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Letter from the publisher

ational data tells a story that is
increasingly obvious in Maryland:
More women are starting their own
businesses.
Nationwide, the number of womenowned firms in the U.S. increased by 27
percent between 2007 and 2012, according
to data from the U.S. Census Bureau. That is
compared with a roughly 7 percent increase
during that same time period among men.
Suzanne E.
That’s on the heels of a 44 percent increase
Fischer-Huettner
between 1997 and 2007, data show.
Publisher,
We all know and celebrate these women,
The Daily Record
and inside this month’s issue of Path to
Excellence you’ll meet just a few of the incredible women business
owners who live and work in Maryland.
Some, like Gayle Economos, Owner of GVE Public Relations, have
a wealth of experience in their field. Gayle boasts 20 years in the

communications business and is a household name in the Baltimore
broadcasting industry.
Others have experienced incredible success in just a few short years.
Ali von Paris started her company, Route One Apparel, while
she was still a student at the University of Maryland, College Park.
In just a few short years her business has grown exponentially and
her line of Maryland-centric clothing and accessories have become
favorites among those who want to show off their style and their
state pride.
But starting a business isn’t easy, so we asked these women and
others about the challenges they faced along the way. Learn more on
pages 10-15 of this magazine.
On page 24, you’ll notice a new feature in Path to Excellence.
Because no woman gets to the top without a little help — hopefully
from other women — we’ll ask one woman each month to name
five women who changed her life. This month, we’ll learn about
the women who Ericka L. Gray Wylie, emergency management
coordinator at Northwest Hospital (LifeBridge Health), goes to for
support and guidance.
If there are any stories you think need to be told or women who
should be featured in this magazine, please feel free to contact me at
Suzanne.Huettner@TheDailyRecord.com.

Suzanne E. Fischer-Huettner

TECH TIP
Jess Gartner • CEO & Founder • Allovue • Allovue.com • @allovuebalance
Tip: Day One journal app
Life moves fast in the startup world, so I love to
document important milestones, conversations, and
the roller coaster of emotions that comes with building
a company from scratch. The early years of a startup
are sometimes referred to as “dog years” because
each year feels more like a decade than a single year.
I’ll often scroll through my entries and exclaim, “That
was only 6 months ago?!” The app is terrific because
it syncs across all devices, so “journaling” doesn’t need to be a huge process.
Sometimes, I’ll upload a single picture, like my own private Instagram. Other
times, I’ll record a single quote from a conversation. Occasionally, I’ll include a
lengthier traditional entry, too. They all help me remember where I started, how
far we’ve come, and the crazy adventures we’ve had along the way. Plus, all
those memories will be great material for a book, someday! Remember when…?
Where to find it: http://dayoneapp.com/
How much?: $4.99
Thank you to Jess Gartner for this month’s Tech Tip. If you have a Tech Tip you’d
like to have featured in an upcoming issue of Path to Excellence, please contact
Tom Baden at Tom.Baden@TheDailyRecord.com or 443-524-8150.
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NETWORKING SERIES
Do not miss this opportunity to network with Maryland’s Top 100 and Leading Women.
The Daily Record will host free networking events in nine locations across the state
annually, giving women the opportunity for networking, professional growth and to give
back to a community nonprofit organization.
March 2016

June 2016

October 2016

Publication: March 4
Networking Event
Baltimore County: March 2

Publication: June 3
Networking Event
Frederick County

Publication: Oct. 3
Networking Event: TBD

April 2016

August 2016

Publication: April 1
Networking Event
Prince George’s County

Publication: Aug. 5
Networking Event: TBD

November 2016
Publication: Nov. 4
Networking Event: TBD

September 2016

May 2016
Publication: May 6
Networking Event
Howard County

Publication: Sept. 6
Networking Event: TBD

BE PART OF THE EXCITEMENT!
Go to www.thedailyrecord.com/path-to-excellence for details about the new Path to Excellence
magazine, dates for networking events and one-of-a-kind content featuring
Maryland’s top female business and legal leaders.
To register for one of the free networking events, email shelby.carter@thedailyrecord.com
For ideas related to content in Path to Excellence, contact Tom Baden at 443-524-8150
or email tom.baden@thedailyrecord.com

WHAT’S IN YOUR PURSE?
In each issue of Path to Excellence, we’ll ask
a successful woman, “What’s in your purse?”
Chances are if you see Veronica Cool wearing a familiar
jacket, skirt or pair of shoes, it may have been yours at some
point.
About five years ago Cool, who owns Cool & Associates,
hosted a party where she invited her girlfriends to bring
items from their closets they didn’t want anymore. The
women then could freshen their own wardrobes by taking
what they wanted from their friends.
The group has grown over time to include more than
250 women and become more organized. They meet every
quarter and everyone brings a dish to share and drinks.
There are a few rules, though. No one can come with an
agenda or a business pitch.
“We just have fun,” Cool said.
It also means that Cool doesn’t have to go shopping
very often. The brown purse, along with her coat and
jewelry, that she wore to a recent photoshoot at The
Daily Record for this feature all came from what is
now known as the Girlie Clothes Swap.
When we asked Cool what woman she would
want to see featured in this space, she suggested
MaryBeth Hyland. Hyland previously was
director of Emerging Leaders United for the
United Way of Central Maryland, but left to
start her own firm in 2015. She now serves
as founder and chief visionary officer at
SparkVision.
Hyland and her purse will be featured in
the April issue of Path to Excellence.

Maximilian Franz/The Daily Record
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1. Health Care for the Homeless sock from
Cool’s first 5K. “I lost one already.”
2. Sports photos of her two children: Jonny and
Isabela Cool

12

3. Dominican Monday. “From our last trip there
in the Spring.”
4. Snacks. “Life is not complete without peanut
butter.”

15

5. Glasses.
6. The Daily Record Top 100 Women nomination
postcard. “Good reminder.”
7. Keys with YMCA and library card. “I’m a big
library person.”

14

8. Coupon for Christmas shopping. (Note: This
photoshoot took place before Christmas).

18
16

10. Hair ties.

13

10

6

9. SouthEast Community Development Corp.
pen. “A client.”

5

7

4

20

9

12. 20th anniversary party invite. “My kids
threw a 20th anniversary party for me and
my husband.”

2

13. Shopping list.

8
1

11. Pen case that says “Life is too short to carry
an ugly pen.” “A gift from a girlfriend.”

11

3
17

19

20

14. Magazines. “I always need something to
read.”
15. Peace sign notebook. “I’m a big recycler.
This was my kid’s, and now I use it for client
notes.”
16. Adult coloring book. “It’s supposed to be a
de-stresser.”
17. Lip gloss. “Every woman needs lip gloss.”
18. Blue wallet.
19. iPhone with a picture of her and her
daughter after a 5K.
20. Business cards.
21. Maryland Competitiveness Coalition thumb
drive.

PATH TO EXCELLENCE 		
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SHE’S
THE
BOSS
Census: Women-owned firms
increased 27% in 5 years

By Anamika Roy
Anamika.Roy@TheDailyRecord.com

W

omen are opening businesses in Maryland and across the
country more than they ever have before, but numbers
show that challenges remain as women try to expand
their businesses both in terms of revenue and employees.
The number of women-owned businesses in the
United States is growing at almost four times the rate as their male
counterparts. According to data from the U.S. Census Bureau released
in December, the number of women-owned firms increased nearly 27
percent from 2007 to 2012 nationally compared to a roughly 7 percent
increase in that same time period among men.
That trend speaks for Maryland as well. A 2012 survey of business
owners showed that Maryland is home to 201,053 women-owned
businesses, according to the state’s Department of Commerce,
formerly known as the Department of Business and Economic
Development. Around 21,000 of the women-owned firms had payrolls
and collectively employed close to 200,000 workers. Those firms had
sales of $26.4 billion and a combined payroll of $7.5 billion, the survey
results said.
Women-owned firms increased 44 percent from 1997 to 2007, twice

