,” Ratner says.
Shawna May, 31, is a Millennial
who’s in and out of Westchester healthcare facilities several times a week due
to health complications (she’s had both
spine surgery and heart surgery). “It’s
very convenient to just go online and go
into your patient portal and make the
appointment or see your test results,”
May says. May cohosts a radio show,
Shawna and LaLa on the Radio, and she’s
tackled the topic of healthcare on recent
episodes — from acupuncture to certain
doctors’ poor bedside manner.
Even Millennials faced with the
gravest diagnoses expect digital options. “Many of our Millennials want
to keep going. They have jobs; they’re
just starting their lives,” Reidy explains.
“We really want to make sure we allow
them to do that.” In terms of what that

looks like: “Everything is Wi-Fied, and
everything is plugged in and connected,” she explains.
This new approach isn’t just connecting Millennial patients with doctors; it’s
also connecting them with each other.
“Often, when you’re so young, you
think you’re the only person who has
cancer,” Reidy says. “Millennials can
often feel lonely.” So Memorial Sloan
Kettering has introduced online communities where patients with similar
diagnoses and treatments can swap stories and support. “There’s nothing better than having someone who can truly
empathize,” Reidy adds.
Westmed is also catering to Millennials’
digital expectations. “Remember, they
grew up with technology,” Viceroy
says. “They want ease of access. They
want to make appointments online.”
Crude websites or slow apps won’t cut
it: “Quality is an expectation,” Viceroy
stresses. Recently, Westmed updated
their website and mobile offerings.
But Millennials aren’t willing to sacrifice quality for convenience, according to
May. When she encounters an unresponsive website or has to shuttle between
specialists, she grows nostalgic. “When
my mom was younger, she would go
to one doctor,” May recalls. “Now, they
send you to multiple doctors for every
little thing. And they charge your insurance for every little thing.”
At NewYork-Presbyterian Lawrence
Hospital in Bronxville, president Michael
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Fosina says many Millennial moms
desire privacy: “We have a lot of
single-bed rooms here at Lawrence.
When she’s delivering a baby, a new
mom wants to be in her own room,”
and, “all of our rooms have wireless Internet connections and other
amenities that are important to the
younger generation,” Fosina adds.
Local heathcare agencies are also
stepping up when it comes to meeting Millennials’ clinical-care needs.
For Memorial Sloan Kettering, that
includes conducting research on behalf of young cancer patients, who
have to navigate the decades ahead
with fallout from chemotherapy and
radiation. “We do tremendous research and have clinical programs to
help, for example, preserve fertility,”
notes Reidy.
MSK is also studying diseases
that are affecting Millennials more
than they did previous generations.
“We have a young-onset program
for some of these cancers, which
are, unfortunately, more prevalent,”
Reidy says, citing a rise in colon cancer diagnoses at younger ages.
At Westmed, doctors have introduced a wellness program aimed
at Millennials. “We’re focusing on
hypertension and diabetes management,” says Viceroy, whose company
inked a deal recently with WW (formerly Weight Watchers). “Healthy

weight management avoids a lot
of chronic illnesses; Millennials are
very open to this and very sensitive
to this,” Viceroy explains.

W

While the region’s doctors and
healthcare administrators are quick
to talk about the expectations of baby
boomers and Millennials, they also
offer a caveat: Don’t generalize. In
other words, any two baby boomers,
or any two Millennials, can still have
wildly different healthcare needs and
wants. “There’s no one-size-fits-all in
terms of strategy,” Ratner explains.
“Segmentation is basically required.”
Of course, experts note that although baby boomers and Millennials
are a large cohort, they are not the only
demographics in Westchester seeking
and influencing local healthcare. “I’m
Generation X — the middle between
the baby boomers and Millennials —
that no one’s really talking about,”
Viceroy says. “We could be making
healthcare decisions and acting as
caregivers for both generations.”

”

Joshua Ratner
Senior Vice President,
Network Strategy,
Westchester Medical Center
Health Network

Freelance writer Kevin Zawacki is a
frequent contributor to 914INC. and
Westchester Magazine.
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“

There’s no
one-size-fitsall in terms
of strategy
[for treating
patients].
Segmentation
is basically
required.
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What’s
New in

Higher
Ed?
We check in with eight of the county’s top
colleges and universities to see how they are
handling the COVID-19 outbreak and what’s
driving their long-term goals. By David Levine

W
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Concordia College

W
W

Westchester has long been home to a thriving higher-ed sector, playing host to 11
colleges and universities within its borders. In addition to being havens for students
seeking educational enlightenment and a path to profitable careers, our institutions
of higher learning are economic engines for the region. Though the COVID-19 outbreak
has wreaked havoc on their plans for the current academic year, our higher-ed
leaders remain focused on sharing the new educational approaches, leadership,
facilities, and academic programming they are most excited about.
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Concordia College

CONCORDIA COLLEGE:

Meeting Market Demands

“We’re
a small,

close-knit
community
where
professors
really
know their
students.

”

— Rev. Dr. John A.
Nunes, President
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Concordia College’s academic programs are built
on an ethics-infused liberal-arts foundation, says
President Rev. Dr. John A. Nunes: “We are increasingly
emphasizing programs that provide a career pathway,
particularly in health services, business, and education,
and using innovative delivery formats to meet market
demands.”
An influx of fresh leadership is working to meet
those demands. New appointments include Dr. Mark
Wahlers, chief administrative officer; Kathleen Suss,
vice president for major gifts; Dr. Rachel Eells, vice
president for academic affairs; and Dr. Bob Hamill,
interim chief financial officer.
In 2019, the Bronxville college opened new highfidelity nursing labs and a state-of-the-art radiologic
technologies wing, and it made upgrades to Sommer
Center for Worship and the Performing Arts. Its
admissions welcome center has undergone a complete
renovation, and campus-visit programs have also
been enhanced.
Nunes says that Concordia is “well-positioned
to take advantage of current growth in what we’re
calling the ‘new traditional’ student population
— adult learners who have decided to start or
complete their college degrees. We’ve developed a
real expertise in helping these students overcome the
special challenges they face on the way to achieving
their educational and career goals.”
A new program called Impact U, launched this year
with a class of 11, targets students ages 18 to 24 with a
range of intellectual disabilities. During this two-year
college experience, the students live on campus, audit
classes, complete internships, and graduate with a
Certificate of Applied Learning. The program, Nunes
says, “has a profound effect not only on their lives but
on the lives of the traditional students with whom they
work, study, and socialize.”
Concordia, like other colleges, moved all its

coursework online and closed residence halls when
faced with the COVID-19 outbreak. It also created a
dedicated emergency-response team to coordinate
with state and local agencies. Nunes believes that
Concordia has an advantage in continuing the process
of educating its students. “We’re a small, closeknit community where professors really know their
students,” he said. “Instructors have in some cases been
able to adapt remote learning modalities to individual
student-learning styles. As a community, we’re focused
on keeping connected and are eager for the day when
we can be together again.”

SARAH LAWRENCE COLLEGE:

New Leadership Energizes
Fundraising
Sarah Lawrence College president Cristle Collins
Judd assumed leadership of the college in 2017. During
her short tenure, she has already overseen several
important achievements.
In 2019, the college completed the largest fundraising
endeavor in its history, the Campaign for Sarah
Lawrence, which surpassed its goal to raise $200 million
to bolster support for students, faculty, and the college’s
physical campus in Bronxville. The campaign pledged
$51 million toward endowed scholarships and financial
aid, and more than 200 students have already benefited,
according to Judd. In addition, these new funds support
the college’s Human Genetics program and establish
recurring scholarships for students in its Master of Fine
Arts in Writing program. Another $17 million is being
used to endow faculty chairs and professorships; fund
research, initiatives and development; and finance
academic programs.
The Barbara Walters Campus Center, funded in
part by a $15 million gift given in 2015 by the esteemed
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Barbara Walters Campus Center at Sarah Lawrence College

I know that
“
this is a moment

when we as
a community
will live the
college’s motto
of ‘wisdom with
understanding.

’”

— Cristle Collins Judd,
President

Westchester Community College

broadcaster and Sarah Lawrence alumna, and other
alumni, opened at the beginning of this school year and
serves as a hub for the campus community and a place
to hold events. The college also completed a partial
reconstruction of the Remy Theatre, a 1930s open-air
theater with a storied history. And in September 2019,
the Mellon Foundation awarded Sarah Lawrence a
$1.2 million, five-year grant to advance and support
civic engagement through the arts and humanities in
Westchester. The award is the largest programmatic
grant in Sarah Lawrence history.
Judd also hired the college’s first vice president for
diversity, equity, and inclusion, Fatiah Touray, who
joined the campus this past fall, after previously serving
as New York University’s assistant dean for diversity
and international students.
When faced with the coronavirus epidemic, Judd
explained in a letter to the college community in March
the challenging decision to cancel all on-campus, inperson classes for the rest of the semester: “We face a
public health crisis of a type and magnitude never

experienced in our lifetimes. I know that this is a moment
when we as a community will live the college’s motto
of ‘wisdom with understanding’ and experience in
new ways John Dewey’s oft-quoted maxim: ‘Education
is not preparation for life; education is life itself.’”

WESTCHESTER
COMMUNITY COLLEGE:

Big Campus, Big Goals
As the county’s largest educational institution,
Westchester Community College (WCC) — which
operates a main campus in Valhalla, plus extension
locations in New Rochelle, Mount Vernon, Yonkers,
Shrub Oak, Mahopac, Ossining, Port Chester, and
Peekskill (Center for the Digital Arts), and serves
some 13,000 full- and part-time college-credit students
and about 11,000 continuing-education students
each semester — acutely felt the weight of the
COVID-19 outbreak.
“Among our highest priorities is providing
a safe and healthy teaching and learning
environment,” Eve Larner, vice president of
external affairs at Westchester Community
College, said in April as the college worked
to meet the needs of its population during the
crisis. “We are providing the tools and resources
our students and faculty can use to successfully
complete their classes this semester in the midst
of an unprecedented public-health incident in
Westchester County.”
As it approaches its 75th anniversary, in 2021,
WCC has added programs and services that
have focused on student success and increased
graduation rates 42% over the past three years.
Among these programs are scholarships to
encourage completion of studies, completion
coaches, more transfer agreements to four-year
colleges, and a 12th-grade Step Up to College
initiative to align high school requirements with
college standards.
www.westchestermagazine.com
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A newly created Health Information Technology
program awards students an Associate of Applied
Science degree in the emerging field of patient data
analytics in healthcare. Also new, the Health and
Human Performance program awards an Associate
of Science degree for students interested in health,
fitness, and wellness careers.
With funding from the National Science
Foundation, WCC is a nationally recognized center
in the field of photonics and laser technology. New
courses in mechanical technology prepare students
to work with lasers in advanced manufacturing,
networking telecommunications, and medical
technology. The market for photonics technologists
is expected to grow more than 8% by 2024, according
to the college.
In another new initiative, WCC recently
partnered with Berkeley College and Guizhou
University of Finance and Economics in China to
provide English as a Second Language (ESL) courses
to 68 Chinese students who lived in White Plains
while earning bachelors’ degrees from Berkeley.

IONA COLLEGE:

Emphasizing Value,
and Values
Though demographic trends in the Northeast
show a decline in college-bound students, which
may present enrollment challenges for Westchester
colleges and universities, Iona College president
Seamus Carey, PhD, is optimistic about the New
Rochelle school’s appeal. “We believe that the value
— and values — of an Iona education will help the
college meet these challenges head on,” he says.
“Value has become an increasingly important factor
in school choice.” He notes that in a Georgetown
University ranking of 4,500 colleges and universities
based on their return on investment, Iona College
was in the top 6% nationwide, looking out 40 years
after enrollment. “That kind of demonstrable return
on investment will become even more significant to
incoming students,” he says.
Carey became Iona College’s ninth president in
the summer of 2019, and since then, the Bronx native
has witnessed the completion of three major building
projects: the Hynes Institute for Entrepreneurship &
Innovation, the LaPenta School of Business, and a
dramatically upgraded Hynes Athletics Center.
Iona also introduced a new online MBA program
in the fall of 2019 that offers the same content as its
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LaPenta School of Business, Iona College

traditional MBA program but is accessed 100% online.
“The degree can be completed in 18 months, and
the program enables students to take classes from
anywhere, allowing busy professionals to manage
their careers, personal lives, and coursework in a way
that works best for them,” Carey says.
The college recently revamped its Master of
Science in Teaching program so that students and
working professionals can now complete a degree
and student teaching requirements with 33 credits
to 36 credits, down from 45, saving anywhere from
$9,000 to $12,000 over the life of the program.
Iona’s science-and-technology curriculum emphasizes hands-on research for all of its students
who work closely with faculty on research projects.
The college recently received a National Science
Foundation grant to support students studying
and doing research in biochemistry, chemistry, and
computer science. The grant provides scholarship
money to students looking to major in STEM fields
at Iona.
As the COVID-19 pandemic spread, Iona,
like all other colleges, moved all classes online
and encouraged employees to work from home.
Carey says that Iona was one of the first in the
country to offer prorated housing and mealplan credits. “We know that really helped to
ease some of the stress for students and families,” he says. “This pandemic is a challenge to
all of us, as it is to millions of our fellow citizens
around the world. What will be most distinctive about this experience is how we respond.”

Value has
“become
an

increasingly
important
factor in
school
choice.

