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BUSINESS
SUCCEEDS
HERE.

Growth leads to expanding your business’ footprint, whether that’s adding footage to your current facilities
or moving to larger space. There are costs to consider. Human resource issues to navigate. Governmental
regulations to address. At the Suffolk County IDA, our economic development professionals can assist you in
all these areas and more. We’ll guide you to all available local and state financial resources, utility incentive
programs, and the many workforce training assets our region has to offer. We’ll help cut the red tape in accessing
all these resources that are designed to help your company thrive in Suffolk County. Discover why the pharma,
bio-tech, healthcare and small to medium size manufacturing sectors are booming in Suffolk. You can too.

Isn’t it time to discover how your business can thrive in Suffolk County?
Let’s talk about what the Suffolk IDA can do for
your business. Call or email us today.
631-853-4802 • INFO@SUFFOLKIDA.ORG

WWW.SUFFOLKIDA.ORG
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INFLATION BITES
SMALL BUSINESS
Rising costs amid pandemic
fallout continue to challenge
LI merchants

By DAVID WINZELBERG
For small business, the hits just keep on
coming.
Just as COVID-19 has washed over communities in waves, fallout from the pandemic
continues to flood the economic landscape,
triggering supply shortages, hiring challenges
and rampant inflation.
Throw in the Russian invasion of Ukraine
fueling unprecedented spikes in the price of
gas that has raised the cost of everything that
gets delivered and you have a very challenging
environment for small businesses.
While inflation had been mostly held
in check throughout the first year of the
pandemic, prices began rising in earnest in
the spring of last year, when the inflation rate

jumped from 2.6 percent to 5.4 percent.
According to a report from business.org,
92 percent of small-business owners reported
that the cost of supplies or services needed to
run their business has increased. By the end
of 2021, 71 percent of small-business owners
reported at least a 20 percent increase in costs
for supplies and services and 82 percent had
raised prices of products or services due to
inflation.
More recently, however, it has only gotten
worse. The rate of inflation has exploded to
its highest in 40 years, with consumer prices
rising 9.1 percent in June alone. And here on
Long Island, owners of small businesses find
themselves on the front lines in the struggle
to stay afloat.
Restaurateur Ben LoManto, owner of Vespa

Italian Kitchen & Bar in Farmingdale, says
prices have “really gone crazy” in the last
three months.
“When we’re looking at our invoices,
something like paper goods, they’ve gone
up like 300 percent since COVID,” LoManto
told LIBN. “The amounts on my invoices are
just ridiculous. They’re like 50 and 60 percent
higher than they used to be.”
And it’s not just paper goods, he says. Everything that’s needed to supply his business
suddenly costs a lot more than it did not too
long ago.
“We go through a decent amount of
shrimp,” said LoManto, a 42-year veteran of
the restaurant business. “Three months ago,
it was between $8.25 and $9.50 a pound for a
decent-sized and good-quality shrimp. Now

it’s $13.50 a pound. That’s a 50-percent markup. And when you use a decent amount of it,
it adds up to a lot of money.”
As a result, LoManto has had to raise prices, though that’s been a balancing act akin to
walking a tightrope.
“At the end of the day, it becomes a
numbers game,” he said. “What can we do to
increase our prices without causing irreversible damage to our business?”
For Antoinette Burrows, owner of Sweet
& Savory Café on Merrick Road in Baldwin,
inflation is just the latest wrench thrown into
her 8-year-old small-business.
Before the pandemic, Burrows coffee shop
was open five days a week, but after shutting
down for months in the spring of 2020 and
then switching to curbside service, sales
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ANTOINETTE BURROWS: ‘If my costs increase, then I have to pass that on to my guests.’

BEN LOMANTO: ‘The amounts on my invoices are just ridiculous.’
dropped 75 percent. So, Burrows opted to cut
operating hours and is now open only on Saturdays and Sundays, when her loyal following
comes to enjoy her best-selling chicken and
waffles, along with pastries and other brunch
items.
“We still were able to manage,” she said. But
lately, what little foot traffic the business could
attract has waned, and the café has struggled
with staffing issues and the rising cost of
inventory.
“If my costs increase, then I have to pass
that on to my guests,” Burrows says. “We’ve
raised prices, but not at the rate of inflation.”
Two years ago, the Baldwin café charged
$4.97 for a 16-ounce latte. Today, that latte
costs $5.50.
Carlos Flores, who owns three small businesses, has seen inflation’s impact on two of
them. Flores owns Picasso Design, a painting
contracting firm, Mombo Grill & Lounge and
Baccano Barbering Company, all based in
Riverhead.
“The one I haven’t felt any backlash or
disturbance with the flow of business is the
barbershop. That has been constant since
the pandemic eased, so that one hasn’t been
affected at all,” Flores said. “The ones that
have been affected are the restaurant and
the painting contracting business. Whether
it’s material costs or labor, it’s had a terrible

impact.”
Flores says the cost of chicken and other
meats have soared, and those products are
essential to the operations at Mombo, where
the best-selling menu items are the popular
churasco, a tender skirt steak, and parillada,
a collection of different meats that are cooked
on a small coal-fired grill on the patron’s table.
“It’s gone up 20 percent some weeks and
you definitely feel it,” said Flores, who has had
to raise prices to help cover increasing costs.
“And the price of labor has gone up because of
the shortage of labor, so people are asking for
more money.”
And like other contractors, Flores has
sometimes had to recalculate estimates on
painting projects, as staffing issues continue
to present a challenge.
“So jobs might take longer than they used
to, which costs more money, so you have to
raise your prices and still see if it’s feasible for
the client,” he said. “I don’t think we’ve lost
business, but you have to work on a smaller
margin.”
New businesses, such as Sara Gallitto’s Wild
Roots Wellness studio, may not have much
prior experience to compare recent economic
strife to, but they still have to navigate fast-rising inflation.
Gallitto, a former instructor at Long Island
fitness centers, opened Wild Roots in a

2,000-square-foot upstairs space at 45 East
Main St. in Riverhead just 15 months ago.
The business offers massage, acupuncture,
yoga, workshops on meditation and a variety
of other topics, as well as a large selection of
facial and body-care products.
“Instead of raising prices, I added services
and products to increase revenue,” she said.
While opening a new business during a
pandemic might sound risky, Gallitto said she
was confident that more people would want
to spend time and money on self-care.
“After being cooped up for so long, it was
something people were craving,” she said.
Gallitto’s biggest challenge has been staffing
and the rising gas prices haven’t helped, especially for employees who have to drive some
distance to come to work. But inflation still
looms large, she says, and could eventually
affect revenue.
“I’m afraid if inflation continues at this
pace, people will hesitate to spend as much
money on personal care services,” she said.
That’s a fear shared by a lot of small business owners, according to Margo Cargill,
first vice president of the Nassau Council of
Chambers, who says the biggest concern is
whether inflation will lead to some kind of
recession.
“A lot of people were saying that was a
strong possibility, but now they’re backing

away from that, which is good,” said Cargill,
a principal of Titanium Linx Consulting, a
public relations and communications firm
specializing in large-scale development projects. “We don’t want that to happen because
obviously the less disposable income people
have, the less they’re going to spend, the less
they’re going to go out, the less they’re going
to patronize our downtowns.”
Cargill says more businesses are cutting
their hours of operation, mostly because of
ongoing hiring issues and fewer customers.
“With our restaurants specifically, you
might see your favorite restaurant not open
anymore for lunch, because it costs too much
money to keep the lights on and bring everybody in when it’s not their peak hours,” she
said. “Now that we have this post-COVID,
hybrid work environment, people aren’t going
into offices and if they’re not going into offices, they’re not going out to lunch.”
Cargill said COVID continues to cast a
long shadow over small businesses.
“We’ve never seen anything like this, and
hopefully we won’t see anything like this for a
long, long time. But I believe it’s all as a result
of COVID,” she says. “We have to reinvent
ourselves. This is going to be something that
businesses in general have to change their
models around and adjust accordingly.”
n DWINZELBERG@LIBN.COM
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SARA GALLITTO: ‘I’m afraid if inflation continues at this pace, people will hesitate to spend
as much money on personal care services.’

MARGO CARGILL: ‘We’ve never seen anything like this, and hopefully we won’t see anything like this for a long, long time.’
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Manhasset (11030)

The three highest-priced home sales in Manhasset last
month ranged from $2.8 million to $3.8 million.
The priciest Manhasset home sold in June was a
5-bedroom, 4.5-bath newly built colonial on .31 acres at
64 Vanderlyn Drive (pictured) that sold for $3.8 million. It
was listed by Kristen Denihan of Daniel Gale Sotheby’s
International Realty and sold by Daniel Gale’s Bryan
McMillen.
A 5-bedroom, 5.5-bath newly built colonial on .35 acres
at 9 Woodedge Road fetched $3.37 million. It was listed by
Adele Kuczmarski of Coldwell Banker American Homes
and sold by Peter Psyllos of Psyllos Realty.
At 122 Reni Road, a 6-bedroom, 4-bath colonial on .51
acres went for $2.8 million. It was listed by Irene Rallis of
Douglas Elliman Real Estate and sold by Sharon Wu of E
Realty International.

Huntington (11743)

The three highest-priced home sales in Huntington
last month ranged from $1.4 million to $1.499 million.
The priciest Huntington home sold in June was a
3-bedroom, 2.5-bath colonial on .75 acres at 94 La Rue
Drive (pictured) that sold for $1.499 million in cash. It
was listed by Paul Dougherty of Coach Realtors and
sold by Laura Corley of Prime Properties Long Island.
A 4-bedroom, 3.55-bath colonial on 1 acre at 14
Whistler Hill Lane fetched $1.439 million. It was listed
by Joseph Donofrio and Valerie Labianca of Douglas
Elliman Real Estate and sold by Joanne Mackonochie
and Hilary Zelin of Compass.
At 459 W. Main St., a 4-bedroom, 2.55-bath colonial
on .65 acres went for $1.4 million. It was listed by Risa
Ziegler and Jyll Kata of Douglas Elliman Real Estate
and sold by Marie DiBella of Homes By Mara.

East Hills (11576, 11577)

The three highest-priced home sales in East Hills
last month ranged from $1.35 million to $2.935 million.
The priciest East Hills home sold in June was
a 5-bedroom, 5.5-bath colonial on .72 acres at 5
Georgian Court (pictured) that sold for $2.935 million.
It was listed by Melanie Cogan of Compass and sold
by her colleague Shawn Rogol.
A 6-bedroom, 3-bath colonial on .54 acre at 145
Chestnut Drive fetched $2.36 million. It was listed by
Robyn Brattner, Melanie Cogan, Liza Bendett and
Jessica Epstein of Compass and sold by Cogan.
At 154 Westwood Circle, a 4-bedroom, 3-bath
ranch on .25 acres went for $1.35 million. It was listed
and sold by Joyce Styne of Berkshire Hathaway
HomeServices Laffey International Realty.

POWERED BY

Compiled by David Winzelberg
Source: OneKeyMLS.com

Lido Beach (11561)

The three highest-priced home sales in Lido
Beach last month ranged from $975,000 to $1.73
million.
The priciest Lido Beach home sold in June was
a 5-bedroom, 3-bath split-level on .14 acres at 12
Kensington St. (pictured) that sold for $1.73 million
in cash. It was listed by Conni Weissman of Engel &
Volkers and sold by Paul Gomez of Point Realty.
A 5-bedroom, 3-bath hi-ranch on .13 acres at 939
Gerry Ave. fetched $1.3 million. It was listed by Joyce
Coletti of Douglas Elliman Real Estate and sold by
Sukhjinder Singh of Property Professionals Realty.
At 2 Richmond Road, a 2-bedroom, 2-bath
waterfront condo went for $975,000 in cash. It was
listed and sold by Thomas Tripodi of Douglas Elliman
Real Estate.

Dix Hills (11746)

The three highest-priced home sales in Dix Hills last
month ranged from $1.849 million to $2.472 million.
The priciest Dix Hills home sold in June was a
5-bedroom, 4.5-bath colonial on 1 acre at 319 Dix Hills
Road (pictured) that sold for $2.472 million. It was listed
by Pamela Doyle of Daniel Gale Sotheby’s International
Realty and sold by Linda Freedman of Douglas Elliman
Real Estate.
A 6-bedroom, 5.5-bath colonial on 1 acre at 1 Pinnacle
Court fetched $1.875 million. It was listed by AnnMarie
Wisnieski of Berkshire Hathaway HomeServices Laffey
International Realty and sold by her colleague Vinod
Patel.
At 18 Highland Blvd., a 5-bedroom, 4.5-bath colonial on
1 acre went for $1.849 million. It was listed by Jason Frangoulis of ERealty Advisors and sold by Luis Cardenas and
Heather Paulsen of Coldwell Banker American Homes.

Roslyn Heights (11577)

The three highest-priced home sales in Roslyn
Heights last month ranged from $1.245 million to $1.765
million.
The priciest Roslyn Heights home sold in June
was a 5-bedroom, 4.5-bath colonial on .24 acres at 37
Laurel Lane (pictured) that sold for $1.765 million. It
was listed by Zhaohua Zhang of East Coast Realtors
and sold by Ruth Redlener of Realty Connect USA.
A 4-bedroom, 2.5-bath colonial on .11 acres at 17
Elm St. fetched $1.3 million. It was listed and sold by
Joyce Styne of Berkshire Hathaway HomeServices
Laffey International Realty.
At 91 Deer Run, a 3-bedroom, 3.5-bath townhouse
went for $1.245 million. It was listed by Allison
Hollander of Compass and sold by Robin Kapner and
Heidi Birnbaum of Automatic Real Estate Associates.
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Industrial market rolls on as office market makes slight gains
By DAVID WINZELBERG
The Long Island industrial real estate
market continued to see a lot of activity in the
second quarter, as the recently flagging office
market also saw some signs of improvement.
Industrial rents hit an all-time high in Q2,
with the direct net rental rate reaching $14.59
per square foot for the first time, according
to a report from Cushman & Wakefield. That
represents a 33.5 percent increase from just
two years ago.
Industrial leasing activity has skyrocketed
in the first half of 2022. There were 2.1 million
square feet of Long Island industrial space
leased in the first six months of the year, which
is up 55.9 percent from the first six months of
last year, according to C&W.
Two of the larger industrial leases in the
second quarter were the 115,000-square-foot
lease signed by Lindenmeyr Munroe at 158
Candlewood Road in Bay Shore, and the
76,000-square-foot lease at 1 Brooklyn Road
in Hempstead by The Brink’s Company.
While industrial vacancy rates ticked up
slightly in the second quarter, vacancies were
still historically low at 2.5 percent.
Meanwhile, the office real estate market on
Long Island, which has struggled since the
start of the pandemic, had a fairly active first
half of the year. There were 809,000 square feet
of Long Island office space leased in the first
six months of the year, a 34.4 percent increase
from the same period last year, C&W reports.

