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POWER PARTNERS

American Cleaning Service has been cleaning local facilities for over 70 years, providing building
maintenance services with the mission of leading an engaged team to deliver a consistent and
exceptional client experience. Our team has industry-leading certifications that deliver premier experiences through the right people, doing the right things every time.

At BELFOR, we are “restoring more than property”— we are rebuilding homes and businesses
destroyed by devastating losses. We are restoring pride in communities and we are restoring hope
by making progress every day.
BELFOR understands the recovery process — from first-aid measures and emergency response to
technical services and total reconstruction. We offer more recovery services for both residential and
commercial properties than any other restoration contractor. In the face of disaster, you can count
on our vast resources and know-how to help with the recovery process.

BII integrates our passion for interior design and our partnerships with quality office furniture manufacturers to assist in creating functional, comfortable, and attractive environments for all business
types. Our experienced team provides comprehensive space planning and design solutions while
sourcing unique, ergonomic office products to enhance any commercial workspace.

BRS Architects has been teamwork-focused since inception. Understanding the value of teamwork
and how it relates to project success is one of the most distinguishing characteristics of BRS. From
the initial kick-off meeting through project completion, the firm’s approach to design and project
administration is based on a collaborative effort. Through all aspects of a project, BRS utilizes this
approach by maximizing the talents, skills and experience of all the members of the project whether
they are BRS employees or outside consultants. This team-centered approach provides the client
with the highest value for its project by enhancing efficiency, providing better communication and
creating a highly effective method for problem-solving.

ESI Construction, Idaho’s largest general contractor, employs more than 500 people throughout
Idaho and provides general contracting, construction management, design/build and preconstruction services. With experience in office, multifamily, education, healthcare, manufacturing, retail,
service and maintenance and self-perform concrete, ESI is active throughout the United States and
internationally.
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POWER PARTNERS

With Idaho roots reaching back more than 80 years, Holland & Hart helps clients navigate the complexities of commercial real estate transactions. From financing, acquisition and development to
management, leasing and connecting you to key partners and resources, our attorneys understand
the nuances of each step of the real estate process and offer the breadth and depth of knowledge
to handle the full spectrum of our clients’ needs.

Little-Morris LLP is a certified public accounting firm with a tax consulting emphasis that has a
rich history of providing services in the Boise area. Since its founding in 1972, Little-Morris LLP
has been devoted to providing the highest-quality service to satisfy the needs of our clients. We
consider our intelligent and imaginative professionals to be our greatest asset. Our goal is to remain
on the leading edge of the profession.

The team at Pioneer 1031 brings years of experience in the title and escrow world to all of our
exchanges. Our dedicated professionals include former real estate agents, title and escrow officers
and legal advisors. We understand the real estate business with all its financial and legal subtleties,
and expertly guide our clients through the exchange process. As always, we offer free consultations
in person or over the phone.
At Pioneer 1031, we can coordinate exchanges with any title or escrow company in the United
States. We work closely with everyone involved in the transaction and maintain an open line of
communication with real estate agents, tax advisors, attorneys, escrow officers and lenders to
eliminate missteps.

Washington Federal is a national bank, but we’ve tried to act more like a reliable next-door neighbor.
Ever since we got our start back in 1917, we’ve been helping to build healthy, thriving communities.
And, as active members of our communities, we’re truly invested in clients like you — delivering
simple, straightforward banking solutions to help you make the most of your money. We know our
success depends on your success. That’s why we work hard to develop long-term relationships
with our business clients, from commercial real estate financing to treasury management services.
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PRESIDENT’S
MESSAGE

opportunities and charity events.
So, what is the focus for 2022?
Well, when I was working to become a CCIM designee, the three
key mantras of the CCIM Institute
were drilled into my head. These
are Networking, Education and
Technology. This year, we plan to
continue to focus on these three
areas and more importantly be
an organization that serves you.
Networking

President

Blake Haggett
We are back! Not only did we
survive 2021 but we thrived. So
many of you that I talked to said
2021 was an incredible year.
Transaction volume was up and
people within our industry were
thriving. So, let’s keep that momentum going. Before I forget,
our success as a chapter has also
been due to the support of our
Power Partner sponsors: WaFd
Bank, Pioneer 1031 Company,
Holland and Hart, Belfor Property Restoration, BRS Architects,
BII (Business Interiors of Idaho),
Little-Morris CPA, Engineered
Structures Inc (ESI) Construction and American Cleaning Service! Our Power Partners’ generous support enables our chapter
to provide affordable commercial
real estate education, networking
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Not only are local markets
starting back up with local networking events, but we are back,
with some in-person events this
year. I am personally excited
to bring back what I really enjoy, and that’s social networking
events to meet and greet other
individuals in the industry. We all
know that commercial real estate
transactions have more than just
two individuals involved, so providing great networking events
could really bring some value to
the CCIM community. We hope
to see you at our next event!
Education

The Idaho CCIM chapter prides
itself on being able to offer all four
core courses to obtain the CCIM
designation over a two-to-threeyear period. My gratitude to the
board of directors of Idaho CCIM
for continuing to make CCIM education a priority. We plan to expand our educational offerings
by including a continuing education (CE) class for all licensed
agents to attend this year. We
have a CI102 course offering
and a CI103 offering this year.
We will continue to assist candidates who are seeking to gain

their designation and hope to see
a large class of new designees
in Idaho.
Technology

Technology is constantly evolving and at a rate that we can’t
keep up with in many cases. My
hope this year is to bring practical solutions through personal
experience combined with some
education around the topic in the
following articles and events. As
CCIM designees, we have a relentless number of tools available
to us, but only a few of us are
proficient. My hope is to change
that and get you as members
comfortable with the tools that
we have available to us.
In closing, I would be remiss if I didn’t take an opportunity to thank those before me
in this role. Each president before me has led this organization to be better, and I strive to
do the same. I am truly blessed and honored to serve as your
2022 Idaho CCIM chapter president. We have an incredible team
who keeps all this chaos in line,
please join me this year in thanking them. I am thankful for the
committees and the remainder
of the board of directors. I feel
that as a board we continue to
get better with each new class.
As your president, I am available
with any questions or concerns. I
welcome your feedback and will
work to get any issue raised to
the correct person.
Please join our Idaho chapter
by going to https://www.ccimconnect.com/ccimidaho/home
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BOARD MEMBERS - IDAHO CHAPTER