”

— Seamus Carey,
PhD, President

Manhattanville College
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MANHATTANVILLE COLLEGE:

An Emphasis on Process
As the COVID-19 pandemic took over everyone’s
lives, Manhattanville College, like all other educational
institutions, moved to remote instruction through the
end of the semester, encouraged students to move out
of the residence halls, and closed on-campus offices.
“This unprecedented time has caused a lot of anxiety,
uncertainty, and stress. But amid all that, faculty are
coming together to help one another learn how to teach

remotely and support each other,” says Cara Cea, the
college’s newly appointed assistant vice president for
communications and marketing. “We all have a common
goal: the health, well-being, and safety of the students.”
When student life returns to normal, the college will
return its focus to new programs, including a new nursing
school offering a Bachelor of Science for traditional
four-year students and an Accelerated Bachelor of
Science for those who already hold a bachelor’s degree
in another field. The School of Education launched a
new Dissertation Completion Pathway, with a remote
learning component for those who have completed all
coursework for a doctorate in educational leadership.
The School of Education also launched a new master’s
program in health education.
Manhattanville opened its new Center for Design
Thinking this past September on its Purchase campus.
The college says it is one of just a few such centers
at a liberal-arts college in the country and the first
in Westchester. The former President’s Cottage was
completely renovated with collaborative learning spaces
for students and the business community. “Design
thinking is a systematic and creative approach that
supports the development of solutions to complex
problems,” explains Alison Carson, who was recently
named associate provost for academic innovation and
design thinking at Manhattanville and is the director
of the new center. “There is an emphasis on process
that encourages the development of several mindsets,
including curiosity and discovery, empathy, a growth
mindset, grit, willingness to take risks, collaboration,
creativity, a recognition of learning from failure, and
many other characteristics that we know are beneficial
outcomes for career preparedness and life in general.”
Also new to leadership are Jean Hall, interim vice president for finance, and Sarah E. Kelly, vice president for institutional advancement.

www.westchestermagazine.com
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MERCY COLLEGE:

A Toolkit for Success
We are now
“presenting

guided
pathways to
success, to
help students
stay on a
path and
make steady
progress. —

”

Tim Hall, President

Mercy College president Tim Hall notes “three
big things going on this year.” At the top of that list
is Mercy’s agreement to take on students from the
College of New Rochelle after it closed in the fall
of 2019. About 1,500 former CNR students joined
the Mercy student body, he says. Mercy also leased
the CNR main campus in New Rochelle for a year
and added its campuses in Brooklyn and Harlem,
bringing the total number of Mercy campuses to seven,
including its Dobbs Ferry location.
Also big for Mercy: It received permission from the
state to teach new programs, primarily in nursing. “We
have a new, accelerated nursing program for those
with bachelor’s degrees who want to change careers,”
Hall says. The master’s-level degree for family nurse
practitioner can be earned in 18 months.
His third piece of news concerns the college’s efforts
to foster student success, which focus, he says, on what
the school can do “that helps students persist and
graduate, not just take some credits and incur debt.”
Thanks to initiatives like the Mercy Success Tool Kit, the
school is currently enjoying its highest retention rates
since the 1950s. “We are a minority-serving institution,”

says Hall of the student body, 75% of whom are people of
color, “and this year our retention rates were higher for
students of color than for Caucasian students.”
The Mercy Success Tool Kit includes a new model
of advising. Formerly, students got “episodic advice,”
meaning only when they needed it. The new model
is called “intrusive advising,” which Hall explains as
“advising that tries to figure out who has difficulty and
needs help, getting them the help before they ask for it.”
The college also offers prerequisite remediation, putting students not prepared for college-level coursework
in real courses instead of remedial courses and giving
them extra support. Another tool is called choice architecture. “We are now presenting guided pathways to success, to help students stay on a path and make steady
progress,” he explains. “When you present it to students
like that, they do better. It also helps us see who is making progress and who is not.”
In response to the COVID-19 outbreak, Mercy
College moved academic instruction online, initiated
a telecommuting policy for faculty and staff,
closed residence halls, and canceled all events and
activities. “College administrators have been diligently
working with faculty and students to ensure the
online learning environment is operating as planned,”
Hall explained in March. The college also created a
dedicated webpage to offer updates on confirmed cases,
safety recommendations, and preventative measures.

Mercy College
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Purchase College

PURCHASE COLLEGE:

Serving Diverse Needs
Like everyone else, the faculty and staff at
Purchase College were busy at press time adapting
to the COVID-19 pandemic, working to transition
courses to accessible-distance delivery. “We
understand these changes are disruptive. However,
second only to student safety, our goal is to create
pathways so that [students] can graduate from
Purchase College,” interim President Dennis Craig
said of the school’s response.
Craig was installed after the departure of
Thomas J. Schwarz, now president emeritus (the
college is currently searching for a new permanent
president). “As President Schwarz left the college in
a good place in terms of the academic performance,
culture, and financial health, we believe the next
president will be well situated to help move
Purchase forward,” Craig explains.
Purchase recently added a new concentration in
biotechnology, designed to help prepare students
to join the workforce in the biological sciences
and meet the need for a skilled workforce in New
York State and Westchester. This concentration
will ready students for a career with biotech firms,
pharmaceutical companies, and research labs by
combining studies in basic biology with hands-on
training. Other new programs include minors in
museum studies and contemplative studies, which
are interdisciplinary programs.
The college opened its newest academic building,
the Center for Media, Film and Theatre, and a new
residence hall, called Wayback. It also plans to open
Broadview, Senior Living at Purchase College, in
TOP PHOTO BY PAIGE DEMAIO; BOTTOM PHOTO BY BRYANT ALEXANDER
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2021 or 2022. This new development will include
220 independent-living homes for adults age 62
and older and will create a community focused on
lifelong learning. The living expenses will fund
scholarships and faculty support; state legislation
that made the development possible requires that
75% of proceeds go to student scholarships and 25%
to faculty support.
As it works to serve an increasingly diverse
student body, Purchase has been praised for its
performance in terms of social mobility by U.S.
News & World Report, which reviewed how colleges
provide a supportive academic, cultural, and social
environment for low-income students. Its Success
Fellows program helps acclimate first-generation
students through a specially designed program that
involves personalized support from mentors and a
special orientation. The Educational Opportunity
Program is for students who haven’t reached their
full academic potential because of limited financial
resources and inadequate academic preparation.
These students are also given special academic
tutoring and counseling.
Craig says the college expects this trend toward
diversity to continue, “and we feel confident that we
will be able to continue to meet the needs of all our
students while offering a very high-quality education
in the liberal arts, sciences, and performing and
visual arts.”
www.westchestermagazine.com
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PACE UNIVERSITY:

Adapting and Changing
Facing the COVID-19 pandemic, Marvin Krislov,
president of Pace University, promised that he and
his administration would be “vigilant, proactive,
and responsible, and keep our focus on the best
interests of our students, faculty, staff, and communities.
These are remarkable and unprecedented times that
are requiring us to work, learn, and live in new ways.”
As the university moved to remote learning and remote
work, he promised the school would “continue to fulfill
our mission of preparing our students to succeed and make
positive contributions in the world around them.”
Pace is changing to meet the needs of its students. “People
are living and working longer, and therefore traditional
models of education will change as a result,” Krislov says.
“We must educate a changing workforce and create options
for lifelong learning that are practical, convenient, and
attainable, and provide a good return on investment.”
Using technology for distance learning was front-of-mind
even before the coronavirus. “Today’s students, whether
working professionals, adult learners, or traditional college

students, need programs that are flexible and fit into their
busy schedules,” he says. “We’re leveraging technology to
enhance the educational experience, providing programs
both online and in-person that are flexible, faster, and more
competitively priced.”
Pace is also adding to its curriculum. Its Elisabeth Haub
School of Law has a new part-time scheduling option,
called the Flex JD, which includes evening and weekend
classes, to make a law degree more accessible to working
professionals. Haub Law has also added a climate-change
career track for students focusing on environmental law
and is adding courses that focus on environmental, social,
and governance criteria.
The College of Health Professionals has added nine
programs in the past five years, in areas such as nursing,
nutrition, adult acute care, occupational therapy, and
psychiatric mental health. The university is investing
in and adding advanced programs in AI and data
analytics at the Seidenberg School of CSIS. And Pace’s
Lubin School of Business also offers a flexible MBA that
reduces the time and cost that students typically invest
in a traditional MBA program.
The university is investing heavily in job readiness,
with career-services professionals, career fairs, internships,
and workshops on résumé writing, professional branding
tips, and how to negotiate a competitive salary. “Nearly 20
percent of Generation Z and young Millennials say they
might choose not to attend college. They question whether
a college degree is actually worth the cost,” Krislov says.
“We know we must prove our value and ensure that
the value proposition we offer pays dividends over a
lifetime.”
Albany-based writer David Levine is a frequent contributor to
914INC. and Westchester Magazine.

Pace University
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EDITOR’S NOTE
GOLF Executive Editor
Dave Donelson at his hometown
course in St. Joseph, MO.

Let’s Play the Brain Game
“The mental
game is more
than just
an escape
mechanism.”

This issue is devoted to the most impor-

tant muscle in golf — the one between your ears. If
you’re like me, the mental side of the game is wonderfully engrossing. It helps us turn off the stresses
of the outside world while we focus on our strategy,
visualize our shots, and control our emotions to
complete our round in the fewest possible strokes.
But the mental game is more than just an
escape mechanism. It’s actually the key to success
in golf, which is why this issue examines the many
ways golfers can develop realistic mental strategies to score on the trickiest holes in Westchester
and use data to improve their games.
A real demonstration of how much the mental game matters comes when the U.S. Open is
held at storied Winged Foot Golf Club. In this
issue, we take a look at some of the most mentally
demanding holes on the West Course, as well as
an overview of the county’s historic impact on
the championship, beginning in 1894 — the year
before it officially began!

Another part of the brain game is your teammate
on the golf course: your caddie. We talked to five
of the best in the county to find out how they help
the golfers whose bags they carry. In the process, I
revived memories of my own preteen introduction
to the game, when I looped at Fairview Municipal
GC in St. Joseph, MO. As the photo above shows, I
had a great time playing the course when I visited my
hometown for a high school reunion last fall.
I also added to my collection of golf memories
with a fabulous buddy trip to Scotland that’s
detailed in these pages. The official occasion was
to celebrate my friend Dan Berger’s birthday,
which we did in style with Eric Berger (no relation) and Lokesh Reddy. We also celebrated the
memory of the late Westchester Magazine publisher Ralph Martinelli, who was prevented from
joining us because of a tragic medical accident. I
was fortunate to have traveled all over the world
playing golf with Ralph, and he would have absolutely loved this trip to the home of golf.

Dave Donelson
Executive Editor
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91FORE!
Pelham CC
New Hole No. 3

Westchester’s Golf Landscape

Changes Yet AGAIN
The bulldozers are finished, and the grass is growing on
the new Pelham CC golf course, site of one of the most extensive
renovations in the county in the last 20 years. Not only were nearly half
the holes on the course redesigned and rebuilt, nearly the entire course
was rerouted to enhance the playing experience.
Planning for the project went into high gear in 2016, according to
Greg Coleman, who co-heads the Golf and Greens Committee with
Bruce Dunbar. “The first important decision was to change the routing
of the golf course,” Coleman says. “The most significant land feature on

Photograph by Dave Donelson
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the property is a big rock formation in the middle of the course called
Mount Tom. If we changed the routing, we could balance the nines
from a difficulty perspective while allowing us to play in and around the
Mount Tom area one more time.”
Starting with the 1st hole, which was converted from a mediocre
par 5 to a killer par 4 last year, the club reworked seven of the existing
holes. “The new 3rd hole is the old 12th hole,” Coleman explains.
“Now it is a more than 600-yard par 5 with O.B. right and a creek left,
fairway bunkers, and massive bunkers around the green. It will be our
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number-one handicap hole.” The new 4th hole
is a straightaway, drivable 270-yard par 4 that
replaced the long but boring dogleg par 4 13th
hole. “It’s severely protected by land forms
and bunkers. It may look like a breather on
the score card, but there will be plenty of big
numbers on that hole.”
The course was originally designed by
Devereux Emmet in 1921 and hosted the 1923
PGA Championship, won by local legend Gene
Sarazen. It was remodeled in 1954 by Alfred
Tull when I-95 was built through the property.
Coleman says this project was the first major
renovation since that time.
Additional work was done to improve
four other holes. The project also created
new wetlands and water features that not
only make several holes more interesting but
greatly improve drainage and help the club
become water self-sufficient. Architect Mike
DeVries advised the club on the project.
Pelham was not the only club where
construction crews were busy over the winter
months. Siwanoy CC members and guests
will be enjoying a greatly expanded clubhouse
this year. Additions to the building made room
for new dining and social areas, upgraded
locker rooms, and numerous other amenities.
Sleepy Hollow CC has completed
the Gil Hanse restoration that began in 2016.
Among the most recent major changes was tree
removal to improve airflow to the 8th fairway,
thereby improving the health of the turf and
eliminating chronic dampness. The changes
allow for the full “humps and bumps” contours
of the fairway to affect the player’s tee shot
and stance for their approach shot. The hole,
a 460-yard par 4, has a menacing pot bunker
at the left front of the green, much like that
of the famous Road Hole at the Old Course in
St. Andrews.
Sunningdale went back to the
bulldozers to re-create the new 16th hole,
which had been controversially redesigned
in the recent course remodel under course
architect Mike DeVries’ guidance. The 560yard par 5 now has more options for playing
the second and third shots.
Westchester County tackled substantial
drainage and other persistent problems at
Maple Moor GC with a $5.5 million
project. The 1st, 8th, 9th, and 18th fairways
were completely recontoured to improve
storm-water runoff, while the 3rd and 5th
fairways were partially renovated and a new
drainage system and holding pond were
constructed. In addition, new tees were built
on several holes, bunkers were rejuvenated,
and new cart paths were installed throughout
the course. •
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GOLF IN YOUR WORLD | U.S. Open

U.S.
Open
The

A Westchester
Tradition

The U.S. Open is draped with
historical ties to Westchester.
The 1929 championship,
the first at Winged Foot
GC, cemented the county’s
claim to preeminence on
the national golf scene, but
golfers from the county
have competed — and won —
throughout the event’s 120year history.
By Dave Donelson

When Winged Foot GC hosts the 120th
U.S. Open in June, golf fans around the world
will be watching to see if this year’s event
proves as historically exciting as the preceding
five. Every one of the previous championships
at the Mamaroneck club has been a nail-biter,
with quite a few under-the-headline local
sidelights to ramp up interest.