158 Candlewood Road in Bay Shore.
The 490,000 square feet of office space
leased in Q2 represented the largest leasing
volume since 2016. The largest deal in the
second quarter was a 152,000-square-foot
lease by Signature Bank at 68 S. Service Road
in Melville.
Though the overall vacancy rate for office
space here climbed to 13 percent, rents rose
slightly in Q2, with the overall average asking
rent reaching $32.06.
The bad news in the Long Island office
market is the continuing negative absorption

Q2 2022 LONG ISLAND INDUSTRIAL MARKET

rate, which is more than 500,000 square feet
in the red so far this year. The supply of office
space has outweighed demand for 11 consecutive quarters, with the last positive absorption
recorded in 2018.
But Cushman & Wakefield broker David
Pennetta sees additional positive trending in
the office market, which is coming directly
from landlords.
“During the pandemic when a tenant came
back and said give us a one-year extension,
landlords were ecstatic to oblige. Now most

are requiring a normal full-term lease while
also pushing rents higher,” Pennetta says.
“Also very telling is seen in the subset data in
vacancy rate for Class A and Class B offices
with 50,000-square-foot or larger available
vacancies, where the vacancy rate is at 1.75
percent. These larger users have been slow
to engage in new leases despite current and
pending lease expirations, but after a few of
these larger-sized tenants sign new leases,
there will be an additional run up on rents.”
n DWINZELBERG@LIBN.COM

Q2 2022 LONG ISLAND OFFICE MARKET

DIRECT NET RENTAL
RATE

OVERALL VACANCY
RATE

Y-T-D LEASING
ACTIVITY

OVERALL AVERAGE
ASKING RENT

OVERALL VACANCY
RATE

Y-T-D LEASING
ACTIVITY

$14.59 PSF

2.5%

2.1 MILLION SQUARE
FEET

$32.06 PSF

13%

809,000 SQUARE FEET
SOURCE: CUSHMAN & WAKEFIELD

Inked
94 E. Jefryn Blvd., Deer Park
Siaka USA, a supplier to convenience
stores, leased 2,445 square feet of
industrial space at 94 E. Jefryn Blvd. in
Deer Park. James Parnes of Schacker
Realty represented the tenant, while
landlord Giaquinto Masonry was
self-represented in the lease transaction.

211 Hawthorne Ave., Central Islip
Capstone Properties LLC, a Long Island-based real estate investment firm,
purchased Hawthorne Court, a 434-unit
apartment complex on 25.5 acres at
211 Hawthorne Court in Central Islip for
$138 million. Steve Simonelli and Jose
Cruz of JLL represented the buyer,

as well as the seller, a fund known
as Abacus Multi-Family Partners, an
affiliate of Abacus Capital Group, in the
sales transaction.

and Andreas Efthymiou of RIPCO Real
Estate represented the seller, Basser-Kaufman, in the sales transaction.

210 Hanse Ave., Freeport
2860 Long Beach Road,
Oceanside
Jericho-based Carco Builders, a
family-owned real estate investment
and development firm, purchased
a 14,500-square-foot medical office
building on 1 acre at 2860 Long Beach
Road in Oceanside for $11 million. The
property, formerly a funeral home, was
recently redeveloped into a medical
office building and is fully occupied
by two tenants, OCLI Vision and Pro
Health Dental. Mark Walsh and John
Thomas of Select Real Equity Advisors
represented the buyer, while Stephen
Preuss, Kevin Schmitz, Kevin Louie

KM Freeport LLC, a supplier of fashion
jewelry, purchased a 30,000-squarefoot building on 1 acre at 210 Hanse
Ave. in Freeport for $4.15 million.
The firm is relocating from Queens.
David Rotter of Rotter Realty Corp.
represented the buyer, while Dan
Gazzola and Chuck Tabone of Newmark
represented the seller in the sales
transaction.

2280-2350 North Ocean Ave.,
Farmingville
Five Below, a specialty discount
retailer, leased 10,000 square feet

at the Expressway Plaza Shopping
Center at 2280-2350 North Ocean
Ave. in Farmingville. The space was
part of the former Kmart store. Tom
Rettaliata and Jeff Howard of RIPCO
Real Estate represented the tenant,
while Jessica Vilmenay of Schuckman
Realty represented landlord Midwood
Investment & Development, which
was also represented in-house by Ron
Bondy in the lease transaction.

4250 Veterans Memorial Highway,
Holbrook
Michele R. Messina PC leased 1,802
square feet of office space at 4250
Veterans Memorial Highway in
Holbrook. Michael Zere of Zere Real
Estate Services represented the tenant,
as well as the landlord, CAF Vets LLC,
in the lease transaction.
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First Long Island LGBT Chamber of Commerce is launched
By DAVID WINZELBERG
The LGBT Network has launched the
first-ever Long Island LGBT Chamber of
Commerce.
David Kilmnick, president and CEO of
LGBT Network, was joined by Matt Cohen, president and CEO of the Long Island
Association, and Terri Alessi-Miceli, HIA-LI
president and CEO, at Tuesday’s announcement held at the LGBT Network headquarters
in Hauppauge.
The new business association is aimed at
advocating for inclusivity and diversity in
the local business community and to combat
anti-LGBT discrimination against LGBT
merchants, business owners, and patrons. The
effort will also advocate for parity and equity
of government assistance to LGBT businesses after more than a third of LGBT-owned
businesses say they were unable to access PPP
or EIDL loans during the pandemic, according
to a LGBT Network statement.
The LGBT Network is collaborating with
the LIA in connecting LGBT-owned and
LGBT-welcoming businesses with opportunities to network and connect with support
resources at the LIA through its new Small
Business Support Program, according to the
statement.
The new chamber will also assist LGBTowned businesses with recruitment and
hiring.
“Today the LGBT Network launched the
Long Island LGBT Chamber of Commerce,

Courtesy of LGBT Network

David Kilmnick announcing the launch of the Long Island LGBT Chamber of Commerce.
the Island’s first and only local LGBT Chamber of Commerce as a new economic driver
for the region,” Kilmnick said in the statement.
“The mission of the Long Island LGBT Chamber of Commerce is to promote and foster
growth for LGBT-affirming and welcoming
businesses of all types and sizes, especially
LGBT-owned businesses, through networking,
education, and uniting the broader business
community. The Long Island LGBT Chamber
will hold networking events, coordinate a
member directory, and organize informational
programs to support businesses growth as
it fills a gap in the business community. The
Long Island LGBT Chamber of Commerce

will give businesses of all types and sizes the
opportunity to connect to the LGBT community on Long Island and will be a resource
for LGBT consumers who want to patronize
LGBT-friendly and LGBT-owned businesses.”
The annual cost of membership in the
new chamber of commerce, which comes
with directory listings, discounts and other
benefits, ranges from $250 for a business with
no employees to $1,500 for a business with
more than 250 employees, according to the
LGBT Network website. Members will have an
opportunity to participate in a LGBT Network
Certified program that recognizes companies
and organizations for their LGBT inclusion,

support, and community involvement.
The group is also offering chamber partnerships for $2,500 and $5,000, which include advertising, entry to chamber events, discounts,
listing on social media and more.
The Long Island LGBT Chamber of
Commerce follows other similar business
groups throughout the country, including the
Manhattan-based National LGBT Chamber of Commerce, the Kansas City-based
Mid-America LGBT Chamber of Commerce,
and others in places like Massachusetts, Wisconsin, Illinois, Texas, New Jersey, Tennessee
and more.
n DWINZELBERG@LIBN.COM

Electric car maker Lucid plans first LI service center
Lucid, a Newark, Calif.-based electric
vehicle manufacturer, plans to open its first
Long Island service center early next year.
The company has leased 24,000 square feet
at 45 South Service Road in Plainview, where
it will build the new facility that’s expected to
open in the first quarter of 2023.
Lucid currently maintains one location
on Long Island, a studio at the Americana
Manhasset retail complex. The Plainview facility will be just the car maker’s second service center in the Northeast, as it is planning
to open another in Natick, Mass. this fall.
The Plainview space was formerly
occupied by long-time tenant Coram
CVS, a home infusion provider. Extensive
renovations were just completed on the
100,000-square-foot 45 South Service Road
building, which included a new façade and
solar panel installation on a new roof.
Publicly traded Lucid began delivering
its first vehicles to customers in Oct. 2021.
When originally founded in 2007, the
company was named Atieva and focused
on making powertrains and batteries for
other EV manufacturers. The company
was rebranded as Lucid in 2016, when it
announced it would make its own brand of
electric cars.
Last month, the company raised the prices
of its EV line, with its lowest priced model

Courtesy of Wikipedia.org

Lucid Air Grand Touring
called Air Pure now selling for $87,400 and
its higher-end model Air Grand Touring
priced at $154,000. Lucid’s base model EV
has a range exceeding 500 miles on a single
charge, according to EPA estimates. It can
go from zero to 60 miles per hour in 2.5
seconds.

Lucid, which has been struggling with
supply-chain issues, had to trim its 2022
production outlook from 20,000 to between
12,000 and 14,000 vehicles, according to
published reports. The company reported a
net loss of $81.3 million for the first quarter
of the year. However, Lucid also has more

than 30,000 reservations from buyers, representing sales of $2.9 billion.
Jordan Oliver of Newmark represented
Lucid, while landlord WK Equities was
self-represented in the Plainview lease transaction.
n DWINZELBERG@LIBN.COM
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When you want to manage your
business accounts anytime and
peace of mind all the time.

WE’VE
GOT YOUR
BANK
SM

Simplicity, security and service: Three reasons
Dime is New York’s premier bank for business.

With top-rated cybersecurity*, leading-edge online and mobile banking tools—and
a dedicated team to help make sure they’re always working for you—trust Dime
Community Bank to be there for you and your business. Learn more at dime.com.

*According to SecurityScorecard, the global leader in cybersecurity ratings.

FOUNDING PARTNER
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MOVERS&SHAKERS
u SPOTLIGHT

Viscardi Center names Danis board
of directors chair
Roy Danis
Conecuh Brands
Roy Danis, president & CEO of Conecuh
Brands in Garden City, recently assumed the
role of chair of The Viscardi Center Board of

u

REAL ESTATE

u

Ryan Sievers
Global business advisory
firm EisnerAmper has added
Ryan Sievers as a partner in
its Real Estate Advisory Services Group. He has more
than 15 years of experience
providing tax consulting and
compliance services.

Directors. The Viscardi Center is an Albertsonbased nonprofit organization that provides
education and employment programs and
services for children and adults with disabilities.
Danis joined The Viscardi Center board in
October 2014 and has been an active member
as its development committee chair for almost
six years.

An avid supporter of Viscardi’s fundraising
efforts, he chaired the golf outing committee
for its first eight years and brought his
expertise, creativity and network together to
create Viscardi’s Whiskey Flight event at the
Cradle of Aviation. Both events support youth
and employment programs for people with
disabilities. He is a resident of Rockville Centre.

LAW

Eric J. Einhart
Eric J. Einhart of East
Meadow has been named
to the 2022-2023 Executive
Committee of the National
Academy of Elder Law
Attorneys as incoming secretary. He is a partner with
Russo Law Group, P.C.

u SUBMISSIONS

Marshall O. Dworkin
Moritt Hock & Hamroff has
announced that Marshall
O. Dworkin has joined the
firm as an associate in the
Litigation Practice Group.

Rohan Maitra
Moritt Hock & Hamroff
has announced that Rohan
Maitra has joined the firm’s
Secured Lending & Finance
Practice Group. He earned
his J.D. from Northwestern
University School of Law.

ONE MAN - A SINGER, SONGWRITER, AND SOCIAL
ACTIVIST - made a difference in 1980, but never saw
what he had fully accomplished.
Harry Chapin saw hunger as “The shame of America”
and did something about it when he founded Long
Island Cares.
Many of his fellow artists have joined the fight against
hunger on Long Island to honor Harry’s legacy.
Long Island Cares provides more than 11 million
meals annually to support 250,000 people including
over 66,000 children.
Please, join us this year as we commemorate what
would have been Harry’s 80th birthday.

JOIN THE BAND
Scan the QR code or visit
www.licares.org
W W W. L I C A R E S . O R G | 6 31. 5 8 2 . F O O D ( 3 6 6 3 )

631.582.FOOD (3663)

Sara Meyer
Sara Meyer recently joined
Futterman, Lanza & Pasculli,
LLP as an associate. She will
concentrate her practice in
the areas of elder law, estate
planning, and probate and
estate administration.

We welcome announcements for businesspeople
who work in Nassau or Suffolk. Please include your title
and the name and town of
your company. Also, include
the title, company name
and town for your most
recent position. Submit your
Movers & Shakers releases
to jdowd@libn.com or online
at www.libn.com. You must
send a photo to be considered for publication. The
photos must be high-resolution, color JPEGs of at least
200 dpi in size.
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Two Long Islanders awarded Presidential Medal of Freedom
Two Long Islanders – Sandra Lindsay and
Father Alexander Karloutsos – were awarded
the Presidential Medal of Freedom in a ceremony from U.S. President Joe Biden at the White
House last week.
Lindsay, a nurse at Northwell Health, headquartered in New Hyde Park, was honored for
becoming the first person in the United States to
receive an approved COVID-19 vaccine and for
her continued advocacy for public health equity.
Karloutsos – or Father Alex, as he is known –
of Southampton was honored for his role as a
priest in advising U.S. presidents over the last
50 years.
The Presidential Medal of Freedom is the
nation’s highest civilian honor, presented to
individuals who have made exceptionally meritorious contributions to the security or national
interests of the United States, to world peace and
cultural or other significant public or private
endeavors.
Lindsay and Karloutsos were among the 17
who received the honor. Others include Denzel
Washington, Simone Biles, Fred Gray and Steve
Jobs.
“The Fourth of July week reminds us what
brought us together long ago, and still binds us
— binds us at our best, what we strive for,” Biden
said at the ceremony. “We the people, doing
what we can to ensure that the idea of America,
the cause of freedom, shines like the sun to light
up the future of the world. That’s the soul of our
nation. That’s who we are as Americans.”
“At 18 years old, Sandra Lindsay immigrat-

Courtesy of Northwell Health

John Mindala

Sandra Lindsay was honored for becoming the first person in the United States to
receive an approved COVID-19 vaccine

President Joe Biden is with Father
Alexander Karloutsos, who was recognized
for his decades of advising U.S. presidents.