Past President
Greg Gaddis, CCIM

President
Blake Haggett, CCIM

Director at Large
Holly Chetwood, CCIM

Advisor
Jason Knorpp, CCIM

Treasurer
Roger Titmus, CCIM

Secretary
LeAnn Hume, CCIM

Director at Large
Mike Erkmann, CCIM

Past President
Tim Graver, CCIM

Advisor
Laurie Reynoldson, CCIM

Advisor
Adam Wheeler, CCIM

LOCAL CCIM CHAPTER
The Idaho CCIM chapter is a privately incorporated
chapter of the CCIM Institute.
An affiliate of the National Association of Realtors, the
CCIM Institute has been a recognized global leader in professional education for more than 30 years. CCIM’s membership includes brokers, agents, corporate real estate officers, REIT investment executives, pension fund managers, developers, asset managers, investment counselors,
appraisers, property managers, mortgage bankers, attorneys, accountants and others in allied fields.
The Idaho CCIM chapter’s mission is: “To elevate the
level of professionalism and expertise in the commercial
real estate industry by providing high-quality educational
offerings, promoting the CCIM designation and fostering
networking and camaraderie in the Idaho commercial real
estate community.”
Professionals who have earned the CCIM designation are required to continue their standing with the CCIM
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Institute on a yearly basis to be allowed the privilege of
continuing to use the CCIM acronym behind their name.
Through the CCIM Institute, candidates in good standing
are officially pursuing their designations and have access
to its incredible tools and resources.
Chapter memberships for the Idaho CCIM chapter do
not require official affiliation with the CCIM Institute and are
available for $75 per year. Chapter memberships are designed to bring commercial real estate industry professionals together for educational and networking opportunities.
Membership in the local chapter is comprised of commercial brokers, title companies, appraisers, real estate attorneys and bankers, just to name a few.
To join the Idaho chapter go to: ccimconnect.com/
ccimidaho/home, click on “membership,” click on “ join
now” and then fill out a short application.
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WHY USE A CCIM?
There are countless benefits to working with a CCIM
(Certified Commercial Investment Member). Commercial
real estate investment requires the counsel of a qualified
professional, and a CCIM provides clients with the assurance that every decision will be made in the best interest
of their investment objectives. When assembling a commercial real estate investment team, start with a CCIM.
Credibility
CCIM is the most prestigious designation commercial
real estate professionals can achieve within the industry.
Graduate-level education, coupled with industry-leading
technology tools, practical proven experience and indepth knowledge of their local markets gives CCIMs the
ability and the credibility to conduct business confidently
and successfully.
By partnering with a CCIM, you effectively utilize
the top-level, most reliable performers in the industry. With an average of 19 years of experience, 70%
of CCIM members hold executive-level positions,
and 90% of members refer clients to other business
services. When you use a CCIM, you choose the most
credible professionals in the business.
Community
Today, there are CCIMs in every state, across Canada and Mexico and in more than 30 countries around
the world. Domestically, the network encompasses more
than 1,000 markets from large metropolitan areas to
small cities and towns.
A truly global network, CCIMs are a powerful force in
markets large and small. When you use a CCIM, you
choose a trusted real estate professional who is consis-

tently sought out for dependability, intelligence, success
and confidence.
Integrity
CCIM designees are bound to the strictest ethical
guidelines and standards of practice in the industry today. In addition, each CCIM has successfully completed
a graduate-level program comprised of 160 hours of education.
If you ask around the industry, you’ll learn that companies and other real estate professionals are more likely
to seek out experts who possess the CCIM designation,
as they know CCIM stands for trust, knowledge and reliability. When you use a CCIM, you choose experts with
integrity.
Measurement
Overall, CCIM’s global network enables members to
close thousands of transactions annually, representing
more than $200 billion in value. But closing transactions
is only part of what CCIMs can do.
In addition to holding deal-making occupations in every
property sector, CCIMs are also found in leasing, asset
management, development, lending, financing, property management, site selection and corporate real estate
positions. Whatever assistance your real estate project
requires, a CCIM can help you achieve a better result. In
fact, only 6% of all commercial real estate practitioners
hold the elite CCIM designation, which reflects not only
the caliber of the program but why it is one of the most
respected designations in the industry. When you use a
CCIM, you choose a professional who produces measurable results.

WHAT IS THE CCIM DESIGNATION?
The Designation
CCIM stands for Certified Commercial Investment
Member. The CCIM lapel pin denotes that the wearer
has completed advanced coursework in financial and
market analysis, and demonstrated extensive experience in the commercial real estate industry. CCIM
designees are recognized as leading experts in commercial investment real estate.
Investment Expertise
Above all, the CCIM designation represents proven
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expertise in financial, market and investment analysis,
in addition to negotiation. Courses in these core competencies are taught by industry professionals, ensuring all material reflects the state of the industry. With
this real-world education, CCIM designees are able to
help their clients:
• Minimize risk
• Enhance credibility
• Make informed decisions
• Close more deals
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Your One Stop Real Estate Shop

Sales • Construction • Management • Leasing • Loans
We offer complete real estate services including multifamily sales, construction,
property management, commercial sales and leasing & commercial lending.

Another Great Project by Dave Evans Construction

Our Loans:
• Fannie Mae
• Freddie Mac
• HUD
• Bridge
If you hold, buy, or sell real estate, Tricia Callies, CPM, CCIM
with KW Commercial can make your job a little easier.
She has over 25 years of experience and offers complete real
estate services, including consulting and development.

(208) 387-0004

(208) 412-4771 Tricia
(208) 672-9000

• New Construction
• Office/Retail
• Participation

(208) 331-9776

Lindsy Iverson
Business Development

Tricia Callies CPM, CCIM,
President

lindsy@ramidaho.com

callies@mindspring.com

www.ramidaho.com
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RETURNING TO THE OFFICE IN
BOISE, POST-COVID

Greg Gaddis
We all know the Boise commercial real estate market is hot. The
influx of people and companies
into Idaho along with tons of investor money chasing Boise property ownership has led to high prices, high demand and low vacancy. But what about the office market? How has “work from home”
affected our local office occupiers? How are our local companies
adapting and changing to a more
flexible work environment? Is it a
good time to be looking for office
space? We’ll take a quick look at
these questions and hopefully have
a few answers!

Impacts of working from home
Working from home and flexible
work schedules are definitely here
to stay. Unless a company is customer-facing all the time, employers
are adapting to the desire for flexible work schedules. We are hearing many versions of this, and it is
very company specific. A schedule

10

of two or three days in the office
with the balance at home is very
common now. There was also a lot
of speculation on what the future
office would look like given COVID
and the need to socially distance
and still work cooperatively. Would
this mean companies will need
more space? Or less space? So,
I have asked our local developers
about this. What do the new space
plans look like? It turns out, they
look just like the old plans! While
we will see continued updates related to COVID, such as no touch
doors, operable windows and improved HVAC systems, the general
office layouts are specific to how a
company does business, not how
it works around COVID concerns.
So back to the impacts of working from home. Some employers
are expecting employees to work in
the office but are accommodating
the need to stay home for signs of
illness, childcare or other domestic
responsibilities. Others have completely given up their office space
and everybody is now working remotely. We are seeing this latter
scenario largely with our larger local employers, corporate back-office operations and customer service/call center companies. One local call center CEO, who recently
signed a large lease with the idea
of everybody staying in the office,
told me when employees were told
they were all expected to return to
the office, many quickly jumped
ship and went to work for employers that were allowing employees
to work from home. We are now
putting this space on the sublease
market. So how is all of this affecting the office market?