1929
The first U.S. Open held at Winged Foot GC was
won by Bobby Jones in a playoff. Jones took the
lead in the first round with a 69 and followed it
with a 75 in the second. After a third-round 71,
he held a three-stroke lead over Harrison native
Gene Sarazen. Sarazen faded in the final round,
and so did Jones, who triple-bogeyed the 15th
hole and bogeyed the 16th to open the door for
Al Espinosa. Jones threw the tournament into

1929 U.S. Open winner Bobby Jones
a playoff when he blasted out of a greenside
bunker on 18 and sank an impossible 12-foot
putt to tie Espinosa. He won handily by 23
strokes in a 36-hole playoff the following day
to claim the title.
It was the third time Jones had won the
championship. He claimed his first U.S. Open
title at Inwood CC on Long Island in 1923,
the year Winged Foot opened for play. He
won that one in a playoff, too, over Bobby
Cruikshanks, who later became head pro at

Editor’s Note: The impact of the COVID-19 pandemic on the U.S. Open was undetermined at press time, but we present this coverage
regardless, since the history of the event in Westchester and the wonders of the West Course at Winged Foot are of timeless significance.

10
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1959 U.S. Open Winner Billy Casper putting

Winged Foot Golf Club,
host of the 2020 U.S.
Open Championship

Progress Country Club (the original name
of Old Oaks CC), and the second in 1926,
at Scioto CC in Ohio, where he defeated Joe
Turnesa, a member of Westchester’s first
family of golf.

1959
Billy Casper’s phenomenal putting clinched the
title for him at the 1959 U.S. Open at Winged
Foot. The hall-of-famer took only 114 putts
over 72 holes with 31 one-putts
and just one three-putt during the
four rounds.
Casper edged out Winged
Foot pros Claude Harmon and
Mike Souchak, who finished tied
for third. Local favorite Doug
Ford tied for fifth with Arnold
Palmer. Ford was a perennial

1974 U.S. Open
Winner Hale Irwin

winner in Westchester, taking the 1956 Met
Open title, as well as four Met PGA Championships, three Westchester PGAs, and the
Westchester Open in 1961 and ’63. When
he won the Met Open in 1956, Ford was at
Putnam CC and, after stints at Tam O’Shanter
and Vernon Hills, wound up his career as the
head professional at the Spook Rock Golf
Course when it first opened in the late ’60s.
Also in 1959, Charlie Sifford, the pioneering African American golfer, played in his first
major championship at Winged Foot, finishing in 32nd place two years before the PGA of
America allowed African Americans to play on
the PGA Tour.
Amateur Jack Nicklaus, 19, played in his
third straight U.S. Open in 1959 but missed
the cut for the second time, with two rounds
of 77. After 1959, Nicklaus made 25 consecutive cuts at the U.S. Open through 1984, also
at Winged Foot.

1974
Hale Irwin captured the 1974 U.S. Open
championship by surviving what is considered
the most difficult event in the tournament’s
history. The penal rough, narrow fairways,
and slick greens practically eliminated birdies, and not a single player broke par in the
first round. Irwin won with a total score of
287, seven over par. His win was two strokes
ahead of the battered field.
The tournament became
known as “The Massacre
at Winged Foot.”
A young pro named
John Buzcek, who had won
the 1970 Westchester Open
when he was an assistant
pro at Winged Foot, was
in the top 10 for the first

Westchester
Hosts the Very
First “U.S. Open”
On Oct. 4, 1895, the first official
U.S. Open Championship was conducted by the USGA on the nine-hole
course of Newport (R.I.) Golf and
Country Club. The USGA itself had
been founded in December the year
before, and the Open was somewhat
of an afterthought to the first U.S.
Amateur, also played that week on
the same course. The winner was
Horace Rawlins, 21, an English pro at
the host course, who won $150 and a
gold medal.
But there’s a backstory to the
U.S. Open that begins at St. Andrew’s
in Yonkers. The club had recently
moved to Grey Oaks on the Saw
Mill River, where it built a nine-hole
course that hosted the first National
Amateur Tournament in October of
1894, a few weeks before the founding of the USGA. L.B. Stoddard of
the host club defeated Charles B.
Macdonald of Chicago at the new St.
Andrew’s course.
That same week, St. Andrew’s also
hosted the first U.S. Open — at least
that’s what it was called at the time.
Four top professional golfers played
a tournament of their own, competing for a first-prize gold medal and
$100. The winner was Willie Dunn,
the pro at Shinnecock Hills, who also
designed the original Ardsley Casino
course (now Ardsley Country Club)
and became its first club pro when it
opened in 1896.
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Westchester
Golfers Win the
U.S. Open
Willie Anderson, a Scottish transplant
who won the U.S. Open four times
from 1901 to 1905, played out of the
Apawamis Club in Rye. He’s the only
man to have won three consecutive
U.S. Open titles.
Alex Smith, who lost to Willie
Anderson in
a playoff for
the U.S. Open
title in 1901,
won it in 1906
and 1910; he
later became
head pro at
Willie Anderson
Westchester
(left) and Alex
Country Club.
Smith
Smith also won
the Met Open
four times.
Harrison native Gene Sarazen took
the U.S. Open title in 1922 and 1932,
two of his seven major championships, which included the 1923 PGA
Championship played at Pelham CC.
He also won the Met Open in 1925 and
two Met PGA Championships.
Willie MacFarlane, the first head
pro at Old Oaks CC, won the 1925 U.S.
Open in a two-round playoff that he
won by a single stroke over Bobby
Jones. He also won both the Met and
Westchester Opens three times each.
Tommy Armour, aka the Silver Scot,
was secretary of the WestchesterBiltmore Club, the forerunner of
Westchester Country Club, before
turning professional in 1924 and winning the 1927 U.S. Open.
Johnny Farrell, head pro at Quaker
Ridge at the time, won the 1928 U.S.
Open in a playoff over Bobby Jones.
His grandson, Bobby Farrell, has been
head pro at Tamarack GC since 2003.
Craig Wood, head pro at Winged
Foot from 1939-45, was the first golfer
to win both the Masters and the U.S.
Open in the same year, 1941.
Ben Hogan, who served as a teaching pro at Century CC in Purchase for
two years, was a four-time U.S. Open
champion.

12

two rounds of the 1974
U.S. Open. His 83-73 over
the weekend led to a T-35
finish. Much later in his
career, he would return
to the county as Winged
Foot’s sixth head professional, from 2006 to 2009.

1984
Winged Foot’s fourth U.S.
Open, in 1984, was again
decided in a playoff, this
one won by Fuzzy Zoeller
over Greg Norman. In
regulation play, Zoeller
led Norman by three
shots after the turn, but
Greg Norman in the 1984 U.S. Open
Norman evened the score
by the time he reached
18. He airmailed his approach
shot into the grandstand but saved par
tory, Phil Mickelson collapsed on the 18th
by taking a penalty-free drop and holing
hole. Often overlooked is the fact that Jim
a 45-foot putt. Zoeller, who was waiting
Furyk and Colin Montgomerie did the
to play from the 18th fairway, thought he
same, although not in quite as dramatic
needed a birdie to win and waved a white
fashion. Mickelson missed the fairway off
towel of surrender in jest before making
the tee, clipped a tree, plugged into a greena par to force a playoff. Zoeller wiped up
side bunker and double-bogeyed the hole
Norman the next day, posting a 67 to win
to plunge into a three-way tie for second.
by eight strokes. Norman waved his own
Furyk missed a five-foot putt for par on
white towel on 18.
18, while Montgomerie left his approach
shot short and in the right rough, then
followed that with three putts on the dif2006
ficult green. The result was a one-stroke
The 2006 U.S. Open will forever be known
victory by Geoff Ogilvy, who notched his
not for who won but for who lost. In one
only major title with the win. •
of the wildest finales in tournament his-

2006 U.S. Open winner Geoff Ogilvy and Phil Mikelson
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GO

KNOW

How can I efficiently
manage cash flow
during economic
downturns?

Talk to the bankers
who understand
the Hudson Valley,
its streets, and its
business climate.

We’ll help
you know.

Where the brightest
bankers live.
914.422.3100
orangebanktrust.com
Westchester • Rockland • Orange
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U.S.
Open
Holes to Watch
The fairways are fairly wide; water comes into play (kind of) on only one hole; and at 7,264
yards, Winged Foot’s West Course isn’t overly long by PGA tour standards, but these holes
show why the course plays plenty hard. By Dave Donelson

When he was hired to design a golf
course for the Winged Foot Golf Club, AW
Tillinghast’s sole instruction from the members was to create a “man-sized golf course”
on 280 acres in Mamaroneck. The architect
ended up building two courses, the East and
the West, both fitting that description. Both
have hosted numerous USGA and other championships, but the West Course is the traditional U.S. Open venue.
The greens and their encroaching bunkers,
rough, and closely mowed surrounds separate
the West from lesser golf courses. Driving is
important, but accurate approach shots are
essential to making par — and even more surgical precision around the greens is required
to put a birdie on the scorecard. It’s impossible
to identify the “best” hole on the West Course,
but here are several that will test the finest
players in the world.
Hole

1

451 yards • Par 4

The West makes a statement on
the first hole: Every shot counts
on this course. “Our opening
hole is long, and the green is brutal,” says
WFGC head pro Mike Gilmore. “It’s hard
enough getting there — you’ve got a long
poke to begin with. Then, you have all you can
do just to keep it on the green. Above the hole
is impossible. If you can two-putt that green,
you’re off to a great start.”
Hole

3

243 yards • Par 3

There may be a time and place
to go pin-hunting, but the third
hole during the U.S Open isn’t
either one because, even for the pros, it’s a
long shot to a tiny target. “The narrow opening to the green is visually intimidating,”

14

Hole 1
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Gilmore says. “And you should be intimidated!
If you don’t hit the green, your chances of getting up and down are nil. If you land in one
of the bunkers on either side of the green,
you’ve got a problem because the green runs
away from both of them. Even if you hit the
green from the tee, it’s not an easy two-putt.”
That’s why Billy Casper laid up off the tee to
the front of the green, chipped on, and putted
for par every day in 1959.

Hole

10

194 yards • Par 3

Casper only three-putted once
during the 1959 championship, and his bobble came on
the treacherous 10th hole, which AW Tillinghast named the finest par 3 he’d ever
designed. When Davis Love III won the PGA
Championship on the course in 1997, he said
this hole is “perhaps the hardest par 3 we

Photos courtesy of the USGA. All rights reserved.
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Hole 10

play that doesn’t have water on it.” The hole
doesn’t need water: Deep, steep-faced bunkers flank the green, and the putting surface
is so narrow that sand saves are essentially
impossible. You can’t run the ball onto the
green from the tee, either, since the narrow
throat in front is crowned, so a ball landing
there will kick — where else? — into a bunker.
Even a safe shot to the green doesn’t guarantee a par; just ask Billy Casper.
Hole

14

Hole

18

460 yards • Par 4

You don’t need to hit a hospitality
tent, a tree limb, or even play out
of a crowd of gasping spectators
to appreciate the hazards on the finishing hole
on the West. It is the only hole on the course
with bunkers on just one side of the green, but

players who miss to the right and have to pitch
out of the rough in the collection area should
ask Colin Montgomery what that shot can do
to your score. Still, the green’s the real deal on
this hole. It is 34 yards deep, about 24 wide, but
the first eight yards are a more like a Sisyphean
hazard where you can easily putt off the green
and have to do it all over again. •

Par 4 • 452 yards

The closing stretch on the West
starts with the 14th hole, the
first of five tough par 4s that
Gil Hanse’s renovation of the course made
harder. A drive over the corner of the hole’s
namesake “shamrock” bunker is ideal but still
leaves the player facing a brutal cross bunker
and a deceptively tight approach shot.
Hole

17

469 yards • par 4

“It’s best to favor the left side
of the fairway off the tee,” says
Gilmore. “The right side has
bunkers and trees.” The real test on the hole
comes with the approach, though. As Gilmore
points out, “The green is very narrow for a
long hole and has bunkers on both sides. Missing it pin-high is a very tough up and down.”
That’s why pros who miss the fairway may
choose to lay up on their approach, to leave
themselves a straightforward uphill chip.

