October 2021 | www.times-standard.com

Local entrepreneurs
talk about how
they navigated the
pandemic

See the Difference!

We love our small-town level of warmth and caring in combination
with cool, sophisticated technology and education. We cherish this
community of brilliant and dynamic people.

Markel Appy, Practice Manager
Practicing with A to Z Eye Care 18 years, guiding and leading others
into business skills, demonstrating dignity and detailed attention to
professional growth.

707-822-7641
atozeyecare.com
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COLDWELL BANKER CUTTEN REALTY
EXPERIENCE·PROFESSIONALISM·INTEGRITY
Proven Over 50 Years!

HONORING THE PROFESSIONAL WOMEN
IN BUSINESS AT COLDWELL BANKER
CUTTEN REALTY
MAKING A DIFFERENCE AND POSITIVELY IMPACTING OUR COMMUNITY

Tina Christensen Victoria Foersterling

Cathy Endert

Bri�any Wahlund

Jill Macdonald

Marci Pigg

Peggy Valadao

Megan Kramer

Jolene Hayes

Suzanne Tibbles

Sabrina Hancock Sara Christensen

Jain Tuey

Suzy Wooden

Women make up more than two‐thirds of all the real estate agents in the United States. We
at Coldwell Banker Cu�en Realty acknowledge their accomplishments and professionalism
in the real estate industry, as well as, their generous contribu�ons and commitment to our
local community. Here are some of the women who have helped build our reputa�on and
made us the #1 Real Estate oﬃce in Humboldt County.

2120 Campton Road, Suite C
Eureka, CA 95503
707-445-8811
www.CuttenRealty.com
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Holly Yashi was established in a one-car garage in 1981 in
Arcata, California and has since been making quality,
handcrafted artisan jewelry in its Redwood Coast design
studio. For over 40 years, the signature style of colorful
and lightweight niobium metal is still what makes Holly
Yashi jewelry unique and irresistible.
"It is my life’s passion to take the beauty of the world we
live in and transform it into the jewelry you see here.
Each piece has a story, each color combination a distinct
choice. But, the journey only begins with us. It is the way
you wear your piece, creating your own magical
moments along the way that takes what I do and turns it
into a part of your life. As Paul and I keep moving this
company forward we remain forever grateful to everyone who has stood by us along this amazing ride." Holly

Visit us in person at 1300 9th Street in Arcata or shop the collection online @ hollyyashi.com
Follow us on Facebook & Instagram
@HollyYashi #HOLLYYASHI

1300 9TH St. in Arcata
Open Mon-Sat: 10am-5pm
Call for our most
up-to-date hours.

Shop our entire collection on
hollyyashi.com
Follow us on Facebook & Instagram
@HollyYashi #HOLLYYASHI
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Lauren Smith
Co-owner

Holly Roberts

Victoria Copeland
Co-owner

Jill Hansen-Rice

2021 Humboldt Association
of Realtors President

License 02055285
212 J St. Eureka, CA 95501
707-296-9999
www.thekeyrealestategroup.com

Morgan Jimenez

The Key Real Estate
Group is 100%
Woman owned.
Moria Sefton

Tyla Miller
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Ami Wruck

Serious Felonies
Cultivation/Drug Possession
DUI/DMV Hearings
Domestic Violence
Pre-Arrest Counseling

FREE CONSULTATION
FOR DEFENSE WORK ONLY

732 5th Street, Suite C
Eureka, CA 95501
info@humboldtjustice.com
www.humboldtjustice.com

707.268.8600

Kathleen Bryson
Attorney
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Former Humboldt Co. Deputy District Attorney
Member of National Organization for
the Reform of Marijuana Laws (NORML)
19 Member California DUI Lawyers Association
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Best of the
North Coast

As the owner of Cruise Planners, I am fortunate
to be able to help people plan trips that will
provide them with lifelong memories. With
so many wonderful places in the world to travel,
deciding where to go, will be the hardest decision
you will need to make. My clients get my
services, at no additional cost to them, from the
beginning planning stages, until they arrive
home safely. I am with them every step of the way.
With Cruise Planners, I have access to travel deals
that other travel providers don’t. So, whether you
want to travel to Cancun, sail the Danube river, go
to Disney World or go on a walkabout in Australia,
I am here to help you plan a great trip.