ed to Queens, NY, from Jamaica to pursue
her dream of becoming a nurse,” Biden said.
“During the height of the pandemic, she poured
her heart into helping patients fight for their
lives and to keep her fellow nurses safe. And
when the time came, she was the first American
to become fully vaccinated outside of clinical
trials.”
The president went on to say, “Sandra, as I
told you before, if there are any angels in heaven,
they are all nurses. Sandra’s vaccination card,
hospital scrubs and badge are part of the Smithsonian National Museum of American History’s
exhibit on COVID-19 and today she receives
our nation’s highest civilian honor.”
In honoring Karloutsos, Biden said, “For
more than 50 years, your leadership in the
Greek Orthodox Archdiocese of America has
mattered to every prelate in the Greek church,”

according to Religion News Service.
“A man of deep moral clarity and calling,
you’ve advised generations of presidents and
parishioners with unmatched humility and
grace.” Biden said.
Those recognized have achieved “impressive accomplishments in the arts and sciences,
dedicated their lives to advocating for the most
vulnerable among us, and acted with bravery to
drive change in their communities – and across
the world – while blazing trails for generations
to come,” according to a White House Statement.
“It’s what they call amazing grace,” Karloutsos
said in an interview with Religion News Service.
“You don’t think when you’re in service that you
should be honored for something you would
have naturally done anyway.”
“During the pandemic, while working

with my fellow nurses and colleagues on the
frontlines, we waited for that sliver of hope – a
vaccine – to help keep us going. It was an honor
to raise my hand and volunteer to take the
vaccine,” Lindsay said in a statement through
Northwell Health. “I am beyond thankful to
President Biden for recognizing that momentous day and my continued efforts to end
vaccine hesitancy and promote health care for
everyone, no matter where you live, who you
are, or the color of your skin.”
Lindsay has more than 27 years of nursing experience, most of which in critical care. During
the pandemic, she led a team of nurses in some
of the sickest COVID-19 wards at Long Island
Jewish Medical Center. Northwell Healthwas
the nation’s epicenter of the pandemic in March
2020 and has since treated more than 300,000
COVID-19 patients through all of its facilities,
including its 21 hospitals.
“Sandra is the embodiment of courage and
selflessness. That small brave act of getting the
vaccine has rippled across the world and continues to leave a lasting impact,” said Michael
Dowling, president and CEO of Northwell
Health. “We are proud of Sandra and what she
represents to our Northwell family and beyond.”
This is Lindsay’s second trip to the White
House and meeting with Biden. Last July, she
was given the U.S. Citizenship and Immigration
Services Outstanding Americans by Choice
recognition during a special naturalization
ceremony

- ADINA GENN

Yes to career opportunities
In my three years practicing law, I have learned a
great deal and benefitted enormously from the
mentorship and trust I get every day at Meltzer Lippe.
The partners are deeply invested in helping associates
grow. From the time I joined the firm as a summer
associate, I have been encouraged to participate and
learn as a valued member of the team. Associates
work on matters from beginning to end, rather than
solely performing isolated tasks, so they get to see
how a case is built.
Currently the managing associate for the
Construction practice, I am responsible for
managing project workflow. I’ve found that
there are no barriers to advancement if
you’re willing to put in the time and effort.

Adam Wald
Adam Wald is a litigator and the managing associate for the
firm’s Construction practice.

Want more?
Demand better!
Talk to us.
516.747.0300

Meltzer, Lippe, Goldstein & Breitstone, LLP
190 Willis Avenue | Mineola, NY
460 Park Avenue | New York, NY
2500 North Military Trail | Boca Raton, FL

meltzerlippe.com

12 I LONG ISLAND BUSINESS NEWS I JULY 15-21, 2022 I LIBN.COM

OPINION
L I B N . C O M

EDITOR & ASSOCIATE PUBLISHER

Joe Dowd
jdowd@libn.com
631-913-4238

ASSOCIATE PUBLISHER, SALES

Jenna Natale
jnatale@libn.com

LI contractors waiting on Hochul for relief
MARTIN R.
CANTOR
Since January 2021, the construction industry has been operating in
an inflationary economy fueled by federal debt and loose Federal Reserve
monetary policy.
The $30 trillion national debt has grown by 32% since 2019 and now exceeds by $7 trillion the gross domestic product of $23 trillion which has
grown by only 16%, half the growth rate of the national debt. The outlook
for the construction industry doesn’t appear brighter, considering the 8.6%
inflation rate and nearly 11% increase in the producer price index, trends
that will continue with the possibility of a recession if the Federal Reserve
policy of higher interest rates and tightened monetary policy fails to curb
inflation.
However, there is relief for the construction industry in legislation that
is awaiting the signature of Gov. Hochul. It rests in legislation that would
allow contractors who submitted bids to the state or a public benefit corporation prior to April 1, 2020 to receive an adjusted contract on materials
costs where the price unanticipatedly escalated in excess of 5% upon invoice
or purchase of materials from the original bid.
This would allow contractors to recoup these increased material costs.
The legislation passed both houses of the Legislature unanimously, a rare
occurrence.
To be sure, this legislation is needed. Consider an analysis that I prepared
for the Long Island Contractors Association in support of the legislation
which illustrated that, prior to March 2020, inflation was in a relatively sta-

ble low range of between 1.4% - 1.6%. Subsequent to March 2021, the inflation rate, which increased dramatically between January 2019 and April
2022, resulted in unanticipated, adverse, and protracted price increases that
Long Island contractors had to pay for critical construction materials after a
period of relative price stability.
The analysis illustrated that inflation caused an aggregate Producer Price
Index increase for construction materials between January 2019 and April
2022 of 51.1%, and similar to the construction material Producer Price Index increases, the supply and demand imbalance of domestic and international oil production resulted in inflationary price increases between
January 2019 and April 2022 of 71.8% for Brent crude and 76.1%. for gasoline. Oil and gasoline are critical components in construction materials,
especially road paving, plant operation fuel, operation of machinery, and
lighting for night construction as well as the increased cost of delivering
construction materials.
There is little doubt that the increases in inflation and the producer price
index have fueled the significant surges in construction material costs in
excess of the threshold for remedies that the legislation provides, allowing
for an adjusted contract on materials costs where the price unanticipatedly
escalated in excess of 5% for purchase of materials from the original bid. As
the Federal Reserve battles inflation and tries to avoid a recession, the financial impact of these increased costs on Long Islands’ construction industry
will sadly continue as the economic challenges linger well into 2023.
Thus, is the critical need for the enactment of the bills before the Legislature, to maintain the financial viability of the contractors vital to the state
and Long Island’s economy. It is time for Gov. Hochul to make the legislation law.
Martin Cantor is director of the Long Island Center for Socio-Economic Policy and a
former Suffolk County economic development commissioner. He can be reached at
EcoDev1@aol.com.

Seinfeld showerheads and government gone astray
Steve
LEVY
In one of the most classic of the brilliant Seinfeld episodes of the 1990s, we
saw Kramer and Jerry in their unwashed, slimy hairdos conspiring to locate
a high-powered showerhead on the black market after their do-gooder politicians banned the product in a virtue signaling, but totally useless, effort of
saving the planet.
Watching this true to life episode play out confirmed to me how far off
course government has veered from common sense, reality, and the wants and
needs of the people.
A 1992 federal rule limited water pressure to just a 2.5 gallon-per-minute
maximum flow rate. The Biden administration just stymied a measure by the
previous administration to bring back our more robust showers.
Life can downright suck at times and there’s often nothing better than a short
block of time each day to disappear from it all with a nice, hot, powerful shower. It’s a time to meditate, contemplate, plan, or just pretend you’re singing at
Carnegie Hall.
But not if you are freezing your behind off because you’re running from side
to side to get enough drops to hit you.
Yet that happens way too often now, that decent shower heads have been
banished from the landscape, thanks to political morons trying to save the

world at the expense of our daily joys.
Look: I’m not saying that water conservation is a bad thing. Limit the watering of a person’s lawn, if you must. But getting a good hot shower in the morning is not wasteful. It’s essential to getting us up and going so that we can be productive members of society and contribute mightily to keeping the world going.
Few things are more debilitating to an economy than having a bunch of
greasy, irritated, moping folks around who are mad at the world because they
didn’t get their cup of Joe in the morning or a good hot shower.
Everything in politics, and life in general, is a cost-benefit analysis. We now
know that the cost of shutting down schools during COVID was not worth
whatever de minimis, or even phantom, safety they might have provided to
kids under 12.
We now, hopefully, learned that preventing Americans from drilling for the
gasoline and oil we need to run our cars and home heating systems is not worth
the huge spike in prices we now pay for these products.
We know that keeping a speed limit saves lives, but lowering it down to 40
mph, while possibly saving more lives, would disrupt our way of life to such an
extent that we won’t tolerate it.
So why are we passively allowing these activist politicians to take away our
ability to have the daily pleasure of a forceful hot shower.
I’m all in with those who say to the government: “Keep your hands off my
body and out of my bedroom.” And while you’re at it, keep them out of my
bathroom as well.
Steve Levy is President of Common Sense Strategies, a political consulting firm. He served
as Suffolk County Executive, as a NYS Assemblyman, and host of “The Steve Levy Radio
Show.”
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Supporting the most
vulnerable among us
Every parent wants the best for their child. We
advocate for their healthcare, their education,
and the opportunities they have in life.
When a child has a disability, our advocacy
takes on new urgency.
On Long Island, families of people with intellectual and developmental disabilities – from toddlers to teenagers to centenarians – have come to
rely on a group of organizations that provide everything from education and vocational training to
housing and day program services.
You may know some of them: Independent Group Home Living Program (IGHL), Angela’s House,
Maryhaven, the New Interdisciplinary School, the Head Injury Association, East End Disability Associates, and The Center for Developmental Disabilities.
Now for the first time, these seven, independent yet aligned groups have been organized together
under one network banner. We call it Kinexion.
Pronounced “connection,” our function is to remove the administrative burdens of providing essential services and eliminate duplicative efforts so that every penny of state and local grants, as well
as private philanthropy, is directed toward the care and well-being of the 10,000 Long Islanders whom
we support. They are people with intellectual and developmental disabilities, medically frail children,
and people living with traumatic brain injury.
Under this new model, the talented and caring people who oversee our seven affiliate organizations
can focus all their energy on providing essential services, including residential opportunities, education, vocational training, employment, therapeutic programs, and day habilitation programs to the
people who need and depend on them.
Surprisingly, it’s a model that is rarely used in the non-profit world. Saving money and combining
efficiencies are more commonly associated with Wall Street. With support from our Board of Directors, including business luminaries like Jim and Chris McCann of 1-800-Flowers and others, we are
leveraging those business world best practices to help our people and our programs function at their
peak.
Kinexion is now the hub of a wheel, with our seven affiliates fanned out like spokes, making that
wheel turn. This posture and this protocol will be the key to our success and long-term sustainability
in the future.
With Gov. Hochul’s endorsement so enthusiastically given to our new venture, we expect to be
able to stand as a model of excellence, equipping network partners with the financial strength and
resources to deliver lifetime care that enhances the purpose and well-being of people with disabilities,
their families, and our community.
They say society is judged by how well it cares for its most vulnerable members. We have made it
our life’s mission to do that. Every day we provide people with support and imbue them with a sense
of pride in what they can accomplish and contribute. Even if that accomplishment is doing something
the rest of us take for granted, like putting in a good day’s work or turning out the light in our own
home at the end of the day.
In the business world, you’re only as good as your results. The 10,0000 Long Islanders we serve
every year are proof that the work we do is needed and this new framework will maximize the impact
we make on their lives and the impact they can make on our Long Island community.

Walter
STOCKTON

EXPERIENCE BETTER
BUSINESS BANKING.
Ridgewood delivers expert guidance
and the right solutions to help your
business grow.
CHECKING
Enjoy free coin exchange,
overdraft protection for qualified
accounts, and more.
SAVINGS
Grow your reserves with great
rates while maintaining access
and connectivity.
MONEY MARKET ACCOUNTS
Earn more on higher balances
and keep your business moving
forward.
LEASE SECURITY ACCOUNTS
Get everything you need to
handle tenant security deposits
with ease.

Banking with Ridgewood just felt
good, you walk into the branch and
they know you by name.”
Lisa Costa & Jenna Rigert
Owners | Urban Farmhouse Market
UrbanFarmhouseBellmore

Walter Stockton is CEO of Kinexion, the newly-formed parent organization for non-profits serving the disabled
community on Long Island.
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Accounting trends impacting the value your CPA can deliver
BY LOUIS C. GRASSI, CPA, CFE,
CEO/MANAGING PARTNER, GRASSI
ADVISORS & ACCOUNTANTS
Like most market sectors, many outlooks and trends in the accounting industry were either accelerated or completely altered by the sudden impact
of the COVID-19 pandemic. Business
owners will want to pay close attention
to how their accounting firms are responding to these changes, because it
will have direct effects on the value they
receive and services they have come to
expect.

M&A Activity
You don’t have to look far these days
to see news about accounting firms
merging and consolidating. As record
numbers of baby boomers retire, this is
becoming an increasingly popular exit
strategy. Large firms are merging, midsized firms are being acquired by peers,
and even private equity is getting into
the game, all of which are increasing
employee turnover and changing firms’
dynamics. As this landscape continues
to shift, clients will become more aware
of the differences in working with CPA
firms of varying sizes, as well as their
preference for which size and type of
firm can best serve their needs – both
now and in the future.
Grassi’s approach, even as we have
grown, is to retain a personalized service
delivery model that allows us to provide

the client-centric focus of a small firm,
combined with the comprehensive services of a much larger one. Talent specialization is an important part of this
approach. We acquire and hire strategically to ensure our service and industry
groups are comprised of professionals
who are highly knowledgeable and dedicated to their expertise area, which benefits our clients and our people.

Workforce Challenges
The accounting industry is not immune to the “Great Resignation” and
evolving demands of today’s workforce.
To maintain a high level of service, firms
need to find creative ways to attract and
retain top talent. At Grassi, we have
stayed ahead of these trends by regularly eliciting employee feedback and
introducing new employee perks and
professional development opportunities
to exceed their expectations and keep
them connected to our firm and surrounding communities. This includes
a growing emphasis on our role as a
corporate citizen through expanded DEI
programs, additional green initiatives
and firmwide volunteerism.

Service Delivery
Changes brought about by COVID19, M&A and workforce challenges will
inevitably impact firms’ approaches to
service delivery. The pandemic had already accelerated the delivery of remote
services – at levels we never thought

we’d see so soon in an industry wellknown for its traditional workplaces.
Even in a firm like Grassi, where
telecommuting and customized work
arrangements had been available long
before the pandemic, remote audit activities were extremely rare. Now they are
far more commonplace industrywide, as
clients and firms alike embrace the efficiencies they provide and the work-fromhome options they offer to retain talent.
Regional or local firms that have merged
into national firms are likely delivering services in different ways, as their
processes become aligned with the acquiring companies. There is no one-sizefits-all approach to the client-advisor relationship, and business owners deserve
to find the service delivery model that
works best for them. The key is to find a
team that knows your local marketplace
and delivers personalized service.

Recession-Ready

Digital Transformation

Amid all the changes, there are consistent factors that will always determine the value you receive from your
CPA relationship. Among the most important are innovation, people and client-focused service. At Grassi, these
are at the heart of our role as true business advisors, and they enable us to
help our clients in all aspects of their
organization, from accounting and operations to technology and succession.
Your CPA should be one of your greatest resources to help you solve problems, plan for growth and prepare for
the future.