Hole 18
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WhereWe Play

Brain
Game
the

Physical prowess doesn’t guarantee success in golf.
You have to outwit the course to win. By Dave Donelson
Golf is the most mental of all sports.
Saint Andrew's Golf Club,
Hole 2

Sure, there are strategic and tactical decisions
made all the time in football, baseball, and
hockey, but success in those games depends
heavily on split-second moves made in almost
automatic response to an opponent’s play. In
golf, we stop and ponder every single move.
We reflect. We think… about the wind, the
grass, the distance, the humidity, the curve
of the Earth and the direction of the sun.
And our stance, our grip, our backswing, posture, pronation, dominant eye, clubhead path,
angle of descent, ascent, and repose. We visualize what we hope our ball will do and try to
answer a hundred questions before honing
them down to a single swing thought.
We play the game in our heads but compete on the golf course, where every hole is a
strategic challenge. Our composite course for
2020 includes some of the best mental tests
of golf in Westchester. The 18 holes make
up a course measuring 6,673 yards, par 72,
which sounds pretty short and easy. Every
hole, though, is like a chess problem with a
dozen solutions. To help us find the answers,
we asked the pros how they would think their
way around our course.

1

Saint Andrew’s
Golf Club

Hole 2 • 325 yards • par 4

Head pro Greg Bisconti immediately identified the second hole at St. Andrew’s as a good
hole that requires thought. “Although it’s a
short par 4 that is potentially reachable off
the tee, you have to decide if it is worth the

16
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Hollow Brook Golf Club,
Hole 11

risk. There are penalty areas left and long and
the closer you get to the green, the trickier
the pitch becomes. You’ll have a downhill lie
to an elevated green that has a swale in the
left-center ready to catch any shot that does
not have the required spin to control the ball.
The more prudent play is to hit a shot no more
than 210 yards off the tee and leave yourself
a full 90 to 110 yards into the green. This way
you are able to hit a full shot and control the
spin and thus the ball as it hits the green.”

uphill, and is surrounded by trouble. The
green is also small and has a nasty false front
that’s particularly narrow, so your tee shot
needs to carry the full distance to the center
of the green. But no farther! Anything off the
back will lead to a big number on your card.

3

Hollow Brook
Golf Club

Hole 11 • 420 yards • par 4

2

Apawamis Club

Hole 16 • 186 yards • par 3

The final par 3 at Apawamis can give you
plenty of need for “Consolation,” as its name
on the scorecard appears. It’s long, plays

Watch the wind and use your head when you
tee it up on the number-one handicap hole at
Hollow Brook, says head pro Phil Eyre. “Being
in the fairway off the tee is key,” he says. “You
can be aggressive with the driver and hold
it tight to the waste area on the left to get a
nice, flat lie, leaving you about 140 yards into
the three-tier green. Or you can make a more

conservative play, with a three or five wood,
laying it back to about 180 on a flat lie. If you
hit between those two distances, you have an
awkward hook lie, with the ball above your
feet, something you really don’t want going
into that green with water on the left. For the
second shot, the ideal play is to the middle of
the green, maybe a bit to the right side. It’s
narrow, and there’s a lot of trouble all around.”

4

Anglebrook Golf Club

Hole 2 • 521 yards • par 5

Relatively short par 5s make great risk-andreward holes, as the downhill second hole
at Angelbrook perfectly demonstrates. An
aggressive driver of the ball can carry the
cross bunker that cuts into the fairway. That
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fearless play sets up a long but doable second
shot into the green. The other option is to lay
up right of the bunker and plan on making
your birdie with your wedge after a conservative second shot. Either way, your approach
shot has to stay away from the hazard on the
left and the bunkers on the right that guard
the narrow opening to the green.

5

Whipporwill Club

Hole 13 • 320 yards • par 4

Think backward from green to tee on the
testy 13th hole at Whipporwill, says head
pro Jim Wahl. “The most important thing off
the tee is to leave yourself with a full wedge
or sand wedge into the green,” he advises.
“It’s about a 200-yard shot to the upper part

of the fairway, and there is a fairly generous
landing area. If you hit it too far toward the
green, you’re left with an awkward pitch
because the green is above you, and you can’t
see the cup, which makes distance control
with a half-swing very difficult. I like to keep
the ball to the right-center of the fairway,
because you get a flatter lie and avoid the
fairway bunkers on the left.”

6

Brae Burn
Country Club

Hole 8 • 190 yards • par 3

The 8th hole at Brae Burn is pretty — pretty
deadly, that is. It features a forced carry
over water to the green; there are bunkers
on both sides; and the green slopes heavily front to back, so any ball long leaves you

with an impossible downhill recovery shot.
Asked about the hole, head pro Nick Yaun
says, “There’s nothing but trouble on this
hole. Quite a few members lay up, and that’s
not just the short hitters. If you’re a little wild,
it’s not a bad play. It leaves you a good chance
for a three, or at worst a four, and avoids the
penalty strokes that kill your score.”

7

Salem Golf Club

Hole 14 • 595 yards • par 5

Scoring a par on the longest hole at Salem all
boils down to one thing: the tree on the corner. The quandary on your second shot is, do
you go short of it and try to cut left or right
of it, or do you try to go over it? The idea is to
hit your second to a place where you can still

Whipporwill Club,
Hole 13
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Salem Golf Club,
Hole 14
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reach the green with your third shot. There
is water on the way to the green, so you may
have to lay up and use your fourth shot to get
on the green. If your drive isn’t in the right
spot, the tree becomes an even bigger deal.

8

GlenArbor Golf Club

Hole 2 • 428 yards • par 4

Decisions, decisions! This dogleg left offers
the tantalizing prospect of cutting the corner with a high draw off the tee — although
there’s little or no room for error and an
overcooked hook will bring disaster among
the trees. The safer play is a fairway wood or
hybrid straight off the tee and short of the
fairway bunkers. You’ll still have a short iron
or wedge into the green.

9

Hudson National
Golf Club

Hole 5 • 412 yards • par 4

“Number five is a transitional hole that plays
from the highest point on the golf course
down to the lower points,” says general man-

ager Theron Harvey. “Your strategy depends
on the tee box you’re playing. When you use
the elevated boxes on the left, you’re really
hitting downhill to the fairway, so you’ll want
to use a hybrid or a long iron. When you go
back to the newer tee boxes, it’s more of a
level dogleg left to right, so you’ll probably hit
a driver or fairway wood toward the bunker.
There’s fescue on the left, and the right side
kicks hard away from the fairway, which looks
tiny anyway when you’re playing at eye level.
You’ve really got to trust your tee shot and put
something in the fairway.”

10

Mount Kisco
Country Club

Hole 15 • 376 yards • par 4

Shot shapers love the 15th hole at Mount
Kisco, although the “risk” in risk-and-reward
comes into play for those whose judgment is
off that day. A solid draw off the tee can clear
the fairway bunker on the dogleg, but too
much curve on the shot will carry your ball
into oblivion. Straight shooters will want to
hit less than driver to avoid going through the
fairway, but even a short tee shot will leave an
easy iron into the green.

11

Old Oaks
Country Club

Hole 8 • 430 yards • par 4

Old Oaks County Club,
Hole 8

20

What looks like a benign, straightforward par
4 is actually the devilishly difficult numberone handicap hole at Old Oaks. Head pro Nick
Maselli explains the dichotomy: “Number
eight plays uphill and really begins with the
second shot. Most amateur players are hitting a fairway wood into the green. Playing
it like a par 5 is not a bad idea. When you lay
up, you have to make a decision as to whether
you’re going to pitch it up with a lob wedge
or hit a little runner into the upslope on the
green. It all depends on the hole location. A
front hole location is a little easier. A back pin,
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Hudson National Golf Club,
Hole 5

though, makes both shots a little more difficult because you have to hit it into the front
tier and let it roll up the hill and get it to stop
with a bump and run. The pitch is delicate,
too. If you carry it too far, it’s gone, and if it’s
short, it will roll right back to you.”

12

Century Country Club

Hole 17 • 221 yards • par 3

Plenty of mid-handicap players use a driver
on Century’s penultimate hole, one of the
longest par 3s in the county. It’s really a leap
of faith, though, to believe you can stop the
ball on the green if you need a driver to get
there. Depending on the pin position, wind,

and the vagaries of their swing, the thinking player may opt to lay up to their favorite
wedge distance or even aim for the right side
alley to the green, where they can bump their
second shot to the cup.

13

Sleepy Hollow
Country Club

Hole 12 • 536 yards • par 5

What looks like a simple par 5 is much more
complex than you think, according to head
pro David Young. “There are three ways to
play this interesting par 5,” he says. “If you’ve
hit a good drive, you can always go for the
green in two. It’s elevated, though, and the
green itself has a couple of shelves, so you will

want to make sure of the pin position if you
want to get close. The second option, hitting
your second shot short of the creek, will have
much less risk. It’s a big green, so again, check
the pin position to decide what distance you
want to leave for your approach. Finally, many
players don’t realize there is a lay-up area left
of the creek, which gives a good angle to the
green for your third shot.”

14

Scarsdale Golf Club

Hole 9 • 325 yards • par 4

Can you say “distance control,” boys and girls?
Regardless of whether you choose to boom
one over the water to the front of the green or
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Sleepy Hollow
Country Club,
Hole 12

play it safe with a straight shot to a conservative iron distance, you’ll need to make your
tee shot stop in the right place to avoid the
bunkers right and water left on this short hole
at the turn at Scarsdale.

15

Sunningdale

Hole 5 • 355 yards • par 4

It’s remarkable how crucial the pin position is on the short 5th hole at Sunningdale.
The newly remodeled green has three small
lobes and can only be held with a high, soft
approach shot. Depending on which lobe has
the cup, you may need to place your tee shot
left, right, close, or farther away from the
green to set up your pin-point approach.

22

16

Westchester Country
Club West

Hole 10 • 180 yards • par 3

Number 10 looks so simple, but it’s so, so
hard. Teaching pro Sarah Stone says, “It’s a
great par 3. You’re going to be using a longer
club, like a mid-iron or a hybrid. There’s
out of bounds on the right and bunkers on
either side, so you have to hit your favorite
club like a laser to the middle of the green.
You can’t really go at any pin, either, because
the green structure is very challenging. Your
ball can roll off the green left or right, and
rolling long is death in the run-off collection
area in the back. I often encourage players to
take one less club and plan to putt from off
the green.”
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Westchester Country Club West,
Hole 10
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Wykagyl Country Club,
Hole 10

Westchester's Brain Game Scorecard
		

1
2
3
4
5
6
7
8
9

Club

Hole

Par

St. Andrew’s
Apawamis
Hollow Brook
Anglebrook
Whippoorwill
Brae Burn
Salem
GlenArbor
Hudson National

2
16
11
2
13
8
14
2
5

4
3
4
5
4
3
5
4
4

OUT			

10
11
12
13
14
15
16
17
18

Mount Kisco
Old Oaks
Century
Sleepy Hollow
Scarsdale
Sunningdale
Westchester CC West
Siwanoy
Wykagyl

15
8
17
12
9
5
10
8
10

IN			

			
				

24

36

4
4
3
5
4
4
3
4
5

Yards

325
186
420
521
320
190
595
428
412

17

Siwanoy Country Club

Hole 8 • 340 yards • par 4

Without a solid game plan, whatever can go
wrong, will go wrong on the 8th hole at Siwanoy.
Blasting a testosterone-fueled driver off the tee
is fun, but that idea will probably leave you hitting your approach shot off a severe downslope
into an elevated green, which isn’t fun at all.
Even with a level lie for your second shot, be
careful about pin-seeking, especially if the
cup is cut near the edges of the green, where it
usually is. A slight miss can send your ball into
bogey territory in a heartbeat.

3,397

376
430
221
536
325
355
180
340
513

36

3,276

72

6,673

18

Wykagyl Country Club

Hole 10 • 513 yards • par 5

How can such a short par 5 be rated as the
number-two handicap hole at a course as
complex as Wykagyl? The answer is simple,
according to head pro John Deigan. “A good
drive sets up the possibility of reaching this
green in two,” he says, “but you must avoid the
bunkers left of the elevated green at all costs.
They’re deep and don’t leave you much green
to work with. The safer strategy is to lay back
to your favorite wedge distance on the second
shot. Be sure to check the pin position on the
deep, three-tier green, though, before you
choose the club for that crucial third shot.” •
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DAILY FEE COURSES
Membership isn’t required for a great day of golf. You’ll not only be welcome at these prestigious
golf clubs, some of which remain open with safe CDC and state-mandated guidelines and social
distancing firmly in place, but you’ll find championship courses, scenic views, and top-shelf amenities.
Be sure to confirm the course’s current operating plans before you go.
COPAKE COUNTRY CLUB
44 Golf Course Rd
Craryville, NY
518.325.4338
www.copakecountryclub.com
“Public Golf, Private Quality” Copake
Country Club’s 160-acre 18-hole golf course
is nestled in the foothills of the Berkshire and
Catskill mountains in southern Columbia
County. Offering an exceptional course to
generations of golfers since 1921, the property was originally designed by Deveraux Emmett, and is known for its pure greens and
meticulously maintained terrain. The variety
of rates for greens fees and memberships
at Copake is significantly wider than most
courses, offering over 15 different membership rates as well as weekday specials for
local service workers and discounted twilight
golf each evening. Additionally, The Greens
Restaurant offers finely prepared American

food in a rustic chic dining room overlooking the fairways with stunning sunset views.

Camps, and Private Lessons provided by our
PGA Professional.