8

as fast as men-owned firms. There are some 7.8 million women-owned
business in the United States, the majority of which are considered
small business, the National Women’s Business Council reported.
But there are still challenges for women looking to open a business.
Women-owned businesses only bring in 25 percent of revenue
compared to men and tend to be sole proprietorships, such as a day care
service with only one employee. They aren’t big job creators, according
to a report by American Express OPEN, which looks at the state of
women-owned businesses using data from the U.S. Census Bureau.
Only 3 percent of women-owned companies have revenue over $1
million compared to 6 percent of majority men-owned businesses.
On the employment front, even though women-owned firms make
up 30 percent of all businesses and are growing faster in number and in
employment than other firms, those businesses only employ 6 percent
of the country’s workforce and contribute just under 4 percent of the
country’s revenues, the report said. Those numbers have remained
stagnant since 1997.
According to the National Women’s Business Council, almost a
third of women who want to open a business, do so using their own
savings. Only 4 percent use bank loans.
Maryland ranked No. 7 in the country for states with the most
women-owned businesses. Washington, D.C., ranked No. 3.
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STORIES
BETWEEN

Fallston woman’s online business
celebrates life stories
By Meg Tully
Special to The Daily Record

S

haron Perfetti had no idea that her grandmother won her
grandfather’s attention by sticking her foot out — literally.
Her grandmother noticed her future husband and church
and stuck her foot out into the aisle — “accidentally on
purpose” — to get his attention. In June 1936, Henrietta
Meseke and Vernon Westendorf were married at that same church.
Perfetti, founder of a business The Stories Between, offering
unique individual tribute websites, read it on her own service. Her
mother’s entry on her grandparents revealed the story.
These are the types of stories Perfetti hopes to bring to light
through The Stories Between, and allow families to share them
among generations for years to come. By offering individual tribute
pages, Perfetti’s vision is to end
“drive-through” condolences and
help people craft more substantial
crowd-sourced life histories.
“I really wanted to start a place
that it’s a website that’s very
positive,” Perfetti said. “Every
life has a beginning and end, let’s
celebrate the stories between.”
Perfetti, a Fallston resident,
has an established track record of
helping ideas grow. She is the executive director and one of the
co-founders of the Cool Kids Campaign, a nonprofit dedicated to
improving the quality of life of children with cancer. Before that,
she led a community effort to build Annie’s Playground in Fallston
to memorialize her friend’s daughter and other children who had
died too soon.
Perfetti was focused on raising her three children when their
family friend Annie Cumpton, 6, was hit and killed in front of her
family by a drunk driver. The family had been leaving the Baltimore
Arena after watching a circus show.
Perfetti was helping to organize a bench in her memory at her
school but as the community support grew she realized it wasn’t
enough.

She led the effort from 2003 to 2005 to build the playground, and
in 2005 thousands of volunteers built it as a 1-acre tribute to Annie
and all children who were lost too soon.
In 2006, she connected with Rob Belanger, Chris Federico and
world champion figure skater Kimmie Meissner to found the Cool
Kids Campaign together, focused on improving the quality of life
for children battling cancer.
Cool Kids, based in Towson, is celebrating its 10th anniversary
this year and distributes a Cool Kids Connection newspaper
nationally to 6,000 families, sends out 250 care packages annually
and operates a learning center to provide a preschool program to
children undergoing cancer treatments, as well as offering other
services.
Through her work, Perfetti met many families who have lost
children, and those children still had stories that should be shared.
“People are so hesitant to come up to the parent and talk,” Perfetti
said. “They don’t know how her parents are going to respond. So
there’s a tendency to not talk about it.”
It was this idea that inspired her to create Stories Between about
two years ago.
Stories Between users have found many applications for the site
from genealogical documentation to memorials to even recording
one’s own life story. It houses recipes and photos, all intended to
celebrate that life.
The website gives page administrators the option of making it
private, but many decide to keep it public and allow it to come up on
Google searches. One page that has gotten a lot of attention is about
Walter Compton Davis, who was lost at sea in 1942 while serving
in the U.S. Naval Reserve on the Coamo. The loss of the Coamo was

“I really wanted to start a place that it’s a website
that’s very positive. Every life has a beginning and
end, let’s celebrate the stories between.”
Sharon Perfetti, founder of The Stories Between
the greatest single loss of merchant mariners (188) on a U.S. flagged
merchant vessel of World War II, the page states. People researching
the ship or who have connections to it have contacted the author of
that page, a cousin of Davis, she said.
Perfetti believes this format offers a better platform than social
media like Facebook where the environment can get hostile. It allows
users to set up e-mail notifications when others contribute to the
site, so they will know when things are posted. And administrators
have the option of approving entries before they are posted.
“You really sit down and think what do I want to write about this
person?” she said. “It really prompts real thought and real writing.
What you end up coming up with is something that has a much
greater impact on their family or close friend.”

PATH TO EXCELLENCE 		
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Maryland is home to many innovative, savvy and powerful female business owners.
In this issue of Path to Excellence, you’ll meet several of the women who have started
their own successful businesses. Their stories are an inspiration to us all.
Written by Christine Tobar and Erin Cunningham
PATH TO EXCELLENCE 		
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MaryBeth Hyland
Owner • Sparkvision

To spark is to ignite,
and for MaryBeth Hyland
it’s her job to ignite
organizations — to serve
as the catalyst to inspire
and connect others. As
the owner of Sparkvision,
Hyland spends her time
connecting people based
on their passions and
what motivates them as
individuals.
“That
sounds
really lofty and big, but
when you are involved
in creating a greater
purpose in your life and
in the world, it makes a
Submitted photo difference,” she said.
Sparkvision is still in
its infancy stage — with just a few months in business — but Hyland’s
expertise is well known. As the former director of the Emerging Leaders
United young professionals group for United Way, Hyland’s job was
to get young professionals excited about volunteering. Membership
quadrupled in her first year in the position, and a year later, her work
became a national best practice model.
“I found out that there was this secret sauce missing — that sense
of community and connection,” she said. That secret sauce became the
foundation for Sparkvision. Organizations tap into her expertise to
invigorate their team, nail down their concept and goals, and map out
plans to reach their collective vision.
“So many organizations have goals associated with very quantitative
information. ‘We want to raise this much money, we want to have
this many clients,’ for example. My goal is to help these organizations
look at the qualitative experience of individuals. If you want to create
lasting relationships and meaningful connections, you have to invest in
people. The individual experience is just as important as the collective
experience,” Hyland said.
Using her expansive network, in just a few short months, Sparkvision
has grown to seven formal clients, with a long roster of others interested
in working with Hyland. But she is taking her new endeavor one day at
a time, ensuring she delivers quality work.
For other women who have the entrepreneurial itch, Hyland
encourages them to trust themselves and take the leap.
“Women typically want to wait until everything is perfectly aligned.
We want everything to be ready — but it’s impossible for everything
to be ready,” she said. “That’s why it’s about trusting yourself and
taking the leap. There’s never going to be the perfect time to do it,
12

and it’s never going to happen if you don’t try. Own your own gifts —
everyone’s super power is being themselves.

Maximilian Franz/The Daily Record

Veronica Cool

Owner • Cool & Associates
It’s not always obvious you’ve struck gold, but for those who have
crossed paths with Veronica Cool, it’s obvious. Cool is a corporate finance
expert, but that’s not the only thing that makes her special.
“Being a woman, and being Hispanic at a high level in finance is a
rarity,” Cool said. “Because of that, unofficially, I became the Hispanic
liaison for the Hispanic market. I would be sent all over the country
and world to discuss financial topics — some topics of which I didn’t
necessarily have the formal background in.”
And that’s when Cool had what she calls her “aha” moment.
“There is a low literacy for businesses trying to reach the Hispanic
market. So it occurred to me —why am I giving my services away for
free?” she said.
Cool, a native of the Dominican Republic speaks fluent Spanish, and
has a formal education in the U.S. After serving the corporate banking
world for 20 years, she opened up her consulting firm, Cool & Associates,
LLC in 2011. Her main focus: connecting society to the Hispanic market.
“It’s an amazing, unique market that hasn’t been reached,” she said.
“Today, there is definitely an increase in awareness of reaching that
market, but organizations aren’t dedicating the resources. They think
they can just use the intern. It’s not just about awareness; it’s about
inclusion. The Hispanic market — we — have a voice and we aren’t
being leveraged or considered.”
Cool has spent the last few years helping organizations connect and
bridge the gap with the Hispanic market whether it’s tapping into their
financial, consumer or voting power.
“I can’t change the world and impact my people by doing it one at a
time, it has to be big. We want the Latinos to be heard,” she said.
Her goals don’t end there. Cool sees this as an opportunity to not only
JANUARY/FEBRUARY 2016

make a name for herself as a woman, but as a Hispanic as well.
“My goal is to burst through every ceiling and give access,” she
said. “My advice to women? Be fearless. I went to summer camp for
entrepreneurs. That was the only time there was a line for the men’s
bathroom. That should tell you how many women are in the business.”
A true believer in empowering women, Cool thinks women often
undersell themselves — a trait that men typically don’t share.
“Women truly undervalue their expertise. It impacts our ability to
scale. Expertise can have a price tag,” she said. “Know your value, know
your worth and charge accordingly.”