Grassi’s service delivery is continually
evolving as our Innovation team and
data scientists integrate the latest digital strategies to provide services more efficiently and accurately. Robotic process
automation, artificial intelligence and
data analytics are rapidly transforming
the level of service we can deliver and
the insights we can provide. Across the
industry, ongoing digital transformation
and innovation will be one of the biggest
factors in a firm’s ability to deliver the
highest quality of service.

As we look ahead to a likely recession, accountants have the best tools
and perspective to guide their clients
confidently through it. Just like at the
height of the pandemic, business owners
should be looking to their accountants to
help them plan and make data-driven
decisions. Grassi does this through a
wide range of consulting services that
address client needs far beyond tax and
audit. We also offer deep industry specialization that helps clients navigate
their sectors’ specific challenges and opportunities. Within each industry, we
deploy cash flow forecasting, data analytics, operational reviews and other
strategies to proactively identify areas
of risk and add certainty to our clients’
business journeys.

Some Things Should Never Change

Advisory | Tax | Audit

Has your accounting firm lost focus in a merger?
Look to Grassi for the industry expertise, independent advice,
and certainty that consistently set us apart.

grassicpas.com

Build a career at one of
the best places to work
on Long Island!

UHY IS HIRING
CALL US TODAY!
631-430-6200

WWW.UHY-US.COM
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How the SEC’s proposed rule on climate-related disclosures may impact your business
BY JOHN CORNELL, PRINCIPAL, UHY
ADVISORS
In March 2022, the SEC proposed a rule to enhance and standardize climate-related disclosures
for investors. If adopted, the rule
will require registrants to disclose
certain climate-related information,
including greenhouse gas emissions, in registration statements
and annual reports (e.g., Form 10K).
While some companies have voluntarily compiled and disclosed environmental data for years, the SEC
is looking to standardize this practice, amid a global effort to converge
a few key climate-related standards
and frameworks – namely, Greenhouse Gas Protocol (“GHGP”) for
carbon accounting and the Task
Force on Climate-Related Financial
Disclosures (“TCFD”) for climate
risk disclosure. Akin to the evolution of financial accounting, having
a common and standardized basis
from which users of financial or carbon emissions data can analyze and
report is critical in a world where
companies operate internationally
and investors seek to deploy capital globally. Along these lines, SEC
Chair Gary Gensler emphasized
that implementation of the rule will
provide investors with consistent,
comparable and decision-useful information for making their investment decisions while providing
clear reporting obligations for companies.

Type of Data To Be Included
As proposed, a registrant will
be required to include certain climate-related financial impact and
expenditure metrics and a discussion of climate-related impacts on
financial estimates and assumptions in a footnote to the financial statements. These disclosures
would be subject to internal control

over financial reporting (“ICFR”)
and external audit requirements.
A registrant must also provide certain quantitative and qualitative
disclosures in a new section preceding Management’s Discussion and
Analysis (“MD&A”). These would
be subject to disclosure controls and
would address:
• Governance and oversight of
climate-related risks
• Climate-related risks and opportunities
• Climate risk management
processes
• Climate targets and goals
• Scope 1, Scope 2, and Scope 3
greenhouse gas (GHG) emissions
Scope 1 emissions cover direct
emissions from owned or controlled
sources (e.g., stationary combustion such as from boilers and heaters, mobile combustion such as from
automobiles and airplanes, etc.);
Scope 2 emissions cover indirect
emissions from the generation of
purchased or acquired electricity,
steam, heat or cooling consumed by
a registrant; and Scope 3 emissions
refer to those produced by other organizations, such as suppliers, that
impact the company’s value chain.

Step One: Assess What You Are
Already Doing
The first step is to assess where
you are on your carbon journey. Depending on which standards and
frameworks you have been using,
companies that have voluntarily
disclosed emissions may find that
at least some aspects of the SEC’s
proposed requirements are similar
to what they already do. The proposed rule tends to align with the
TCFD standard for its disclosure
format. For carbon accounting standards, SEC’s proposed rule is largely based on Greenhouse Gas Protocol (“GHGP”), which is the most
widely used international accounting tool to understand, quantify and
manage greenhouse gas emissions.

Step Two: Determine How the
Rule Applies to You

Which Businesses Will Be
Impacted and When
The SEC may release a Final
Rule by as early as late 2022. If
that happens, the requirements will
begin to be phased in next year.
Assuming the rule is finalized by
December 2022 and a registrant operates with a calendar year-end, see
the charts for applicable dates.

Preparing for the New
Requirement
The SEC’s rule will have broad
implications for registrants. For
example, measuring and reporting
carbon emissions data is brand-new

Registrant Type

territory for many companies, who
may be unsure of where or how to
begin. But similar to the adoption of
other emerging accounting rules or
regulations, including internal and
financial controls that companies
have implemented in the past, this
will come down to having a good
foundation of people, process and
technology in place.

Based on the size and complexity
of your operations, you will need
to determine the extent to which
the rule will impact you and the
timetable by which you must take
appropriate action. For instance, an
organization with a complex supply
chain may have a more challenging
roadmap for calculating its Scope 3
emissions as part of a complete carbon footprint.

Step Three: Your Plan of Attack
Do not wait – begin to prepare
now. Have conversations with your
advisors and auditors as you de-

Disclosure Compliance Date
All proposed disclosures, including GHG
emissions metrics: Scope 1, Scope 2, and
associated intensity metric, but excluding Scope 3
Fiscal year 2023 (filed in 2024)

GHG emissions metrics: Scope 3
and associated intensity metric

Large Accelerated
Filer
Accelerated Filer and Fiscal year 2024 (filed in 2025)
Non-Accelerated Filer

Fiscal year 2024 (filed in 2025)

SRC

Exempted

Filer Type

Fiscal year 2025 (filed in 2026)
Scopes 1 and 2 GHG Disclosure
Compliance Date

Fiscal year 2025
(filed in 2026)

Limited Assurance Reasonable Assurance

Large Accelerated
Filer

Fiscal year 2023 (filed in 2024)

Fiscal year 2024
(filed in 2025)

Fiscal year 2026 (filed
in 2027)

Accelerated Filer

Fiscal year 2024 (filed in 2025)

Fiscal year 2025
(filed in 2026)

Fiscal year 2027 (filed
in 2028)

Courtesy of UHY Advisors

John Cornell
termine the people, processes and
technology needed to competently
and efficiently calculate, track, report and disclose data. This requirement will have a ripple effect on
your entire business, from your internal controls to your board. Many
companies have not budgeted for
the cost to adopt and implement
such as for a proper technology-enabled carbon accounting function,
and the impact on cash flow will
need to be examined. By contrast,
companies should consider the cost
of taking no action, which may include failure to be in compliance
and lost investor confidence.

Real-Time Climate Data Can Help
Your Business
Implementing an efficient system
to measure and manage your carbon emissions and other climate-related information can allow you to
not only help the planet but to proactively take steps to improve your
business’s efficiency. For example,
companies that measure carbon
emissions now typically do so in disparate Excel sheets, with manual
processes that are inefficient, prone
to error and with the help of consultants, receiving data that is often
several months old. These archaic
methods won’t suffice to produce
timely and periodic audit-ready and
investor-grade disclosures, nor will
they allow for efficient and ongoing measurement and management
of your organization’s climate-related risks, goals and opportunities. A technology-enabled solution
is critical. Think back to pre-Sarbanes-Oxley, when financial data
was compiled manually, and by the
time companies pulled the data together, it was already stale. Just as
improvements to financial reporting
systems have allowed companies
to make more informed financial
decisions in real time, an efficient
climate management system can
allow you to proactively improve
your business.
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CBIZ Marks Paneth helps clients thrive amid major changes in the marketplace
A new leasing standard along with the big data revolution present new challenges and opportunities
A major new lease accounting
standard, as well as the ongoing
proliferation of artificial intelligence
and data analytics, are creating new
challenges and opportunities for businesses throughout the region. Mark
R. Cuccia, CPA, a Managing Director
in the Commercial Business Group in
the Woodbury office of CBIZ Marks
Paneth, discusses what these two
major trends mean for your business.

New Leasing Standard
ASC 842, the new leasing standard, takes effect for private companies this year. Previously implemented for public companies, the
new standard features sweeping
changes to how companies report
leased assets, space and even some
service contracts, and the professionals at CBIZ Marks Paneth have been
busy guiding clients in transitioning
to the new standard while helping
them understand the full extent of
how the standard affects their organization.
“The new standard is impacting
every single company that leases
anything, from office and warehouse
space to automobiles and equipment,” Cuccia said. “Financial statements will look very different going
forward. Previously, operating leases
would be expensed. Now they will

appear as both an asset and a related liability on the client’s balance
sheet.”
The changes affect all lease modifications and new leases, so each
organization must evaluate each
change to existing leases and new
leases for ASC 842 considerations.
The impact on balance sheets may
affect the leverage ratios used for
investment decisions as well as debt
covenants. Therefore, in addition
to helping clients adapt to the big
change, Cuccia and his colleagues
have been educating their clients’
lenders about the new standard for
the past two years.
“Since financial statement ratios
are affected, this could have an impact on whether clients meet their
loan covenants,” Cuccia said. “We
have had conversations with lenders
to make sure they understand the
new standard’s potential impact on
covenants and about whether they
may have to consider adjusting their
covenants.”
The new standard may lead some
companies to structure certain leases
differently.
“In some cases, companies are opting to structure some leases on a
more short-term basis,” Cuccia said,
noting the new standard generally
applies to leases of one year or more.

CBIZ MHM
CBIZ Marks Paneth

The Financial Accounting Standards Board (FASB) anticipated that
ASC 842 would be time-consuming
for many companies to adopt and
therefore created practical expedients to help with the transition.
CBIZ Marks Paneth has guided clients through the use of these practical expedients, which companies
can elect to apply to groups of leases
during adoption to ease the burden
and accelerate the process.
In addition to advising about practical expedients, CBIZ Marks Paneth
has been busy helping clients inventory their leases, determine calculations and documentation, put their
plan in motion, and properly communicate the changes to internal and
external stakeholders.

Artificial Intelligence/Data
Analytics
CBIZ Marks Paneth continues to
analyze how artificial intelligence
can be applied and data can be mined
to provide efficiencies for the firm
and added value for clients.
“New technology is changing the
audit landscape,” Cuccia said. “Our
clients don’t look to us to just perform
financial statement audits. They are
also interested in us doing a deeper
dive into their financial data to gain

Photo Courtesy of CBIZ Marks Paneth

Mark R. Cuccia, CPA
a better understanding of their financial metrics. They want to know how
they compare to their competitors –
where their numbers should be based
on industry benchmarks.”
CBIZ Marks Paneth is exploring
new technologies that can allow the
firm to comb through financial data
and provide useful metrics for clients
to use for business planning.
“We are focused on providing proactive advice and serving as a business partner to our clients,” Cuccia
said. “As a top 10 accounting firm,
what separates us is our personal,
hands-on service, along with our
broad expertise and local presence.”
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Managing cash flow has unique challenges in the construction industry
Best practices for improving your cash flow and profits
installed.

BY MICHAEL CESCHINI, CPA, CCIFP, CMAA
Managing cash flow for construction
companies has its own set of challenges. Unlike in other industries, each
construction project is entirely different from the one before it; therefore,
improving cash flow requires unique
strategies. Cash flow management
is an area where contractors should
dedicate a significant amount of effort
in order to improve profits, as having
negative cash flow is a red flag signaling potential financial problems for a
company.
In focusing on cash flow management, a company should pay attention to the following areas: contract
receivables, accounts payable, minimizing under-billings and maximizing
over-billings.
Below are some best practices to
follow:
• Review and negotiate favorable
contract terms such as billing
provisions, payment terms, indemnifications, penalties and
liquidating damages, to a name a
few. Ensure the payment terms
and schedule are in your company’s best interest. Ideally, a billing
schedule should reflect the upfront
costs of project mobilization – such
as ensuring you are paid for materials once they are delivered to
the jobsite versus when they are

•

Prepare and continually update a
rolling 12-week cash flow projection.

•

Prepare annual budgets and meet
regularly to review actual results to
budget.

•

Negotiate reductions in retainage
at certain milestones as the project
progresses. Retainage refers to a
portion of the agreed-upon contract
price that is withheld as work is
substantially completed. For instance, you may reduce the retainage from 10% to 7.5% once the project is 50% complete and 7.5% to 5%
once the project is 70% complete.

•

Process change orders quickly.

•

Accept electronic payments, which
facilitate payment and help ensure
you are paid quickly.

•

Tax deferral strategies can have a
major impact on cash flow. Review
your company’s tax deferral strategies with a professional.

•

Close out projects and effectively
manage the final punch list to avoid
delays in collecting final payments.
Taking these steps should help en-

sure that a healthy cash flow is maintained throughout the year for your construction company.

Ceshini CPAs
Michael Ceschini is the Managing
Member of Ceschini CPAs, a certified
public accounting and profitability consulting firm, with offices in Miller Place.
The firm’s areas of specialization
include accounting, profitability consulting, fiscal management, financial
statement preparation and tax as it pertains to business in various industries,
including construction contractors, real
estate, distributors, wholesale, retail
and service industries. Ceschini CPAs
also advises clients with respect to strategic business planning, mergers and
acquisitions, tax minimization strategies and succession planning.
Ceschini CPAs is one of the leading
firms in the region. By combining its expertise, experience and the team mentality of its staff, the firm assures that
every client receives the close analysis
and attention they deserve. Ceschini
CPAs’ dedication to high standards, hiring of seasoned tax professionals, and
work ethic is the reason its client base
returns year after year.

What Makes Ceschini Different Is
Its Approach
The firm’s professionals are

Photo Courtesy of Ceschini CPAs

Michael Ceschini, CPA, CCIFP, CMAA, is
managing member of Ceschini CPAs.
not bean counters, but a group of
high-energy, entrepreneurial and
business-savvy advisors who provide
sound business thinking to help clients build their businesses and their
personal wealth. The firm supports
its clients with knowledgeable, experienced people, which is imperative
to building their businesses and their
personal wealth. Ceschini CPAs accomplishes this by applying its intellectual capital and business resources in a partnering relationship
with select clients. The firm calls this
“Business-Wise Accounting.”

Does Your Current Accounting Relationship
Generate More Than it Costs?

At Ceschini CPAs, our years of industry-specific
knowledge produces results that
not all general practice CPAs can achieve.
Our dedication to high standards, hiring
and retaining seasoned professionals, and
work ethic are the reasons our client base
returns year after year.