WEST POINT GOLF COURSE
BLDG 1230, Rte 218
West Point, NY
845.938.2435
www.golfatwestpoint.com

WINDHAM COUNTRY CLUB
36 South St
Windham, NY
518.734.4300
www.windhamcountryclub.com

Nestled in the Hudson Valley just north of
the Bear Mountain Bridge, the West Point
Golf Course offers an unforgettable golf
experience. The West Point Golf Course is
an 18-hole challenge on a mountain layout,
with well-maintained terrain normally seen
only at private clubs or high-end courses and
is open to the public. Don’t let the length fool
you. This Robert Trent Jones designed course
is a great challenge for all levels of golf.
Come take a walk through history. Outings
of all sizes welcome. Enjoy a great burger or
sandwich at the end of your round. Clinics,

Known for its beautiful golf course atop
the Catskill Mountains, Windham Country
Club is an 18-hole par-72 public golf course.
Located in the heart of Windham, NY, the
course is scenic and challenging with beautiful greens and fairways that follow the Batavia Kill and spectacular views of the Great
Northern Catskills. Designed in 1928 by
Len Raynor, the golf course has undergone
complete renovation under the ownership of
Windham Mountain Resort, returning the
Club to its former glory while maintaining its
longstanding tradition.

ETHAN ALLEN
PREPARATORY
at The Golf Performance Center

ACHIEVE YOUR GREATNESS
IN THE CLASSROOM, ON
THE COURSE AND IN LIFE
Discover EAP, an innovative educational
experience for scholar athletes in grades 9-12.

Now Enrolling for Fall 2020!
To learn more about any of our programs or to schedule a tour,
email admissions@thegolfperformancecenter.com or call 203.439.6758
45 Stonehenge Road, Ridgefield, CT 06877 | www.ethanallenprep.com
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Westchester

Caddies
Help You Master Your Game
When it comes to the brain game, two heads are definitely better than one.
And that’s what a caddie is — another brain to improve your golf decisions. By Declan Russell
Your caddie is an essential partner who does a lot more
than lug your clubs around the course. They not only tell you how far
to the hit the ball, but where, at what trajectory, and why. They read
the line of your putts by the contour of the green but also by the grain
of the grass and by the tendencies of your putting style (do you die it
into the hole or jam it in at top speed?).
Perhaps most important, your caddie is your coach, your cheerleader, your companion, and your shrink, ready to boost your spirits
after you dump a ball into the drink or slap you a high-five when you
drain a putt to win your match.
To get the most out of your caddie’s assistance, keep a few things
in mind:
• Your caddie will offer distance information and targets but
usually not suggest which club you should hit unless they have
worked with you before and know your game.
• Knowing the greens is only part of the equation for reading a
putt. How hard you stroke the putt will affect the line the ball
follows, so let your caddie know your intentions and preferences.
• Your caddie will often walk ahead of you, especially when you’re
teeing off, in order to both spot where your ball lands and to be
ready with the information you need to hit your next shot.
It should go without saying, but remember that your caddie can give
you advice but can’t hit the ball for you. Good players give their caddies
plenty of credit for success, but only jerks blame them for failure.

Anthony Contey
Quaker Ridge GC

Caddying is sort of a family business for Anthony Contey, whose father,
Frank, was caddie manager of the Tuxedo Club for 25 years before retiring
and turning to looping at Quaker Ridge on weekends. “My dad brought me
here in 2017,” Anthony says, “and I went full-time in 2018. I like being outside and meeting new people.”
Anthony hopes to qualify for a Westchester Caddie Scholarship, to
study business and economics in college. “Studying business is easy for
me,” he explains. “One thing always connects to another. Golf kind of
works the same way: If you hit a bad drive, your second shot is affected.”
Frank observes that, for now at least, Anthony prefers looping to studying. “Every morning he caddies, he gets up and is ready to go. School days, I
have to drag him out of bed.”
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Jason DiNunzio
Winged Foot GC
Who would ever hire a caddie named Blind J? A golfer who wants a looper
with deep experience and an aggressive, can-do attitude, that’s who. The
nickname, it turns out, came about because DiNunzio was one of four
Jasons at Winged Foot GC, and caddie manager David Zona needed a way
to distinguish them. DiNunzio had come from Blind Brook CC, so “Blind J”
became his moniker.
DiNunzio, now 44, started as a 12-year-old at Pelham CC, and his
32-year career has included stints at Siwanoy, Golf Club of Purchase,
GlenArbor, Deepdale, Blind Brook, and now Winged Foot.
He’s honed his skills and seen many changes over the years. “When I
first started caddying in the ’80s, the motto was ‘show up’; ‘keep up’; ‘shut
up’,” he says. “You were just spotting balls and raking bunkers. Caddies
weren’t treated well. But everyone wants to feel needed and appreciated.”
Today, DiNunzio prides himself on several things, but first on the list is
his 4-year-old daughter. Close behind is his knowledge of the game, the golf
course, and his golfers. “From the moment the caddie picks up your bag, it’s
a trust system,” he says. “The last thing I want is for you to have a bad day.
You’re probably a weekend player, so when you get to the golf course, you just
want to relax and have a nice round.”

Jamie Goldberg
Fenway GC

Jamie Goldberg, 28, got started as a caddie for a good reason. “I come from a
pretty big family. I have six siblings, so if I wanted spending money, I had to
earn it.”
He’s been earning it at Scarsdale’s Fenway GC for 15 seasons, but now his
motivations are more complex. “I love golf, but I’m not good enough to make a
living playing or teaching, so this lets me stay around the game. It’s my favorite
thing in the world.”
And, while he gets a great deal of satisfaction helping his clients enjoy their
games at Fenway, Goldberg says there’s a drawback. “Working six or seven days
a week means I don’t get much time to play as much as I want.”

How Much?
Caddies are typically independent contractors who work for
the golfer, not the club, so there is no standard caddie fee.
Minimum fees in Westchester range anywhere from $80 to
$150, depending on the club, and exceptionally good caddies
deserve a generous tip. If you’re riding a cart and the caddie
doesn’t carry your clubs, the fee will be somewhat lower.
If you’re a guest at a club, it’s always a good idea to
check with the caddie manager or starter and ask what’s
expected. They’re used to answering the question!
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Julian Thur

Trump National GC Westchester
There are few places Julian Thur would rather be than on a golf course. “I love
the game,” he says, “and I always wanted to work around it.” He knew a member
at Trump in Briarcliff Manor who helped him get a job in the bag room as soon
as he was old enough. He’s been caddying for two years.
During that time, the 17-year-old has learned a lot. “The hardest part of the
job is when a player gets frustrated,” Thur says. “But golf is a hard game. It’s part
of my job to keep them in good spirits.”
How does he accomplish that? “I try to help them manage their misses,” he
explains. “Communication with your caddie is key. Sure, I can give you the yardage and let you make your club choice, but I can also point out where to hit it and
where not to hit it. If you trust me, it will work better.”

Want a Great Job?
There’s a real need for young men and women in the caddie yards in
Westchester, and it’s a good way to earn an honest buck (or two or
three) in the great outdoors. You don’t need to be an expert in the
game, either!
The best way to get started is to enroll in the MGA Foundation’s
Caddie Academies, which are held at several places in the spring.
They’re free and cover all the basics with solid hands-on instruction
from MGA and club staffers. For more info, go to mgagolf.org.
While you’re there, look for information about the Westchester
Caddie Scholarship Fund. It’s enabled more than 2,800 young men
and women to go to college.

Rob Millen
Westchester Hills GC
This marks Rob Millen’s eighth year at Westchester Hills. “I love it,”
he says. “The members are great; the course is nice, and it’s an easygoing atmosphere.”
Millen, 36, grew up in Croton and started playing golf when he
was 10 years old at Mohansic, Garrison, and Beekman. “I played
baseball in high school but made the jump to the golf team,” he says.
He went to Coastal Carolina University in Myrtle Beach about the
same time as Dustin Johnson and earned his degree not in golf but
in business.
During the winter months, Millen loops in Houston, where he
works the PGA TOUR’s Houston Open pro-am. “In 2017, I caddied
for NY Jets’ coach Herm Edwards, Roger Clemens, JJ Watt from the
Houston Texans, and Bruce Culpepper, the president of Shell Oil.
Our pro was Jordan Spieth. It was a dream day.”
Asked about his approach to the job, Millen says, “I like players who
interact a lot with the caddie. You should pick the caddie’s brain. If I
can’t take three or four strokes off your game, I’m not doing my job.” •
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On the Road to

College Golf

Aspiring junior golfers can learn the game, get a diploma, and make the contacts necessary
to launch a college golf career at the Golf Performance Center. By Stephen Louis
The road to college golf isn’t easy for
junior golfers, but the Golf Performance
Center in Ridgefield can help pave the way.
Founder Roger Knick, a PGA professional
who was honored by the Met PGA with their
Youth Player Development Award in 2019,
has created the Northeast’s leading full-time
golf-coaching facility and prep school, as well
as a suite of tools to help aspiring college golfers, their parents, and college golf coaches
make it happen.
“Our goal is creating greatness in golf, the
classroom, and life,” Knick says. To that end, the
center provides a development program that
integrates golf instruction, physical fitness,
mental discipline, academics, and life-skills
training for junior golfers aiming to play on a
college team. Kids as young as 8 are eligible,
although the emphasis is on high schoolers.
The foyer of the center features dozens of
college logos from schools where GPC alum
have played. Recent Westchester juniors who
studied there include James Allen of Scarsdale
(Penn State), Jay Milch from Mount Kisco
(Carnegie Mellon), Connor Hicks of Pound
Ridge (Franklin & Marshall), and Steven Wieder from Yonkers (Belmont Abbey).
Junior golfers (and a limited number
of adult members) hone their games in an
incredible facility with eight indoor/outdoor
bays, bent-grass putting greens and shortgame areas, a par 3 course, two gyms, locker
rooms, classrooms, lounges, and every conceivable training/teaching tool available. Bays
are equipped with the GEARS system, launch
monitors, ground-force plates, an advanced
putting lab, and a club-fitting studio. Access
is by membership only.
The curriculum is tailored to the individual golfer and begins with an exhaustive physical screen, golf performance and
equipment evaluations, and a formal mental assessment. Once accepted, the junior
works with up to a dozen different coaches,
on everything from nutrition and time management to golf performance. Everything is

Photos courtesy of Golf Performance Center
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Roger Knick coaches an
aspiring college golfer.

measured, and progress is rewarded.
In 2017, Knick opened Ethan Allen Prep, a
fully accredited high school operated in partnership with K-12 International Academy. Dormitories opened this year. Ethan Allen Prep
Executive Director David Newman says the
school concentrates on individualized instruction because, “Just like everybody has a different
golf swing, kids acquire academic knowledge
differently, too.” A minimum 3.0 GPA is required
for admission, and tuition varies from $5,000 to
$90,000, depending on the depth of residential
services and experience provided.
The school combines online learning with
onsite teachers, and a typical day mixes physical and academic study. It begins with a morning workout followed by breakfast, class time,
golf study, lunch, afternoon classes/study,
and more golf. Students also take five oneweek play/study trips to Florida during the
winter, accompanied by an academic teacher,
where kids not only play golf but pick up the

time management, logistic skills, and emotional discipline necessary to compete at the
college level.
In addition to residential students, GPC
works with junior golfers who live off-campus, as well. An eight-week Summer Program
is being introduced this year.
Three years ago, Knick introduced Junior
Golf Hub, an online suite of tools to connect high-school golfers with college coaches.
Golfers create a profile that includes their
bio, tournament scores, academic records,
rankings, etc. Coaches can scan the profiles
using various performance filters while golfers can search the data base of 2,300 college
programs for ones that fit their aspirations.
Some 8,000 golfer profiles are available to the
800 college coaches registered to use it. Initial
registration is free. An annual subscription of
$129 is required to allow direct connection
to individual coaches. A mobile app will be
released this year. •
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TRAVEL | Scotland

St. Andrews

Scotland
Reigns
Atop the Buddy Trip
Bucket
List

Every buddy trip is special, but one destination in the
world of golf carries the aura of a pilgrimage.
Such is Scotland, the birthplace of golf. By Dave Donelson
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Something happens as we prepare to
celebrate our midlife birthdays. Some of us
go shopping for red convertibles. Others turn
introspective and secretly write an outline
for their memoirs. Golfers, however, plan a
special buddy trip. One that will be fun but
with serious endeavors on the golf course,
with good food, drink, and companions of like
mind, to a destination we’re not likely to visit
every year but wish we could. When one of my
friend’s 50th loomed on the horizon, he chose
Scotland and invited me to make the journey.
The resulting pilgrimage to the birthplace
of golf was a resounding, memorable success.
We played 10 rounds over seven days, traversing the country from west to east, with all the
hassles ironed out by an experienced golf-tour
company. We ate well, imbibed occasionally,
saw a few sights on the side, and thoroughly
relished every experience. Here’s a day-by-day
run down of the trip.

Day One
After a redeye from JFK , we arrive at
Edinburgh Airport in the early morning and
meet our driver, who takes us to Troon on
the country’s west coast. We check into the
Highgrove House Hotel, an intimate nine-

Photos courtesy of Dan Berger, Eric Berger, Lokesh Reddy, and Dave Donelson
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Turnberry lighthouse at the Ailsa
Course at Trump Turnberry

bedroom lodge with commanding views of the
Firth of Clyde and the Isle of Arran. A quick
bite of lunch, and we’re ready for our first
round of golf.
Since we’re a bit groggy, we don’t want to
take on a brutal A-list course like the ones we’ll
be playing the rest of the trip, so we head for
nearby Gailes Links, one of two courses operated by Glasgow Golf Club, which acquired
the course in 1892. It’s a pure links course,
true to the work of Willie Park, who designed
it in 1912. Fairways are surprisingly tight and
greens are small for a links course, so distance
and direction control of your ground game
matter at lot. Bunkers are a factor, of course,
and there are just the right number of blind
shots to enliven the round and give us a taste
of what lies ahead.