Effects on the office market
The market for small space under 5,000 is very tight. Our local
small businesses are all back in
the office and finding this type of
space is very hard. But for larger
spaces, those over 10,000 square
feet, we have seen an interesting development. Since late 2020,
over 500,000 square feet of office space has hit the market, either as sublease space or direct
space given back to landlords as
a result of work from home. At
the same time, we have absorbed
over 500,000 square feet of office
space, largely in the newer Class
A downtown and suburban office
buildings. As is the case nationally, Boise is seeing a “flight to quality” in office space. Companies really want to provide a high-quality
modern workplace for their teams
and will step up to pay for it as well.
Given this trend and the recent
leasing activity, it is my prediction
we will shortly run out of this quality space but have a glut of “B”
back-office space in the suburbs.
Lenders aren’t excited about loaning money for speculative office
development and so don’t expect
to see much Class A office space
come out of the ground in the next
year or two. So, depending on
what you are looking for, finding office space will be very easy or very
hard in the coming years.
The post-COVID office market is
interesting to say the least! If you
have questions about your options,
what to do with your current office
space or how to find high-quality Class A space, contact a CCIM
and work together to solve your
new normal office space needs!
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LESS CORPORATE,
MORE CONNECTED

Tenant / Landlord Representation
Buyer / Seller Representation
Long Term Business Strategy
Build to Suit Representation
Property Valuation
Property / Asset Management

Blake
Haggett,
CCIM

Krisjan
Hiner

Bradley
Osborn

Abbi
Johnson

VERTICAL INTEGRATION

You can’t beat local experience

We Design, Build, Lease & Manage
8665 W. Emerald Street, Suite 200 | Boise, ID 83704

www.kzbrealestate.com | 208-321-4001

208.506.7170 | adler-industrial.com

Looking for responsiveness,
attention to detail and
exceptional service?
You’ll get all that and more with First American Title.
Our team’s combined experience allows us to
provide seamless service and to find solutions
where others can’t.
Local in-house underwriting for quick decisions.
Vast experience handling nationwide transactions,
including multi-family apartments, hotels, office
buildings, land and commercial development.

First American offers a variety of products and services. Contact us to learn more!
2150 S. Bonito Way, Suite 100, Meridian, ID 83642 |

PHONE

208.375.0700

©2022 First American Financial Corporation and/or its affiliates. All rights reserved. | NYSE: FAF | 14265390422
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THE POWER OF NETWORKING
HI, MY NAME IS…SUCCESSFUL IDAHO
COMMERCIAL REAL ESTATE NETWORKING
intimidating when I began. Brokerages were led with polished headshots and resumes. Developers
were preceded by their incredible accomplishments. In general,
the confidence CRE professionals
carried themselves with was impressive. The industry was full of

Drey Campbell
In my last career as a professor,
one of my colleagues referred to me
as a “story collector.”
When we went to regional research events, I would come away
with a handful of friends each time.
I didn’t think much of it since I enjoyed engaging people from an inquisitive heart posture.
What I learned through this experience was that with each event, my
network grew, and eventually I was
in regular contact with like-minded
individuals around the world!
Building a network is proven to
be important. Dr. David McClelland, a Harvard social psychologist, reported that, “[the people you
habitually associate with] determine
as much as 95% of your success or
failure in life.”
I will be the first to admit, the profession (and persons) of the commercial real estate (CRE) brokerage community in Idaho were a bit

12

This is a descriptive definition
when applied to commercial real
estate. As CRE professionals interact with others at events and during
deals, networking through the exchange of information takes place.
Those interactions and exchanges compound and relationships

“THE POWER OF NETWORKING IN
THE IDAHO COMMERCIAL REAL
ESTATE COMMUNITY IS THAT PEOPLE
WITH EXCEPTIONAL SKILLSETS AND
ACCOMPLISHMENTS ATTEND EVENTS
REGULARLY AND OFTEN HAVE AN
OPEN DOOR TO OTHERS WILLING TO
HUMBLE THEMSELVES AND LEARN.”
action-oriented deal makers who
shaped the state we live in. At the
core, however, they were people —
and people are made to be in connection with one another.

Professional CRE networking in
Idaho opens doors
The definition of networking is
simply the action or process of interacting with others to exchange
information and develop professional or social contacts.

grow. Those relationships then
open doors for other networking
events and more relationships. Momentum then grows into a synergistic and healthy network.
Jim Rohn famously stated that a
person is the sum of the people who
they surround themselves with.
Another great quote is that a person’s network is their net worth. I
love that Idaho has a small-town
community feel. Although some argue that is changing rapidly due to
the influx of people, I would contend
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that the Idaho CRE brokerage community retains the essence of a
small Idaho populace — especially
in terms of an abundance mindset
and sharing of experiences.
The power of networking in the
Idaho CRE community is that people with exceptional skillsets and
accomplishments attend events
regularly and often have an open
door to others willing to humble
themselves and learn.
I have been able to meet with
planners, architects, developers,
brokers, builders, mayors and more.
Networking is essential as a CRE
professional in Idaho — both online
and in person. The art of networking is to direct it toward a goal. Jeff
Beals nailed it when he said that
networking is good, but networking
with purpose is better.
When I started my career, I strategically sought out and networked
with people who were having success in commercial real estate or
had influence on those who were
— a method I still regularly employ.
I read articles, noted signs,
watched deal flow and got to work.
It is true that success leaves secrets. It was clear that the people
who were accomplished were at
CRE networking events, from the
Building Owners and Managers
Association (BOMA) Idaho Commercial Real Estate Symposium to
Sundance open houses. The more
events I attended, the more familiar
faces I encountered, and the more
stories I collected.

Advice
for
directing
networking process
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the

It is to be noted that some people
deal with a plethora of self-created reasons not to network. It takes
time, it requires interaction with
others, and on some level, requires
a bit of vulnerability. There are key
ways to combat these limiting beliefs. Acknowledge that people are
just people, no matter what they
have accomplished or wear and
that everyone has value just being
who they were created to be.
Be strategic and identify the people and groups you want to network
with. Time is limited, and as I stated, people want to connect. Most
people will inevitably network wherever they are, but directing the process to help build the desired network is ideal.
By identifying where the network
will be and going there, relationships will be established that are
purposeful. Set clear goals before
going to networking events, such
as connecting with a real estate attorney or meeting at least one city
council member, etc.
I contend that in-person networking is the best way to build relationships since most communication is
nonverbal. If that cannot be done,
pick up the phone and call people.
By resisting the temptation to simply email, text or post a message,
a more meaningful human experience can occur.
Read the book, “The Go Giver, by
Bob Burg.” While networking, find
ways to offer value to others. If you
are out to serve yourself only, this
will be noted, and in a small community, hard to escape.
Each person has gifts and different spheres of influence. Tap into

the strengths and networks to provide value to others without expecting a return.
Keith Farrazzi stated that relational growth happens when we show
people how they will benefit from
knowing us. As CRE professionals, we are rewarded by what we
know, who we know and what we
can do to assist others in achieving
their goals.
Make this clear when networking with others. Some networking
will naturally happen as a byproduct of doing deals with one another. If the path of your career is not
where you’d like, going to an event
or picking up the phone and talking
to people will get things moving.
Activity inevitably breeds activity.

