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Take the Journey with Us
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Our next events are our regionally-focused CardTREX events and we are pleased to announce
two ICMA members will open the doors of their facilities to us this year. CardTREX North
America will take place Sept. 25-26 in Newport News, Virginia and will feature a tour of
Mühlbauer, a one-stop technology center for smart cards, ePassports, RFID applications
and more. CardTREX Europe will take place 22-23 October in Nürnberg, Germany and will
feature a tour of KURZ, which develops and produces decorative and functional coatings
applied to carrier foils for bank cards.
At CardTREX, attendees also have access to regionally-focused educational programming
and networking opportunities. You could also earn ACE-M, ACE-P or ACE-A designations
by registering for the training and exams at both events.
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and enhance strategic business relationships in the region of the world where you work. You
profitability within your organization.

forward to seeing you there!

from the ICMA staff
Calling All HR Directors!
| By Nicole Lauzon

Do you need help onboarding new employees at your company? ICMA’s
online Card Industry Training Education (CITE) program provides your
employees with an understanding of card industry history, terminology
and technologies. It is self-paced and complimentary for all staff
members of ICMA member companies.
There are self-tests at the end of each section. Sections include: History, Card Markets, Industry
Scope, Card Product Categories, Card Manufacturing, Materials, Components, Card-Based
Financial Transactions, Industry Trade Associations, Personalization (Basic Concepts,
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cannot be held liable for changes,
revisions or inaccuracies contained
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Data-Recording Technologies and Machine-Readable Recording Technologies) and Card
Personalization Processes. ICMA recently updated these sections to cover digital printing, metal
and metal composite cards and new payment methods such as Apple Pay and Google Pay.
Participants who attain a 70% or above on the final exam receive a certificate of completion.
If you would like to add CITE to your company’s orientation process, contact ICMA Headquarters
at 1-609-799-4900 or info@icma.com or visit ICMA.com for more information.
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Introduces Metal Card

ICMA EXPO attendees ponder what Apple Card will mean for the
future of the global card industry. Plus, Heather Bock, director, global
marketing and innovation, VISA, provides a presentation on metal
cards at the EXPO.
| By Jennifer Kohlhepp, ICMA, Managing Editor
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industry standards

CARD PRODUCT PROLIFERATION
DEMANDS NEW MATERIALS
David Tushie – Magellan Consulting, Inc.,
ICMA Standards and Technical Representative

The recent ICMA Card Market Report

initiative driving plant and process

broader online card-based financial

from Al Vrancart, founder emeritus

investments required to produce

chip card transactions. Card-operated

and industry advisor for ICMA, detailed

a functionally-acceptable product.

point-of-sale (POS) terminals needed

the very healthy 2018 global market for

As this market grew, costs further

to become more commonplace in most

cards. After examining the report, it is

reduced, growing the annual volume.

merchant locations. Then, after working

obvious that polyvinyl chloride (PVC)

Today, we see millions of metal cards

through varied regional implementation

is the card material of choice for most

replacing traditional PVC cards in the

issues, the near full rollout of contact

of the applications regardless of the

financial market. The PVC cards were

cards and POS terminals over a 10-year

geographic area of manufacture.

replaced, not because they did not

timeframe identified several short-

process transactions or had a high

comings, notably perceived longer

failure rate, but rather they were not

transaction times. While delivering on

sufficiently unique for an important

the promised increased transaction

segment of the financial card market.

security, a growing need for shorter

What new set of circumstances is on

transaction times evolved by using

the horizon to enable a similar unique

contactless card technology. Manufac-

marketing action? And what new

turing contact chip cards requires the

materials will be employed to meet the

milling of a cavity in the standard card

requirements of that card product?

and inserting a micromodule into the

PVC is sufficiently robust, is compatible
with the already-installed manufacturing equipment and processes and is
available at an acceptable price point
such that it is very hard to replace with
other materials that have a higher cost
or require changes in the equipment,
materials and processes of the card
manufacturing plant. However, this
doesn’t mean that changing or upgrad-

In the late 1980s, France started to

ing our products is out of the question!

convert its payphones from accepting

But as I have often noted, plastic card

coins to accepting semiconductor

products are evolutionary in their

chip cards and in doing so eventually

nature, with long product cycles and

killed the global market for traditional

requiring good marketing reasons for

coin-operated payphones and the need

making a change.

for coin collectors. The evolutionary

Metal and metal composite cards are
a good example of a valid marketing

6
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process of converting the pay telephone
application included more lucrative and

cavity. The contactless card required
an antenna to be incorporated on an
inlay component inserted between
the top and bottom layers of the card
body. A chip is attached to the antenna
on the inlay to communicate with
the contactless terminal and provide
services to the cardholder. Transaction times are greatly reduced. While
this may address the transaction time

issue, what do we do about the

eliminate card failures. To be

millions of contact chip terminals

economically viable, we will need

that cannot handle contactless cards?

automated manufacturing processes

One answer is to manufacture
dual-interface (DI) cards. These DI
cards provide transaction security and
flexibility but at a price, an additional
complication to the card manufacturing
process and potentially the involvement
of new materials and components to
achieve it.

and large sheet sizes. If new printing
18328 Standard, initially published
just over a year ago, is being updated
to improve the interaction of the card
with the smartphone device. Essentially, this work is directed at enabling
them to work together securely, while

technologies are needed, surface
preparation of the card sheets may be
required. Everything discussed here
can be done if there is a sufficient
marketing mandate to drive the
engines of innovation.

using multiple applications. Executing

Looking forward, what is on the

these applications will require cards

horizon? High-durability materials for

that contain displays, batteries or other

“rollover” transit ticketing applications

power sources, switches and semicon-

are a possibility for contactless cards

ductor elements. The construction

that serve as longer-term passes and

must be robust and impervious

need not be replaced after each use.

to cracking and delamination. They

These cards need to be durable and

will be more expensive to produce,

able to handle daily physical usage.

and they must “prove their worth”

Rollover cards automatically renew

by providing real value. A recent

their value when it falls below a preset

demonstration of an interactive card

limit. As a result, the use of disposable

application as a standalone secure hot

tickets is declining and the easy pur-

spot for encrypted internet communi-

chase of transit fares is increasing.

cations was very intriguing.

In other markets, technology cards

As we look to manufacture these

that include electronic components are

cards, we will have to look at stron-

slowly becoming a reality. The ISO/IEC

ger card materials and adhesives to

About the Author: ICMA Standards
and Technical Representative David
Tushie has had a long and continuing
career in the card industry working for
international companies such as Datacard, UbiQ and NBS Technologies. He
has master’s degrees in engineering and
business, holds U.S. and international
patents in measurement and card issuance systems and has had several years
of involvement with the ANSI, INCITS
and ISO standards process. ICMA is
represented at six ISO and ANSI standards meetings through his standards
role within the association.