631.474.9400 | ceschinipllc.com
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EisnerAmper: Helping clients find their answers
Firm builds solutions-oriented practice
Like never before, owners and executives are looking for answers, seeking
insight into the unending array of current concerns, and keeping an eye on
the options, opportunities and possibilities presented to them.
“We’re in an economic environment
with high inflation, increasing interest
rates, an ever-tightening labor force,
volatility in equity and bond markets,
and supply chain concerns, some or
all of which are also influenced by a
widening array of geopolitical concerns
– including ongoing security threats,
both to our data and our people,” said
Nicholas Tsafos, partner-in-charge of
the New York region for EisnerAmper.
“And don’t forget, we’re still emerging from a global pandemic. And this
is all in addition to increases in pricing, which will ultimately have to be
passed on to customers. These factors
and more make it challenging for small
business owners – or any owner or executive – to operate efficiently in the
near-term while planning for the future.”
Tsafos added, “It is our responsibility to clients and the business community at large to provide pathways and
solutions. So what does this mean for
the future of accounting firms? Our
goal is to provide value to clients by
investing in our talent and developing
our resources. Through the enrichment
of our talent pool, we will be better able

to anticipate and proactively meet clients’ needs.”
Like many firms, EisnerAmper continues to grow beyond traditional accounting, tax and business advisory
services. The firm has developed practice groups in cloud accounting; digital
assets and blockchain; transformation;
environmental, societal and governance
(ESG) services; and digital automation.
Digital automation, for example, empowers clients with robotics process automation (RPA), a resource that “allows
them to take their hands off mundane
tasks and actually have more time to
think,” Tsafos said. “Repetitive tasks –
the financial close, invoices, claims processes – are a huge bottleneck as staff
get mired in spreadsheets. By using
RPA to capture that data seamlessly,
securely and instantaneously across all
datapoints, then accessing dashboards
that share that knowledge in real time,
companies can a) remove that drain on
their labor force and b) put those people
to work where they should be, focusing
on the core aspects of the business and
building value for the company and its
clients.”
Cloud-based accounting services
also free up time and provide solid information to clients, while providing
guidance to help them make business
decisions. “Our professionals help clients integrate and utilize leading-edge,
cloud-based applications to provide

cost-effective, efficient accounting
and reporting services, then function
as high-level virtual controllers/CFOs
to help clients make smart short- and
long-term decisions based on accurate
data and the client’s business goals,”
Tsafos said.
One of EisnerAmper’s more important initiatives is its Center for Transformation. “Just like we do with our
own firm, our clients have to continuously consider how to keep their businesses relevant, not to mention competitive and successful,” Tsafos said.
“Are they looking to capitalize on an
emerging technology that fits into their
business? Are they developing their
‘next big thing?’ Our Center for Transformation is dedicated to addressing
the increasingly complex issues clients
– and our own firm – are facing. Our
clients rely on us, as business advisors,
to stay on top of the changes impacting
their business, from changes in technology to disruptors in a given industry, as well as regulatory changes they
may need to comply with. In concert
with our other service teams, the Center works with clients to determine advantageous financial, operational and
strategic approaches to respond to the
dynamic ecosystem in which they operate.”
He added, “We’re very focused on
the use of emerging technologies to improve our own firm and in turn help

We’re Part of the Solution
EisnerAmper has a long track record of helping clients successfully
transform their companies, build capital, innovate their processes,
mitigate risk and connect with professionals who can help take their
businesses to the next level.
Solutions should be tailored to your industry, size and geography. So,
whether you’re a Bay Area technology startup, mid-sized
manufacturer on Long Island, Manhattan family real estate business,
large national hedge fund or other growth-oriented entity, let
EisnerAmper be part of your solution.
Learn more at EisnerAmper.com/SOLUTION

Photo courtesy of EisnerAmper

Nicholas Tsafos
our clients improve their organizations. However, at the end of the day,
it would be silly if we left out building
relationships. That part of the ‘what’s
next’ question is never going away.
Good accountants and advisors will
continue to develop and nurture relationships with clients; help them and
be part of the planning process as they
look to the future; and be responsive to
their needs and calls. And those relationships work internally as well – we
strive to build stronger relationships
within our team; increase diversity
to broaden our scope of thought; and
enhance the training we deliver. The
people we provide services to all have
questions and concerns – we want to
help them find their solutions.”
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Smart, Heart, Strong – characteristics of an industry leader
Berdon’s key initiatives demonstrate the firm’s commitment to clients, employees and the community
With the pandemic, a conflict
overseas, and the uncertainty of the
US Market, Berdon LLP Accountants and Advisors is doubling down
on its core values – commitment to
excellence; continuous education and
knowledge enhancement; respect for
others; trust and integrity; camaraderie and teamwork; diversity, equity, and inclusion (DEI) – in order
to help its clients, its people, and the
various Long Island communities
achieve their personal finance and
business objectives. These values
have been the cornerstone of Berdon
for 105 years and have resulted in
the firm’s professionals maintaining
the highest standards in everything
they do, whether it be collaborating
with colleagues on internal initiatives, partnering with non-profits to
give back to the community, or strategizing with clients to find the right
solution to help them move forward
with confidence.
The last two years have reinforced the importance of having a
meaningful and sustainable corporate culture, making Berdon’s established, culture-driven programs
– Berdon Smart, Berdon Heart,
and Berdon Strong – key initiatives that demonstrate the Firm’s
commitment to its core values
and its promise to provide an unmatched level of care for its employ-

ees, its clients and its community.

Berdon Smart
Prior to the pandemic, Berdon
invested heavily in the concept of
“always learning” and rolled out a
robust education and learning program, Berdon Smart, throughout
the organization. By providing this
comprehensive education platform
– which provides both virtual and
in-person opportunities and covers
a variety of disciplines, including
technical tax, accounting, business
advisory, leadership and business
development – Berdon continues to
equip and empower its professionals
to be among the most technical and
well-rounded in the industry. In addition to advancing the careers and
overarching skill set of the Berdon
team, the Berdon Smart program
enables the firm to provide a unique
value proposition for its clients – a
sophisticated and highly technical
service approach that is driven by
expertise on vastly complex issues
and implemented with innovation,
flexibility and strategic thinking.

Berdon Heart
For Berdon, the concept of service well surpasses anticipating and
meeting the needs of its clients and
developing its team. It extends to

Ease Your
BURDEN with

the positive impact the firm has on
the communities in which it operates and cares deeply.
The Berdon Heart initiative focuses on supporting and empowering personnel and clients to achieve
maximum results for themselves
and their communities. From charitable donations to developing and
participating in programs that strive
to drive change and celebrate diversity, equity, and inclusion, Berdon
continues to deliver on a steadfast
promise to serve its people, its clients, and its community. One recent
example includes Berdon’s partnership with the New York Mets and
nonprofit Learn Fresh, to offer New
York City middle school students
an insightful and impactful summer education program focused on
STEM (Science, Technology, Engineering, Math) and the importance
of social-emotional learning.
In addition to its philanthropic
and DEI efforts, the Berdon Heart
program pays equal attention to
its clients through the firm’s Client Care program. As a firm that
has focused on building legacy relationships since 1917 – evidenced by
many clients that have been working with Berdon for several decades
and across generational lines – Berdon and its professionals work to
nurture their client relationships

through consistent communication
about themselves, their families,
and their businesses; and ensuring
they feel satisfied with the guidance
and services provided.

Berdon Strong
As the business landscape continues to evolve and other external
stressors become more prevalent,
Berdon has enhanced its efforts to
promote the holistic wellbeing of its
employees, clients and communities.
The Berdon Strong initiative supports mental, physical, financial, occupational, intellectual, spiritual, social and environmental health. The
firm’s in-office wellness rooms and
variety of employee health perks,
combined with the Berdon Strong
fitness program, which connects
local fitness studios with Berdon employees, clients, prospects and referrals to provide the opportunity to
network and collaborate while getting fit, clearly demonstrate Berdon’s innovation and adherence to
the importance of wellness and mental health both inside and outside
the firm.
These programs, along with the
firm’s differentiating tenets of collaboration and connection, have
been key in Berdon sustaining its
place among Long Island’s top accounting firms.

Tax
Compliance
Financial
Statement
Audit
Estate Planning
Cybersecurity
Transactions and
Due Diligence

REALIZE THE
POSSIBILITIES
BERDONLLP.COM

Risk
Management
CFO and
Accounting
Services
401k Audit
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With US dollar nearly equal to euro, impact is being felt

AP photo by Michael Probst

The U.S. dollar has been surging in 2022, so much that it’s nearly equal in value to the euro for the first time in 20 years. That trend, though, threatens to hurt American companies
because their goods become more expensive for foreign buyers. If U.S. exports were to weaken as a result, so, too, would the already-slowing U.S. economy.
By PAUL WISEMAN
THE ASSOCIATED PRESS
The U.S. dollar has been surging so much
that it’s nearly equal in value to the euro for
the first time in 20 years. That trend, though,
threatens to hurt American companies because their goods become more expensive for
foreign buyers. If U.S. exports were to weaken
as a result, so, too, would the already-slowing
U.S. economy.
Yet there’s a positive side for Americans,
too: A stronger buck provides modest relief
from runaway inflation because the vast
array of goods that are imported to the
U.S. — from cars and computers to toys and
medical equipment — become less expensive.
A strengthened dollar also delivers bargains
to American tourists sightseeing in Europe,
from Amsterdam to Athens.
The U.S. Dollar Index, which measures the
value of American money against six major
foreign currencies, has jumped nearly 12%
this year to a two-decade high. The euro is
now worth just under $1.02.
The dollar is climbing mainly because
the Federal Reserve is raising interest rates
more aggressively than central banks in other
countries are in its effort to cool the hottest
U.S. inflation in four decades. The Fed’s rate
hikes cause yields on U.S. Treasurys to rise,
which attracts investors seeking richer yields
than they can get elsewhere in the world. This
increased demand for dollar-denominated
securities, in turn, boosts the dollar’s value.
Also contributing to the currency’s appeal,
notes Rubeela Farooqi of High Frequency
Economics, is that despite concern about a
potential recession in the United States, “the
U.S. economy is on firmer footing compared
to Europe.’’

Not since July 15, 2002, has the euro been
valued at less than one dollar. On that day, the
euro blew past parity with the dollar as huge
U.S. trade deficits and accounting scandals on
Wall Street pulled down the U.S. currency.
This year, the euro has sagged largely
because of growing fears that the 19 countries
that use the currency will sink into recession.
The war in Ukraine has magnified oil and gas
prices and punished European consumers and
businesses.
In particular, Russia’s recent reduction in
natural gas supplies has sent prices skyrocketing and raised fears of a total cutoff that
could force governments to ration energy
to industry to spare homes, schools and
hospitals. (European leaders have denounced
Moscow’s move as an effort to blackmail
Europe for backing Ukraine and embracing
Western sanctions in the aftermath of Russia’s
invasion.)
Economists at Berenberg bank have calculated that at current rates of consumption
the added gas bill would be 220 billion euros
($224 billion) over 12 months, or a whopping
1.5% of annual economic output.
“This war is a ‘body-blow’ to Europe,’’
Robin Brooks, chief economist at the institute
of International Finance banking trade group,
tweeted this week. “It undercuts Germany’s
growth model that’s based on cheap Russian
energy. Europe is facing a seismic shift, and
(the) euro needs to fall to reflect that.’’
A European slowdown could eventually
give the European Central Bank less leeway to
raise rates and moderate economic growth to
address its own inflation problem. The ECB
has announced that it will raise its key interest
rate by a quarter-point when it meets later this
month and possibly by up to a half point in
September. A weaker euro feeds inflationary

pressures by making imports to Europe more
expensive.
Analysts at UniCredit said global recession
fears were a prime driver in foreign exchange
markets “amid the general view that the Fed
might ultimately have more opportunity than
many other central banks’’ to raise rates. The
analysts also noted the dollar’s role as a globally recognized safe haven, in light of recent
financial market turmoil, as another factor

THE DOLLAR IS CLIMBING
MAINLY BECAUSE THE
FEDERAL RESERVE IS
RAISING INTEREST RATES
MORE AGGRESSIVELY THAN
CENTRAL BANKS IN OTHER
COUNTRIES ARE IN ITS EFFORT
TO COOL THE HOTTEST U.S.
INFLATION IN FOUR DECADES.
that’s boosting demand for the buck.
In the meantime, the dollar’s rise is complicating an already uncertain outlook for the
United States, the world’s biggest economy.
On the one hand, the stronger greenback
makes foreign goods less expensive for Americans and eases inflationary pressures. But not
by much.
Mark Zandi, chief economist at Moody’s
Analytics calculates that a 10% rise in the

dollar over the past year, against the currencies of its trading partners, reduced inflation
by about 0.4 percentage point. Though Zandi
calls that a “meaningful’’ impact, he notes that
consumer prices have soared 8.6% over the
past year, the biggest year-over-year gain since
1981.
And a sturdier currency takes a toll on U.S.
companies that do business overseas. For one
thing, it erodes the profits of multinational
companies that rely on overseas sales. The
stronger dollar makes their foreign revenue
worth less when they convert it to dollars and
bring it home the United States. Microsoft, for
example, last month downgraded the outlook
for its April-June earnings “due to unfavorable
foreign exchange rate movement.’’
Worse, a stronger dollar makes U.S.-made
products more expensive in overseas markets,
while giving foreign products a price edge in
the United States.
“The stronger dollar,” Zandi said, “weighs
on (economic) growth as it results in reduced
exports, more imports and thus a wider trade
deficit.”
Indeed, a growing trade gap subtracted 3.2
percentage points from U.S. economic growth
in the January-March period. That was the
main reason why the nation’s gross domestic
product — the broadest gauge of economic
output — shrank at a 1.6% annual rate in the
first quarter.
Economists say the risk of recession is
already rising in the United States as the Fed
raises borrowing costs and consumers deplete
the savings they built up during the pandemic.
“The strength of the dollar,’’ said Eswar
Prasad, an economist at Cornell University
and the Brookings Institution, “will certainly
do no favors for U.S. exporters.’’
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By request, Nassau comptroller to audit town’s building department
After a request by North Hempstead Supervisor Jennifer DeSena, the Nassau County
comptroller will audit the town’s building
department.
DeSena, a Republican, called on the comptroller’s office earlier this week to conduct a
“full field audit of the severely backlogged and
scandal-plagued Town Building Department
that continually fails residents and business
owners,” according to the town.
The audit by the office of County Comptroller Elaine Phillips, a Republican, would “shed
sunlight on the problems that truly plague the
department,” as the town strives to “rehabilitate the department and improve operations to
the benefit of residents and business owners,”
according to the town.
“When dealing with the building department, trying to get a permit for even the simplest of construction almost always results in a
multi-month delay,” DeSena told reporters.
She said that the town “must be willing to
consider every possible way to fix the prob-

$8.5M Plainview project gets IDA
assist
The expansion plans of a medical diagnostic firm will be aided by economic incentives
from the Nassau County Industrial Development Agency.
The IDA has approved incentives for One
Ames Realty LLC to purchase and renovate a

lem.”
In 2007, the town was rocked by a building-department scandal whose charges would

ultimately involve multiple schemes including
bid-rigging, bribery and the theft of $150,000
in public funds. Ex-commissioner David Was-

30,546-square-foot building at 28 South Terminal Drive in Plainview that will be leased to
Acupath Laboratories.
The $8.5 million project will allow Acupath
to expand its medical diagnostics operations
and create 70 full-time equivalent jobs with
annual salaries ranging from $38,000 to
$250,000 within three years of the project’s
completion, according to an IDA statement.