Coty Warn

Owner • Mountain City Arts LLC

Submitted photo

The saying to always
trust your gut is something
that most tend to ignore.
Ignoring her gut was
especially true for Coty
Warn.
Warn grew up in the
small town of Frostburg
and couldn’t wait to leave
after graduating college.
She traveled the country
and world perfecting her
performing arts craft,
working with some of the
most well-known teachers
in the industry, including
Anthony Meindl in Los
Angeles. It was when
her work brought her to

Pittsburgh where everything changed.
While working at the Richard E. Rauh Conservatory, a colleague
needed coverage for a class they were teaching. Warn agreed to cover the
class and also began teaching on her own. She stayed in Pittsburgh for
another couple years. Teaching, she said, awakened something in her that
she never thought she would enjoy.
Warn eventually moved to Los Angeles, but while there, she felt like
something was missing.
“When I was in LA, I kept coming back to the happiest I was while
teaching at the Conservatory,” she said.
After a visit with family back in her hometown, she finally listened to
her gut. She was going to open her own studio, giving rural students the
access to a formal education and training in the arts.
Once Warn got the idea in her head, she was relentless. Luck was also
on her side.
“There was a bank building for rent, so we checked it out and it had
these gorgeous marble floors with a city vibe to it,” she said. “They offered

us the opportunity to try it out for a year to see how we do. Most banks
require at least five years.”
Warn pulled together her business proposal, all of the financial
paperwork, and within a week, she was approved for a loan to start
Mountain City Arts LLC.
When the center opened in 2013, Warn and her staff started with a
roster of 50 students. Today, the studio’s roster has grown to 300. The
growth hasn’t been easy. Warn faced a number of naysayers who didn’t
think her studio would be successful. The biggest naysayer was Warn.
“I needed to get out of my own way. I had so many reasons why it
wouldn’t work,” she said.
But ignoring her negative thoughts was what made Warn so successful.
“There were many times where I could have said this is too hard. I
had to do a lot of soul searching, deep breathing and meditation to get
through the process. Even now, I scratch my head at times wondering
why I am doing this,” Warn said. “But then I see a student who never
talked when they first came to us, who is now performing on stage. This
is absolutely worth every deep breath I needed to take.”
Her advice for other women looking to take the entrepreneurial leap:
trust your instincts and don’t be afraid to make mistakes.
“I have made more mistakes than anyone. At the time, they seemed
detrimental, but you have to keep making mistakes to keep learning,”
Warn said. “If you believe in something, you need to do it.”

Kathy Dixon

Owner • KDA, K. Dixon Architecture
With a little planning,
and hard work, anyone
can succeed. That’s what
Kathy Dixon believes,
and that’s exactly what
she did to start her own
architecture firm, K.
Dixon Architecture.
Dixon always knew
she wanted to start her
own architecture firm,
and since college has been
laying the groundwork to
get there.
“It really was just a
matter of when. I founded
my company in 2003, but
Submitted photo I was still working for
other companies while doing
my own work at night. It wasn’t until 2010 that I started working for
myself,” she said.
SEE OWNED page 14
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OWNED
Continued from page 13

Dixon also always knew she wanted to be an architect. As a kid, she
enjoyed drawing and was good at math, and according to her, was very
aware of space and environments.
“My father was also an architect. I didn’t fully understand what he did
exactly, but we would visit model homes after church on the weekends,
and I loved it,” she said.
Since working on her own, her project portfolio has steadily grown
—even despite the recession, which made competition tough.
“The work that small firms typically go after were also being targeted
by the larger firms. So that meant more competition for projects we’d
typically win,” Dixon said.
Her hard work and talent won, however, and her company is
even looking to grow. In addition to looking to expand beyond the
Washington, D.C., Maryland and Virginia market, Dixon hopes to tap
into other markets and is in talks to acquire another firm.
As a woman succeeding in a male-dominated profession, Dixon hopes
that she has helped open the doors for other women, and not just in the
architecture industry.
“The architecture profession isn’t necessarily known for its equality. I
try to do my part to help women navigate and be more successful in the
workplace. I hope the conversation continues and that men continue to
be a part of that conversation as well,” she said. “Having the confidence,
and doing a little homework — establishing the things to help get you
started — ensures that you can be successful.”

space. When I moved back East, there wasn’t a focus on the space. I was
cutting my teeth having these conversations. We see space as a business
tool, not just aesthetics,” she said.
So in 2009, Ennis founded her company based on those principles
and how design can help that. She and her staff of 12 (all women, with
the exception of the recent hiring of her chief growth officer), serve as
consultants for businesses looking to ensure their space matches their
brand goals. Now, she is looking to determine how her own company
should and could grow, including the addition of vertical markets.
Ennis and her company are responsible for some of the area’s coolest
spaces, including one she is most proud of: Betamore, Baltimore’s hub
for technology and entrepreneurs. The space, located in the Federal Hill
neighborhood of Baltimore, embodies what the organization stands for:
community, collaboration, innovation and relationships. Chalkboards
align the office walls, while the space is open and airy with planted pots
and a rustic feel. There’s also no shortage of places to have meetings.
“The Betamore project imbues everything that we stand for — how
to design a space that is based around fostering community. It comes
back to my heart and soul. The space aligns well with the mission of the
organization,” Ennis said.
In an industry where men dominate, Ennis is changing the way in
which businesses look at their space, and possibly changing the industry
as a whole. She credits much of her success to her support network,
including her husband, children and parents, and encourages other
women to build a support network of their own.
“Women can do anything men can do. We are human beings. We just
need to be given the opportunity and rise to the occasion and not falter,”
she said. “It’s really about setting goals and achieving them.”

Kelly Ennis

Owner •
The Verve Partnership
Many companies don’t
take their physical space into
account when thinking about
their image and brand. But
physical space can invoke
certain feelings, and can make
or break relationships and the
success of a company. That’s
where Kelly Ennis, managing
principal of The Verve
Partnership comes in.
Ennis, a 20-year veteran
in
the architecture industry,
Submitted photo
founded Verve on the premise
that harnessing space is a tool to support brand and culture.
“When I worked in Los Angeles, it was an amazing difference in how
brands supported the culture of an organization, with a huge focus on
14

Gayle Economos

Maximilian Franz/The Daily Record

Owner • GVE Public Relations
Gayle Economos is a household name in the Baltimore broadcasting
industry. For more than 20 years, Economos worked as a broadcaster in
the area’s largest television and radio stations, including WBAL, WJZ,
JANUARY/FEBRUARY 2016

Maryland Public Television and WYPR public radio.
Looking for something new, she turned from hack to flack and became
the communications director for Catholic Charities. But after a few years,
the position was eliminated.
“That was the gift I needed to start my own thing,” Economos said.
“I wanted a new challenge. I loved TV and radio, and I’ve been drawn
to jobs where I have a lot of autonomy. I knew I always wanted to be my
own boss.”
Economos started GVE, named after her initials and as a memento
of good luck from her father who would leave her and her siblings notes
with their initials on them.
Despite having more than 20 years of communications experience and
a network of media at her fingertips, Economos still had setbacks along
the way.
“I was all over the place — I didn’t have a real focus. So, I sat down
with brainstorm facilitators to determine what that focus should be.”
Economos’ true business was born, and GVE served as the public
relations, marketing and media relations resource for the nonprofit
community.
Since starting in 1995, Economos has worked for a number of
organizations. While she enjoys working with all of her clients, there are
some that mean a lot to her, such as the Baltimore CASH campaign — a
program that prepares taxes for low income families, for free.
“They help 10,000 families a year. It’s a joy to help get the word out for
people who are preyed upon,” she said.
Economos also serves as chair to the Baltimore Public Relations Council
and is an adjunct professor of communications at Goucher College, her
alma mater. Networking is very important to her, and she believes it is
a key factor to her success. For women entrepreneurs, Economos says, it’s
important to work together and develop a network.
“Women need to stick together. Women have a lot of power and more
importantly, power in numbers,” she said.