ICMA.com

7

feature story

Al Vrancart – ICMA Founder Emeritus and Industry Advisor

2018 EUROPEAN CARD
INDUSTRY STATISTICS
AND MARKET TRENDS
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The European region, which consists of all EU countries,

manufactured in 2018. The revenue for cards manufactured

the United Kingdom, Russia, Turkey, former Soviet

in this region in 2018 revealed traditional card revenue

countries and other European countries, experienced 1%

decreased .6% to $313 million and smart card revenue

growth over the prior year in 2018 and remained number

decreased 3.4% to $3.92 billion. This is primarily a result of

three globally in unit volume at 6.1 billion cards, coming in

declining chip prices and severe competition.

behind Asia Pacific and North America in cards manufactured and in cards personalized and fulfilled.

The personalization and fulfillment sector added $2.03
billion in card services in 2018, which is an increase of 4.1%
over the prior year.

Europe’s dollar revenue for cards manufactured in 2018
decreased 3.2% from the prior year. At $4.23 billion,
it was the second largest global dollar market in 2018.

The Financial, Retail & Gas card market segments
continue to be impacted by the penetration of chip cards.
Retail and gas card units declined 3.8% to 500 million cards
in 2018 and their dollar revenue declined 22.7% to $384
Traditional card (magnetic/barcode/other) units decreased
3% to 2.43 billion cards as the region continues to adopt
higher-valued smart chip cards. Chip card units increased
3.8% over the prior year with 3.67 billion smart cards

million. In 2018, the financial card market segment was
the second largest European unit market segment with a
decrease of 3.8% from the prior year to 895 million cards.
The financial card market segment was also the third largest
market segment to decrease in dollar revenue, losing 20%
continued on page 10
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European Card Stats and Trends, continued from page 9

from the prior year for a total of $724 million. This is a result
of falling chip prices and price compression on chip cards.
The SIM card market segment was the largest European
vertical market segment in both units and dollars in 2018
with 900 million cards manufactured, which is an increase
of .6% over the prior year. Dollar revenue in this market
segment decreased 9.6% from the prior year to $895 million,
mainly because of rapidly declining chip costs and severe
competition. Threats to this market segment include
embedded SIMs and slowing demand for phone upgrades.
Transportation card units in this region totaled 855 million
cards in 2018. Access Control card units totaled 346 million
cards. These market segments experienced robust growth
over the prior year with 7.5% and 8.1% increases respectively
in total units. Transportation card revenue totaled $403
million and access control card revenue totaled $160 million
in 2018, which amounts to 9.8% and 7.4% increases respectively. This growth is driven by contactless chip cards and
conversion of hotel card door keys to chip cards.

The European card industry’s revenue in 2018 was comprised
of $4.23 billion in cards manufactured and $2.03 billion in
personalization and fulfillment services for a total of $6.26
billion, which was down 1.1% from 2017. The European
region has the second largest global card market dollar
share with 23.8%, coming in behind Asia Pacific with 42.6%.
North America is in third position with a 20.2% global share.

Government & Health card units increased 9% to 850
million cards and their revenue grew 17.4% to $1.438 billion
over the prior year, which makes this market segment the
largest European vertical dollar market segment and the
fourth largest unit market segment. Growth in this market
segment is fueled partly by government and consumer
demands for more sophisticated and secure cards.
The “open loop” Gift card units increased 6.3% to 505 million
cards and their revenue increased 7.1% to $45 million in
2018. Europeans are embracing gift cards with consumers
preferring impactful physical cards for gifting. Threats to
this market segment include less expensive imported cards
and digital gift card adoption.

The outlook for 2019 and beyond is that the European region

Europe continued to see the Prepaid Phone, Loyalty

will experience selective limited or flat unit and dollar

Promotional and ID Membership card market segments

growth, which will be driven by the penetration of chip

decline in 2018 as alternative technologies and applications

cards and cards with additional security features. There are

are displacing these cards. Prepaid phone card units

some vertical market segments that will transition better

decreased 9.7% to 700 million cards and their dollar revenue

than others. Staying abreast of these trends and strategically

decreased 6.1% to $62 million. Loyalty promo card units

positioning your business while adapting to change will

decreased 2.5% to 195 million cards and their dollar revenue

keep your business on the road to success. Cards will be

decreased 16.4% to $46 million while the number of ID

here for many more years to come! The card manufacturing

membership card units fell 3.7% to 103 million cards and

industry is alive and well!

their dollar revenue remained flat at $13 million.
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All of the data for these reports have been garnered from primary
and secondary research and statistical modeling. ICMA makes every
effort to ensure that the information presented is reasonably correct
and complete. ICMA does not guarantee the accuracy of any of the
data presented and cannot be held liable for the use of or reliance on
the information presented.

About the Author: Al Vrancart is founder emeritus and
industry advisor of ICMA. With more than 40 years of business
experience, Vrancart previously served as president/CEO of
NBS and Qualteq. His guidance and counsel has helped ICMA
and other industry associations implement growth initiatives
effectively and successfully. He is a frequent presenter/speaker
at card manufacturing industry events. He is particularly
focused on global and regional industry market statistics,
metrics and trends.

ICMA members can download the complete
2018 Global Card Market Statistics Report and
the 2018 Global Personalization & Fulfillment
Market Statistics Report in the member’s-only
section of ICMA.com. Non-members can purchase the reports by emailing info@icma.com.

ICMA.com
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2019 ICMA EXPO Delivers Essential Education, Effective Networking
to Differentiate Members’ Businesses in Global Card Industry

Hundreds of card industry professionals from around the

The keynote speaker, Bernard Baumohl, chief global

globe attended the 2019 ICMA Card Manufacturing and

economist at The Economic Outlook Group, monitors the

Personalization EXPO from March 31 to April 3 at the Omni

global economy and develops forecasts. An award-winning

Orlando Resort at ChampionsGate in Florida.

economics reporter with TIME magazine, Baumohl serves

Attendance at the EXPO has become a key differentiator in
card business’ success as the industry continues to evolve
at a rapid pace with the introduction of new card materials
and card manufacturing and personalization processes
and equipment.
This year’s EXPO not only featured 50 exhibiting companies,
but also essential educational sessions and both formal and
informal networking opportunities during which card manufacturers and personalizers had the opportunity to meet with
suppliers to discuss new ideas and innovations and solidify
partnerships that will propel their businesses forward.

12
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on the faculty of the New York Institute of Finance, where
he conducts seminars on how forward-looking economic
indicators can help business leaders better foresee turning
points in the economy. He is also a member of the monthly
Wall Street Journal Economic Forecast Panel and his projections on the economy and geopolitical trends are frequently
cited in the New York Times, Washington Post, Business
Week, Financial Times and on National Public Radio. He also
served as a regular commentator on TV’s Nightly Business
Report. Most recently, the Wall Street Journal announced
that he was the most accurate economic forecaster in 2018.