Nicklaus fighting the famous “Duel in the
Sun” in 1977, the first year it joined the Open
Championship rota. Although unconfirmed,
it’s believed (or hoped) the course will once
again host an Open sometime after its owner
leaves the White House.
One of the great advantages of Scotland’s
latitude is the late sunset in midsummer.
The brilliant sunny day gives us time to play

Day Two
We start the next morning at the Ailsa
Course at Trump Turnberry, a seaside gem
that weaves in and out of spectacular dunes.
Ailsa Craig towers 1,200 feet above the sea
to command the far horizon, and Turnberry
lighthouse and the ruins of Robert the Bruce’s
castle are in view from several holes. The
course has been extensively remodeled, but
it’s not hard to imagine Tom Watson and Jack

Prestwick

Prestwick that afternoon. Prestwick is the
birthplace of the Open Championship, which
was played there 24 times between 1860 and
1925. Variegated doesn’t begin to describe the
landscape that shapes play at the venerable
links. Pow Burn flows through the property,
and tall sand dunes mark the center of it. The
most famous hole at Prestwick is the baffling
par-5 3rd hole, a 533-yard dogleg right. The
hole begins simply enough, but the fairway
disappears about 300 yards from the tee as it
descends into a bunker that’s at least 50 yards
across and faced with railway ties. If you’re
unlucky enough to land in it, pay close attention to the line your caddie gives you for your
recovery shot, since you can’t see the fairway
you’re trying to reach on the other side.

Day Three
Royal Troon, immediately north of Prestwick,
hosted its first Open Championship in 1923
and its most recent in 2016, when Henrik
Stenson won the ninth rendition of the tournament. Quirky greens and long holes make
for exciting golf on the prestigious links.
The shortest hole of all the Open venues is
the 123-yard par-3 8th hole, aptly named
“Postage Stamp.” The tiny green covers a mere
2,600 square feet and perches next to a steep
sand dune. It is surrounded by five bunkers,
the worst of which carries an ominous name:
“the Coffin.”
We head east after the morning round, to
Greywalls Hotel in Gullane, where we check
into the Edwardian country house next door
to fabled Murifield, where we will play the
next day. Our rooms overlook the 10th tee,
and the hotel itself is worth the trip across the
Atlantic. Bedrooms are furnished in period
style, there’s golf memorabilia throughout
the common areas, and the restaurant, Chez
Roux, serves award-winning Continental cuisine. A visit to the hotel’s library is a must.
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Kingsbarns

Day Four
The Honourable Company of Edinburgh
Golfers, aka Muirfield, was organized in 1744,
and the course we play today was laid out by
Old Tom Morris in 1891. It is a spectacular test
of golf that has seen 16 Open Championships
contested on the links Jack Nicklaus described
as “the best golf course in Britain.” This is
an unique links course for Scotland, most of
which are routed nine holes out and nine holes
back to the clubhouse, whereas Muirfield has
two nine-hole loops, one clockwise and the
other counterclockwise, so that virtually every
hole plays to a different wind direction. And in
links golf, the wind matters a lot!
Also unique are Muirfield’s club rules,
which dictate that golf attire is not permitted in any of the club’s public rooms and
that jacket and tie must be worn after 10
a.m. in the dining room. Best of all, visitors
are only permitted to play four ball matches
in the morning rounds, but afternoons are
reserved strictly for alternate-shot matches.
This makes for a perfect day of golf, however,
since it allows for a sumptuous buffet lunch
(remember to change into jacket and tie!) with
libations after your morning round and a fast,
fun round of team play in the afternoon.
Exhausted and exhilarated, we are driven
to St. Andrews, where we check into the Hotel
du Vin, less than a minute’s walk to the Old
Course and the R&A Clubhouse.

at Kingsbarns in the morning and a special
destination in the afternoon. Kingsbarns
opened just 20 years ago but plays like it
has been there for centuries. It embraces the
North Sea coastline, with seven holes playing
over or alongside the sea.
The highlight of the day, if not the trip, is a
visit to the R&A Clubhouse in the company of a
member and officer of the club whose generous
hospitality we arranged through a friend of a
friend. He shows us through the dining, meeting, social, and locker rooms before taking us
across the street to the British Golf Museum
for a private viewing of The Golfers, perhaps
the most famous golf scene ever painted.

Day Six
The morning dawns gray and drizzly, and we
solemnly gird our bodies in full rain gear to
tackle the Old Course. We warm up a bit on the
range, then test the roll on the putting green,

waiting for our turn to play. Just as we are
called to the first tee, the rain stops, and our
grins widen. It is going to be a great day of golf.
Photos are taken, jocular starter instructions are delivered, and we take perhaps the
most nerve-jangled tee shot in golf. It matters
not how much golf you have played or how
jaded you are, putting your peg in the ground
on the first tee of the Old Course will always
be an electric moment. We aim left — way,
way left — to avoid the ultimate embarrassment of slicing a ball out of bounds. When
four balls are safely in play, we loose a communal exhale and stride down the fairway.
Bunkers destroy some aspirations for par,
wind and fescue and gorse take their toll,
lipped putts evoke groans and curses, but
none of that robs the day of its wonder. Scores
don’t matter when you trod the most sacred
ground in golf, although I’ll never forget the
impossible birdie I made on the 11th hole and
my finishing pars on 17 and 18.
Our afternoon round is next door, on the
New Course, which is “new” because it is only
125 years old. It’s a delightful links course
that makes a perfect second round for the day.

Day Seven
Like a well-composed symphony, our trip
to Scotland ends with a crescendo. We face
Carnoustie, easily the most demanding
course of the trip. The year before we play
it, the Open Championship is won there by
Francesco Molinari. The first British Amateur
Championship played on the course was in
1947, and it was won by Westchester amateur
golf legend Willie Turnesa.
The sun shines, but the wind blows hard
this day, making Carnoustie’s unforgivingly
narrow fairways extraordinarily hard to find
from the tee. The course’s intricate greens and
punitive bunkering punish us, as well, but the
round is the perfect finale to our trip. •

Carnoustie

Day Five
Not every golf course in Scotland predates the
invention of the locomotive, nor does every
day need to be dawn-to-dusk golf, especially
when you’re in the old town of St. Andrews.
This day is leisurely and casual, with a round
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CELEBRATING OUR

CELEBRATE

THE

BEST!

Each year, the Best of Westchester® awards recognize the

best of everything in the County. As our region now battles the
effects of the COVID-19 pandemic, we’re proud to support the
local businesses and individuals who make Westchester County
truly the best place to live, work, and call home.
We are hopeful that we will be able to host the party however,
depending on how this health crisis develops, a postponement
may become necessary. The health and safety of our
community is our first priority.

2020 BEST OF WESTCHESTER® PARTY
Wednesday, July 22, 2020

Glen Island Harbour Club, New Rochelle, NY

www.bestofwestchester.com
For general questions, email marketing@westchestermagazine.com.
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SCHOOL OF VISUAL ARTS
209 E 23 Street, New York, NY
Undergraduate info: 212.592.2100
www.sva.edu/undergraduate
Graduate info: 212.592.2107
www.sva.edu/graduate
School of Visual Arts has been a leader in
the education of artists, designers, and creative
professionals for nearly seven decades. With a
faculty of distinguished working professionals,
dynamic curriculum and an emphasis on critical
thinking, SVA is a catalyst for innovation and
social responsibility.
SVA’s location in New York City and its
extensive facilities, state-of-the-art equipment
and unique program philosophies all offer
students exceptional opportunities for advanced
study in the arts. Prospective undergraduate
students can sign up for a campus tour or an
Open House event at sva.edu/visit.
Year institution founded: 1947 Number of students currently enrolled: 4,238 Undergraduate and Graduate Student/faculty ratio: 8 to 1
Number of undergraduate degrees offered: 11 Number of master’s degrees offered: 20 Subject matter expertise: Design; Illustration;
Photography; Film; Fine Arts, and more Distance from Westchester County: approximately 25 miles / 45 minutes
Undergraduate in-state tuition: $21,700/semester Out-of-state tuition: $21,700/semester Percentage of students on financial aid: 46%
receive need-based aid; merit scholarships also available Top three awards/recognitions: Ranked #1 by the One Club for Creativity,
Designated Military Friendly School 2020, Student winners showcased in Graphis annual

1%

New
Yorkers
Are
Confident,
to say the least.
And so are SVA
students. But to be
fair, we have lots
to brag about. So if
you don’t mind, we’ll
indulge a bit.

Advertising
Animation
Cartooning
Computer Art, Computer
Animation and Visual Effects
• Design

The Best Visual Arts
Schools in the US
THE ART CAREER PROJECT, 2018

TO P

1

#

Colleges for
Design

COLLEGE FACTUAL, 2020

Animation
School in New
York State
ANIMATION
CAREER REVIEW,
2020

SVA IS PROUD TO OFFER UNDERGRADUATE PROGRAMS LEADING TO
THE BACHELOR OF FINE ARTS DEGREE IN THE FOLLOWING MAJORS:

•
•
•
•

2

#

•
•
•
•
•
•

Film
Fine Arts
Illustration
Interior Design
Photography and Video
Visual & Critical Studies

Pre-College
Program

To find out more, contact
SVA Admissions at:

For students who would like the
opportunity to experience New
York City and SVA while still in high
school, the College offers
Pre-College programs during the
fall, spring and summer semesters.

800.436.4204
212.592.2100
admissions@sva.edu
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PROUD TO BE WORKING WITH
THE AREA’S FINEST BUSINESSES
Dedicated
Dedicated to
to Helping
Helping Our
Our Clients
Clients Adapt
Adapt
and
and Overcome
Overcome Through
Through These
These Difficult
Difficult Days
Days
DeCicco
DeCicco &
& Sons
Sons

DeCicco & Sons has been the most exemplary model for how to run a
DeCicco & Sons has been the most exemplary model for how to run a
business in the face of this crisis. Their remarkable commitment to the
business in the face of this crisis. Their remarkable commitment to the
safety and security of every customer and employee is a model for us all.
safety and security of every customer and employee is a model for us all.
The chain has been a leader in accommodating customers, providing
The chain has been a leader in accommodating customers, providing
special hours for seniors and immunocompromised customers only,
special hours for seniors and immunocompromised customers only,
constant cleaning and sanitation, queuing customers outside the
constant cleaning and sanitation, queuing customers outside the
store while applying social distancing guidelines, and additional safety
store while applying social distancing guidelines, and additional safety
equipment and measures throughout all locations. The family-owned
equipment and measures throughout all locations. The family-owned
business has even implemented “combat pay” significantly increasing
business has even implemented “combat pay” significantly increasing
wages for workers braving the front lines while the stores’ leadership can
wages for workers braving the front lines while the stores’ leadership can
also be found working the floor side by side with the rest of their team.
also be found working the floor side by side with the rest of their team.
DeCiccoAndSons.com
DeCiccoAndSons.com

Current
Current Spirits
Spirits

Million
Million Gallons
Gallons

DeCicco
DeCicco &
& Sons
Sons
Small
Business
Small Business Collaborations
Collaborations

Online
Online Ordering
Ordering

Westchester’s newest distillery
Westchester’s newest distillery
rapidly shifted their focus from
rapidly shifted their focus from
alcohol for consumption to
alcohol for consumption to
critically needed hand sanitizer for
critically needed hand sanitizer for
healthcare, first responders and
healthcare, first responders and
customers. Their hand sanitizer
customers. Their hand sanitizer
is available at all DeCicco & Sons
is available at all DeCicco & Sons
stores, and from Current Spirits
stores, and from Current Spirits
directly when possible.
directly when possible.
CurrentSpirits.com
CurrentSpirits.com

The supermarket is helping
The supermarket is helping
restaurants and chefs to keep
restaurants and chefs to keep
cooking, through collaborations
cooking, through collaborations
that offer their high-quality
that offer their high-quality
products at DeCicco & Sons stores.
products at DeCicco & Sons stores.
Collaborations include some of
Collaborations include some of
the area’s finest businesses, like
the area’s finest businesses, like
Fortina, Mariachi Mexico and
Fortina, Mariachi Mexico and
Current Spirits, with more planned.
Current Spirits, with more planned.
FortinaPizza.com
FortinaPizza.com
MariachiMexico.biz
MariachiMexico.biz

This movement started by Eric
This movement started by Eric
Korn, Louie Lanza and our founder
Korn, Louie Lanza and our founder
John Van Dekker, has brought
John Van Dekker, has brought
together a coalition of chefs,
together a coalition of chefs,
restaurateurs and businesses
restaurateurs and businesses
to provide food security for
to provide food security for
workers and communities in the
workers and communities in the
face of coronavirus.
face of coronavirus.
MillionGallons.com
MillionGallons.com

Countless local businesses have
Countless local businesses have
adapted to these difficult times by
adapted to these difficult times by
enabling online ordering, curbside
enabling online ordering, curbside
pickup, and delivery. We’re proud
pickup, and delivery. We’re proud
to be a significant part of the
to be a significant part of the
business continuity for clients
business continuity for clients
such as:
such as:
» Coffee Labs
» Coffee Labs
» Captain Lawrence Brewing
» Captain Lawrence Brewing
» Current Spirits
» Current Spirits
» The Spread Restaurant Group
» The Spread Restaurant Group
» Bridgeview Tavern
» Bridgeview Tavern
» and so many others
» and so many others

EnormousCreative.com
EnormousCreative.com || info@enormouscreative.com
info@enormouscreative.com || 914-800-9222
914-800-9222 || 

 @enormouscreative
@enormouscreative
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Style, Delivered

Need a fashion fix without leaving the house? Get the inside scoop on some of the
top clothing-subscription services currently available in Westchester.