Establish a meaningful network
within Idaho’s CRE community
Networking is undoubtedly an essential piece of the puzzle when it
comes to CRE success in Idaho.
Signing up for broker open houses, attending networking events in
the brokerage community, hitting
the links for local tournaments, sitting in on city council meetings, going to lunch-and-learns at title companies, calling brokers and talking
to them about their listings and digging in to all the close-knit Idaho
commercial brokerage community
has to offer will pay dividends.
Mark these words. Friends will be
made, doors will be opened, lessons learned and a meaningful network established. If it doesn’t work,
let’s go to lunch and talk about it.
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THE EVOLVING RETAIL LANDSCAPE
IN THE BOISE METRO
cocktails to go with new menu items to entice customers to order from them. These
changes were born from necessity, but
they also allowed retailers to reimagine how
they could serve their customers on an ongoing basis. This adjusted vision is impacting how tenants look for space today, and
I have noticed a shift in the requested footprint for some retailers.
Restaurants that normally look for 2,000
square feet are requesting 1,500-1,700
square feet, as they found they could do
more with curbside pick-up. Drive-thru locations have become one of the hottest
commodities in town for both pad sites and
second-generation locations.

JP Green
A mentor once told me, “The one thing
consistent is change.” That statement certainly has been true over the last couple
years in commercial real estate (CRE) in the
Boise metro. All sectors of CRE have seen
significant change in one way or another due to COVID restrictions and the rapid
growth of the Boise Valley. I will focus this
article on my specialty, the retail sector.

Impact of the pandemic
The last two years have been incredibly
challenging for all of us. We have all had to
adjust our lives and deal with various levels
of uncertainty of when things will get back
to normal, if ever! I believe challenging times
bring out the best in us, and we have seen
that in the retail sector here in the valley.
Early on, we witnessed retailers pivot to find
new and creative ways to be able to serve
their customers and keep the lights on. My
wife and I own a boutique fitness studio in
Meridian. We created an online platform
and rented out our equipment to our members so they could stay active and we could
maintain our member base.
Bars and restaurants focused heavily on
delivery and curbside pickup and created
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Impact of construction costs
Another major challenge in today’s market is the cost of construction. Thankfully,
we have seen plywood drop from its high
of $50 per sheet in 2021, but construction prices as a whole are still considerably higher than previous years. I have had
several transactions fall apart at the finish
line recently after my tenant client received
their bid for tenant improvements and realized that they couldn’t make the transaction
make sense financially.
Tenant improvement costs are also driving longer lease terms as landlords want

five years or longer to provide a tenant improvement allowance. Tenants are more
willing to agree to longer-term leases to get
that allowance and know they will be secure in their location long term so they can
benefit from those improvement dollars.
Increased construction costs are also
driving the rent levels for new construction to unprecedented levels. We rarely
witnessed base rents in the $30-$35 per
square-foot range annually prior to 2020,
but now it’s hard to find anything coming
out of the ground below that level. Developers are having to charge those rates or
higher to make a project make sense financially. This is making it very difficult for our
smaller local retailers to find quality space
that will work for them and still fit their financial models. A side impact of the higher
base rents is we are seeing more tenants
willing to occupy unanchored space. This
chart shows how vacancy levels for unanchored centers have decreased at a much
higher rate than vacancy levels of anchored
centers over the past couple years.
The Boise metro retail sector continues
to be strong as the valley’s population continues to explode. It will be interesting to
see how current events such as the war in
Ukraine, record high gas prices and the recession of COVID restrictions impact our
growth going forward.

Retail vacancy update from TOK Commercial
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ASPHALT
MAINTENANCE
Signage Sealcoating
Crack Filling
Asphalt Repair Lot Sweeping & Striping
Curbing & Speed Bumps

ce-asphalt.com

208.378.4588

We know commercial. That’s why we built the largest commercial
team in Idaho dedicated to supporting your unique needs.
By choosing our team of experts at TitleOne Commerical, you can
close with confidence.
CCIM | 2022
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SPACE AS A LEADERSHIP TOOL

Jeff Heath
As any tenured manager knows,
managing a team is challenging —
and given the twists and turns thrown
in by inflation, low employment rates
and the unpredictability of the current business environment, it’s become even more difficult. Technology that rapidly emerged during the
pandemic has allowed us to develop
and foster diverse teams that span
the globe. But, it begs the question:
at what expense?
First, let me be clear that I’m not
condemning the use of technology
and demanding that all office-goers
return to their cubes, against their
will, to sit all day under fluorescent
bulbs. I do believe that virtual technologies have allowed us to collaborate across distance with speed and
ease, but the fundamental elements
that pull people together and allow
great progress to happen still exist in
both the physical and metaphorical
“space” that companies and managers provide for their employees.

The benefits of collaborative
physical space
In
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addition

to

many

of

the

traditional leadership skills successful managers lean on (think
Patrick Lencioni and Steve Covey),
space is a tool that can be deployed
to ensure that a team is fully prepared to tackle the challenges that
are thrown at them in ever-turbulent times. Can true trust and empathy be portrayed if you’ve never
sat in the same room as a person
and had a conversation with them?
Can comradery over a success be
felt the same way virtually as it can
with a group of people celebrating
together in person?
Just as a good carpenter
wouldn’t embark on a project without a well-rounded belt of tools, a
good manager or executive would
be remiss to consider managing
a diverse team without a collaborative space of some sort entering
the equation.
For quite some time, a beautiful
office space has been touted as
the universal fix to all cultural, recruiting, retention and collaboration issues an organization might
have. Though we all know that an
office space will not be the magic cure-all that some traveling furniture rep may try to convince you
of, that didn’t stop the allure of the
“cool office as a corporate bandaid” concept from ballooning into
the real estate tech scam that
eventually imploded with the WeWork scandal. We have a saying in
our office: “furniture won’t fix that.”
For example, furniture won’t make
a difference when it comes to bad
management or interpersonal office conflict.

Consider how space factors
into company culture
What we should consider is how
space can factor into the larger
equation of the company or culture

trying to be built. Of course, many
considerations play into the type,
size and function a space must
provide for the overall company
and its individual employees. There
are a lot of questions that should
be asked:
• What type of work is expected
to get done in the space?
• Which roles function better remotely some, or all, of the time?
• When people are in the office, what function does the
space serve?
• What roles need to occupy the
space, and who are the individuals in those roles?
• How do those various roles interact with one another?
• How
do
managers
support or interact with their direct reports?
• What type of space makes
most sense for the company;
owned, leased, public?
• Does the space need to foster creative, divergent work;
convergent, focused work; or
a combination?
• Do departments demand a variety of spaces based on the
projects that team works on?
How public or private is their
work, what kind of privacy
needs are required?
There is no one-size-fits-all answer, and environments often need
to change over time alongside the
changing needs of a team and organization. So, rather than considering the office as an “all-or-nothing” space, consider how it impacts
the individuals working in it and the
company culture as a whole. Just
like a T-square helps a carpenter
with straight cuts, an office or wellthought-out space can work in tandem with a healthy company culture to help leaders build trust and
comradery amongst their teams.
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WHY CCIM MIGHT BE
RIGHT FOR YOU!