During his keynote presentation, Baumohl noted that

the economy is strong enough to avoid any major downturn,”

the economy has been growing for 10 years and that it’s

he said. “It’s expected to grow at 2.3% this year and 1.6%

unprecedented to have an 11th year of growth. He noted

in 2020.”

that wages are increasing, employment is remarkably strong
and inflation is decelerating. He also noted that the United
States is becoming the biggest oil producer in the world and
new technological and e-commerce products are quickly
emerging from conception to the marketplace. “But the path
ahead is not risk free,” he said. “There is a global slowdown,
but the United States is insulated from it.”
The United States’ budget, deficit and national debt are
approaching a major cliff and the investor appetite to
purchase the debt is waning, he said. “Interest rates could
derail the U.S. economy,” he said. “And the United States
is heading into the eye of a political storm going into
2020. The polarization could affect buyer consciousness.
Geopolitical hazards are one of the greatest concerns.”

With regard to cards’ role in the economy, Baumohl said
retailers are grumbling about the rise in processing fees, but
if they want to expand business and attract more customers
they have to be part of the digital payment system. “The
argument is that we are moving toward a cashless society,
but I don’t want to discriminate against those who don’t
have smartphones and credit cards,” he said, noting there is
legislation in some areas to ban cashless shops.
Baumohl also said that new manufacturing orders are
slowing down, which means future production will weaken
as well. He also warned of external shocks becoming more
common. “Companies should come up with the worst hypothetical scenarios, such as the internet system or the power
system going down,” he said. “Customers hope and depend

All of this together, he said, requires companies to

on you to provide the goods promised. Companies should

monitor issues that could affect the economy. “I still think

also analyze their systems to prevent cybertheft and have a

continued on page 14
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EXPO News, continued from page 13

well-designed program to mitigate losses you could experience by exogenous shocks.”
Additional ICMA presenters and presentations included:
• “Greening of Card Manufacturing,” moderated by ICMA
Standards and Technical Representative David Tushie,
featured Jordi Climent, G+D Mobile Security; Tom

at VISA, discussed the rise of contactless payments.
• Mary Olson, senior marketing manager, field marketing,
Entrust Datacard, discussed the marriage of physical
and digital technologies for secure identity.
• Adam Wahler, creative director for A to A Studio Solutions,

Muscenski, Klöckner Pentaplast and Pietro Parmeggiani,

gave a presentation about achieving top-of-wallet posi-

Bilcare Research.

tioning through design.

• Raghu Das, CEO of IDTechEX, discussed how the card
industry can benefit from printed electronics.
• Jörg Fischer, senior principal, innovations, Bundesdruckerei,
delivered a presentation on biometric cards and blockchain-inspired ID management systems.
• Heather Bock, director, global brand and innovation at
VISA, discussed metal cards.
• James Gargus, business development manager from HP,
discussed digital printing.

14
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• T homas Decker, vice president, business line finance,
secure ID transaction, Linxens Holding, discussed success
factors in creating biometric cards.
• T he final presentation was a panel discussion on inks
moderated by Tim Weatherill, technical manager for
Klöckner Pentatplast, and featuring Megan Bogard, senior
designer, CPI Card Group; Jerry Kostal, pressroom manager,
Valid USA; Mike Walsh, business development manager,
SICPA SecurInk and David Rose, general manager/
national sales, Sakurai.

ICMA would like to thank all of the speakers at the 2019

Later that day, ICMA hosted an informal gathering

EXPO. We hope attendees found the program to be very

to welcome new members. During the “Backyard BBQ”

informative and engaging. ICMA would also like to express

the following day, attendees enjoyed some old-fashioned

thanks to our 2019 EXPO sponsors:

American barbecue and had fun playing yard games while

Apollo Colours
CompoSecure LLC
Visa

listening to classic country music. Card manufacturers and
personalizers met with card industry suppliers during the
“Speed Networking” session.

SICPA Securink Corp.

Attendees also had fun during the 2019 Élan Awards of

Archway

Excellence presentation and dinner featuring international

H.W. Sands Corp.

cuisine and entertainment. For more information, see

ICMA would also like to thank the in-kind supporters:
Burgopak Ltd.
Bristol ID Technologies
Checkpoint Card Technology
Mulann
We also hope attendees enjoyed the informal and formal
networking opportunities at the 2019 EXPO. ICMA kicked-off
the conference with the annual golf outing on March 31.

page 19.
The ICMA EXPO concluded with Advanced Card Education
exams in manufacturing, personalization and advanced
technologies. For more information, see page 28.
ICMA will celebrate 30 years of bringing outstanding
education, networking, business opportunities and more
to the card industry next year and our 2020 EXPO will be
held March 29-April 1 at the Saddlebrook Resort in Tampa,
Florida. We hope you join us for the celebration.

ICMA.com
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By Jennifer Kohlhepp – Managing Editor, ICMA
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A few weeks before the start of this year’s ICMA Card Manufacturing and Personalization
EXPO, Apple introduced a new metal card into the marketplace.
Built into the Apple Wallet app on an iPhone, Apple designed Apple Card for shopping at
locations where Apple Pay is not accepted yet. Customers can manage Apple Card on their
iPhone and the titanium card does not have a card number, CVV security code, expiration
date or signature, as all of this information is stored in Apple Wallet.
ICMA EXPO attendees were abuzz with the news, pondering

More than 6,000 consumers across six markets (Brazil,

in both formal and informal networking sessions at the

Hong Kong, Japan, Singapore, the United States and the

event what Apple Card would mean for the future of the

United Kingdom) were surveyed to present a holistic

global card industry. Would issuers start asking designers to

overview of the sentiment toward metal cards. Face-to-

replicate the “Zen look” of the physical Apple Card? Would

face surveys were conducted to validate and cross check

more of them want to ditch PVC for a metal card body?

the online survey results, with those conducting the survey

CompoSecure recently conducted a survey and found that
the majority (59%) of consumers surveyed would prefer
metal or metal hybrid cards over plastic, if all other things

talking to an additional 1,250 consumers in person (250 in
each market) in Brazil, Hong Kong, Singapore, the United
States and the United Kingdom.

were equal. The number was more than 50% in almost

Heather Bock, director, global marketing and innovation,

every market surveyed and reached 82% in Brazil.

VISA, discussed some of these survey results during her

The survey findings suggest that metal cards could be
an important decision-making detail for the consumer’s
choice of financial institution in conjunction with a strong
loyalty and rewards program. Other key findings of the
survey included:
• The metal card market has ample room to grow. Globally,
the majority (63%) of people surveyed were unaware
of metal cards. The United States was the most familiar
with metal cards (44%).
• Most (80%) U.S. consumers categorized as “mass affluent”
and “affluent” would prefer a metal card with equal
benefits and rewards over plastic.
• The preference for metal cards spiked among millennials
(ages 25-34) and particularly in the United States, where
77% of this demographic said they prefer metal.

presentation on metal cards at the ICMA EXPO. Metal cards
are unique and stylish and they have recently come into
vogue not because other go-to card body materials have
failed in form or function, but because they indicate the
cardholder has attained a desired social/economic status.
When it comes to metal cards, there are four card
manufacturing options: full-bodied metal, metal veneer,
edge-to-edge metal and encapsulated metal.
Full-bodied metal cards are made wholly using metal
materials and are available in a variety of precious metals
(e.g., platinum and gold) and metals (e.g., stainless steel,
nickel and artisan silver). These cards do not support
contactless functionality.
Metal veneer cards have stainless steel fronts and PVC
backs and support contactless functionality.

continued on page 18
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Apple Metal Card, continued from page 17

Edge-to-edge metal cards have a layer of metal sandwiched

radio frequency is stronger from the back, communication

between a PVC front and back, show a metal edge,

with the reader may not occur when the card is tapped face

support contactless functionality and have standard

down. Some manufacturers are currently trying to work

printing capability.

through this issue.