Ali von Paris

Founder & CEO • Route One Apparel
Ali von Paris was a first generation college student in 2010 working
at a bar to pay her way through the University of Maryland, College
Park.
The bar, the Thirsty Turtle, closed abruptly due to underage
drinking citations.
“I was completely devastated,” said von Paris, who was a junior at
the time.
After the bar’s closure, von Paris noticed a following growing on
Facebook of former patrons. Having a knack for design, she created and
marketed a T-shirt with the text, “Turtle Survivor. Barely Remembered.
Never Forgotten.”
Unable to keep up with the orders for the shirt, she launched Route
One Apparel and a website to keep track of what grew to 5,000 requests.

Maximilian Franz/The Daily Record

Overnight, she made $12,000 — and had a real business on her
hands.
She then expanded into University of Maryland and Marylandcentric gear that now includes shirts, accessories, purses, bathing suits
and even pet gear.
The product that she said really took her business to the next level
was a Maryland flag bikini.
“Nobody ever saw a Maryland flag on anything, let alone a bikini,”
von Paris said.
Collectively, she has launched more than 1,000 products, and her
products are sold on her Route One Apparel website as well as in more
than 40 wholesale locations.
The now 25-year-old said when she was a student, school was her
No. 1 priority. After graduating in 2012, the business “exploded.”
She now has four full-time employees along with temporary staff
that work during peak times. That does not include the designers, sales
representatives and others who work on a freelance basis.
“We’ve never ever suffered a loss,” von Paris said. “That’s something
that is crazy.”
In December alone she shipped more than 4,000 orders, with each
order averaging between $30 and $60.
Still, she says, she has had her share of challenges.
“It’s crazy to me how much different it is for women in business,
especially in the apparel industry,” von Paris said.
A T-shirt supplier for example, refused for a while to believe she was
the company’s owner.
“He thought owner didn’t want to talk to him,” she said.
Despite those challenges, von Paris, has big plans for expansion.
She said in January she planned to begin launching products that
are focused on states other than Maryland, with plans in the works
eventually to expand along the East Coast.
“I’m staying super busy with just Maryland, but I know it’s time to
spread our wings,” she said.

PATH TO EXCELLENCE 		

15

Maximilian Franz/The Daily Record

Professor Lisa Sparks, of the University of Baltimore School of Law and a part-time attorney at Wright, Constable & Skeen, LLP, speaks to high school students participating in the Rosie the Lawyer program.

SISTERS IN LAW

Rosie the Lawyer program teaches high-school girls about legal profession
By Lauren Kirkwood
Lauren.Kirkwood@TheDailyRecord.com

F

or many high school students, knowledge of the legal professions
is limited to what they’ve seen on television shows or experienced
in their own lives.
In an effort to open the doors to law school to young women
from Baltimore high schools and give them a better grasp of
the range of practice areas that an attorney can choose from, Wright,
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Constable & Skeen LLC has partnered with the CollegeBound
Foundation to craft a program that encourages girls to pursue careers
in the law.
The third year of the Rosie the Lawyer program culminated in
December, following gatherings in which this year’s 20 student
participants met with a local judge and visited a courthouse, learned
about proper business etiquette and heard from women attorneys
about how they got to where they are today, said Lisa Sparks, an
associate with Wright, Constable & Skeen and an adjunct professor at
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the University of Baltimore School of Law.
“We just love the opportunity to expose
the profession of law and the image of a
successful woman attorney from a variety
of perspectives — some of us are in court,
some are transactional, some have kids and
some don’t,” Sparks said. “There are lots of
different paths for a career in law and ways
for women to create a life and career that
they want.”
Larayna Haire, 17, of Baltimore
Polytechnic Institute said her favorite part
of the program was the session on proper
etiquette. Haire said she decided to take
part in Rosie the Lawyer because she hopes
to become a military attorney.
“I’ve always wanted to be the first female
in my family to go into the military,” she
said.
Dejae Yates, a 17-year-old who also
attends Baltimore Polytechnic Institute,
said she is interested in criminal
prosecution, an aspect of the law she was
first exposed to by watching shows like
“Law & Order.” Visiting the courthouse
and talking with Baltimore Circuit Judge
Audrey J.S. Carrion was the highlight of
the program, she said.
Although not all the participants listed
becoming an attorney as their top aspiration
— the young women also counted careers in
pediatrics, forensic science and police work
among their goals — one of the major aims
of the program is to show the students that
the legal field is broad and includes careers
outside of criminal law and family law.
Female lawyers at Wright, Constable & Skeen who practice in areas
such as construction law and maritime law spoke with the students
to give them a better understanding of what a career in one of those
fields looks like. They encouraged them to pursue the path they are
interested in, regardless of whether it’s common for women to do so.
“Those industries are dominated by men, and the attorneys who
represent those industries are similarly dominated by men,” Sparks
said.
As a first-generation college student, Sparks said she experienced
firsthand the struggle that many of the girls, who are mainly
sophomores and juniors in high school, are feeling as they near
graduation and prepare for their futures.
“I navigated that on my own and put myself through college and law
school, and I feel like I have very much in common with these young
SEE LAW page 18

Photos by Maximilian Franz/The Daily Record

Above: Jasmine Franklin,
of Carver Vocational Technical High School, takes
part in the Rosie the Lawyer Program at Wright,
Constable & Skeen, LLP.
Left: Pam Wainwright, a
College Bound access specialist, speaks to Baltimore
City high-school students
participating in the Rosie
the Lawyer program.

“WE JUST LOVE THE
OPPORTUNITY to expose the
profession of law and the image of a
successful woman attorney from a
variety of perspectives — some of us
are in court, some are transactional,
some have kids and some don’t.”
Lisa Sparks, associate with Wright, Constable & Skeen
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From left, Brianna Cook,
of Agusta Fells Savage
Institute of Visual Arts;
Whitni Wilson, of Coppin
Academy High School; and
Safa Almoghrabi, of Digital
Harbor High School, take
part in the Rosie the Lawyer
Program, which is now in its
third year.
Maximilian Franz/The Daily Record

“People observe
what you do and
they will give you
opportunities
based on whether
you do something
small well.”
Alicia Wilson, partner with
Gordon Feinblatt LLC
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ladies,“ she said. “Most are the first in their families
to go to college; they don’t have those kind of role
models at home to know how to dress appropriately in
an office environment or how to conduct themselves.”
During this year’s final session in December, Annice
Brown, a third-year student at UB Law, shared her
own experience earning a full scholarship to attend
law school with the Rosie the Lawyer participants.
While in high school in Baltimore, Brown thought
she would pursue a career in dentistry, but decided to
delve into the legal world instead, she said.
“If I recognized something I thought was an
injustice, I would automatically get very involved and
very invested in it,” Brown said. “I definitely wanted to
defend people and take up for people.”
Alicia Wilson, a partner with Gordon Feinblatt
LLC in Baltimore, also spoke to the students. Wilson
talked about the importance of forming professional

relationships, even at a young age, to future career
success.
During an early internship with the Public Justice
Center, Wilson said she also learned to make a
conscious effort to go above and beyond expectations,
even when taking on the most inconsequential tasks,
a practice she advised the program participants to
adopt, as well.
“No matter the job they gave me, I was going to
try to do it well,” Wilson said. “People observe what
you do and they will give you opportunities based on
whether you do something small well.”
In future years, Sparks said she hopes the firm will
have more space to allow an even larger number of
girls to hear from speakers like Wilson and Brown and
learn about careers in the law.
“We certainly are committed to public service
and improving the legal profession,” said Frederick
L. Kobb, Wright, Constable & Skeen’s managing
partner. “We support activities that encourage women
to pursue legal careers, and in our philanthropy, we are
committed to Baltimore City agencies and institutions.
It’s part of who we are.”