The company will also retain 117 employees.
It’s expected that the county will receive a
net tax benefit of more than $3.4 million over
the course of the payment-in-lieu-of-taxes
agreement with the IDA.
“While we provide sub-specialized anatomic pathology services to people all across
the United States, Long Island is our home,”
Brian Kunkel, COO of Acupath Laboratories,

serman and others would later plead guilty.
Officials have worked to revamp the department and its processes in order to ensure
that building work throughout the town meets
all safety codes. But for many businesses and
residents, permitting-process delays persist
and are often extensive and costly.
The department remains “deeply flawed,”
DeSena said.
The upcoming audit has bipartisan support
from Democratic Councilmembers Mariann
Dalimonte and Veronica Lurvey. They noted
that the town is working to resolve challenges, including through increased hours and
staff at the department and new reporting
requirements that track applications, permits,
certificates and inspections.
“It’s important that any strategies or reforms
are based on factual information and not simply reacting to anecdotes, accounts that may
not necessarily tell the whole story,” Dalimonte
said, according to Newsday.

- ADINA GENN.

said in the statement. “Our company’s success
benefits not only our clients, but also the more
than 100 employees who are financially stable
thanks to our services. With this expansion,
we look forward to doing the same for dozens
of new employees. This would not have been
possible without the IDA’s help, and we are
tremendously grateful for their assistance.”

- DAVID WINZELBERG
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Friday, July 22, 2022
8:30am networking
9:00am - 10:00 program

Modernizing the
Electric Grid
Victor Mullin
President, New York Transco

REGISTER TODAY!
Thursday, October 27, 2022
6pm-9pm • Crest Hollow Country Club
Launched in 2000, the Top 50 Women in Business awards
recognizes Long Island’s top women professionals
for their business acumen, mentoring and community
involvement. The program’s honorees are selected
by a judging committee and receive a unique crystal
memento at the elegant dinner attended by the
Island’s top business leaders, and represent the most
influential women in business, government and the
nonprofit fields.

Vic Mullin has over 30 years of Electric utility experience. Vic's
experience includes key management positions in engineering,
project management, operations and maintenance areas with
knowledge of Business applications, Operations, Quality Assurance, Maintenance and Design and Licensing Basis. Vic brings
knowledge from the Electric, Gas, Steam and Nuclear aspects
of the utility industry. Vic holds an M.S. in Management Science
and a B.S. in Nuclear Science and is currently a member of the
ASME Industry Advisory Board.

Heritage Club at Bethpage

99 Quaker Meeting House Road, Farmingdale, NY 11735
2022 Premiere Sponsors:

To register, please visit:

LIBN.COM/TOP50WOMEN
#libntop50
For event & sponsorship
information,
please contact Rena Thomas at
rthomas@libn.com.

Since 1968, LIMBA has been Long Island’s catalyst for economic investment and
improvement, sponsoring lively forums with business activists & government officials.

R E G I S T E R
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For sponsorship information please contact info@limba.net or (631) 757-1698
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EAST END BUSINESSES
Acadia Center for Nursing & Rehabilitation
1146 Woodcrest Ave.
Riverhead, NY 11901
(631) 727-4400; Fax (631) 727-7223
www.acadiacenter.com
info@acadiacenter.com
Aid to the Developmentally Disabled DBA Rise
Life Services
901 East Main St., Suite 508
Riverhead, NY 11901
(631) 727-6220; Fax (631) 727-6553
www.riselifeservices.org
info@riselifeservices.org
Albertson Realty
54280 Main Road, PO Box 598
Southold, NY 11971
(631) 765-3800; Fax 631-765-3803
www.albertsonrealty.com
tscalia@albertsonrealty.com
Anthony Napa Wines/The Winemaker Studio,
Peconic
2885 Peconic Lane
Peconic, NY 11958
(774) 641-7448
www.anthonynappawines.com
info@anthonynappawines.com
Art of Eating
264 Butter Lane
Bridgehampton, NY 11932
(631) 267-2411; Fax (631) 267-2435
www.hamptonsartofeating.com
info@hamptonsartofeating.com
Atlantic Golf Club
1040 Scuttle Hole Road
Bridgehampton, NY 11932
(631) 537-1818; Fax (631) 537-5449
www.atlanticgolf.org
Atlantis Banquets & Events
431 East Main St.
Riverhead, NY 11901
(631) 574-8008; Fax (631) 208-3012
www.atlantisbanquetsandevents.com
catering@amwny.com
Baiting Hollow Club
100 Club Drive
Baiting Hollow, NY 11933
(631) 369-4455; Fax (631) 369-4073
www.baitinghollowclub.com
info@baitinghollowclub.com
Baron’s Cove
PO Box 869, 31 West Water St.
Sag Harbor, NY 11963
(631) 725-2100
www.baronscove.com
jlema@baronscove.com
Bay Street Theater
Corner of Main and Bay St.
PO Box 810
Sag Harbor, NY 11963
(631) 725-0818
www.baystreet.org
tracy@baystreet.org
Bedell Cellars
36225 Main Road, Route 25
Cutchogue, NY 11935
(631) 734-7537; Fax (631) 734-5788
www.bedellcellars.com
wine@bedellcellars.com
Ben Krupinski Builder
99 Newtown Lane
East Hampton, NY 11937
(631) 324-3656; Fax (631) 324-4482
www.bkbuilder.com
rayh@bkbuilder.com
blumenfeld + fleming
PO Box 450
Montauk, NY 11954
(631) 668-0007
www.bplusf.com
lynn@bplusf.com

The Bridge Golf Course
1180 Millstone Road
Bridgehampton, NY 11932
(631) 537-8902; Fax (631) 537-4763
Bridge Lane Wine
35 Cox Neck Road
Mattituck, NY 11952
(631) 298-1942
https://bridgelanewine.com/
customerservice@liebcellars.com
Bridgehampton Club
301 Ocean Ave., PO Box 807
Bridgehampton, NY 11932
(631) 537-9875; Fax (631) 537-4594
www.bridgehamptonclub.org
Brookhaven National Laboratory
PO Box 5000, Building 400C, Community,
Education, Government & Public Affairs
Upton, NY 11973
(631) 344-3174; Fax (631) 344-3368
www.bnl.gov
genzer@bnl.gov
Castello di Borghese Vineyard and Winery
17150 County Road,
48 at Alvahs Lane, PO Box 957
Cutchogue, NY 11935
(631) 734-5111; Fax (631) 734-5485
www.castellodiborghese.com
info@borghesevineyard.com
Catcove Corp.
71 Hill St.
Southampton, NY 11968
(631) 283-6500 ext. 518; Fax (631) 283-6559
www.southamptoninn.com
dedecatcove@aol.com
Cedars Golf Club
305 Cases Lane
Cutchogue, NY 11935
(631) 734-6363
www.cedarsgolfclub.com/
Channing Daughters Winery
1927 Scuttlehole Road, PO Box 2202
Bridgehampton, NY 11932
(631) 537-7224; Fax (631) 537-7243
www.channingdaughters.com
info@channingdaughters.com
Cherry Creek Golf Links
900 Reeves Ave.
Riverhead, NY 11901
(631) 369-6500; Fax (631) 369-7281
www.cherrycreeklinks.com
Chronicle Wines at Peconic Cellar Door
2885 Peconic Lane
Peconic, NY 11958
(631) 488-0046
https://www.chroniclewines.co/
pcd@chroniclewines.co
Claude’s Restaurant
91 Hill St.
Southampton, NY 11968
(631) 283-6500; Fax (631) 283-6559
www.southamptoninn.com
events@southamptoninn.com
Clovis Point
1935 Main Road, PO Box 669
Jamesport, NY 11947
(631) 722-4222
www.clovispointwines.com
mark@clovispointwines.com
Coffee Pot Cellars
31855 Main Road
Cutchogue, NY 11935
(631) 765-8929
www.coffeepotcellars.com
info@coffeepotcellars.com
Corcoran
2411 Main St., PO Box 3007
Bridgehampton, NY 11932
(631) 953-0406

www.corcoran.com
svanerk@corcoran.com
Corey Creek Tap Room
45470 Main Road, Route 25
Southold, NY 11971
(631) 765-4168; Fax (631) 765-1845
www.coreycreektaproom.com
wineclub@bedellcellars.com
Cornell Cooperative Extension-Suffolk
423 Griffing Ave., Suite 100
Riverhead, NY 11901
(631) 727-7850; Fax (631) 727-7130
www.ccesuffolk.org
suffolk@cornell.edu
Cross Sound Ferry Services Inc.
41270 Main Road, (Route 25)
Orient, NY 11957
(631) 323-2525; Fax (860) 440-3492
www.longislandferry.com
info@longislandferry.com
Croteaux Vineyards
1450 South Harbor Road
Southold, NY 11971
(631) 765-6099
www.croteaux.com
wine@croteaux.com
Daniel Gale Sotheby’s International Realty
114 Main St.
Greenport, NY 11944
(631) 477-0013
www.danielgale.com
greenport@danielgale.com
Daniel Gale Sotheby’s International Realty
11 Grand Ave.
Shelter Island Heights, NY 11965
(631) 749-1155
www.danielgale.com
shelterisland@danielgale.com
Daniel Gale Sotheby’s International Realty
28080 Main Road, PO Box 922
Cutchogue, NY 11935
(631) 734-5439
www.danielgale.com
cutchogue@danielgale.com
Daniel Gale Sotheby’s International Realty
10095 Main Road
Mattituck, NY 11952
(631) 298-0300; Fax (631) 298-0301
www.danielgale.com
mattituck@danielgale.com

Douglas Elliman Real Estate
20 Main St.
East Hampton, NY 11937
(631) 329-9400; Fax (631) 329-9882
www.elliman.com
Douglas Elliman Real Estate
11700 Main Road
Mattituck, NY 11952
(631) 298-8000; Fax (631) 298-8133
www.elliman.com
Douglas Elliman Real Estate
99 The Plaza
Montauk, NY 11954
(631) 668-6565; Fax (631) 668-3518
www.elliman.com
Douglas Elliman Real Estate
14 W. Montauk Hwy.
Hampton Bays, NY 11946
(631) 723-2721; Fax (631) 723-2801
www.elliman.com
Douglas Elliman Real Estate
138 Main St.
Sag Harbor, NY 11963
(631) 725-0200; Fax (631) 725-8200
www.elliman.com
Douglas Elliman Real Estate
70 Jobs Lane
Southampton, NY 11968
(631) 283-4343; Fax (631) 287-4618
www.elliman.com
Duck Walk North
44535 Main Road
Southold, NY 11971
(631) 765-3500
www.duckwalk.com
info@duckwalk.com
Duck Walk Vineyards
231 Montauk Hwy., PO Box 962
Water Mill, NY 11976
(631) 726-7555 ext. 4
Fax (631) 726-4395
www.duckwalk.com
info@duckwalk.com
East End Arts and Humanities Council
133 East Main St.
Riverhead, NY 11901
(631) 727-0900 ext. 304
www.eastendarts.org
dburke@eastendarts.org

Dead on Design
205 Windmill Lane, Suite #3
Southampton, NY 11968
(631) 887-6000; Fax (631) 887-6001
www.deadondesign.com
jl@deadondesign.com

East End Hospice
481 Westhampton-Riverhead Road
PO Box 1048
Westhampton Beach, NY 11978-7048
(631) 288-8400; Fax (631) 288-8492
www.eeh.org
info@eeh.org

The Dockside Bar & Grill
26 Bay St., PO Box 2822
Sag Harbor, NY 11963
(631) 725-7100; Fax (631) 725-0677
www.docksidesagharbor.com
docksidebng@optonline.net

East Wind Long Island
5720 Route 25A
Wading River, NY 11792
(631) 929-3500; Fax (631) 846-2350
www.eastwindlongisland.com
info@eastwindlongisland.com

Douglas Elliman Real Estate
28200 Main Road
Cutchogue, NY 11935
(631) 354-8100
www.elliman.com

EHP Resort & Marina
295 Three Mile Harbor Road
East Hampton, NY 11937
(631) 324-9191; Fax (631) 324-3751
www.ehpresort.com
info@ehpresort.com

Douglas Elliman Real Estate
124 Front St.
Greenport, NY 11944
(631) 477-2220; Fax (631) 477-0042
www.elliman.com
Douglas Elliman Real Estate
2488 Main St.
Bridgehampton, NY 11932
(631) 537-5900; Fax (631) 537-9104
www.elliman.com

En-Consultants
1319 North Sea Road
Southampton, NY 11968-2015
(631) 283-6360; Fax (631) 283-6136
www.enconsultants.com
Ev&Em Vineyards
3165 Main Road, Route 25
Laurel, NY 11948
(631) 298-1420; Fax (631) 298-1405
https://evandemvineyards.com/
info@evandemvineyards.com
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EAST END BUSINESSES
The Express News Group
135 Windmill Lane, PO Box 1207
Southampton, NY 11969
(631) 283-4100; Fax (631) 283-4927
www.27east.com
Farrell Fritz
50 Station Road, Building #1
Water Mill, NY 11976
(631) 537-3100; Fax (631) 537-0560
www.farrellfritz.com
pmahler@farrellfritz.com
Fidelity National Title/Chicago Title Insurance Co.
865 Merrick Ave., Suite 500
Westbury, NY 11590
(516) 741-5050
www.fidelitytitleny.com
Fighting Chance
34 Bay St. Suite 201, PO Box 1358
Sag Harbor, NY 11963
(631) 725-4646; Fax (631) 725-5731
www.fightingchance.org
admin@fightingchance.org
Flynn Stenography & Transcription
193 Griffing Ave.
Riverhead, NY 11901
(631) 727-1107; Fax (631) 727-8181
flynnreporting@optonline.net
Friar’s Head Golf Course
3000 Sound Ave.
Riverhead, NY 11901
(631) 722-5200; Fax (631) 722-5252
www.friarshead.org
Gardiner’s Bay Country Club
12 Dinah Rock Road, PO Box 3014
Shelter Island Heights, NY 11965
(631) 749-1033; Fax (631) 749-1490
www.gardinersbay.org
Given Associates
5388 Route 25A
Calverton, NY 11933
(631) 360-3474; Fax (631) 360-3622
www.givenassociates.com
lorraine@givenassociates.com
Group for the East End
54895 Route 25, PO Box 1792
Southold, NY 11971
(631) 765-6450; Fax (631) 765-6455
www.groupfortheeastend.org
info@eastendenvironment.org
Guild Hall
158 Main St.
East Hampton, NY 11937
(631) 324-0806; Fax (631) 324-2722
www.guildhall.org
agrover@guildhall.org
Gurney’s Montauk Resort & Seawater Spa
290 Old Montauk Hwy.
Montauk, NY 11954
(631) 668-1717; Fax (631) 668-2667
www.gurneysmontauk.com
sales@gurneysmontauk.com
Gurney’s Star Island Resort & Marina
32 Star Island Road, PO Box 5048
Montauk, NY 11954
(631) 668-3100; Fax (631) 668-6181
www.gurneysresorts.com/montauk-star-island
info@gurneysmontauk.com
Hampton Coffee Company
869 Montauk Highway
Water Mill, NY 11976
(631) 726-2633; Fax (631) 726-2649
www.hamptoncoffeecompany.com
info@hamptoncoffeecompany.com
Hampton Coffee Roasting
749 County Road 39A
Southampton, NY 11968
(631) 726-2633; Fax (631) 726-2649
www.hamptoncoffeecompany.com