Encapsulated metal cards are pre-laminated with a metal

Card manufacturers are also trying to find ways to add digi-

slug, provide the heaviest weight and also have standard

tal components to metal cards that produce sounds, lights

printing capability.

or include biometric sensors. All of these functionalities

While the weight and “plunk sound” are typically considered
when designing a metal card, other considerations have to

be well-received in the marketplace, according to Bock.

be taken when manufacturing metal cards. For example,

While cost is a driving factor for issuers, designers should

with regard to International Standards Organization testing,

not shy away from including a metal card in a portfolio

metal cards can fail the stiffness test. “Their stiffness can

simply to demonstrate how they can help a brand stand out

cause issues in the wild,” Bock said. “In ATM machines

and differentiate an issuer in the marketplace. “Metal can

and parking garages, metal cards can get stuck due to

drive more interest in their brand,” Bock said.

their stiffness.”

Bock said Visa is also assessing both the eco-profile and

Personalization should also be discussed with the issuer

lifecycle of metal cards, trying to determine what could be

upfront, as the personalization location has to be able to

done with them after usage. She encouraged card manufac-

support techniques beyond embossing, such as laser print-

turers to explore using new types of metals, recycled metals

ing. Etching and/or engraving will give metal cards a tactile

or a hybrid of both.

feel and depth. Using full-face foil can help give a card a
shine factor while keeping it lightweight. And, some design
elements just do not translate the same from PVC to metal.
For example, pantone colors do not look the same on metal
as they do on PVC.

The introduction of the metal Apple Card will drive more
interest in metal cards in the marketplace, which will increase volume and continue to drive the costs of production
down while encouraging more innovation in the global card
manufacturing and personalization industry, all of which

With technology in the forefront of everyone’s minds and

seems like good writing on the wall for the future of the

contactless transactions being pushed around the world,

industry at large.

metal cards should be able to handle a two-sided tap. If the

18

would create more intrigue around metal cards and would
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feature story
By Jennifer Kohlhepp – Managing Editor, ICMA

ÉLAN AWARDS CELEBRATE EXCELLENCE IN THE CARD INDUSTRY
ICMA’s Élan Awards of Excellence celebrate the pinnacle of design innovation and security
and technical achievements in the global card industry.
The 2019 judges were ICMA Standards and Technical Representative David Tushie of Magellan Consulting, Scott Magnacca of Linxx LLC and Heike Davis of Mühlbauer Inc. Tushie has
served as a judge for nine years while this was Magnacca’s and Davis’ first time judging the
contest. “All of the cards were amazing,” Davis said.
“Each year I see progressively increasing sophistication

was really high, “which I think speaks to the reach

in card design, technology features, graphical effects

of ICMA and the global value that’s ascribed to the

and processes employed,” Tushie said. “This year did

Élan Awards.”

not disappoint in continuing this trend.”

Tushie added, “In secure ID cards, the amount and

The judges use a quantifiable scoring system based on

extent of security features employed, both overt and

criteria in nine categories, which are graphical design,

covert, are amazing. As personal ID credentials become

printing, complexity, technology, quality, innovation,

more of a high-security need, these cards keep getting

uniqueness, practicality and security (if applicable).

more and more secure.”

They have the opportunity to hold and feel the entries,
but EXPO attendees cast ballots for the People’s Choice
award based on sight and description alone.

The benefits of entering the Élan Awards of Excellence
competition go far beyond winning worldwide industry
recognition for producing one of the best cards of the

“With the cards displayed behind glass, the People’s

year. They include driving innovation within an organi-

Choice voters don’t get to hold and evaluate the cards

zation for better outcomes, which builds competition

like the judges do,” Tushie said. “We use magnifying

in the industry and ultimately makes the entire card

loops, black lights, barcode/QR scanners, etc. to

industry better. “There’s definitely a prestige associated

evaluate some of the asserted features along with

with winning an Élan Award,” Magnacca said. “We see

an objective analysis conducted on several judging

companies post their winning entries on social media

categories. So we have access to much more informa-

and when I go to visit card manufacturers, their Élan

tion to make our evaluations in addition to the visual

Awards are always visible, displayed in the lobby or

observation of the card itself. Consequently, we are all

board room in a display case.”

likely to come to different conclusions based on the
information we have to make our evaluations.”
After reviewing the 113 entries in the contest this year,
the judges could see some trends emerging, such as
innovation in design, personalization, packaging and
fulfillment. All of the judges noted that secure metal/
metal composite cards have come of age and are the
major apparent trend. “I think metal cards are a really
hot topic this year,” Magnacca added. “If you compare
the amount of conversations about metal cards this
year to last year, it’s a quantum leap.” He also said
the number of entries from Asian card manufacturers

Davis added, “It’s great recognition to get an award
from ICMA.”
Jeffrey Barnhart, ICMA founder and executive director,
revealed the Élan Awards of Excellence winners at the
2019 ICMA Card Manufacturing and Personalization
EXPO, which was held from March 31-April 3 at the
Omni Orlando Resort at ChampionsGate in Florida. After
Barnhart announced the winner in each category, ICMA
board president Barry Mosteller, of CPI Card Group,
presented the individual awards to each honoree.
continued on page 20
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feature story
Élan Awards, continued from page 19

THE 2019 WINNERS AND FINALISTS
Manufacturing Excellence Awards
Loyalty, Promotional and Gift Cards

Winner: PLI Card Marketing Solutions for
the Holiday Surprise card manufactured
for Starbucks

Finalist: Placard Pty. Ltd. for the Miele for Life
card manufactured for Miele Australia Pty.
Ltd./Miele Australia Pty. Ltd.

Finalist: Placard Pty. Ltd. for the Hoyts LUX gift
card manufactured for Hoyts Corp. Pty. Ltd.

Finalist: Chutian Dragon Co. Ltd. for the Qinghai
Wildlife Memorial Card for Bus manufactured
for Xining Smart Card Co. Ltd.