PHOTO BY HAGOP KALAIDJIAN; COURTESY OF VIVRELLE
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Cutting-edge home
accessories
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Style

The
Perfect
Fit
A new generation
of clothingsubscription
services have
begun offering
merch tailored to
the most particular
fashion fancies.
By Paul Adler

stitchfix.com

frankandoak.com

Perhaps the biggest name in clothing-subscription
services, Stitch Fix, has earned its place as the
behemoth of boxes, with its exhaustive range
of garments not only for men and women but
little ones, too, including fits aimed at plus-size,
maternity, and petite customers (among others).
The service’s detailed
style quiz and low $20
fee means users get free
shipping, returns, and exchanges on five garments
each month, with a threeday return policy.

Those who rock a more relaxed look as they head
to work at some contemporary, open-office space
may want to take a hard look at Frank & Oak. This
swiftly growing clothing service pairs both men and
women with garments that adhere to some of the
wearer’s most personal interests, from their specific
occupations to how passionate
they are about sustainable
textiles. With garments ranging
from warm outerwear to simple
T-shirts and a $25 styling fee,
this is a superb way to up your
everyday style.

dailylook.
com
Although this subscription
service is aimed solely
at women, DAILYLOOK
stands out for its exceptional array of handpicked, premium clothing selected specifically to fit a user’s body type, fashion
aesthetic, and lifestyle. DAILYLOOK’s algorithms
and coterie of battle-tested stylists make for
a subscription service that offers women truly
bespoke garments from some of the world’s top
fashion houses. A slightly higher-than-average
$40 styling fee is the only drawback.

vivrelle.
com
When the occasion truly calls
for an uber-luxe handbag, but
you don’t want to splurge on
one, Vivrelle is an excellent
place to turn. Known for slinging top-tier accessories for women on the go, this $99-per-month
subscription service also offers stylish jewelry from
metal mainstays like Cartier, Bulgari, and Hermes.
Sign up, and you’ll be turning heads at the office
with swanky new Chanel, Louis Vuitton, or Gucci
handbags in no time.

TOP PHOTO COURTESY OF FRANK AND OAK; BOTTOM PHOTO BY ADOBE STOCK
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PluggedIn
Dressed4Success

1.

Bring your abode up-to-the-minute
with this eye-catching lineup of
forward-thinking home accessories.

Hats
off to You

Super Cool
Dyson Pure Cool Me

Shield yourself from summer rays in style with
this new crop of warm-weather-ready hats.

1. Throwing Shade

3. Fierce Fedora

Joanna Straw Hat

Genie by Eugenia Kim

$55
Nordstrom, White Plains
www.nordstrom.com

$78
J. Crew, White Plains
www.jcrew.com

Combining vivid color
and sleek design, this
two-tone straw stunner
features a grosgrain band,
polished finish, and an
extra-wide brim.

Add a hint of color to
your summer grind with
this breezy, bold fedora
featuring a vented crown
encircled by a punchy
chiffon band.

2. Straw Man

4. Oh, Panama

Brooks Brothers
Biltmore Straw Hat

Monogram Detail
Panama Hat in
Paper Yarn

$198
Brooks Brothers,
White Plains; www.
brooksbrothers.com

Just because you are
rocking a straw hat
doesn’t mean it has
to be tan. Enter this
dashing dud composed
of braided Milan wheat
straw that will help
keep you cool without
sacrificing style.

Home
Hacks
$349.99; www.dyson.com
Dyson is known for dreaming
up a menagerie of high-quality
home accessories, and this ultraefficient personal purifying fan is
no exception. The Pure Cool Me
uses Dyson Core Flow Technology
to deliver a cool breeze enhanced
by an activated carbon filter, as
well as a glass HEPA filter, which
captures 99.7% of all allergens
and pollutants around your work
and living spaces.

Watchful Eye

Arlo Pro 3 Security Camera
$499.99 (two-camera system);
www.arlo.com
When it comes to home-security
cameras, most tech critics seem to
agree that the Arlo Pro 3 is among the
top contenders. Known for a sturdy
design that can withstand some pretty
disagreeable weather, this camera
boasts an integrated spotlight, colorenhanced night vision, a 160-degree
viewing angle, and a 2K HDR picture.

$295
Neiman Marcus,
White Plains; www.
us.dolcegabbana.com

Comfy, casual, and cool,
this Italian-made paperyarn Panama offers a
more relaxed take on the
structured summer hat
with a reserved black
grosgrain strip.

Water Works

2.

Rachio 3 Smart Sprinkler

$229.99 (8-zone), $279.99 (16-zone); www.rachio.com
If you tend to take long trips during which your lawn pays the price, give
this next-generation irrigation system a go. Through the Rachio app,
users can control nearly every function of their irrigation systems, and
the unit’s Weather Intelligence Plus feature accounts for precipitation by
automatically altering the sprinkler’s watering schedule.

3.

4.

JOANNA STRAW HAT PHOTO COURTESY OF NORDSTROM; GENIE BY EUGENIA KIM PHOTO COURTESY OF J CREW; BROOKS BROTHERS
HAT PHOTO COURTESY OF BROOKS BROTHER; PANAMA HAT PHOTO COURTESY OF DOLCE GABBANA; DYSON PURE COOL ME PHOTO
COURTESY OF DYSON; ARLO PRO 3 PHOTO COURTESY OF ARLO; RACHIO 3 SMART SPRINKLER COURTESY OF RACHIO
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ZEITGEIST

Retail Enters the Experiential Age

As retailers continue to take a pounding in the market, the question remains: Is it too late for brick-and-mortar, or
can adaptive thinking deliver a retail experience that will ultimately draw people out of their homes?
By Elaine Pofeldt
Experiential events have
helped retail centers like
Jefferson Valley Mall
(above) attract shoppers
to their locations.

W

hen Jefferson Valley Mall invited three influencers from social media site TikTok — teen soccer
players Mark Anastasio, Luca Lombardo, and
Maximo Rivano — to its “SweeTok” event in
February, thousands of people turned out.
“They were a huge hit, especially with the
female population,” chuckles Alexa O’Rourke, general
manager of the property in Yorktown Heights. “We had
girls acting as if the Beatles were here.”
That hysteria was music to the ears of retailers in the
mall. Many have been finding that, despite the retail
apocalypse, “experience economy” events like this have
a lot of power to attract shoppers to malls — or at least
they did in the pre-coronavirus environment.
“It’s all about the experience,” says Giuseppe
Colosimo, a vice president of global architecure design
firm CallistonRTKL in New York City who has expertise
in shopping and entertainment districts and has done
work in Westchester. “Social media is a big factor. You
go to some of the big shopping centers, and they have
been reinvented. You are always going to find the element of surprise, the Instagram moment. Every time the

92 914INC. SUMMER 2020

Zeitgeist.indd 92

customer goes there, they want to experience something
a little different, something new.”
The team at Jefferson Valley Mall is paying close attention to the trend. “While we are facing a challenging
time due to a worldwide pandemic, we will get through
this as a community, and when we do, Jefferson Valley
Mall will continue to focus on providing a dynamic experience for our guests, with a mix of retail, dining, and
entertainment options,” O’Rourke says.
There are new abstract murals in the food court, for
instance, designed to give Instagrammers a striking
backdrop. “Taking pictures of yourself in front of them
with new apparel bought from the center has become a
big thing,” says O’Rourke.
Meanwhile, Imagine VR Studios, a virtual-reality attraction offering activities like virtual laser tag, had its
grand opening at the mall on March 8. A 24-Hour Fitness
opened recently in the former Sears building. And the
mall’s outdoor food-truck park remains a popular draw,
with four food trucks purveying varied fare.
Nationally, retailers that sell practical necessities are
faring well. The top retailer in the world, based on sales,
PHOTO COURTESY OF JEFFERSON VALLEY MALL
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Going, Going, Gone
is Walmart, followed by Amazon. Meanwhile,
e-commerce companies and brick-and-mortar
chains with the right vibe, such as Apple and
Lululemon, were going strong pre-virus.
Despite many high-profile retail closures in 2019 and early 2020 (See “Going,
Going, Gone” sidebar, right), along with
bone-deep layoffs and furloughs — in
March, Macy’s and Kohl’s, each with multiple locations in Westchester, announced
nationwide workforce reductions in excess
of 200,000 between them — the National
Retail Federation had predicted that retail
sales would ultimately grow between 3.5%
and 4.1%, exceeding $3.9 trillion this year.
But that was before the COVID-19 outbreak.
“The coronavirus is going to completely
reverse that,” says Patrick Tormey, an adjunct
professor of marketing and international
business at Iona College. “We may even go
into a noticeable recession. It’s an amazing
change in a matter of weeks.”
Retailers in Westchester’s market have an
edge, because the county is home to many affluent consumers who have the disposable
income to support high-end malls, such as
The Westchester. That affluence kept the retail
scene relatively stable until COVID-19. Retail
rents remained around $27.50 per square foot
in the county in Q4 2019, about a dollar less
than in the first quarter of 2018, according to a

“We’ve seen a shift from
when Ridge Hill was
conceptualized and opened
in 2011. The major theme
of that shift has been to
experiential.”
—Meghann Hongach
Marketing Director, Ridge Hill

Monster Mini Golf at
Ridge Hill

report by brokerage firm Houlihan Lawrence.
The report noted that retailers who are
prevailing in the county are those with highvisibility spaces that offer parking. However,
retailers face demand to reformat anchor
stores and large spaces as homes for smaller,
niche, or service-related businesses.
At Ridge Hill in Yonkers, all five of the
newest tenants offer dining, entertainment,
or other services. Public Pizza and My Salon
Suite — a franchised coworking space for independent beauty professionals — opened in
February. Monster Mini Golf, Storming Crab
restaurant, and West Dental were in the construction phase at press time.
“We’ve seen a shift from when Ridge Hill
was conceptualized and opened in 2011,”
says Meghann Hongach, marketing director for Ridge Hill, which closed temporarily,
on March 19, due to the virus and remained
closed at press time (though Whole Foods
Market and other essential services remained
open). “The major theme of that shift has
been to experiential.”
Among the most popular pre-virus entertainment destinations at the mall were
LEGOLAND Discovery Center; Rockin’
Jump Trampoline Park; and iFly, an indoor
skydiving attraction.
Some Ridge Hill legacy retailers offered
an experiential element that has, until recently, helped them thrive. Guitar Center, for
instance, added lessons; Sur La Table, which
sells fine cookware, was holding cooking
classes in its kitchen in the back. “They’re
doing something more than selling goods,”
Hongach says.
When it comes to clothing — arguably the
hardest-hit sector of retail — some brands are
restructuring and getting into clothing rental,
a popular part of the sharing economy pioneered by brands such as Rent the Runway.
Lord & Taylor, acquired by the clothing
rental company Le Tote in 2019, is now offering signups for Le Tote’s clothing rental service in its stores, including the one in Ridge

As shop owners well know, the retail
apocalypse is far from over. The list of
companies that have announced store
closures recently represent a who’s
who of national retailers, including:

Bed, Bath & Beyond is expected
to close 41 stores in 2020, including the
Palisades Center location, according to a
January announcement.
Modell’s announced in March that it
is closing all stores, including 12 in the
Lower Hudson Valley.

Papyrus is closing all 254 of its stores,
including five in Westchester.
Sears planned to close 96 stores as of
February, including 45 Kmart stores. The
Sears in Cross Country Shopping Center
and the JV Mall were already closed.

Pier 1 Imports announced in January
that it plans to close 450 stores — about
half, including six in Westchester.

Hill. Women’s-clothing retailer LOFT, also at
Ridge Hill, offers a similar clothing-rental service, Infinitely Loft.
“Retailing is evolving,” says Tormey. “It
has to keep up with the trends of young people and what they want.” However, he anticipates some of the rental businesses could
also take a hit if the virus crisis lingers.
Independent retailers who keep their
fingers on the pulse, even if they are located far from malls, are also finding success. Sal D’Errico and his brother Richard
own D’Errico Jewelry, which has locations
in Scarsdale and Mount Kisco. It offers both
custom jewelry, such as engagement rings,
and jewelry repairs. D’Errico had a strong
year in 2019, which continued into the early
part of 2020.
Reached the Friday before Governor
Cuomo required all nonessential businesses
to shut their doors, on March 22, D’Errico
said, “As of today, there were people in the
store. I got 10 to 12 calls from people who
wanted to come in.”
D’Errico adds he and his brother, who’ve
been in business for 31 years, would be
working from home and still conducting
business by e-commerce until they were allowed to reopen. He anticipated customers
would soon be back after the crisis. “We’re
New Yorkers,” he says. “How long do you
think we’re going to stay in the house?”
Elaine Pofeldt is an independent journalist
who specializes in small business. She is also
author of The Million-Dollar, One-Person
Business, a look at how entrepreneurs are hitting seven-figure revenue in businesses where
they are the only employee (Random House,
Jan 2018). She is now at work on her next
book, Tiny Business, Big Money (Norton).

PHOTO COURTESY OF RIDGE HILL
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CELEBRATING OUR
CELEBRATING OUR

SEPTEMBER
SEPTEMBER 22-27,
22-27, 2020
2020
Given Governor Cuomo’s latest projections on the number
Given Governor Cuomo’s latest projections on the number
of months that will require social distancing to flatten the
of months that will require social distancing to flatten the
COVID-19 curve in Westchester, it is with great reluctance
COVID-19 curve in Westchester, it is with great reluctance
but out of an abundance of caution to postpone the
but out of an abundance of caution to postpone the
10th Annual Wine & Food Festival from the week of
10th Annual Wine & Food Festival from the week of
June 8th-14th to the week of September 22nd-27th.
June 8th-14th to the week of September 22nd-27th.