JANUARY/FEBRUARY 2016

The #1 Thing That
Could Be Sabotaging
Your Business

A

s a transformational coach, I rarely focus on the negative side
of things. Usually I’m all about positive vibes and focusing on
what you can do to create success in your business, but today,
I want to spend some time on a growing trend I’m continuing
to see in the coaching industry--lack of authenticity.
If you are a successful business owner looking to create long-term
sustainable success, then you need to avoid teaching on a topic that
you have not yet mastered. For example, in the coaching industry, I’ve
seen so many coaches talk about how to have 5-figure months, when
they’ve only had one or how to manifest money, when behind closed
doors they are living at home with their parents.
The most important thing as a professional woman is to walk your
talk. If you’re not generating consistent 5-figure months, then don’t
offer mentorship to others on how to generate consistent 5-figure
months. If you haven’t manifested the money, or you’re struggling
financially, or you haven’t mastered self-love to a certain degree, then
don’t sell yourself as an expert in that area.
Creating a sustainable profession and being respected in your industry
is about being truly be authentic, honoring where you are, and teaching
what you’ve mastered beyond your target market’s top challenges.
I’ve seen far too many businesses, and have worked with mentors as
well, where they are not walking their talk behind closed doors. Here is
the truth: At the core, people know it, they know when you’re being real
and they know when you are painting an image that is all smoke and
mirrors--they can feel it.

By Rebecca Matias
Special to The Daily Record

I’ve seen so many coaches talk about how
to have 5-figure months, when they’ve only
had one or how to manifest money, when
behind closed doors they are living at
home with their parents.

SEE SABOTAGING page 32

Learn more at

umaryland.edu/champions
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StartRight! winners make plans for 2016
Judges select winning business plans in annual competition
By Anamika Roy
Anamika.Roy@TheDailyRecord.com

After winning the annual
StartRight! Women’s Business Plan
Competition in September, Hetty
Irmer wants to grow her therapy
business while becoming the go-to
person in her field.
The annual competition gives
out $13,000 in cash prizes provided
by sponsors. As the grand prize
winner, Irmer was awarded $5,000
for her business, Four Corners
Counseling, LLC, based in Silver
Spring. Four Corners Counseling
offers psychotherapy services for
women. The business is named
after the four corners of Silver
Spring. The business was selected
from 41 completed business plans
Submitted Photo
reviewed by a panel of 29 volunteer The StartRight! Women’s Business Plan Competition, coordinated by the Maryland Women’s Business Center, awards about $13,000 in cash
prizes annually.
judges.
StartRight! is a regional business
model fresh,” she said.
plan competition that was established in 2004
This year Irmer wants to expand her service
by Rockville Economic Development, Inc. (REDI)
by offering group therapy and workshops while
to encourage women entrepreneurs to write their
helping therapists develop their own businesses.
business plans, leading to stronger companies. In
She also wants a permanent office that’s metro
2013, the Maryland Women’s Business Center,
Hetty Irmer, winner of StartRight! Women’s accessible in Takoma Park, where she currently has
an initiative of REDI, assumed responsibility
office.
Business Plan Competition in September a satellite
for StartRight!, expanding the scope to include
Bonnie Moore, another StartRight! Competition
support for women as they develop their plans
winner, has been getting wide exposure for her
through counseling, coaching and specialized
business, including getting featured on Al Jazeera.
workshops.
“We tend to have some type of good media coverage once a month,”
Irmer’s business was selected from 41 business plans that were reviewed she said.
by a panel of 29 volunteer judges last year.
Moore runs Golden Girls Network, a company based in the Bowie
Submitting a business plan was a helpful exercise for Irmer.
State University business incubation program, that helps men and
“It really forced me to clarify,” she said. Writing that business plan women form their own senior living communities.
allowed Irmer to focus on a niche for her business. She realized she wanted
Moore has spoken about her company at conferences across the country.
to work with “thinking women,” as in, smart, professional women who She has at least one speaking engagement a month in the Washington,
may seem put-together on the outside, but are yearning for a safe space.
D.C. metro area.
“It’s something I can really talk about without having a script,” she
This year Moore plans to invest in more marketing efforts. The
said. “I find it very creative, being an entrepreneur.”
Golden Girls Network is targeted toward single women over age 50,
Irmer wants to enter more pitch competitions such as Shark Tank DC, demographic that can be difficult to reach.
which held a competition at the Power Women conference in the fall.
“We just have to get out there and reach out to people,” said Moore.
“I want to keep my identity as a business woman and my business “It’s so vast it’s difficult to figure out how to reach them.”

“I want to keep my identity
as a business woman and my
business model fresh.”
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Towson kicks off Professional Leadership Program for Women
University enrolls 21 women in leadership skill-building program

T

owson University is providing unique leadership skillbuilding to some of the finest female leaders in central
Maryland with the kickoff of the second annual Towson
University Professional Leadership Program for Women in
January.
The program is designed to help women build their capacity for
leadership and influence. It will run through June and is divided

TU Professional Leadership Program for Women, Class of Spring 2016
TRICIA BRANDENBURG, Deputy Director of Athletics / SWA, Towson University
KERRI COARD, Senior Cash Manager, Federal Reserve Bank of Richmond
RUTH COBY, Director, Regulatory Compliance & Quality, Bon Secours Health System
CHRIS CORTEZI, Director of Public Relations, Harborside Group
LAURA DUKLEWSKI, Trading Manager, Environmental Group, Constellation
MEAGAN ENRIQUE, Director, Total Rewards & HR Operations Carroll Hospital, a LifeBridge Health center
LAURA GEISSLER, Director of Learning & Organizational Development, LifeBridge Health
MIMI GIGUERE, Associate Principal, Director of Preservation Services, KANN Partners
KRISTI HALFORD, Director of Marketing and Communications, Economic Alliance of Greater Baltimore
SHAWN HARRISON, Director of Public Safety & Emergency Management, Montgomery College

into 10 sessions that take place on the TU campus.
Designed by business, community and educational leaders,
the program provides hands-on, practical learning and coaching
in a supportive environment and continues to push TU into the
forefront of leadership development.
This year, the program welcomes 21 diverse and accomplished
group of women leaders from a broad range of professions.
CECILIA HELMSTETTER, Assistant Director of Development, United Way of Central Maryland
MAKAYA JACKSON, Senior Program Manager, CTY Scholars, Johns Hopkins Center for Talented Youth
KRISTIN KOSMIDES, Head, Corporate Social Responsibility, Legg Mason Global Asset Management
DEE OUTLAW, Training Manager, Maryland Aviation Administration
TERRI PADDY, Field Sales Representative, Musco Sports Lighting LLC
JENNIFER RIGGS DRIBAN, District Director, Congressman Dutch Ruppersberger – US House of Representatives
KELLY RINGER, Staff Officer / HR Program Manager, Department of Defense
KIM SCHMULOWITZ, Communications and Marketing Director, Susan G. Komen Maryland
LAURA SCOTT, Director, Global Supply Chain, McCormick & Company
JUNE SMITH, Special Assistant to Secretary Stephen T. Moyer, Public Safety & Correctional Services
ASHLEY VALIS, Executive Director of Community Initiatives and Engagement, University of Maryland, Baltimore
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TOWSON STUDENT ENTREPRENEURS

MIND THEIR OWN BUSINESS

T

owson University has had a lot to
celebrate during the past year: The
university commemorated its 150th
year and Stephens Hall, home to the
College of Business and Economics
(CBE), marked its centennial. And,
in the fall of 2015, Stephens Hall celebrated
the opening Café Enactus, its first student-run
business.
Enactus (Entrepreneurial Action Us) is a CBE
student organization dedicated to empowering
progress in the local community through
entrepreneurship. Our diverse membership,
over 60 percent of whom are women, works on
different project teams. While many Enactus
projects involve working in the community,
during the fall 2014 term our project team
decided to focus on a campus issue.
TU business majors spend almost their
entire academic careers in Stephens Hall, the
university’s iconic structure. While rich with
history and ample learning opportunities, it
lacked one thing— food. Because the closest
dining option involved a three-minute walk and long lines, it
was impossible to refuel between classes. Enactus members
recognized a need and the opportunity to aid our fellow students
while giving ourselves hands-on entrepreneurial experience.
We decided to create a student-run café in Stephens Hall that
would sell coffee, pastries, sandwiches and other snacks to CBE
students, faculty and staff.
After conducting a needs assessment, we approached top TU
administrators with the plan and convinced them that opening a
student-run café would be beneficial. In addition to writing the
business plan, we determined the café location (with the dean’s
approval) and designed the interior, logo and brand. Working
with TU’s executive chef, we also created a menu featuring local
vendors. This innovative approach allows Enactus to have a say
in how the business is run and provides a platform that enables
us to connect with other students.
On August 31, Café Enactus opened for business. Students
and faculty members were excited to explore the menu options,
and they enjoyed the café’s convenience. As managers, we run all
day-to-day operations, hire and staff the cafe, determine menu