wholesale@hamptoncoffeecompany.com
Hampton Hills Golf & Country Club
County Road 31, PO Box 1087
Westhampton Beach, NY 11978
(631) 727-6862; Fax (631) 369-2990
www.hamptonhills.com
Hampton Luxury Line
(631) 537-5800; Fax (631) 567-3722
www.hamptonluxuryliner.com
info@hamptonluxuryliner.com
Hamptons Appraisal Service Corp.
789 Hill St.
Southampton, NY 11968
(631) 283-0471; Fax (631) 283-0548
hamptonsappraisal@mclauchlen.com
Harbes Vineyard
715 Sound Ave., PO Box 1431
Mattituck, NY 11952
(631) 298-0800 (631) 298-9463
Fax (631) 298-1332
www.harbesfamilyfarm.com
harbesfamilyfarm@gmail.com
The Harborfront Inn
209 Front St.
Greenport, NY 11944
(631) 477-0707; Fax (631) 702-2206
www.theharborfrontinn.com
info@theharborfrontinn.com
Hilton Garden Inn Riverhead
2038 Old Country Road
Riverhead, NY 11901
(631) 727-2733; Fax (631) 727-2744
www.riverheadhgi.com
isprh_gm@hilton.com
Holiday Inn Express Hotel & Suites East End
1707 Old Country Road, Route 58
Riverhead, NY 11901
(631) 548-1000; Fax (631) 548-1010
www.hieeastend.com
lhogan@indigoeastend.com
Hyatt Place Long Island/East End
451 East Main St.
Riverhead, NY 11901
(631) 208-0002; Fax (631) 208-3012
www.longislandeastend.place.hyatt.com
steven.shauger@hyatt.com
Indian Island Golf Club
661 Riverside Drive
Riverhead, NY 11901
(631) 727-7776; Fax (631) 727-8388
www.indianislandcountryclub.com
Island’s End Golf Club
5025 Route 25, PO Box 2066
Greenport, NY 11944
(631) 477-0777; Fax (631) 477-8213
www.islandsendgolf.com
billfish4@optonline.net
Jamesport Vineyards
1216 Main Road, Route 25
PO Box 842
Jamesport, NY 11947
(631) 722-5256; Fax (631) 722-5256
www.jamesportwines.com
jamesportwines@gmail.com
Jason’s Vineyard
1785 Main Road, Route 25
Jamesport, NY 11947
(631) 238-5801
www.jasonsvineyard.com
jasonsvineyard@gmail.com
Journey East Hampton
490 Pantigo Road
East Hampton, NY 11937
(631) 324-4550
www.journeyeasthampton.com
hello@journeyeasthampton.com

Kandell, Farnworth & Pubins CPAs
One Union Square, 727 Union Ave.
Aquebogue, NY 11931
(631) 722-5300; Fax (631) 722-0300
www.kfpcpa.com
spubins@kfpcpa.com
Kent Animal Shelter
2259 River Road
Calverton, NY 11933
(631) 727-5731; Fax (631) 727-5515
www.kentanimalshelter.com
pamgreen@kentanimalshelter.com
Keri Lamparter Communications
PO Box 2804
Montauk, NY 11954
(631) 682-2052
www.kerilamparter.com
keri@kerilamparter.com
Kontokosta Winery
825 North Road, Route 48
Greenport, NY 11944
(631) 477-6977; Fax (631) 477-9680
www.kontokostawinery.com/
info@kontokostawinery.com
Laurel Links Country Club
6400 Main Road, PO Box 307
Laurel, NY 11948
(631) 298-4300; Fax (631) 298-4372
www.laurellinkscc.com
info@laurellinkscc.com
The Lenz Winery
38355 Main Road, Route 25, PO Box 28
Peconic, NY 11958
(631) 734-6010; Fax (631) 734-6069
www.lenzwine.com
office@lenzwine.com
Lieb Cellars
13050 Oregon Road
Cutchogue, NY 11935
(631) 734-1100; Fax (631) 734-1113
www.liebcellars.com
customerservice@liebcellars.com
Lighthouse Marin Inc.
229 Meetinghouse Creek Road
PO Box 1250
Aquebogue, NY 11931-1250
(631) 722-3400; Fax (631) 722-3417
www.lighthousemarina.com
info@lighthousemarina.com
Long Island Aquarium
431 East Main St.
Riverhead, NY 11901
(631) 208-9200; Fax (631) 208-0466
www.longislandaquarium.com
promotions@amwny.com
Long Island National Golf Club
1793 Northville Tpke.
Riverhead, NY 11901
(631) 727-4653
www.linationalgc.com/
Long Island Wine Country
PO Box 600
Riverhead, NY 11901
(631) 722-2220; Fax (631) 722- 2221
www.liwines.com
info@liwines.com
Macari Vineyards
150 Bergen Ave., PO Box 2
Mattituck, NY 11952
(631) 298-0100; Fax (631) 298-8373
www.macariwines.com
info@macariwines.com
Maidstone Golf Club-West Course
50 Old Beach Lane
East Hampton, NY 11937
(631) 324-5530; Fax (631) 324-8821
https://www.maidstoneclub.org/

The Maidstone Hotel
207 Main St.
East Hampton, NY 11937
(631) 324-5006
www.themaidstone.com
Manor Art Glass Studio
9 Bon Pinck Way
East Hampton, NY 11937
(631) 907-0070
www.manorartglass.com
info@manorartglass.com
Mattebella Vineyards
46005 Main Road, (Route 25)
Southold, NY 11971
(631) 655-9554 (888) 628-8323
www.mattebella.com
inquiry@mattebella.com
Matthews, Kirst & Cooley
241 Pantigo Road
East Hampton, NY 11937
(631) 324-5909; Fax (631) 324-5981
www.mkclawfirm.com
McCall Wines
22600 Main Road
Cutchogue, NY 11935
(631) 734-5764
www.mccallwines.com
info@mccallwines.com
The Menhaden
207 Front St.
Greenport, NY 11944
(631) 333-2777
www.themenhaden.com
info@themenhaden.com
Mill House Inn
31 North Main St.
East Hampton, NY 11937
(631) 324-9766
www.millhouseinn.com
innkeeper@millhouseinn.com
Montauk Downs State Park
50 South Fairview Ave.
Montauk, NY 11954
(631) 668-5000; Fax (631) 668-7893
https://parks.ny.gov/parks/montaukdowns
Montauk Manor Resort
236 Edgemere St.
Montauk, NY 11954
(631) 668-4400; Fax (631) 668-3535
www.montaukmanor.com
dmarco@montaukmanor.com
National Golf Links of America
16 Sebonac Inlet Road
Southampton, NY 11968
(631) 283-0410; Fax (631) 283-0424
ngla.us
Nissequogue Golf Club
21 Golf Club Road
St. James, NY 11780
(631) 584-7733; Fax (631) 584-7125
www.nissequoguegolf.com
barry@nissequoguegolf.com
North Ferry Co. Inc.
12 Summerfield Place, PO Box 589
Shelter Island Heights, NY 11965
(631) 749-0139
www.northferry.com
North Fork Community Theatre
12700 Old Sound Ave., PO Box 86
Mattituck, NY 11952
(631) 298-4500
www.nfct.com
president@nfct.com
North Fork Trolley Co.
253 Edwards Ave
Calverton, NY 11933
(631) 369-3031
www.northforktrolley.com

18 I LONG ISLAND BUSINESS NEWS I JULY 15-21, 2022 I LIBN.COM

T

H

E

L

I

S

T

EAST END BUSINESSES
Noyac Golf Club
51 Wildwood Road
Sag Harbor, NY 11963
(631) 725-1800; Fax (631) 725-2696
www.noyacgolfclub.com
NSA Insurance Solutions Service
711 Union Ave., PO Box 2340
Aquebogue, NY 11931
(631) 722-3500; Fax (631) 722-3591
www.nsainsure.com
rmorreale@nsainsure.com
NY Marine Rescue Center (formally Riverhead
Foundation for Marine Research and Preservation)
467 East Main St.
Riverhead, NY 11901
(631) 369-9840; Fax (631) 369-9826
www.nymarinerescue.org
info@nymarinerescue.org
Ocean Spray Hot Tubs and Saunas
97 Old Riverhead Road
Westhampton Beach, NY 11978
(631) 288-6006; Fax (631) 998-3649
www.oceansprayhottubs.com
marketing@oceanspraypoolsandspas.com
The Old Field Vineyards
59600 Main Road, Route 25
PO Box 726
Southold, NY 11971
(631) 765-0004
www.theoldfield.com
livinifera@aol.com

Peconic Landing
1500 Brecknock Road
Greenport, NY 11944
(631) 477-3800; Fax (631) 477-3900
www.peconiclanding.org
info@peconiclanding.org
Pellegrini Vineyard
23005 Main Road
Cutchogue, NY 11935
(631) 734-4111 ext. 207; Fax (631) 734-4159
www.pellegrinivineyards.com
johnl@pellegrinivineyards.com
Phillips Nizer (Law Firm)
34 Pantigo Road
East Hampton, NY 11937
(212) 841-0705; Fax (212) 262-5152
www.phillipsnizer.com
mlandis@phillipsnizer.com
Pindar Vineyards
37645 Main Road, Route 25
PO Box 332
Peconic, NY 11958
(631) 734-6200; Fax (631) 734-6205
www.pindar.net
info@pindar.net
Poxabogue Golf Center
3556 Montauk Hwy.
Sagaponack, NY 11962
(631) 537-0025; Fax (631) 537-1802
www.poxgolf.com
golfshop@poxgolfcenter.com

Onabay Vineyards
PO Box 476
Southold, NY 11971
(917) 715-0605
www.onabayvineyards.com
info@onabayvineyards.com

The Preston House and Hotel
428 E Main St.
Riverhead, NY 11901
(631) 775-1550; Fax (631) 574-8310
www.theprestonhouseandhotel.com
info@theprestonhouseandhotel.com

One Woman Vineyards
5195 Old North Road
Southold, NY 11971
(631) 765-1200
www.onewomanwines.com
info@onewomanwines.com

Protection Plus Alarm Service
1175 Water Terrace
Southold, NY 11971
(516) 295-5949
www.protectionplusalarm.com
ppalarm@optonline.net

Osprey’s Dominion
44075 Main Road, PO Box 198
Peconic, NY 11958
(631) 765-6188; Fax (631) 765-1903
www.ospreysdominion.com
winemkr@ospreysdominion.com

Pugliese Vineyards
34515 Main Road, Route 25
PO Box 467
Cutchogue, NY 11935
(631) 734-4057; Fax (631) 734-5668
www.pugliesevineyards.com

Palmer Vineyards
5120 Sound Ave., PO Box 741
Aquebogue, NY 11931
(631) 722-9463; Fax (631) 722-5364
www.palmervineyards.com
palmervineyard@gmail.com

The Quogue Club at Hallock House
47 Quogue St.
Quogue, NY 11959
(631) 653-0100; Fax (631) 996-4578
www.quogueclub.com
zdesimone@quogueclub.com

Parrish Art Museum
279 Montauk Hwy.
Water Mill, NY 11976
(631) 283-2118; Fax (631) 283-7006
www.parrishart.org

Quogue Field Club
6 Club Lane
Quogue, NY 11959
(631) 653-9885; Fax (631) 653-0617
www.quoguefieldclub.com/

Paumanok Vineyards
1074 Main Road (Route 25)
PO Box 741
Aquebogue, NY 11931
(631) 722-8800; Fax (631) 722-5110
www.paumanok.com
info@paumanok.com

Railroad Museum of Long Island
440-4th St., PO Box 729
Greenport, NY 11944-0726
(631) 727-7920
www.rmli.org
info@rmli.us

Peconic Bay Medical Center
1300 Roanoke Ave.
Riverhead, NY 11901
(631) 548-6000; Fax (631) 548-6048
www.northwell.edu

Raphael
39390 Main Road, Route 25
Peconic, NY 11958
(631) 765-1100
www.raphaelwine.com
tastingroom@raphaelwine.com

Peconic Land Trust
296 Hampton Road, PO Box 1776
Southampton, NY 11969
(631) 283-3195; Fax (631) 283-0235
www.peconiclandtrust.org
info@peconiclandtrust.org

Renewable Energy Long Island (reLI)
P.O. Box 4103
East Hampton, NY 11937
(631) 329-8888
www.reli.org
info@reli.org

Retreat Inc.
13 Goodfriend Drive
East Hampton, NY 11937
(631) 329-4398 /
24-Hour Hotline (631) 329-2200
Fax (631) 329-2944
www.theretreatinc.org
ldavis@theretreatinc.org
RGNY
6025 Sound Ave.
Riverhead, NY 11901
(631) 298-0075; Fax (631) 298-5502
https://rgnywine.com
info@rgnywine.com
Riverhead Building Supply
250 David Court
Calverton, NY 11933
(800) 378-3650
www.rbscorp.com
Roanoke Vineyards
165 Love Lane
Mattituck, NY 11952
(631) 727-4161; Fax (631) 727-5602
www.roanokevineyards.com
Ron Wood Public Relations
1407 Middle Road, Suite 77
Calverton, NY 11933
(631) 355-0432
www.prbyrw.com
ronwood@prbyrw.com
Rose Hill Vineyards
2000 Oregon Road
Mattituck, NY 11952
(631) 804-0367
https://rosehill-vineyards.com/
Sag Harbor Golf Club
PO Box 463, Barcelona Point Road
Sag Harbor, NY 11963
(631) 725-2503
https://parks.ny.gov/golf/17/details.aspx
Sag Harbor Industries Inc.
1668 Sag Harbor Tpke.
Sag Harbor, NY 11963
(631) 725-0440; Fax (631) 725-4234
www.sagharborind.com
info@sagharborind.com
Sag Harbor Inn
45 West Water St., PO Box 2661
Sag Harbor, NY 11963
(631) 725-2949; Fax (631) 725-5009
www.sagharborinn.com
jcurran@sagharborinn.com
Sag Harbor Yacht Yard
53 Bay St., PO Box 1199
Sag Harbor, NY 11963
(631) 725-3838; Fax (631) 725-4594
www.sagharboryachtyard.com
sagyacht@aol.com
Sandy Pond Golf Course
1495 Roanoke Ave.
Riverhead, NY 11901
(631) 727-0909
Sannino Vineyard
15975 County Route 48
Cutchogue, NY 11935
(631) 734-8282
www.sanninovineyard.com
info@sanninovineyard.com
Scarola Vineyards Inc.
4850 Sound Ave.
Mattituck, NY 11952
(631) 298-7676; Fax (516) 747-5178
www.scarolavineyards.com
frank@scarolavineyards.com
Seacoast Enterprises Associates Inc.
423 Three Mile Harbor Hog Creek Road
73 Three Mile Harbor Hog Creek Road
6 Boat Yard Road
East Hampton, NY 11937