Finalist: Bristol ID Technologies for the Mike
Orton World Fitness and Sports Club Card
manufactured for Bristol ID Technologies

Finalist: ICK International Inc. for the Zerocard
Carbon card manufactured for WebBank/Zero
Financial

Finalist: Goldpac Ltd. for the CMBC Chinoiserie
Credit Card-Bead Side manufactured for China
Minsheng Bank

Best Secure Access ID Card

Winner: Canadian Bank Note Co. Ltd. for the
Alberta Identiﬁcation Card manufactured for
the Government of Alberta

Unique Innovation

Winner: CompoSecure LLC for the Banka
Creditas Full Metal Card manufactured for
Idemia/Banka Creditas
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Best Secure Payment Card

Winner: CompoSecure LLC for the American
Express Rose Gold Metal Veneer Dual-Interface
Card manufactured for American Express

Finalist: CPI Card Group for the Pinnacle World
Elite Encased Tungsten Card manufactured for
Pinnacle Bank/Corserv Solutions Inc.

Finalist: Goldpac Ltd. for the BOC Hong Kong
Airlines Visa Card manufactured for BOC Credit
Card (International) Ltd.

Best Personalization and Fulﬁllment Product, Service or Project

Winner: Burgopak for the MCO Visa Metal by
Crypto.com manufactured for Crypto.com

Finalist: Goldpac Ltd. for the 2018 Gold Foil
Special Edition MSR Card Set manufactured for
Starbucks (China) Co. Ltd.

Finalist: Goldpac Ltd. for the 2018 XMAS Die
Cut SR Kit Set manufactured for Starbucks
(China) Co. Ltd.

The People’s Choice Award, based on the ballots cast by ICMA EXPO attendees

Winner: Wuhan Tianyu Information Industry Co.
Ltd. for the 12 Chinese Zodiacs (Sheep/Monkey/
Rooster) Card Set manufactured for Industrial
and Commercial Bank of China (ICBC)

Finalist: Giesecke & Devrient (China) Information
Technologies Co. Ltd. for the National Treasure
Series–Standard Platinum Credit Card manufactured for China Minsheng Bank

Finalist: Biosmart Corp. for the UOB Visa
Inﬁnite Metal Card manufactured for United
Overseas Bank

Congratulations to the 2019 Élan Awards of Excellence winners. To learn more about submitting an entry into next
year’s competition, visit ICMA.com or email info@icma.com. Show us your very best!
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feature story
By Daniel Beldowicz – Director of Digital Marketing, ICMA

5 SMART WEBSITE LEAD
GENERATION STRATEGIES

Are you looking to get your business

generation strategies, is that it will

for your specific products and services

in front of qualified prospects? Grab

force you to look at your business from

are also good locations for contact

their attention? Catch their interest

a different perspective. Many businesses

forms.

in your products or services? If you

know their business and industry inside

answered yes to one, most or all of

and out. They also know all of the

these questions, the solution is to

jargon. Yet, many often don’t take the

create and execute smart website lead

time to look at their website through

generation strategies.

the eyes of their customers—who

Why? The lifeblood of any business is
its ability to turn qualified leads into
customers. A lead generating website
is a marketing tool that will promote
your business all day, every day. It never
takes a break or vacation. It also works
on holidays and doesn’t call out sick.
Pinpoint Market Research and Anderson

solutions. Instead, they’re searching
to solve their problems. Your website
should speak specifically to those
problems and how your business can
solve them.

5 smart website lead generation
strategies

most important website pages. If you
don’t know what those pages are, start
by reviewing your website analytics
to see what pages people are visiting.
It’s likely that most visitors are only
visiting two or three pages on your
website. You should have lead capture
forms on those website pages.
Provide valuable information.
Produce and post whitepapers, case
studies, blogs, product or service

Jones PR stated that 93% of the B2B

Include a contact phone number.

information and webinars, which are

buying processes start with an online

Be sure to include a contact phone

valuable to businesses. They are excel-

search. Despite the importance of a lead

number that’s easy to locate on your

lent lead generation magnets. Your

generating website, 65% of businesses

website. Depending on your sales

website should also answer frequently

say that generating traffic and leads

process, leveraging your phone

asked questions and entice visitors to

is their biggest marketing challenge,

number as a call to action could be

want to know more. This can be facili-

according to VentureHarbour, which

the perfect option.

tated by offering expanded information

cited the Hubspot statistic.
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typically aren’t searching for branded

Provide clear calls-to-action.
Provide clear calls-to-action on your

Add simple contact forms. Add

and education for download through a
lead capture form.

Smart website lead generation strate-

simple contact forms that users

gies start with the end-user—the

can easily complete in little time and

Test and measure. If you’re not

customer—in mind. One of the many

include them on more than just the

testing and measuring, you’re going

advantages of developing website lead

website contact page. Landing pages

to severely diminish your chances of

CARD MANUFACTURING | JUNE 2019

increasing traffic and conversions.

form. Critical components of lead

a website that’s a lead generation

Test everything including your website

capture forms include their positioning

machine, along with a strong market-

design, landing pages, headlines, calls-

on the landing page, which should be

ing strategy, to turn leads into qualified

to-action and subject lines. There are

above the fold, and the questions they

prospects. You can’t look at website

many online tools that can assist you

ask. By just changing a single word or

lead generation as a one-time project.

in understanding your metrics on a

shifting the form’s location, you can

It’s an ongoing effort that requires

deeper level including HotJar, Google

increase conversion rates up to 300%,

testing, measuring and continuously

Optimize and Google Analytics.

according to adpushup.

optimizing content, design and

One of the most imperative areas to

The days of just having an informational

test and measure is your lead capture

website are gone. You must have

traffic generation strategies to fill the
sales funnel.
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CARD MANUFACTURING
SMARTIFICATION: LATEST ADVANCES
IN FACTORY AUTOMATION
Alexander Bauer – Software Engineer,
Mühlbauer GmbH & Co. KG

Industry 4.0, sometimes referred to as Smart Factory
or the Industrial Internet of Things, aims to increase
automation to increase efficiency, provide more
transparency and reduce costs.
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Technology is evolving faster than ever before. Automation and smartification are constantly
transforming the world in which we live and every aspect of our daily lives. Similar to the
transitions from fixed phones to smartphones and from standard cars to connected, automated
cars, Industry 4.0 is the next revolutionary change in the manufacturing industry.
Industry 4.0, sometimes referred to as Smart Factory or the Industrial Internet of Things (IIoT),
aims to increase automation and facilitate interactions between humans and systems and between
systems and the bottom line. The overall goals of Smart Factory are production benefits such as
increased efficiency, more transparency and reduced costs.
Smart Data Handling in Industry 4.0
Any human, equipment, process,
system or product in your production
plant generates data. This data provides
valuable information that can be used
for your customers’ and your own
benefit. Smart Factories collect the

An Industry 4.0-enabled factory takes

as well as cavity milling and the

systematic methods such as Lean

embedding of a chip module. In any

Manufacturing or Six Sigma to a new

of these process steps, scratches or

level, as real-time analytics allow,

other printing defects may occur. An

for instance, the live calculation of

Industry 4.0-enabled Smart Factory

performance metrics and the live

would immediately identify these

monitoring of process parameters.

weaknesses in the individual pro-

data from individual sources, store

The automatic data collection also

it and make use of it. In this regard,

allows for an analysis of the historical

two factors have to be taken into

statistical data. This analysis can be

consideration. First, the data needs

based on particular criteria (e.g. by

to be collected and processed in real

an asset, product or operator) and

time, which succinctly means nobody

time frame (e.g. lot, shift, production

is interested in yesterday’s newspaper

day, up to a complete year). This is

as it is already outdated. Second, the

obviously a huge amount of data,

steadily increasing amount of data

especially if all data sources available

sooner or later represents a challenge.