Braydon Torres-Moore
Whether you are new to the industry
like me or have been in for some time,
you most likely have heard the saying:
“Agents are paid for what they know.”
This is true no matter if you are an agent
specializing in retail, industrial, land or
multifamily. As agents, we have a duty to
our clients to be as knowledgeable of the
industry as we can be. Though, trial and
error are not the ways to go about gaining the knowledge that our clients surely deserve.

The benefits of obtaining a CCIM
designation
As a young adult, getting into the commercial real estate (CRE) industry has
had its challenges without a doubt. From
figuring out how to best present myself to
potential clients to understanding a deal
from start to finish, this learning curve
has come full circle with its successes
and failures throughout my first year in
the industry.
When it came to investing in myself
and increasing my education inside the
CRE industry, I chose to pursue my CCIM

18

(Certified Commercial Investment Membership) designation. This was an easy
decision after understanding the magnitude of benefits it can bring to not only
myself but also assist me in helping clients make better real estate decisions.
The extensive program and training on
how to minimize a client’s risk, maximize
one’s return on investment, optimize the
value of real estate and develop comprehensive CRE strategies is just half of the
benefit. With less than 10% of CRE professionals being CCIM designees, it really gives the individual an opportunity to
set themselves apart.
The in-person weeklong class I took
was taught by an experienced professional and CCIM member with extensive knowledge of the curriculum. The
CI101: Financial Analysis for Commercial Investment Real Estate class allowed

The knowledge and skills I was able to
achieve within one course only excites
me more about continuing to pursue my
CCIM membership.

Earning your CCIM designation
If you are looking to start your journey
to achieve your designation, you might
not know where to begin. To help you on
your path, here is a summary of what the
process entails.
The education component
The education component of earning
your CCIM designation is comprised of a
four-course curriculum, an online ethics
course, negotiation training and elective
courses from the Ward Center for Real
Estate Studies.
A portfolio of qualifying experience
To demonstrate their experience in

“AS AGENTS, WE HAVE A DUTY TO OUR
CLIENTS TO BE AS KNOWLEDGEABLE
OF THE INDUSTRY AS WE CAN BE.”
me to gain knowledge of risk mitigation,
pricing and cycle assurance. Not only
did the teacher have great insight, but
he was also able to answer all questions
that I asked with real-life examples and
explanations. To top off the knowledge
brought to the course from the teacher,
CCIM provided tools to ensure that investment decisions are based on wise
finance fundamentals through a book of
examples and problems.
Instantaneously, I saw the benefit of
starting CCIM education with my clients
after one course. The ability for my current and future clients to be able to ask
me questions and have me answer them
in depth has already put me in a better position to be a successful agent.

commercial real estate, designation candidates must submit a portfolio of qualifying activities, transactions, projects or
work products. Your transactional portfolio must meet one of the minimum volume requirements:
•
Three (3) or more qualifying activities totaling $30 million or more
•
Exactly ten (10) qualifying activities
totaling $10 million or more
•
Twenty (20) qualifying activities
with no dollar volume requirement
A comprehensive exam
To achieve their CCIM designation,
candidates must pass a comprehensive
exam. The exam is a full day of testing
your mastery of the concepts introduced
in the core CCIM courses.
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ONLINE SHOPPING IS GOOD
FOR OFFICE PRODUCTS BUT
NOT FOR OFFICE SPACE
THE TOP 3 REASONS YOU SHOULD WORK WITH A COMMERCIAL AGENT
WHEN SEARCHING FOR OFFICE SPACE
space. The wall paint is exactly the right
color, the carpet is in great shape and
the layout of the space fits your needs
to a T. There is no need to build more
private offices, demolish existing offices to create more open workspace or
add another conference room. All you

Laurie Reynoldson
Now that we’re re-emerging from the
multiyear pandemic and the Great Resignation, companies and businesses
are looking for new office space all over
the Treasure Valley. Whether they need
more space because of growth, or less
space because of hybrid work schedules, the office market is hot right now!
Because of that, here are the top three
things to consider when looking for new
office space.

1. IT WILL TAKE
LONGER THAN
YOU EXPECT.
It is rare that you will find the exact
space you are looking for. Occasionally (and “occasionally” may actually be
overstating the frequency at which this
happens), you will walk into the perfect

20

collaborative work stations, how big the
break room needs to be, whether you
need a reception and lobby area, if you
have unique storage or other requirements. Then, they will create a space
plan called a “test fit”…essentially a
drawing that tests how everything fits

“UNLIKE OTHER OFFICE MARKETS IN
THE REST OF THE COUNTRY, TOTAL
OFFICE VACANCY IN THE TREASURE
VALLEY IS AT JUST 4.77%. COUPLE
THAT WITH A SIGNIFICANT INCREASE
IN CONSTRUCTION COSTS, AND
YOU’LL LIKELY PAY MORE THAN YOU
EXPECT TO LEASE OFFICE SPACE.”
need to do is move in your desks, office
equipment and employees…and you’re
ready to go! But this sort of plug-andplay scenario is rare.
At the very least, new paint and flooring is generally needed. More often
than not, walls will need to be moved,
removed or constructed. For brand new
spaces, the changes will require assistance from an architect. They’ll discuss with you how you’ll use the space:
how many private offices and conference rooms are needed, the amount
of space to be devoted to open and

together in the space.
If walls are coming down or going up,
a permit is needed. Permitting could
easily add 8-12 weeks to your timeline.
That is before construction even begins. Construction timelines vary widely
depending on the amount of work required before move-in, and are taking
longer than ever because of supply issues for materials and labor shortages.

2. YOU’LL
CCIM | 2022

PAY MORE IN
RENT THAN
YOU EXPECT.
Unlike other office markets in the
rest of the country, total office vacancy
in the Treasure Valley is at just 4.77%.
Couple that with a significant increase
in construction costs, and you’ll likely
pay more than you expect to lease office space.
In this market climate, there is not
be a lot of room to negotiate off asking lease rates. Also, rent concessions
— or months of “free rent” at the beginning of the lease term — are nearly unheard of.
The high construction costs will also
certainly impact the lease terms. If there
is extensive build out, the tenant improvements can either be paid by the
tenant up front, or covered by the landlord. Since most tenants aren’t prepared to write a big check to cover construction costs, building owners oftentimes will amortize the additional costs
into the lease rate, or extend the term
of the lease, or some combination of
the two. The bottom line: low office vacancy and high costs of construction
lead to higher lease rate and longer
lease terms.
Additionally, there are certain costs
tenants are expected to cover in office
transactions: telecommunications and
internet installation and services, signage, security systems and appliances for the breakroom. Depending on
the location of the new office space,
the tenant may also be responsible
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for parking costs. And don’t forget the
one-time costs involved in moving, and
downtime involved in a move.