Submitted Photo

items and place orders, implement marketing strategies, forecast
weekly sales and prepare weekly budgets.
What we learned in class prepared us to operate the café, but
what we learned by operating a campus business will help us in
every aspect of our lives. The experience honed our knowledge
of and respect for teamwork and communication skills. Since we
are all full-time students and part-time café managers, we rely
on teamwork and good communication with all stakeholders to
make the business successful. Managing the café can be stressful
at times, but this experience has prepared the three of us for the
post-graduation business world. Being an entrepreneur can be an
uphill climb. We just made our first profit. Well, now we have
some real-life experience, and we certainly know about uphill
climbs: Every morning we push a cart filled with products up a
steep hill to the café.
Authors are Enactus Café founders:
Redate Haile
Megan Price
Meredith Price
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5 WOMEN WHO CHANGED MY LIFE
In each issue of Path to Excellence, we’ll ask one woman to name five women who have influenced her — personally
or professionally. If you would like to be featured in this space, please contact Tom Baden, at
tom.baden@thedailyrecord.com or 443-524-8150.

This issue features Ericka L. Gray Wylie,
emergency management coordinator at
Northwest Hospital (LifeBridge Health).
She has served in that role since 2013.

curriculum and countless
opportunities to get involved with
athletics and community service
initiatives in Baltimore City, the
Institute of Notre Dame was
the launching pad for my career
today. With a rich history that
spans close to 200 years, I
remain humbled to have graced
the halls where pioneers were
made.

Charleen Wylie
Mother

Unconditional Love. That is
the true essence of my mother.
She has taught me how to be a
woman of strength, humility and
gratitude. Her favorite quote is
“All things in due season,” and
I could not agree more. Often
in life, I have wanted to reach the
finish line even before starting
the race. My mother has been
my biggest cheerleader, coach
and critic; and I love her for it.
Learning to love the journey,
including the setbacks has been
one of the best lessons my
mother has taught me.

Gloria Tucker
Godmother

Compassion. A lot can be learned from experience. Most would
think that life begins once college ends. My late godmother
had a basic elementary education but taught me the business
acumen that I have used throughout my career. She instilled
in me the importance of being relational and finding the good
in others. Whether it is in the boardroom or conducting charity
work, you are to treat everyone with integrity and respect.

Ann Seeley

Former Principal for Institute of Notre Dame
Perseverance. When Ms. Seeley enters a room, her mere
presence exudes integrity and respect. I admired her passion to
prepare and empower women for excellence. With the rigorous
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Sharon Sauls

Mentor, Director of Operations for First
Mt. Olive Freewill Baptist Church
Stewardship. I can always call
on her for sound advice. The
characteristic that I admire about
Sharon is that she will engage
me in healthy debate prior to
making my career, academic
and/or business decisions. I am truly grateful to have a mentor
that is selfless in working towards empowering others to
wholeness.

Sue Jalbert

Chief Nursing Officer, Northwest Hospital
Leadership. I began to work under Sue’s leadership close to
three years ago. Sue has provided me with confidence in sticking
with my vision. Often times I would think that I was thinking too
large or that my concepts were too innovative for my industry.
Yes, revisions were made and I had countless sleepless nights
but I believed in my vision and still do. If it is tackling a project or
climbing the corporate ladder, I have learned to give myself a
chance. The keys to leadership that I have learned from Sue is
to be an observant listener and ask meaningful questions.
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MOVERS & SHAKERS
Each issue of Path to Excellence will feature women on the move.
Please share your promotions, new positions and other professional milestones at thedailyrecord.com/movers.
Amanda Pizzurro |
HOWARD HOSPITAL
FOUNDATION

Cindy Ariosa |
LONG & FOSTER
Cindy Ariosa, the senior
vice president and regional
manager for the Baltimore
and western Maryland region of Long &
Foster Real Estate, has been recognized
for her exceptional leadership in the 2016
Swanepoel Power 200. In her role at Long &
Foster, Ariosa currently oversees more than
35 real estate sales offices. She is responsible
for the region’s operations and finances,
including all budgets and she leads the area’s
recruitment efforts as well as mergers and
acquisitions.

Howard Hospital
Foundation, which provides
philanthropic support
to Howard County General Hospital,
named Amanda Pizzurro director of
development. In her new position, Pizzurro,
who has 10 years of experience in fundraising
and development, oversees Howard Hospital
Foundation’s development program,
including special campaigns, major gifts,
annual giving and grant programs as well as
communication and promotion activities.

Kathy DeRuggiero | JOHNS
HOPKINS MEDICINE

Tracy Miller |
TRACY MILLER LAW

Kathy DeRuggiero, R.N., D.N.P., a 32year Johns Hopkins Medicine nursing veteran
and leader, has been named vice president of
patient services for Johns Hopkins Medicine
International. In her new role, she will lead
the development of the patient services model
and resources needed to deliver the promise
of medicine for Johns Hopkins Medicine
International’s diverse patient populations
domestically and internationally.

Tracy Miller, attorney
and owner of Tracy Miller
Law, has joined the board
of trustees of the Horizon Foundation, an
independent philanthropy dedicated to
improving the health and wellness of people
living or working in Howard County. She
will serve a four-year terms.

Mother, daughter,
wife, sister...friend.

Millicent Nwolisa |
BRIDGES TO HOUSING
STABILITY
Millicent Nwolisa has been
named executive director
of Bridges to Housing Stability, a Howard
County nonprofit which works to prevent
and end homelessness. Nwolisa replaces Jane
O’Leary, who retired in January. Nwolisa
brings more than 10 years of strategic
planning, administration and advocacy
experience to the position. Since 2003,
Nwolisa has been devoted to the provision
of quality services to disadvantaged and
vulnerable populations and communities in
the metropolitan region. Her leadership has
contributed to enhanced program operations
and development in major nonprofit
organizations. Nwolisa has served for the
past two years as assistant superintendent
of The Potomac Center, a state hospital.
Previously, she worked as a manager for
nonprofits dealing with homelessness and
other community problems. From 2008
to 2013, she owned a consulting firm for
nonprofits, working for increased access to a
continuum of services for homeless children,
youth and families, with a strong emphasis on
relationship building and strategic alliances.

Lori A. Villegas

As a woman, you play many roles for the people who are
most important to you. At Morgan Stanley, you can expect
to work with a Financial Advisor who has the experience
and resources needed to help you prepare for the future.

Senior Vice President | Wealth Advisor
650 S. Exeter Street, Suite 1100
Baltimore, MD 21202
410-736-5570
lori.villegas@morganstanley.com
www.morganstanleyfa.com/
lori.villegas

© 2015 Morgan Stanley Smith Barney LLC. Member SIPC.
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WEEKEND WARRIOR

Women’s passions extend beyond their work and families. In this space each month, Path to Excellence will explore
women’s unique hobbies, interests and other activities they do in their spare time. If you would like to be featured as a
“weekend warrior,” please contact Tom Baden at tom.baden@thedailyrecord.com or call 443-524-8150.