(e.g. automated optical inspection or

Manual data collection (e.g. on
a piece of paper or an electronic

pressure or temperature sensors) are
taken into account.

often subject to human errors. Only

Smart Factory Benefits for Card
Manufacturers

the processing of real-time data

The manufacturing of a standard

allows for total transparency and

banking card involves several different

reveals valuable insights into the pro-

processes such as sheet printing, sheet

duction process you would otherwise

collating, sheet lamination, card

not get. Furthermore, real-time data

punching, the application of a hologram

provides a competitive advantage.

or a signature panel, card inspection,

spreadsheet) is error-prone and very

duction processes and help improve
every single one of them. A sophisticated combination of production and
QA data provides an even higher
level of traceability. Thus, card manufacturers can quickly resolve warranty
claims or, if necessary, address quality
issues related to their manufacturing
process. These faster response times
demonstrate an extremely high level
of production transparency that
increases customer confidence.

Manufacturing with an Autonomous
Intelligent Vehicle
On-demand card manufacturing with
lot sizes down to a single card require
a well-organized but at the same
time leaner material flow. An intelligent
factory helps manage and track
material flow within the production,

continued on page 26
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Factory Automation, continued from page 25

even down to a single identifiable unit.

on production tasks that require more

In the end, any kind of material, whether

complex human skills.

it is raw or processed or even a consum-

Future Trends in Factory Automation

able, needs to be transported from one
factory location to another (e.g. from the
warehouse to a production machine or
from one machine to another machine).
In this case, the material handling can
be automated with a smart Autonomous
Intelligent Vehicle (AIV).
An AIV is like a taxi, which goes from
one spot to another, and moves freely
on the production floor. It does not need
any rails or fixed guiding. AIVs are smart
because they are self-taught, autonomous
machines that can remember alternative
routes (in case of stumbling upon any
obstacles) and cooperate with human
workers in a dynamic, changeable environment. These mobile robots increase
throughput, reduce machine idle time,
eliminate errors and improve material
traceability, so that employees can focus
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Conclusion
Smart Factory touches all facets of
production and transforms the current

Another industry trend is the combination

way of card manufacturing by increasing

of individual processes in production

the level of automation. The intelligent

lines. A standalone process like card

use of available production data combined

punching is combined with a follow-up

with technological advances in factory

process (e.g. the immediate inspection

automation fulfills the customer’s require-

of cards for defects). Larger production

ments for faster turnaround times, local

lines already combine card milling, chip

production with short manufacturing

embedding, card personalization and

distances and cost savings.

packing without any human intervention.
The machines are either connected by
means of conveyers or are delivered as a
combined system. This increased level of
automation saves both time and cost, as
there is no need for a human operator to
move the cards from one machine to the
other. However, it is important that these
combined systems can still be operated
in a standalone mode, which makes them
independent from preceding and subsequent processes.

About the Author: Alexander Bauer is
software manager for industrial software
solutions at Mühlbauer GmbH & Co. KG.
After completing his studies in computer
sciences, he has been working for the
company for more than eight years. He
develops and deploys solutions in the areas
of production and personalization of financial
smart cards. He is now particularly focused
on optimizing productions and making factories smarter in the field of Industry 4.0.

industry news

Marketplace for Stolen Fingerprints
Emerges
Security researchers at Kaspersky Lab
have stated that a dark net marketplace in
which hackers are selling digital fingerprints has emerged.

The new contactless fare payment system

cards currently issued by the Swedish Tax

aims to make life easier for the 1.7 billion

Agency (Skatteverket). The latter have

passengers that pass through the city’s

since 2008 been available to non-residents

turnstiles each year. Though an exact date

of Sweden, as long as they have a person-

hadn’t been confirmed as of press time,

al identity number, although residents can

the Metropolitan Transportation Authority

already apply to the police for a national

(MTA)’s Deputy Communications Director

ID card.

Criminals are currently selling the digital

said that some card readers have already

fingerprints of more than 60,000 individu-

been installed and that the gradual rollout

als. Dubbed Genesis, the marketplace

is “moving along.”

emerged in the fall of last year when the
creators started advertising it on forums
where hackers sell payment card details
they’ve stolen.

The new ID card would be introduced in
2022, if the inquiry’s proposals are accepted. The cards would include a photo of the

Up to now, New Yorkers were reliant on

owner’s face as well as a fingerprint, and

the MetroCard, which often led to long

would also be linked to a national digital

queues when buying or topping-up. Some

identification. The inquiry also called for

commuters also had issues when swiping

a short validity period, noting that a per-

The lab report noted users who had been

their card, leading to missed connections

son’s appearance can change significantly

hit with malware or installed a bad browser

and longer journey times. The MTA plans

over five years.

extension had their account passwords

to phase out the MetroCard completely

and browser details copied and then sent

by 2023.

Tax Agency, the proposed ID card would

to the operators of the marketplace. The
profiles include a bevy of information

Like the ID card currently issued by the
only be for residents of Sweden officially

on the consumer, including fingerprints.

How ID Cards Might Change in Sweden

registered in the country’s population

Operators of the marketplace sell the data

A new government inquiry has called for

a personal identity number, and not for

to cybercriminals who use it for identity
theft, online fraud and other crimes. The
information sells for $5 to $200.

a stop to the use of driving licenses as ID
documents and for a new regulation on
ID cards in a bid to tackle identity fraud
in Sweden.

‘Tap and Go’ Introduced on NYC Subway
New Yorkers will soon have the option
of contactless payments on their city’s
subway network.

register; in other words, for those with
people with a coordination number and/
or those who were intending to be in
the country for less than a year, such as
temporary workers. The proposals put

Currently, there are multiple different

forward by the inquiry will now be

documents that can be accepted as

referred for consultation.

identification, including driving licenses,
cards issued by some banks and the ID

We’d love to hear from you!
Card Manufacturing contains feature articles, listings, events, company news, industry announcements, association updates
and other information that will influence and grow your business. Card Manufacturing also includes messages from key
industry executives as well as news and tips from the heart of the association—YOU.
• Interested in submitting a bylined feature
for an upcoming issue?

•D
 o you have company information or
accomplishments you want to share?