3. YOU SHOULD
WORK WITH A
COMMERCIAL
REAL
ESTATE AGENT.
While it may seem fun to look for new
office space on the internet, you have
a business to run. And online searches
are time-consuming endeavors. I promise you that finding new office space will
be a much more pleasant experience
if you work with a commercial real estate agent.
As CCIMs, we’re in the business
of completing real estate transactions. We understand the market and

agent’s fee is paid by the property owner because the fee is already factored
into the rent amount. That’s right! You
get the benefit of all that experience and
knowledge…and you don’t pay any extra for it.
Plus, Idaho is a non-disclosure state,
so there is no central repository for you
to look up lease rates or sale prices.
But, you can bet that your agent knows
off the top of his or her head what Class
A space is leasing for in the Downtown
Boise submarket. And if your agent
doesn’t know this, then you should
find a new one. (To keep me honest, I’ll
share that Class A office space in the
Downtown Boise submarket is currently
averaging $27.00 per square foot.)

Save

yourself
time
frustration

and

Practically, what does this all mean
to you? If your existing lease is expiring in the next 6-12 months, start looking now. Pencil in budget numbers that

“CLASS A OFFICE SPACE IN THE
DOWNTOWN BOISE SUBMARKET IS
CURRENTLY AVERAGING $27.00 PER
SQUARE FOOT.”
the economics underlying each deal.
We know rent structures, and we understand what concessions and lease
terms to push for during negotiations.
We understand the pricing differences
in submarkets.
And the best part for you? The

are realistic for the market, and are likely
higher than you think they will be. And
work with an experienced commercial
agent to help. It will save you time and
frustration, and it will certainly be worth
the money (that you don’t have to pay)
in the long run.
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CCIM MEMBER DIRECTORY
DESIGNEES
Anne Anderson, CCIM
anne@lakeshorenw.com
Lakeshore Realty
1080 E. Lakeshore Dr.
Suite 101
Coeur d Alene, ID 83814
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Michael Ballantyne,
CCIM

Robert Blewett, CCIM

mjb@tokcommercial.com
TOK Commercial
250 S. 5th St., 2nd Floor
Boise, ID 83702

bob@highlandrealty.net
Highland Realty LLC
208-983-2935
201 W. Main St.
Grangeville, ID 83530

Matt J. Bogue, CCIM

Gary Buentgen, CCIM

Tricia Callies, CCIM

matt@kenny-bogue.com
Paul Kenny & Matt Bogue
Commercial
208-726-1918
P.O. Box 5102
200 W. River St.
Ketchum, ID 83340

gary@icreboise.com
Intermountain Commercial
Real Estate
208-429-8603 Ext. 4
380 E. Parkcenter Blvd.,
Suite 290
Boise, ID 83706

callies@mindspring.com
Boise Realty
208-387-0004
5987 W. State St.,
Suite A
Boise, ID 83703

Holly Chetwood, CCIM

Kevin Cutler, CCIM

Michael Erkmann, CCIM

holly@tokcommercial.com
TOK Commercial
208-310-1375
250 S. 5th St., 2nd Floor
Boise, ID 83702

kevin.cutler@svn.com
SVN | High Desert
Commercial
208-535-8520
700 S. Woodruff Ave.
Idaho Falls, ID 83401

mike@naiselect.com
NAI Select
208-629-6003
5531 N. Glenwood St.
Boise, ID 83714

W. Darrow Fiedler, CCIM

Greg Gaddis, CCIM

Rhonda Garland, CCIM

darrow@kw.com
KW Commercial
208-475-1313
1065 S. Allante Place
Boise, ID 83709

greg@tenantrealtyadvisors.
com
Tenant Realty Advisors
208-869-9294
950 W. Bannock St.,
Suite 410
Boise, ID 83702

rhonda.garland@
cushwake.com
Cushman & Wakefield
208-287-8905
999 W. Main St.,
Suite 1300
Boise, ID 83702

JP Green, CCIM

Tim Graver, CCIM

David Gronbeck, CCIM

jpgreen@tokcommercial.
com
TOK Commercial
250 S. 5th St., 2nd Floor
Boise, ID 83702

tim@primeIdaho.com
Prime Commercial Real
Estate
208-322-4900
1406 N. Main St.,
Suite 215
Meridian, ID 83642

david@globalresvc.com
208-861-6664
Global Real Estate
Services
855 W. Broad St., #300
Boise, ID 83702
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CCIM MEMBER DIRECTORY
DESIGNEES
Blake Haggett, CCIM

Judith L. Hobbs, CCIM

LeAnn Hume, CCIM

blake@kzbrealestate.com
KZB Real Estate
208-559-2001
101 S. Capitol Blvd.,
Suite 203
Boise, ID 83702

judy@rqIdaho.com
Realty Quest
208-356-8787
117 W. Main St.
Rexburg, ID 83440

leann.hume@cushwake.
com
Cushman & Wakefield
208-287-8436
999 W. Main St.,
Suite 1300
Boise, ID 83702

J. Martin Igo, CCIM

Paul F. Kenny, CCIM

Ben Kneadler, CCIM

jmartin.igo@gmail.com
The Igo Company
208-631-8501
P.O. Box 1551
Boise, ID 83701

paul@kenny-bogue.com
Paul Kenny & Matt Bogue
Commercial Real Estate
208-726-1918 X17
P.O. Box 5102
200 W. River St.
Ketchum, ID 83340

ben@naiselect.com
NAI Select
208-229-6002
5531 N. Glenwood St.
Boise, ID 83714

Bradford T. Knipe, CCIM

Jason Knorpp, CCIM

Lew Manglos, CCIM

btk@knipejanoush.com
Knipe Janoush Knipe LLC
208-342-2500
1661 Shoreline Drive,
Suite 200
Boise, ID 83702

jasonknowsrealestate.com
208-283-8121
KW Commercial

lew.manglos@colliers.com
Colliers
208-472-2841
755 W Front St., Ste. 300
Boise, ID 83702

Claire Matten, CCIM

David McDonald, CCIM

Hoyt Michener, CCIM

claire@sterlingcreadvisors.
com
Sterling CRE Advisors
406-360-3102
2829 Great Northern Loop
Suite B1
Missoula, MT 59808

david@icbre.com
Idaho Commercial
Brokerage
208-343-9300
950 W. Bannock St.,
Suite 420
Boise, ID 83702

hoyt@michenerinvestments.
com
Michener Investments LLP
208-870-1990
1412 W. Idaho, #110
Boise, ID 83702

Heidi A. Mickelson,
CCIM

Brianna Miller, CCIM

Daniel Minnaert, CCIM

briannam@tokcommercial.
com
TOK Commercial
208-378-4600
250 S. 5th St., 2nd Floor
Boise, ID 83702

dan@tokcommercial.com
TOK Commercial
208-378-4600
250 S. 5th St., 2nd Floor
Boise, ID 83702

heidi.mickelson@svn.com
SVN | Intermountain
Investments, Inc.
208-726-0854
P.O. Box 2590
Ketchum, ID 83340
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CCIM MEMBER DIRECTORY
DESIGNEES
Virgil Brooks
Nethercott, CCIM