I

sabella Firth heard that local bees were
dying out and wondered if she could help.
Firth, the president of LifeSpan
Network, a Columbia-based association
of senior care organizations that operate
in Maryland and Washington, D.C.,
now tends bees on the weekends at her Anne
Arundel County home.
Last summer, she harvested three gallons of
honey from two hives.
It was about eight years ago when she
started reading articles about bees in the area
that were struggling and that most of the
wild bees had already died. As a frustrated
gardener, she thought raising bees was
something she could do.
Researchers are still looking into what is
killing the bees.
“It hasn’t been as easy as I thought it would
be,” she said. “I have lost, in seven years, three
Photo by Maximilian Franz/The Daily Record
hives. That’s about a 50 percent loss, which Isabella Firth, president of LifeSpan Network, tends bees on the weekends at her Anne Arundel County home.
interestingly mirrors the 40 to 60 percent loss
rates (in the region,)” she said.
Theories include global warming, toxic pesticides and herbicides, ideal because bees in the region get most of their food from Tulip
mites and viruses. It is likely a combination of factors, and wild bee Poplar and Black Locust trees. She also maintains a flower garden
hives have been hit particularly hard, she said.
that gives them lots of choices and a steady supply of food throughout
When she started she lived in the Chevy Chase/Silver Spring area the year.
so she went to a class offered by the Montgomery County Beekeepers
One of her favorite things about beekeeping is giving honey away
Association. They gave an introductory talk and then offered to sell because so many people want it. Many people with allergies like to
attendees a “nuc” or nucleus colony, which is about half a hive. Firth have local honey, and Firth drizzles it over granola and yogurt, uses it
bought one and was hooked.
in pancakes, bread and fruitcake.
Firth wears a jacket and veil when tending to her bees.
Beekeeping doesn’t have to take a lot of space — Firth knows
“They’re really quite docile,” she said. “If you move slowly they an officer in the Maryland State Beekeepers Association who keeps
leave you alone.”
bees on the roof of a Capitol Hill house. Firth, who has led LifeSpan
Still, she has gotten stung — last year, she didn’t wear boots while Network for 22 years, said she is also able to do it on the weekends
harvesting honey and some bees flew up and stung her legs. But since and can balance it with a busy work schedule.
they die when they sting, most of the time they do not attack.
In the office, Firth has played a leadership role in connecting senior
Her busiest beekeeping time starts around February, when the care organization with hospitals to improve care transitions between
queen starts laying eggs. Firth shuffles the boxes around and puts settings. LifeSpan hosted a major joint conference in May 2015
new boxes on top to make sure they have enough space. She feeds with the Maryland Hospital Association to examine how healthcare
some with syrup if they start to run low on food, and checks for pests systems nationally are addressing care coordination.
like a small hive beetle that got a few of her colonies.
For those interested in starting beekeeping, Firth said the support
She and her wife, Barbara Shycoff, live on a 23-acre property in of a local county association is invaluable. Many hold classes during
Harwood, near Annapolis. Most of the property is woods, which is this time of year, and offer equipment rentals.
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HEALTHY LIVING
WELLNESS TAKES HEART!

E

ach new day you are given an opportunity to start with a fresh purpose,
perspective and priority to achieve your ultimate wellness goal. Let’s take the
Month of February which is Heart Health Month to explore the advantages of
having a Heart full of Wellness.

PURPOSE: Take the time to reflect on why
having a healthy heart matters to you as
well as your loved ones? Physically, we
take for granted the major organ in our
body that makes life possible. This major
muscle pumps all day and night. The heart
is the engine that keeps driving you to your
next adventure. Shouldn’t you show a
little love by exercising 30 minutes a day
for 5 days a week? Do you appreciate and
respect yourself enough to briskly walk
outdoors or in a mall for 30 minutes, or
climb stairs, perhaps jogging in place next
to your bed or grab a jump rope for fun
and start jumping? Do you feel liberated
when you shut your door and dance in your
room when nobody is watching? Dance
is another fun activity to keep your heart
strong. At the office, attempt to stay
active by answering business calls and
emails while standing up next to your desk
or by walking around in your office. When
you get up and move, you are identifying
your purpose...not to mention, serving as
an inspiration for others.

PERSPECTIVE: Define what your standpoint
or angle is to being Heart Healthy. Besides
exercise what will it take to gain a well
heart? What type of gas do you use when
you fill your car tank? Do you use regular,
unleaded or premium gas? Do you notice
any difference when you choose regular
over unleaded? My engine runs on premium
and when I have used unleaded, I notice my
engine starts knocking and my car is slow
to respond. Just like a car, the heart is the
engine that keeps us running. What are you
feeding your body? Is is regular? How much
food that comes in a box or can is going into
your body? These processed foods are not
a friend to your heart and if used over an
extended period of time, will cause serious
engine knocking. How many of you enjoy
having to take your car into the mechanic
after it overheats or worst when it’s towed
to the garage. Some make it out with minor
damages and some don’t make it out at
all. Are you putting unleaded food into your
system? Are you using some fresh fruit/
vegetables and lean meats at least 80%
of the time, call this your unleaded option?
Are you premium fuel eater and putting fish,
fruits, veggies, whole grains, nuts, seeds
and legumes into your engine? There are
great recipes available on line to create
savory dishes with wholesome food. If you
need help with this perspective, research
the Mediterranean diet and Weight Watchers
as just a few that can help you jump start
your healthy heart along.

Submitted by the MAC team.
For questions, email
jurban@macwellness.com

PRIORITY: What two priorities could you
start working on now that will improve your
heart health immediately? First one is
simple…stop smoking…everything! Ever
wonder why your lungs are close to your
heart? They work in tandem similar to the
car engine that depends on the carburetor
to run. Carburetor is responsible for
balancing the correct amount of gas and air
to ensure the engine runs effectively. Why
would you fill your engine with dirty gas and
air? Only if you want to have it seize up on
you or give up working. Priority #2 is learn
to Chill & rejuvenate your soul! Yes, it is
okay to pull over on the side of the road at
the nearest rest stop to rest your engine.
Getting 7 to 8 hours of peaceful sleep over
an extended period of time helps! Start
with one night at a time. Take mini time
outs from the world and pick up a favorite
book, hike outside or spontaneously create
a random act of kindness for someone
else. Let your heart lead you and watch
how refreshed your tank will feel afterwards.
Physically we can scientifically define how
the heart works. The emotional component
of one’s heart is just as important to ones
well being. Keep your heart living, loving,
learning, forgiving and driving forward. This
is where wellness hits the road and takes
your heart.
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Q & A: WHAT WAS YOUR PATH?

Mary Ann
Shurtz

Executive
Vice President
Stratford University
What initially drew you to your current position?
Having the empathy for my father-in-law, who was struggling
to run the school at the time, my husband and I decided to give
up what we had been doing and focus on the school. At the time,
it was really travel-focused. When we started, I didn’t really even
know it was a school. I thought it was just a program. We took
over a huge debt, but we felt like we were young enough that
we could always start over if it didn’t work out. We took a risk,
worked night and day to turn it into what it is today.

give back, I like to build personal, one-on-one relationships so I
know who I’m helping and how that help that changes them.

Describe what role mentoring has played in your career.

How do you find a way of integrating your passion into
your everyday life?

I’m always happy to help our staff. Any time they have a
question or issue, I just want them to come to me. I learn as I go
along and want to share that with others.

I love helping people. Our passion is helping people in need
and changing their lives. We want to take average students and
give them the tools they need to really be successful. While
financial help is important and the way some people choose to

Describe a professional or personal challenge you overcame.
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Taking over the university was a big professional challenge. My
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MARY ANN SHURTZ
Title: Executive Vice President

Organization: Stratford University
Family Details: Husband Dr. Richard Shurtz,
Daughter Jessica Miniuk, Son Richard Shurtz III
Education: MBA, Stratford University; Bachelor of
Science - Secondary Education, Pittsburg State
University
Career Details: At Stratford since 1986, Mary Ann
has been instrumental in the university’s growth,
holding key positions throughout the organization as
it has expanded to become a University system with
more than 30 degrees through the Doctoral level and
operating eight locations, including six in Virginia,
one in Maryland and one in India. Mary Ann’s work
has helped to create programs in health sciences,
nursing, business administration, accounting,
computer information systems, software engineering,

background was in Virginia consumer
affairs. I handled investigations and
worked with the Attorney General’s
office and legislators to protect
consumers. I worked with some schools
on consumer education grants. I had
a government job, and then suddenly,
we’re business owners.

You’ve reached the top of your
field. Are there goals you are still
striving for?

computer networks and security, telecommunication
systems, culinary arts and hospitality management.
She also oversees the community relations program
and most recently accepted an international award
on behalf of the university from Nobel Laureate
Adolfo Pérez Esquivel of Argentina and the PeaceJam
Foundation for Stratford’s work to help youth in
Fairfax County, Va.
Favorite Book: I read a lot, so it’s hard to pick a
favorite. I like to read books that relate to expanding
our business and how you improve from one level to
another. Good to Great (by Jim Collins) is a very good
one.
Top Vacation Destination: Italy, especially around
Florence and Tuscany, but I have an appreciation for
many countries because they each have something
that makes them unique.
Hobbies: Spending time with my family. I want to
spend as much time as I can with them because I
believe that’s important.