(631) 324-5666; (631) 324-1320
Fax (631) 324-3366
www.seaincorp.com
info@sea-incorp.com
Sebonack Golf Club
405 Sebonac Road
Southampton, NY 11968
(631) 287-4444; Fax (631) 287-2164
www.sebonack.com
Shelter Island Country Club
26 Sunnyside Ave.
Shelter Island Heights, NY 11965
(631) 749-0416
http://shelterislandcc.org/
info@shelterislandcc.org
Shelter Island Realty and Insurance
25 North Ferry Road, PO Box 539
Shelter Island, NY 11964
(631) 749-1014; Fax (631) 749-2228
bradysir@optonline.net
Shinnecock Hills Golf Club
200 Tuckahoe Road
Southampton, NY 11968
(631) 283-1310; Fax (631) 283-7558
http://shinnecockhillsgolfclub.org
Sole East Resort
90 Second House Road
Montauk, NY 11954
(631) 668-2105; Fax (631) 668-0171
www.soleeast.com
info@soleeast.com
Southampton Golf Club
1005 County Road 39
Southampton, NY 11968
(631) 283-0623; Fax (631) 287-6457
www.southamptongolfclub.org/index.cfm
Southampton Inn
91 Hill St.
Southampton, NY 11968
(631) 283-6500; Fax (631) 287-1073
www.southamptoninn.com
dedecatcove@aol.com
Sparkling Pointe Vineyards and Winery
39750 County Route 48
Southold, NY 11971
(631) 765-0200; Fax (631) 765-5264
www.sparklingpointe.com
info@sparklingpointe.com
Splish Splash
2549 Splish Splash Drive
Calverton, NY 11933
(631) 727-3600
www.splishsplashlongisland.com
STIDD Systems Inc.
220 Carpenter St., PO Box 87
Greenport, NY 11944
(631) 477-2400 ext. 144; Fax (631) 477-1095
www.stidd.com
sales@stidd.com
Stony Brook Eastern Long Island Hospital
201 Manor Place
Greenport, NY 11944
(631) 477-1000; Fax (631) 477-1746
elih.stonybrookmedicine.edu
paul.connor@stonybrookmedicine.edu
Stony Brook Southampton Hospital
240 Meeting House Lane
Southampton, NY 11968
(631) 726-8200; Fax (631) 287-2141
https://southampton.stonybrookmedicine.edu
Stott Architecture
61 Kyle Road
Hampton Bays, NY 11946
(631) 283-1777
www.stottarchitecture.com
ric@stottarchitecture.com
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EAST END BUSINESSES
Suffolk Federal Credit Union
850 County Road 39
Southampton, NY 11968
(631) 924-8000; Fax (631) 924-2616
www.suffolkfcu.org
sfcumail@suffolkfcu.org

Jamesport, NY 11947
(631) 722-3416
www.terravitevineyard.com
info@terravitevineyard.com
The 1770 House Restaurant & Inn
143 Main St.
East Hampton, NY 11937
(631) 324-1770; Fax (631) 324-3504
www.1770house.com
info@1770house.com

The Suffolk Theater
118 East Main St.
Riverhead, NY 11901
(631) 727-4343 ext. 102
Fax (631) 727-4345
www.suffolktheater.com
info@suffolktheater.com

Town of Southold Senior Adult Day Care
750 Pacific St., PO Box 85
Mattituck, NY 11952
(631) 298-4470; Fax (631) 298-4462
www.southoldtownny.gov/112/Programs-Assistance

Suhru Wines
28735 Main Road
Cutchogue, NY 11935
(631) 603-8127; Fax (631) 298-3588
www.suhruwines.com
info@suhruwines.com

Twomey, Latham, Shea, Kelley, Dubin &
Quartararo
33 West Second St., PO Box 9398
Riverhead, NY 11901-9398
(631) 727-2180; Fax (631) 727-1767
www.suffolklaw.com
home@suffolklaw.com

Tanger Factory Outlet Centers Inc.
1770 West Main St.
200 Tanger Mall Drive
Riverhead, NY 11901
(631) 369-2732; Fax (631) 369-2736
www.tangeroutlets.com
Terra Vite North Fork Winery & Vineyard
250 Manor Lane

The Vineyard at Baiting Hollow d/b/a Baiting
Hollow Farm Vineyard
2114 Sound Ave.
Baiting Hollow, NY 11933
(631) 369-0100; Fax (631) 208-0800

www.baitinghollowfarmvineyard.com
info@bhfvineyard.com
The Vineyards at Aquebogue
978 Main Road, (Route 25)
Aquebogue, NY 11931
(631) 722-3200; Fax (631) 722-4397
www.vineyardcaterers.com
rmoran@lessings.com
Westhampton Country Club
35 Potunk Lane
Westhampton Beach, NY 11978
(631) 288-1110; Fax (631) 288-9867
www.westhamptoncc.org
Wickham, Bressler & Geasa
13015 Main Road, PO Box 1424
Mattituck, NY 11952
(631) 298-8353; Fax (631) 298-8565
www.wbglawyers.com
awickham@wbglawyers.com
The Woods at Cherry Creek
967 Reeves Ave.
Riverhead, NY 11901
(631) 506-0777; Fax (631) 369-7281
www.thewoodsatcherrycreek.com

East Hampton, NY 11937
(631) 329-0050; Fax (631) 267-1077
www.wordhampton.com
steve@wordhampton.com
WVVH-Hamptons Television
PO Box 769
Wainscott, NY 11975-0769
(800) 757-9884; Fax (718) 331-0811
www.wvvh.com
info@wvvh.com
Wölffer Estate Vineyard
139 Sagg Road, PO Box 9002
Sagaponack, NY 11962
(631) 537-5106; Fax (631) 537-5107
www.wolffer.com
info@wolffer.com
YMCA East Hampton RECenter
2 Gingerbread Lane
East Hampton, NY 11937
(516) 583-5518
www.ymcali.org
tamar.simpson@ymcali.org

WordHampton Public Relations
512 Three Mile Harbor Road

CALL FOR
NOMINATIONS
Experience counts. Dedication, hard work, skill, tenacity and excellence are
expected. Compassion is essential. The Leadership in Law Award recognizes all of
these qualities and is dedicated to those individuals whose leadership, both in the
legal profession and in the community, has had a positive impact on Long Island.
Recipients of this award demonstrate outstanding achievements, involvement in
their profession, support of the community and mentoring.

Deadline for nominations: July 22, 2022
Awards Program: November 17, 2022
Link to nominate: libn.com/leadershipinlaw
EVENT OR SPONSORSHIP QUESTIONS?
Please contact Rena Thomas at rthomas@libn.com.
LE AD E R S HIP IN LAW IS A LONG ISLA ND BUSINE S S N EWS EV EN T
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STAR POWER

West Islip appoints next superintendent of schools
Paul Romanelli has been
appointed as the next
superintendent of schools
of the West Islip Board of
Education, succeeding longtime
superintendent Bernadette Burns.
Romanelli will officially join
West Islip on Aug. 1 as deputy
superintendent before taking the
helm as superintendent on Aug.
15.
The next superintendent has
been a passionate and innovative
educator for nearly 20 years. He
joins West Islip from the Long
Beach Public Schools, where
he has served as the assistant
superintendent for curriculum
and instruction since 2019 and
previously worked as the principal
of Long Beach Middle School.
Romanelli began his teaching
career in the Harborfields Central
School District as a teacher of
mathematics and literacy at
Oldfield Middle School, where he

was named Suffolk County Math
Teacher of the Year and received
the SCOPE Teacher Service
Award. He served as dean of
students in Harborfields and
assistant principal of PlainviewOld Bethpage Middle School.
He attended SUNY New Paltz,
where he received his bachelor’s
degree in elementary education
and his master’s degree in
special education. He obtained
his administrative degree from
the College of Saint Rose and his
doctoral degree in instructional
leadership from St. John’s
University.
Romanelli has received the
Rookie of the Year Award from
Long Beach AWARE and was
honored as Educator of the Year
by Long Beach Christmas Angel.
He grew up on Long Island and
currently lives in Melville with
his wife, Jessica, and their three
boys.

Paul Romanelli

AUGUST 9, 2022
6 PM - 9 PM | AWARDS CEREMONY
The Pavilion at Sunken Meadow
Sunken Meadow State Park,
Kings Park, NY 11754
The 30 Under 30 Awards honor the bright and dynamic young professionals
ages 30 or under, who contribute to the Long Island community through
public service and who have made significant strides in business.

REGISTER TODAY
LIBN.COM/30UNDER30
#30UNDER30
CONTRIBUTING SPONSORS

CHAMPAGNE SPONSOR

ENTERTAINMENT SPONSOR

EVENT OR SPONSORSHIP QUESTIONS?
Please contact Rena Thomas at rthomas@libn.com.
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Operating a Business in a Rising Rate Environment
With inflation rates at record levels, the Federal Reserve continues to raise the Fed Funds at a pace not seen in decades, and acknowledges more
rate hikes are forthcoming this year in an effort to combat inflation. If you’re a business owner and need ongoing access to capital through financing,
you know that increasing interest rates can potentially make the difference between profitability and loss. Fortunately, since you know that interest
rates are on the rise, there are some measures you can take to proactively protect your business.
Act fast on financing
If you anticipate needing financing in the coming months, you should take out a loan now. If the Federal Reserve raises rates by 2% or more over
the rest of the year as some experts predict, commercial lending rates could soar. Waiting could end up costing you thousands of dollars in interest.
Convert variable rate loans
Businesses that have been operating with the help of variable rate loans have seen very low interest rates over the past few years – but that is
about to change. It could be a good idea to switch from variable rate loans to fixed rate loans now, if at all possible. Variable-rate loans can change
quickly in reaction to rising market rates, so you’ll want to avoid that risk before the costs eat up your company’s free cash flow. Consider a
conversation with Valley’s swap and rate experts.
Look into other financing options
There are alternative lending options to the traditional commercial loan that may work better for your business. For example, at Valley, we offer
commercial lending options like Community Lending, SBA loans, Term Loans & Lines of Credit, Equipment Financing and more. While rates will be
rising on these types of financing as well, they may offer you more flexibility and better meet your business’ specific needs.
Consider selling equity
One way to raise capital without worrying about rising interest rates is to consider selling equity in your company. While the downside of this is
losing sole ownership and control of your business, the upside is that there is no loan to pay back or interest payments to worry about.
Consult with the experts
At Valley, our commercial loan experts have been through rising interest rates before and can help you navigate this changing environment and
advise you on ways to protect your business and cash flow.
Valley Bank in Long Island is here to help. We can provide your company with the financial services
and advice you need. To learn more, contact Bartholomew Kerner at 516-465-2300 x7157 or by email at BKerner@valley.com.
© 2021 Valley National Bank. Member FDIC. Equal Opportunity Lender. All Rights Reserved.

The strength of a big bank
With the nimbleness of
a local one
Valley has more than 90 years of history serving local
communities and businesses. Our commercial banking
experts:
•

Listen to your needs and customize solutions for you

•

Are empowered to make local decisions

•

Have the capacity to meet your funding needs

See for yourself at valley.com

© 2022 Valley National Bank. Member FDIC. Equal Opportunity Lender.
All Rights Reserved. VLY5476

“Our mission is to give local business
owners the power to succeed, and
we do that by making banking easy,
accessible and flexible with the
expertise of our commercial bankers”
- Thomas Iadanza
President at Valley Bank
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BIZMARKET

BUSINESS SERVICES REAL ESTATE HOTELS & MEETING PLACES

ONTHEMARKET
Real Estate
Nassau R&D/Warehouse

Suffolk Industrial

Category:
R&D/Warehouse
County:
Nassau
Location:
176 Mott Ave, Inwood
Available Sq. Ft.:
1,940 sq. ft.
Asking (Lease) Price: $5,000 per month gross
Agent:
Michael Parnes
Brokerage:
Schacker Real Estate Corp.
Phone:
631-293-3700
Additional required information:
• Includes 2,356 sq. ft. of yard/parking. Owner will pave
the yard
• Suites A and B can be leased separately and Owner
will build to suit
• Suite A: flex space 1,220sf ($2,500/month)
• Suite B: flex space 720sf ($2,700/month) including
additional parking/yard

Category:
County:
Location:
Available Sq. Ft.:
Asking (Lease) Price:
Agent:
Brokerage:
Phone:

Industrial
Suffolk
31 Windsor Place, Central Islip
142,991
For rent
Dan Gazzola
Chuck Tabone
Newmark
631-424-4800

BUSINESSCARDS
We Make Taxes
Less Taxing!

$125,000,000+ in Annual Real Estate Sales
Want a Definitive Date Your Property will Sell?
Now Accepting Consignments (Bridge Loans Available)
MaltzAuctions.com • 516.349.7022 • Richard B. Maltz

•
•
•
•
•
•
•

Construction Contract preparation, review and negotiation
Defective / Incomplete construction
Post-Sandy House Raisings
Non payment – Lien filings – Bond Claims
Lien Foreclosures
Union Hearings
Construction Arbitrations, Mediation, Litigation

BEST PRACTICES
FOR YOUR BUSINESS?

A subscription www.LIConstructionLaw.com
to Long
(516)
462-7051
Island Business News

Practice Exclusive to
Disability Insurance Matters

• Pre-Disability Filing Strategy
• Disability Claim Management
• Appeals for Denied or Terminated
Disability Claims
• Disability and ERISA Litigation
• Lump Sum Settlements

For over 25 years, our attorneys
have been assisting taxpayers with:

IRS & NYS TAX MATTERS
NYS & NYC RESIDENCY AUDITS
NYS DRIVER'S LICENSE SUSPENSIONS
SALES AND USE TAX
LIENS, LEVIES, & SEIZURES
NON-FILERS
INSTALLMENT AGREEMENTS
OFFERS IN COMPROMISE

Frankel & newField, PC

PEER RATED
Attorney Advertising

taxhelpline@litaxattorney.com
Learn more: w w w . l i t a x a t t o r n e y . c o m

Peer Rated for Highest Level
of Professional Excellence

516.222.1600 • www.frankelnewfield.com

ATTORNEY
ADVERTISING

Background Investigations for Hiring Purposes
Criminal History Checks - Reference Checks - Drug Screening
Due Diligence Investigations

Offices Uniondale, Melville, Ft Lauderdale

STAY CURRENT,
SUBSCRIBE TODAY!
Don’t miss another issue
of the news & analysis that
affects you & your business.

subscribe.libn.com

Emergency Service
• Offices • Retail Stores
• Restaurants
– Free Quotes –

Mike Massetti

631.923.2323

handymanprojex@aol.com
2046 Jericho Tpk E. Northport NY 11731
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