Please forward all news submissions, including press releases announcing new products or services, new hires,
promotions, major contracts and acquisitions, milestones, community activities, case studies and any other industry news
to Headquarters at info@icma.com.
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ace news

Meet the Global Card Industry’s
New ACEs
Jennifer Kohlhepp – Managing Editor, ICMA
ICMA is excited to announce that three individuals recently earned the Advanced
Card Education-Manufacturing (ACE-M) designation and 21 individuals earned the
ACE-Personalization (ACE-P) designation.
Through hard work and dedication, the individuals listed below successfully passed their
ACE exams. Congratulations to the global card industry’s new ACE designees!

ACE-M

Travis Goddard,
Arroweye Solutions

Kiyohiro Nakata,
Team NiSCA (Kanematsu USA)

Suzanne Parker,
Capital One

ACE-P
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Patsy Allison,
CPI Card Group

Kevin Belote,
CPI Card Group

Gary Bowman,
CPI Card Group

Jimmy Branco,
Anomatic Corporation

Shannon Ferguson,
CPI Card Group

Sue Green,
CPI Card Group

N.H. Holt,
CPI Card Group

Adella Itsede,
CPI Card Group

Jigesh Jariwala,
Marketing Card Technology

Elaine Keller,
Capital One

Zach Maguire,
CPI Card Group

Kiyohiro Nakata,
Team NiSCA (Kanematsu USA)
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Keith North,
CPI Card Group

Mark Ormiston,
Anomatic Corporation

Nathan Shideler,
CPI Card Group

Dmitry Tarusov,
CPI Card Group

Joe Traynor,
CPI Card Group

Not Pictured:

Jim Beatty,
CPI Card Group

Kelley Brewster,
CPI Card Group

Michael Scott,
CPI Card Group

Anne Starr,
CPI Card Group

Be the Next Person in Your Company to ‘ACE’ It
Set yourself apart from the competition by earning an ACE-M, ACE-P or ACE-Advanced Technologies
(ACE-A) designation. Each ACE designation is standalone and does not require another designation
as a precedent.
ACE validates expertise and an ACE designation is a mark of distinction in the card manufacturing
industry. Those who earn a designation can use it after their name on business cards and other
marketing materials.
Applicants must work for an ICMA member company and have a minimum two years of experience
in the card industry. The exam fee is $249 per person. Confirmed exam registrants receive a
comprehensive study guide and are eligible to sign up for an in-person training session with
David Tushie, ICMA’s standards and technical representative.
For more information about the ACE program, visit ICMA.com, email info@icma.com or
call ICMA headquarters at 609-799-4900.
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member & product news

FEITIAN Launches Biometric Cards
FEITIAN Technologies US Inc. has
launched two advanced technology cards

biometric templates and image matching is

contactless cards. Contactless is rapidly

conducted securely on the card, ensuring

emerging as the preferred method of

data never leaves consumers’ control.

payment worldwide, and Latin America

for the enterprise business and payments

The initial order comprises a few hundred

industries.

thousand sensors to be delivered in 2019

The “all-in-one” Fingerprint Power Card
combines multiple security technologies
in a single card, including authentication
(FIDO, FIDO2, PKI, OTP), physical access,
identification, payment and access to
applications or data.
The fingerprint data is enrolled by the card
via a desktop or mobile application and
stored cryptographically within the secure

and 2020 and is not, in itself, financially
significant in relation to Fingerprints’ total
revenues. However, this is the first volume
order in the biometric smartcard industry,
which strengthens Fingerprints’ view that
the global market for biometric payment
cards is about to materialize.
For more information, visit fingerprints.com
or gemalto.com.

element of the card to achieve portability,
functionality and security for payment
and access control. The unit can function
without batteries. It runs/connects via

and the Caribbean is well-positioned
to be the next region to embrace this
technology. More than 50% of cards
currently being issued around the world
already have the contactless function,
and this share is expected to reach 60%
of new payment cards within two years.
While still in the early stages of adoption,
markets such as Mexico, Brazil, Costa
Rica, Chile, and Colombia are leading the
way with the market conditions required
to scale up the technology.
For more information, visit gi-de.com or

Thales Acquires Gemalto

mastercard.com.

Thales has acquired Gemalto with a
mission to become a global leader in
digital identity and security.

IDEMIA Partners with ITSO to Bring
Smart Mobile Ticketing to UK

a card reader. So, it can’t be randomly

Thales and Gemalto share a passion for

scanned to have its data stolen.

the advanced technologies that serve

IDEMIA is working with ITSO Transit Hub

RFID or NFC, which means it is only
“running” when it is being used with

For more information, visit ftsafe.com.

as a common foundation and focus for
their 80,000 employees. Research and
development (R&D) is at the core of the

Fingerprint Cards Partners with Gemalto
Fingerprint Cards’ technology has been
selected by Gemalto to bring additional
performance to its next generation of
dual-interface payment cards. Gemalto
will offer biometric EMV payment cards
to its bank customers, using Fingerprints’
T-Shape sensor and licensing the recentlylaunched Biometric Software Platform
for payments. The initial order confirms

new group, with its 3,000 researchers and
28,000 engineers dedicated to R&D. Following this acquisition, Gemalto will form
one of Thales’s seven global divisions,
to be named Digital Identity and Security
(DIS). Gemalto will interact with all of the
Group’s civil and defense customers and
will significantly strengthen its industrial
presence in 68 countries.
For more information, visit gemalto.com.

the commitment of both companies to
accelerate the deployment of biometric
payment cards.
Fingerprints’ T-Shape module is optimized
for integration into smartcards using
established manufacturing processes. The
module’s ultra-low power consumption
means that cards do not need a battery,

fulfillment process within ITSO on mobile,
bringing the United Kingdom’s trusted
national smartcard to mobile phones for
the first time. The technology is enabled
by Google Pay and supported by IDEMIA’s
leading solutions, ensuring an instant,
secure and seamless ticketing experience
for passengers.
To allow passengers to fulfill and use an
ITSO compatible ticket on their mobile
phones, ITHL has enlisted the services of
IDEMIA Digital Enablement Platform, a
comprehensive card digitization solution
to build and host Transit Hub. Transit Hub

Mastercard, G+D Mobile Security
to Issue Contactless Cards in LAC

is a fundamental part of the solution that

Giesecke+Devrient (G+D) Mobile

In doing so, ITHL and IDEMIA aim to

Security will partner with Mastercard to
advance easier, faster and safer payments
in Latin America and the Caribbean.

and its biometric performance ensures

With this agreement, G+D will offer

both security and convenience for

preferential pricing to Mastercard issuers

cardholders. To ensure privacy, storage of

focused on advancing their conversion to
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Ltd. (ITHL) to enable the digital ticket
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manages the ticket fulfillment, provisioning
and reporting service for ITSO on Mobile.
make ticketing better and smarter for the
travelling public.
For more information, visit idemia.com.