Devin Ogden, CCIM

Peter Oliver, CCIM

devin.ogden@colliers.com
Colliers
208-472-1668
755 W. Front St.,
Suite 300
Boise, ID 83702

peter@tokcommercial.com
TOK Commercial
208-378-4600
250 S. 5th St., 2nd Floor
Boise, ID 83702

Derek Pollard, CCIM

Scott Raeber, CCIM

derek@naiselect.com
NAI Select
208-229-6012
5531 N. Glenwood St.
Boise, ID 83714

scott.raeber@colliers.com
Colliers
208-472-2817
755 W Front St.,
Suite 300
Boise, ID 83702

Laurie Reynoldson,
CCIM

William R. Robinette,
CCIM

Mark W. Schlag, CCIM

virgil@virgilbrooks.com
Virgil Brooks Investment
Real Estate
208-932-2821
1178 Midway Ave
Ammon, ID 83406

Kimberly Schwisow,
CCIM

spcselect@gmail.com
Associated Brokers Real
Estate
1677 East Miles Ave.,
Hayden Lake, ID 83835

marks@tokcommercial.
com
TOK Commercial
208-947-0817
250 S. 5th St., 2nd Floor
Boise, ID 83702

John Stevens, CCIM

Jay Story, CCIM

Roger Titmus, CCIM

john@tokcommercial.com
TOK Commercial
208-724-0064
250 S. 5th St., 2nd Floor
Boise, ID 83702

story@storycommercial.
com
Story Commercial LLC
208-841-8320
104 S. Capitol Blvd.,
Suite 201
Boise, ID 83702

rogertitmus@gmail.com
208-337-2830
3198 E. Sweetwater Drive
Boise, ID 83716

Steve D. Vigliaturo,
CCIM

Brian Wilson, CCIM

David Winder, CCIM

brian@tokcommercial.com
TOK Commercial
208-656-2271
1135 Pier View Drive,
Suite 140
Idaho Falls, ID 83402

dave.winder@cushwake.
com
Cushman & Wakefield
999 W. Main St.,
Suite 1300
Boise, ID 83702

stevevigccim@aol.com
Premier Properties Real
Estate Co.
460 East Oak Street,
Suite. A
Pocatello, ID 83204
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laurie@tokcommercial.com
TOK Commercial
208-947-5514
250 S. 5th St., 2nd Floor
Boise, ID 83702

schwisok@slhs.org
St. Luke’s
208-381-2312
190 E. Bannock St.
Boise, ID 83712
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CCIM MEMBER DIRECTORY
DESIGNEES
Rodney Wolfe, CCIM

Ben Zamzow, CCIM

r.wolfe@murphybusiness.
com
Murphy Business &
Financial
800 W. Main St.,
Suite 1460
Boise, ID 83702

bmz@rmcos.com
Rocky Mountain
Companies
208-345-7030
350 N. 9th St.,
Suite 200
Boise, ID 83702-5469

CCIM MEMBER DIRECTORY
CANDIDATES
Shelley L. Bennett
shelley.bennett@kiemlehagood.com
Kiemle Hagood Co.
312 S. Washington, #2
Moscow, ID 83843
Amber Blewett
amber@amberblewett.com
201 W Main
Grangeville, ID 83530
Richard Brien
richard.brien@adm.idaho.gov
Dept. of Admin/Division of
Public Works
502 N. 4th St.
Boise, ID 83702
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Drey Campbell
dreyc@leeidaho.com
Lee & Associates
802 W. Bannock St., 12th Floor
Boise, ID 83702
David Choate
d.choate@murphybusiness.
com
Murphy Business & Financial,
Mountain West
800 W. Main Street, Suite 1460
Boise, ID 83702
Mike Combs
mike@primeidaho.com
Prime Commercial Real Estate
1406 N. Main St.
Meridian, ID 83642

Joshua Connell
youridahobroker@gmail.com
1897 W. Tumble Creek Drive
Meridian, ID 83646
River Curtis
river.curtis@cushwake.com
Cushman & Wakefield
999 W. Main St., #1300
Boise, ID 83702
Jeremy Dunn
listwithjeremydunn@gmail.com
Remax in Action
113 N. 1st Ave.
Sandpoint, ID 83864

John Evans
john@johnevans.cc
Evans Realty LLC
1302 S. Washington Ave.
Emmett, ID 83617
Stephen Fife
stephen.fife@cushwake.com
Cushman & Wakefield
999 W. Main St., Suite 1300
Boise, ID 83702
Matthew Gelso
mgelso@kenny-bogue.com
Paul Kenny & Matt Bogue
Commercial Real Estate
P.O. Box 5102
Ketchum, ID 83340
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CCIM MEMBER DIRECTORY
CANDIDATES MEMBERS
Eric Gonzalez
eric.idahohomes@gmail.com
Nexthome Treasure Valley
128 E. Pine Ave.
Meridian, ID 83642
Mindy Gronbeck
mindy@hcollc.com
Hawkins Companies
855 W. Broad St., Suite 300
Boise, ID 83702
Denise Hanson-Lafever
dlafever3@gmail.com
Lafever & Associates LLC
6706 N. Salvia Way
Meridian, ID 83646
Kozi Holley
holleyk@slhs.org
St Luke’s Health System
190 E. Bannock St.
Boise, ID 83712
Chelsea Hough
Chelsea@boiseguru.com
KW Commercial
345 W. Bobwhite Court, Suite 200
Boise, ID 83706
Josh Kantor
josh@alpineig.com
Alpine Investment Group
P.O. Box 1271
Ketchum, ID 83340
Tracey Kester
tdkester1@outlook.com
219 N. 27th St.
Boise, ID 83702
Al Marino
al@tokcommercial.com
TOK Commercial
250 S. 5th St., 2nd Floor
Boise, ID 83702
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Sherry Schoen
sherry.schoen@ngkf.com
Newmark
2317 N. 22nd St.
Boise, ID 83702

Tami Walker
tami.walker@colliers.com
Colliers
205 Shoshone St. N., Suite 201
Twin Falls, ID 83301

Jim Shipman
jim.shipman@colliers.com
Colliers
755 W. Front St., Suite 300
Boise, ID 83702

Ben Widmyer
benw@widmyercorp.com
Widmyer Corporation
330 E. Lakeside Ave., #201
Coeur d’Alene, ID 83814

Bryan Newberry
bryannewberry202@msn.com
378 Falls Ave.
Twin Falls, ID 83301

Chrissy Smith
csmithcre1@gmail.com
Coldwell Banker Tomlinson
Group
408 S Eagle Road, Suite 103
Eagle, ID 83616

Daniel Wilhelm
dwilhelm@tokcommercial.com
TOK Commercial
17 E. 500 S.
Jerome, ID 83338