All ticket purchases for the original June dates will be
All ticket purchases for the original June dates will be
honored for the rescheduled dates.
honored for the rescheduled dates.
For any questions or concerns, please
For any questions or concerns, please
email marketing@westchestermagazine.com.
email marketing@westchestermagazine.com.
Until then, we wish you good health and look forward to
Until then, we wish you good health and look forward to
celebrating the resilience of Westchester’s great culinary
celebrating the resilience of Westchester’s great culinary
and hospitality community in September.
and hospitality community in September.
For updates visit westchestermagazine.com/winefood.
For updates visit westchestermagazine.com/winefood.
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Westchester Businesses

Go Greener

Keeping the big picture in sight, Westchester businesses focus on long-term benefits of
a carbon-free footprint.

W

hen Con Edison issued a
moratorium on natural gas
service for new Westchester
customers beginning March 15, 2019,
it could have been viewed as a major
loss for Westchester businesses. But, the
New York State Energy Research and
Development Authority (NYSERDA),
the Department of Public Service
(DPS), and New York Power Authority
(NYPA) jumped into action, turning the
moratorium into an opportunity with a
Westchester Clean Energy Action Plan.
Under the Action Plan, $250 million
has been invested to enable Westchester
businesses to provide clean energy
alternatives that will reduce the demand
for natural gas from existing customers
and allow Con Edison to accommodate
new energy customers. The Action Plan’s
solution is resulting in a win-win — an
unexpected new opportunity for local

communities, businesses, and residents
to become more energy efficient with
clean energy alternatives that will bring
short- and long-term benefits. The longterm goal is to have 70 percent carbonfree energy by 2030 and 100 percent by
2040.
Among the companies leading the
charge in helping local businesses
establish energy saving solutions are D.P.
Wolff Inc., providing design, installation,
and maintenance of commercial HVAC,
plumbing, and mechanical systems for 25
years; H2M architects + engineers, a fullservice architectural and engineering firm
founded in 1933; Lippolis Electric, Inc.,
which has been providing a full range
of electric services for more than 35
years; and Robison, a full-service familyrun home comfort company one year
from celebrating its centennial. All four
businesses are now helping their clients

identify and implement new carbon-free
energy sources.

Unique opportunities
Viewing the moratorium as both
an obstacle and an opportunity, John
DiMiceli, Managing Partner of D.P.
Wolff, believes the result will widen
the field of vision in the selection of
potential energy sources for projects.
“It removes the option of considering
natural gas as a potential source of
fuel,” he says. Developers must rethink
the utilization of natural gas as both
a short-term requirement and in longterm planning. The focus is on electrical
and solar-generated sources of heating
and air conditioning and exciting new
technology makes these options viable.”
As Paul Lippolis, Vice President of
Energy-Efficiency for Lippolis Electric,
Q2 2020 www.westchestermagazine.com
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We’re proud to build
& maintain the spaces
where you work, play,
worship and learn.
At D.P. Wolff, we feel it is our responsibility
to approach every project and service call
in the safest and most cost- and energyefficient manner possible. This unyielding
commitment to integrity, professionalism
and reliable high-quality service has earned
us our clients’ trust, confidence and loyalty
over the last 25 years. Our team works hard
to exceed expectations whenever possible
and give back to the community. We are
grateful for referrals and the continuous
growth of our business.
Our team of exceptional professionals
designs, builds, installs, troubleshoots,
repairs and maintains commercial HVAC,
plumbing and mechanical systems
throughout the New York metro area.

143 Bedford Road, Katonah, NY 10536

Tel: 914-767-0515 Email: info@dpwolff.com

www.dpwolff.com

Serving Westchester, Putnam, Dutchess, Rockland and
Orange counties and the New York Metro area since 1994.

custom communic
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Let’s create something your
audience will look forward to

custom publications • websites • annual reports • mobile applications
graphic design • event management • printing & direct mail • ad sales
Contact Rich Martinelli: 914-963-8300; richard.martinelli@todaymediainc.com
todaymediainc.com

sees it, “Most people would prefer to
have their choice of heating options at
their home or business, however ConEd’s
moratorium will ensure that existing and
new customers who truly have a need
for natural gas can access it by removing
the option for those who can use more
efficient methods. Although this may add
up-front costs and present challenges
for some new homebuyers, overall this
will further the conversation of energy
efficiency in Westchester.”
From the perspective of H2M architects
+ engineers, customers want natural
gas because it costs less, but alternative
clean energy sources will result in more
effective savings for the entire life cycle
of a facility. “The silver lining is that
state agencies like NYSERDA have
stepped up with incentives to help
customers reduce or offset the demand
for natural gas,” explains Phil Lanza,
Senior Project Engineer. “Through the
Clean Energy Plan, incentives can help
offset the additional upfront cost of
incorporating energy efficient systems in
new construction and help retrofit existing
buildings with efficiency measures.”
“Ultimately, homeowners want to have
carbon-free power without installing solar
panels on their roof or a windmill in their
backyard or on their property,” notes
David Singer, Robison’s Co-President
and Chief Executive Officer of Robison
Energy. “Customers who choose Robison
as their energy service company will
remain ConEd customers, but Robison
will deliver 100 percent green hydrogenerated electricity to New York’s
power grid on their behalf, enabling them
to directly contribute to lowering the
country’s carbon emissions.”

The process
“Our process with our clients is
simple: we listen, observe, collect data,
research, and then provide solutions,”
DiMiceli explains. “Working with our
clients, we develop a comprehensive
plan with achievable realistic milestones
and establish a matrix to chart
meaningful progress. Once the strategy
is implemented, we constantly reevaluate
our new findings to match them to the
model and modify as necessary.”
According to Lippolis,“In helping
customers increase their energy efficiency
through lighting retrofits or replacements,
we offer an initial complimentary survey
to assess the client’s current lighting, then
generate a proposal recommending the
most efficient lighting upgrade available,
including installation costs, energy saving
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calculations, and the estimated ConEd
incentive or rebate. We then complete
a turn-key installation and handle any
paperwork required for the incentives.
In addition to energy savings, customers
experience maintenance savings due to
the longer-life LED lighting and a higher
quality of light.”
H2M helps its clients evaluate clean
energy opportunities rather than rely
on oil or other fossil fuels that impact
the environment. “We want to help
them take advantage of the rebates and
incentives in moving toward cleaner
energy sources, such as solar, geothermal,
and wind,” says Phil Schade, Senior VP
and Market Director for Energy. “We
audit the existing facility, present multiple
sustainability options, and help choose the
best approach that takes them through the
whole life cycle.”
Singer explains Robison’s approach:
“Customers are demanding clean energy
and we’re fulfilling the need by providing
access to these green renewable sources.
Customers who partner with Robison
for their energy services will continue to
pay one bill through Con Edison as they
usually do. We will also still service their
equipment and maintain their indoor air
quality and other aspects of a comfortable
home — we’re a total comfort company.”

Long-term benefits
All four companies envision long-term
benefits following the moratorium.
DiMiceli: “Our community has
dedicated time and attention to
reducing our reliance on fossil fuels
and increased focus on utilizing more
energy efficient technologies. Everyone
from business owners, municipalities,
schools, homeowners, developers, etc. are
making a firm commitment to evaluate
their energy operating systems and work
toward alternative practical innovative
replacements and designs to reduce their
impact on our environment — a great
principle whose time has finally been
recognized and brought to the forefront.”
Lippolis: “I believe long-term, we will
see an increase in all energy-efficient
products and services. If customers are
forced to use more efficient heating
measures than natural gas service, like
heat pumps, they will also be more willing
to explore other energy efficient methods
after experiencing the benefits. At the
very least, the moratorium will reduce
the strain on ConEd’s infrastructure and
ensure that the critical customers who

BUILDING COMMUNITIES SINCE 1933

INFRASTRUCTURE
IMPROVEMENTS

URBAN DESIGN

SUSTAINABLE DESIGN

CONSTRUCTION SERVICES

RENOVATIONS

NEW CONSTRUCTION

H2M is an award-winning multi-discipline professional
consulting firm with over 480 employees providing design
services for the Education, Emergency Services, Energy,
Forensic, Municipal, Public Agency, Real Estate, and
Water/Wastewater Markets in the Northeast Region.

914.358.5623

h2m.com

New York - Westchester | Melville | New York City | Riverhead | Suffern | Albany
New Jersey - Parsippany | Central Jersey

GET ALL OF THE LATEST
LOCAL NEWS & UPDATES
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westchestermagazine.com
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From warehouses
to car dealerships,

We have your solutions

Making the transition to energyefficient lighting is a great
way to reduce your monthly
energy bills while helping the
environment, and with the wide
range of incentive programs
currently available, there’s never
been a better time to “go green.”
The Green Department at
LIPPOLIS ELECTRIC, a familyowned and operated electrical
contracting company that has been
serving the Tristate region for more
than 30 years, can handle any
energy-efficient lighting upgrade
for your facility with ease. We can
perform LED lighting installations
and retrofits, along with timely
maintenance for your lighting
system.

Proud Members of the

25 Seventh Street, Pelham, NY
914-738-3550 • lippoliselectric.com

ENERGY-EFFICIENT
LIGHTING REBATE
PROGRAMS: Numerous rebate
and incentive programs are
available to facilities that decide to
undergo energy-efficient lighting
upgrades and installations. We can
help you determine if you qualify
for programs offered by federal/
state government entities and local
utility companies. Our extensive
knowledge of all available rebate
programs allows us to help you
obtain the largest possible financial
incentive for your lighting project.

PARTNER CONTENT

absolutely need to operate using natural
gas can do so without any shortages.”
Lanza: “As clean energy solutions
become less expensive, we see clean
energy on the horizon. We hope businesses
will use the moratorium as an opportunity
to examine their energy efficiency and
consider other clean energy options
sooner rather than later and get ahead of
the curve.” Schade adds: “New York State
has very aggressive clean energy goals.
The incentives will help clients keep costs
low while staying in step with the state’s
goals and moving in the right direction.”
Singer: “The long-term results of
these efforts will be a reduction of
each individual’s carbon footprint and
an immeasurable contribution to the
environment by lowering the country’s
carbon emissions. Currently, companies
are being incented, but our goal is zero
carbon footprint with 100 percent
renewable power. It’s not where carbon
footprints are being reduced, but that they
are being reduced period. If everyone did
this, it would be a different world.”

~ RESOURCES ~
D.P. Wolff Inc.
143 Bedford Rd
Katonah
914.767.0515
www.dpwolff.com

H2M architects + engineers
2700 Westchester Ave, Suite 415
Purchase
914.358.5623
www.h2m.com

Lippolis Electric, Inc.
25 Seventh St, 2nd fl
Pelham
914.827.6383
www.lippoliselectric.com

Robison

1 Gateway Plaza
Port Chester
914.345.5700
www.robisonoil.com
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6pm-8pm • Mamaroneck Beach & Yacht Club, Mamaroneck, NY
hestermagazine.com/Wunderkinds.
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For tickets and more info visit westchestermagazine.com/Wunderkinds.
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OFF THE CLOCK

Strategy’s the Name
of the Game
A Yorktown Heights exec uses her business acumen to
shine as a pool player. By Gina Valentino

W

hile on break during college more than a decade ago,
Ashley Witkiewicz took a
temp job at Valley Pediatric
Dentistry (VPD) — and never left. The
Dutchess Community College student was
simultaneously studying nursing and business when she decided that working in
the office at VPD was the perfect blend of
healthcare and management.

infused youthful energy into the practice, introducing “fun days,” when employees dress
down (think baseball jerseys and PJs) in an
effort to make children feel more comfortable. “We’ve designed our offices to be more
like a fun trip — an escape — than [a visit]
to the dentist. We try to make it not fearful
for them,” she explains. “We work hard, play
hard. It’s just a fun environment to be in.”
Witkiewicz carries that mentality out-

“When you’re playing nine-ball, you have to set up your shots. You can’t
just focus on one ball at a time. It’s got you thinking ahead of the game.”
—Ashley Witkiewicz

Now the COO of VPD, Witkiewicz facilitates the personal and professional development of the staffs of both the Yorktown
Heights and Hopewell Junction offices. “I
am in charge of hiring doctors, interviewing,
managing the team, and just getting the culture to be fun,” she says. The 32-year-old has

side of the office, as a competitive pool
player for an eight-member team called
Beyond Help, a cheeky nod to their skill
level. “It’s an amateur pool league; it’s not
like I’m a professional, but I do have that
competitive edge, and it’s something I enjoy,” she notes.

For Witkiewicz, the pastime is a family affair. Her mom is team captain, and
her brother and dad play, too (though on
a different team). “My parents and brother
actually have gone to Vegas to pool nationals,” says Witkiewicz. “They’ve been competitively playing pool for probably eight or
nine years; I was the only one not on a pool
team.” After some convincing by her mom,
all four of them play now. Her team has
made it to the state finals and is currently
trying to qualify for regionals in June.
Witkiewicz explains that playing nineball helps hone her professional skills.
“When you’re playing nine-ball, you have
to set up your shots. You can’t just focus
on one ball at a time. It’s got you thinking
ahead of the game. You have to strategize
your moves,” she says, adding that it’s a
skill that translates to her vocation at VPD.
“I didn’t realize until I started playing pool
that I had to do that same thing [in my career]: always look ahead and plan my next
move.”
PHOTOS BY AARON KERSHAW
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As we work toward an orderly shutdown, safety remains our top priority. Indian Point is
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