Q-Card Lab Receives AMEX Accreditation
for AEIPS and Expresspay
Q-Card Co.’s laboratory has become the
first lab in the Americas to achieve AMEXenabled accreditation for AEIPS and
Expresspay functional certification testing.
The scope of accreditation includes functional testing of contact, contactless and
dual-interface card products, as well as
performance testing.
Now, American Express card producers

Over the long run, biometric cards can

Thanks to SPS eBoost PAY flexibility,

reduce program leakage, support finan-

making cards heavier than usual is easy as

cial inclusion by establishing transaction

additional material can be added without

history, and provide insight into recipient

interfering with the card communication

spending. Enrollment is presented as

functionalities. The eBoost PAY process

a choice for the government or issuer,

is also fully compatible with non-ID-1

between an in-person tablet-based process,

format cards. This way card vendors can

and a remote self-enrollment with a

answer all requirements from card issuers.

sleeve, which it developed with IDEX.
mastercard.com.

have one lab they can contract with for
level 1 contactless, level 2 functional and
physical card certification testing in the
United States. The accreditation is valid
through May 28, 2021.
For more information, visit q-card.com.

A new video by Mastercard introduces its
biometric card technology to the public,
presenting it as a tool for government
benefits distribution, as well as more
secure consumer payments. The twoand-a-half-minute-long video is titled
“Mastercard Biometric Cards for Governments” and can be viewed on YouTube.
Governments are trying to increase financial inclusion, reduce benefit distribution
costs and minimize fraud, according to
the video, and biometrics can help them
meet those goals. The video explains the
storage of the biometric template on the
card and the compatibility of cards with
chip-enabled POS systems. It also says
the card ensures benefit recipients receive
their full entitlements, without the risk of
forgotten passwords or misuse of their
card by other people.

TAG Systems, Zwipe Partner to Launch
Biometric Payment Cards

SPS eBoost PAY Helps Card Manufacturers
Handle Financial Dual-Interface Requests

TAG Systems Group has partnered with

Smart Packaging Solutions (SPS)’s

payment card offering that will include a

eBoost PAY inductive coupling technology

secure at-home enrolment solution.

allows card manufacturers to address all
bank requirements.

Mastercard Demos Biometric Cards
as Tool for Governments

For more information, visit s-p-s.com.

For more information, visit

Zwipe to launch a commercial biometric

TAG Systems is the primary card manufacturing partner for a large number of

SPS eBoost PAY comes with either Dual

financial institutions based in northern

8 or Dual 6 micro-modules, which allows

Europe and is a leading provider of a mul-

for keeping the same design for dual-

titude of products for the major European

interface cards as for legacy contact

based challenger banks that have seen

cards, without any change to previously-

rapid growth in the last 18 months.

approved artwork. SPS eBoost PAY is
compatible with metallic and non-metallic
foils that allow a wide variety of text and
designs on mid-range and high-end cards.

TAG Systems’ subsidiaries throughout
Europe, including TagNitecrest in
the United Kingdom, will support
the commercialization of the solution by

Manufacturers can build their cards using

integrating Zwipe’s proprietary biometric

SPS eBoost PAY technology colored cores

technology platform by utilizing their

leading to easily implement cards with

expertise in card manufacturing, person-

colored edges. SPS antennas can be

alization and fulfillment services.

designed using totally or partially transparent materials allowing card vendors

For more information, visit tagsystems.net.

to propose transparent cards to financial
institution designers. Since SPS eBoost
PAY uses inductive coupling technology
between the chip and its antenna, communication between the card and the
reader is unhindered by interference
issues that may arise when making metal
cards with other technologies.

ICMA.com
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ICMA WELCOMES NEW BOARD MEMBER
ICMA would like to welcome Edith Dangeard, HID Global, as its newest member of the board of directors.
The board of directors also includes President Barry Mosteller, CPI Card Group; Immediate Past President
Keith Yeates, Bristol ID Technologies; Vice President Michael Dorner, Variuscard GmbH; Dori Skelding,
CompoSecure LLC; Thomas Tarantino, G+D Mobile Security and Michael Swiecicki (past president),
Checkpoint Card Group. Jim Cooney, CPS Cards, serves as the personalization member. Associate
members include John Schneiderhan, Sun Chemical and Brian Summerhayes, Barnes International.

ICMA extends its thanks to and recognizes the outstanding contributions of all past and present board members.

ICMA

Share Your Card Industry Expertise at ICMA’s CardTREX Events
ICMA

ICMA

September 25-26, 2019
Newport News, Virginia

22-23 October, 2019
Nürnberg, Germany

ICMA

ICMA hosts two CardTREX events

Both events will also provide attendees

To exhibit, contact Diane Webster-

annually—one in North America and

with two half-days of educational

Sweeney at dwebster@icma.com for

one in Europe—to provide attendees

programming. ICMA members who would

information and pricing.

with regionally-focused educational

like to share their expertise with their card

sessions and networking opportunities.

industry peers are encouraged to submit

CardTREX North America will take place
Sept. 25-26 in Newport News, Virginia
and will feature a tour of Mühlbauer.
CardTREX Europe will take place 22-23
October in Nürnberg, Germany and will
feature a tour of Kurz.

32

CARD MANUFACTURING | JUNE 2019

an abstract for consideration to Anna
Lopez-Cifelli via email to alopez@icma.
com. For more information about providing a presentation at either event, call
ICMA Headquarters at 1-609-799-4900.

For the latest event details and to register
to attend CardTREX North America or
CardTREX Europe, visit CardTREX.org.

marketplace

new member

PERSONALIZER MEMBER
EVRY Card Services, BU Personalization
Norway
Elena Marcheva
evry.com
EVRY delivers cards and a full range of additional
services to the banking sector, as well as for retailers,
transportation and enterprises. The company’s full value
chain of card services includes card issuing, acquiring,
switching, fraud prevention, card production, payment
terminal management and internet payment.

PUT THE MEMBER DIRECTORY
AT ICMA.COM TO WORK FOR YOU
Directory is ICMA.com’s most-visited webpage
As a complimentary member benefit, each ICMA member
company receives its own profile page in the Member
Directory at ICMA.com.
We encourage all of our members to take advantage of
this new online referral tool by populating your page
with a company description, logo, website link and
product and service information.
All ICMA.com visitors can easily search the directory
to find your business. Listing your information in the
directory can help:
• Make your company easier to find in online
search engines
• Generate more traffic to your website
• Convert more prospects into customers
Make new business connections by adding your
company information to the directory today. Call ICMA
Headquarters at 1-609-799-4900 or email info@icma.com
for instructions.

ICMA.com
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industry calendar

2019

2020

June

March/April

Seamless Asia 2019

ICMA EXPO

June 26-27, 2019

March 29-April 1, 2020

Singapore

Saddlebrook Resort
Tampa, Florida

September/October
CardTREX North America
September 25-26, 2019
Newport News, Virginia

CardTREX Europe
22-23 October, 2019
Nürnberg, Germany

November
Trustech
November 26-28, 2019
Cannes

© 2019 ICMA. All rights reserved.
Reproduction without permission
is prohibited. Printed in U.S.A.
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ICMA: The Premier Card Manufacturing
& Personalization Organization
Access three decades of card industry data. Network with industry thought leaders and peers.
Make an impact around the globe.

The voice of the
card manufacturing
industry for
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