Michael Peña
mike.pena@colliers.com
Colliers
5700 E. Franklin Road,
Suite 100
Nampa, ID 83687

Sheila Spangler
s.spangler@murphybusiness.
com
Murphy Business & Financial
800 W. Main St.
Boise, ID 83702

Chet Pipkin
chetpipkin@msn.com
Downs Realty LLC
221 S. Eagle Road
Eagle, ID 83616

Tony St. George
tony@alpineig.com
Alpine Investment Group LLC
P.O. Box 1271
Ketchum, ID 83340

Brian Rallens
brian@rallens.com
Rallens Realty Consultants
902 N. 21st St.
Boise, ID 83702

Jeffery Sweet
jeffery.sweet@gmail.com
5328 S. McCurry Way
Meridian, ID 83642

Deborah Martin
debbie@dkcommercial.com
DK Commercial LLC
1880 S. Cobalt Point Way, Suite
300
Meridian, ID 83642
Rick McGraw
rickmcgraw54@gmail.com
Coldwell Banker / Tomlinson
Group
408 S. Eagle Road, Suite 103
Eagle, ID 83616

Renee Raymes
rraymes@gmail.com
Commercial Broker Connect
Real Estate
800 W. Main St., Suite 1100
Boise, ID 83702

Brent Wilson
brentw@hotmail.com
TOK Commercial
4530 S. 5th W.
Idaho Falls, ID 83404

Cory Turnbull
cory@cdacommercial.com
Select Properties Co. Real
Estate LLC
1677 Miles Ave.
Hayden Lake, ID 83835
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CCIM MEMBER DIRECTORY
CHAPTER MEMBERS
J. Acuff
Acuff Investment Company, Inc.
Anne Anderson
Lakeshore Realty
Michael Ballantyne
TOK Commercial
Shelley Bennett
Kiemle Hagood Co.
John Beutler
Century 21 Beutler & Associates
Paul Bielec
Coldwell Banker Commercial
Schneidmiller Realty
Amber Blewett
Robert Blewett
Highland Realty, LLC
Matt Bogue
Paul Kenny & Matt Bogue
Commercial Real Estate
Richard Brien
Dept. of Admin/Division of Public
Works
Gary Buentgen
Intermountain Commercial Real
Estate
Tricia Callies
KW Commercial
Drey Campbell
Lee & Associates

Jackson Cyr
Berkshire Hathaway HomeServices Montana Properties
Daniel Davis
Coldwell Banker Schneidmiller
Realty
Jeremy Dunn
Remax in Action
Michael Erkmann
NAI Select
John Evans
Evans Realty LLC
Greg Gaddis
Tenant Realty Advisors
Adon Galindo
Albertsons LLC
Steven Gallafent
Gallafent Group @ Re/Max
Rhonda Garland
Cushman & Wakefield
Matthew Gelso
Paul Kenny & Matt Bogue
Commercial Real Estate
Eric Gonzalez
Nexthome Treasure Valley
Tim Graver
Prime Commercial Real Estate
JP Green
TOK Commercial

Steven Cannariato
Hawkins & Cannariato

Randall Green
Green & Green Realty Associates
LLC

Nicholas Chaussee
Sterling CRE Advisors

Michael Greene
TOK Commercial

Holly Chetwood
TOK Commercial

David Gronbeck
GLOBAL Real Estate Services LLC

David Choate
Murphy Business & Financial,
Mountain West

Mindy Gronbeck
Hawkins Companies

Mike Combs
Prime Commercial Real Estate

Eric Guanell
Rallens Realty Consultants

Joshua Connell

Blake Haggett
KZB Real Estate

River Curtis
Cushman & Wakefield

Steven Hall
Hall-Widdoss & Company, PC

Kevin Cutler
SVN High Desert Commercial

Denise Hanson-Lafever
Lafever & Associates LLC
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Judith Hobbs
Realty Quest
H Kozette (Kozi) Holley
St Luke’s Health System
Colin Hudson
Leann Hume
Cushman & Wakefield
Craig Hunter
Coldwell Banker Commercial
Schneidmiller Realty
J. Martin Igo
The Igo Company
Robert Kannapien
Coldwell Banker Commercial
Schneidmiller Realty
Josh Kantor
Alpine Investment Group
Paul Kenny
Paul Kenny & Matt Bogue Commercial Real Estate
Tracey Kester
Ben Kneadler
NAI Select
Bradford Knipe
Knipe Janoush Knipe LLC
Jason Knorpp
KW Commercial
Aaron Kramis
Mountain Pacific Commercial
Mortgage LLC

Rick McGraw
Coldwell Banker / Tomlinson
Group
Heidi Mickelson
SVN | Intermountain Investments,
Inc.
Brianna Miller
TOK Commercial
Jake Miller
CBRE
Daniel Minnaert
TOK Commercial
Virgil Nethercott
Virgil Brooks Investment Real
Estate

Jim Shipman
Colliers
Kerry Skiles
Chrissy Smith
Coldwell Banker Tomlinson Group
Steven Smith
SCS Development
Sheila Spangler
Murphy Business & Financial
Ryan Springer
NAI Landmark
Tony St. George
Alpine Investment Group LLC

Bryan Newberry

John Stevens
TOK Commercial

Devin Ogden
Colliers

Jay Story
Story Commercial LLC

Peter Oliver
TOK Commercial

Jeffery Sweet

Mike Peña
Colliers
Chet Pipkin
Downs Realty LLC

Mike Swope
Swope Investment Properties
Cory Turnbull
CDA Commercial Real Estate
Haley Vannatta

Derek Pollard
NAI Select

Steve Vigliaturo
Premier Properties Real Estate Co.

Robert Polocz

Tami Walker
Colliers

Andrew Lee Propst
HomeRiver Group LLC

Tyler Warne

Scott Raeber
Colliers

Adam Wheeler
Hawkins Companies

Brian Rallens
Rallens Realty Consultants

Ben Widmyer
Widmyer Corporation

Lew Manglos
Colliersl

Renee Raymes
Commercial Broker Connect Real
Estate

Daniel Wilhelm
TOK Commercial

Al Marino
TOK Commercial

Laurie Reynoldson
TOK Commercial

Wesley Leisy
Idaho Rocky Mountain Real Estate
Paul Lorenzen
Lorenzen Realty Advisors LLC

Debra Martin
DK Commercial
Claire Matten
Sterling CRE Advisors
Caroline McCauley
MC Real Estate Development
David McDonald
Idaho Commercial Brokerage

William Robinette
Select Properties Co.
Alice Santos
Sherry Schoen
Newmark
Kimberly Schwisow
St. Luke’s Health System

Brent Wilson
TOK Commercial
Brian Wilson
TOK Commercial
David Winder
Cushman & Wakefield
Rodney Wolfe
Murphy Business & Financial,
Mountain West
Ben Zamzow
Rocky Mountain Companies

27

Keeping you
informed and
connected.

2021

women
year
of the

MEET G
REET

Thought Leadership > Webinars > Digital > Event > Print

idahobusinessreview.com