“Think about what you
wanted to do when you were
in elementary school.

What advice do you have for
younger women hoping to follow
your same career path?

Read books about business. If you really
want to be in business, you need to read
and study how businesses run. Interview
people you have an interest in and figure
out how you see yourself fitting into that
role or company. Learn how they operate.
Develop relationships. You never know
when that will lead to a job.
The key is to get to know yourself
and realize who you want to be. I
could never be an accountant because
that’s not in my DNA. You have to
see how your personality fits into an
organization. Some things you can
change, and some things are just not in your DNA. Think about
what you wanted to do when you were in elementary school.
That will tell you where your skills and passions are. As we get
older, our mind gets cluttered. I get my energy from people.
Others get their energy from numbers. You have to take time to
discover yourself and get back to the core of your desire.

THAT WILL TELL YOU
WHERE YOUR SKILLS
AND PASSIONS ARE.”

My goal is to continue to strengthen
the company so it can essentially
run itself. We want to delegate
responsibilities and develop a smooth
operation that runs effectively regardless
if we’re around or not. I always wonder what I would do if I
didn’t work for Stratford, but I really like working with others
and connecting people. I could work for a nonprofit, but if I’m
going to do that, why not just help Stratford?
I really enjoy university relations and connecting people with
the university.
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DRESS TO IMPRESS

Each month, Path to Excellence will feature a column on business fashion and trends. If you have a question or topic you
would like to see addressed, or if you would like to share your expertise on this topic, please email Tom Baden
at tom.baden@thedailyrecord.com.

FASHION

RESOLUTIONS
A

s we just wrapped the first month of 2016, there is a good
chance that you made a few resolutions in the theme of
looking and feeling good. Bravo!
Now, let’s be honest – have those resolutions stuck?
If not as much as you’d like, consider if they were intrinsically
or extrinsically motivated. Are you trying to change a behavior
because it will benefit you or because it will benefit what others
think of you?
For example, the most common ‘resolution’ in the New Year is
to lose weight.
Intrinsic motivation to lose weight: health, wellness, longevity
and quality of life because you have loved ones who won’t want
to lose you too young and you’ll do all that you can to be around
for as long as possible.
Extrinsic motivation to lose weight: fitting in to a societal ideal
of what is ‘pretty’ and successful.
What does all of this have to do with your style? Everything.
First, weight goals are typically tied to wanting to be and feel
more confidence in your daily life.
But this feeling of confidence is something that can start
right now, not 5 pounds from now. All through your style and
wardrobe.
Additionally, I want you to think differently about your style.
What you wear isn’t just about clothes. It goes deeper to how
you feel, which impacts how you present yourself. When someone
is noticing your style, it’s as much about HOW you’re wearing
your clothes as it is what you’re wearing.
This is why we always have our Ustyled clients dig into who
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they are as women, their careers, their family lives, their social
schedule, etc.
If confidence is at the heart of your 2016 New Year resolution,
I offer you a few steps to move you forward to creating a confident
style that is perfectly YOU.

1 – Start with WHY

Why do you want to feel more confident? Why are you ready
to stand out and be seen in a much bigger way? Really go deep.
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YOU DON’T NEED
TO HAVE A GIANT
WARDROBE TO
HAVE A GREAT
WARDROBE.
You need to
have quality
pieces you love
and actually
wear.

Why do you have a closet full of clothes and nothing to wear? This
moves us on to the next step.

2 – Connect to YOU

What do you want to communicate with your presence? How do
you want to make them feel?
When you first meet someone, they’re noting the details of your
clothes, your smile, your handshake and your energy which all
equates to projecting confidence.
In order to show up confident, you have to do YOU. Yes, you must
be mindful to what is appropriate for an environment or occasion, but
you can’t sacrifice yourself completely.
To start connecting to YOU in your own personal style, consider
what lights you up when you wear it. Is it a color, a designer, a shape,
a style, an accessory, or a detail? What are the elements of these
pieces? Made in America, artistic, tailored, high quality fabric, etc.?

3 – Try on all those black pants

Now we need to get clarity on what is in your closet and why it’s
there. Your black pants are an easy first step because you likely have
many more than you need. Many women need just a few perfect pairs
(not 20), but what YOU need will depend on your career and your

style preferences.
Focus on noticing the fit of each pair as you try them on. You don’t
want any bunching or bulging. Of course, your body type will dictate
the pant style that is best for you (straight vs. slim vs. wide leg) and
you always need to pay attention to the length, which can also lead to
unnecessary and unflattering bunching, but really focus your initial
attention on the fit through the rear, thighs and waist. Only keep
those that make you look and feel good.
You don’t need to have a giant wardrobe to have a great wardrobe.
You need to have quality pieces you love and actually wear. Remember
that as you evolve, so must your style. So, we’ll take it one step at a
time (next step: mixing + matching). THAT is how we create true
change and how you will realize your 2016 resolution, in sty8kile.

With over 12 years of experience in the Fashion Industry and an
undergraduate business degree from USC, Ustyled CEO Catherine Cassidy
has unique blend of business, operations, sales, merchandising and personal
styling experience. Her corporate experience is with Nordstrom, Robinsons
May and BCBG. In 2008, she launched Ustyled, a style company focused on
serving professional women. She was recently featured in the Washington
Post, on Today.com and is a sought after speaker on empowering women
in business through what she calls ‘Style Power™.’ Catherine resides in
Washington, D.C. and Ustyled serves clients all over the US and abroad.
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SABOTAGING
Continued from page 19

If you are a potential client looking to hire a coach or mentor,
and you’re confused or you feel like there are so many people to
choose from and you don’t know where to begin in choosing, then
start by asking them about their experience, their background,
their clients and the kind of results their clients have gotten as a
result of that persons mentorship.
Then ask them how many years they’ve been in business.
Sometimes there are people out there who just wake up and say,
“I’m going to become a coach today and teach on X.” They go
out and create a landing page and start posting on social media,
when honestly they don’t have any life experience or any clue as
to what they’re doing. In many cases, they’ve never even received
coaching themselves. Being a coach and not having a coach is
totally hypocritical. How can you possibly ask others to invest in
you when you are not investing in yourself on and ongoing basis?
Finally, listen. Listen to the stories they tell on their website, in

their marketing, or on any free trainings they offer. A lot of the
stories I share, without even telling the listener that I’ve been in
the coaching industry for 5 ½ years, are indicative of my level of
coaching mastery and the experiences I’ve acquired over the years
that have lead me to this level of coaching mastery.
If there seems to be a lack of story, for example if someone says
“I went from $300 a month to 5-figures in one month,” and then
they don’t talk about the process or the other months, that’s a red
flag. You’re looking for a track record, for authenticity. There are
a lot of people out there that you may look at and think, “Wow!
They’re making millions,” but behind the scenes, they’re barely
making their bills. Ask what their overall or consistent profit
margin is and if they can’t answer, find an authentic coach who
is willing to be transparent and not pull the whole “smoke and
mirrors” move.
My biggest advice would be for you to do your research and
make sure that the coach you’re thinking about working with has
mastered what they’re coaching on and has money in the bank,
not just spending all they are making. And if you’re still not sure,
I offer free consultations to help you get clear on identifying the
right coach for you.

train to LIVE
to be healthy

to feel better
to decrease stress
to be independent
to accomplish things we never thought possible
to LIVE life!
“Women owned fitness facility has a lot of heart.” – The Daily Record
No matter how young or old, life will always have challenges, but we can work
with you side by side to help you every step of the way: with our heart behind
yours helping you to accomplish things you never thought possible.
“This is exactly what I have been wanting to do my whole life but couldn’t until I
trained to live.” You can too!

www.arenalfitness.com • owners@arenalfitness.com • 410-653-7878 • 2638 Quarry Lake Drive Baltimore, MD 21209
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CEO, Associated Black Charities

The Daily Record provides
me with a much needed
perspective critical to
accomplishing Associated
Black Charities’ goal of
closing the economic divides
in the city of Baltimore.

”
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