707-407-3808

www.landahoycruising.com
becky@landahoycruising.com

WORKING EXCLUSIVELY IN HUMBOLDT, FOR HUMBOLDT
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Winemaker
Tynel Humphreys
connects with other
business owners

Septentrio co-owner reflects on
overcoming COVID obstacles
Photo by José Quezada, HUMEDIA, LLC

By Jose Quezada

For the Tim es-Standard

Tynel Humphreys was born
in Grand Junction, Colorado,
and came to the North Coast to
study and play softball from
1996 to 1999 at Humboldt State
University.
“I was on the (1999) NCAA
Division II … HSU championship team and got hurt so I could
not play in the championship
game,” said Humphreys, who
went on to own a local wedding
business. She’s also an active
community volunteer and has
served on the board of Planned
Parenthood.
Today, Humphreys is still
batting a thousand as owner —
with husband Jared Sandifer
serving as vintner — of Septentrio
Winery in Arcata. The winery
launched in 2014 and a new tasting room opened in late 2019.
How did you get
involved in the food
industry?
I have always worked in
the food service industry
and wineries and whatnot. I
studied winemaking and wine
in Croatia and was really into …
the beautiful European style of
winemaking — and that’s kind
of how I fell in love with wine in
general.
My husband and I were both
looking for something to invest
in the community. We were
interested in doing a restaurant,
we didn’t really know … then we
started this wine brand.

Q
A
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My mom is a home winemaker in Napa, and so we
were helping her, and we were
members of maybe 10 wine
clubs. We love going to different wineries down in Napa,
Sonoma, Healdsburg and all
that — and we decided that this
was something we wanted to do
for fun. Vintage in 2012 was a
project that we did kind of last
minute just to try it, and then
my husband very quickly after
was like, “This is what I want to
do. This is my dream.” He was
able to find mentors and work
with people, and we decided to
build this (business).
For many years, we were just
producing wine and had very
little wholesale, but our goal
was always to open a community gathering space. I’ve
always loved our community of
Arcata, and Humboldt County
in general. … Creating a special
space for others was always our
goal. We found this location, and
it was perfect for us because it
was kind of hidden and beautiful
but in downtown Arcata, and
that’s what we wanted, to create
a space that all walks of life could
gather at and work at and hold
space, not just to drink wine
… but to come together and to
build the community on a higher
level.
We own an estate vineyard.
We have our Pinot Noir vineyards down in Myers Flat, and
then we work with other local
vineyards and then we produce
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wine with them. (The Septentrio
website says the winery works
with over 50 different vineyards
throughout wine country to
ensure the high quality of grapes
needed to produce a wide range
of wines.)
We’re producing so much
wine out of the Machine Works
building, which was the beautiful Robert Goodman Winery. …
We’re so lucky to have taken that
over; we signed the lease on that
building March 1. He built the
beautiful winery there at 6,000
square feet and we actually share
that with another incredible
woman in business, Pat Knittel
from Wrangletown Cider
Company & North Story Wines.
We’re growing, we’re a booming
business, and to be able to do it
in this building is incredible.
I opened the tasting room six
months before the pandemic, so
we haven’t even celebrated our
one year yet, because I don’t feel
like I can do that yet. It’s been
difficult for us to … keep rolling,
but we’ve tried to pivot and really
be collaborative and work with
other businesses to succeed. It
hasn’t been easy.
: How have you
overcome adversity to
succeed in your business?
: As a brand-new business, we hadn’t even had
the time to lay a foundation for
who we were in the community.
We were doing well, we had an
OK following but, you know, six
months in business is nothing

Q
A

when you’re trying to build a
brand-new thing. And so, it was
really scary for us when we got
the shutdown notice on the 15th
of March (2020). I really, quite
frankly, was scared. Rebuilding
this building, putting all this
money in, all my employees,
you know, I was scared that we
were going to lose it all because
we were so new, so the way that
I handled that personally is I
did innovative and quirky ways
to connect people through the
pandemic. We did online wine
tastings and I delivered wine
personally with my kids in tow.
… Also, I started collaborating
with other people. I started
working with local chefs in the
area and I started doing pop-up
to-gos and all kinds of things
to try and keep us and everyone around us noticed and in
people’s eyes.
We just had to hustle, and
my husband and I both worked
the tasting room. I was here four
days a week filling bottles to go
and thanking people constantly
for supporting us. I feel like I
haven’t had a second off since
the pandemic, but I’m here and
I’m committed to keeping this
place running.
Because I have a small
outdoor space, I was able to
push out and expand into the
outdoor areas and create what
people felt was a safe place to
gather during all of this — and
they’re still gathering here. …
We have outdoor fire pits and

we have heaters and we used
to put blankies on people. I’ve
tried to create a feeling of home
during this extreme time of disconnect, which has been hard
for everyone. I do think the
way that I’ve made it beautiful
and created a homey feeling
has made people feel confident
with us.
: Do you have any
advice for local entrepreneurs?

Q

A

: I’ve only ever been an
entrepreneur. It’s hard

work, and it’s especially hard
right now. It’s definitely been
scary to be a small business
owner in this industry, in particular during COVID.
What I would say is that it
all looks fancy and fun to be in
charge and be the owner, but
for me, my advice would be to
commit to your idea, but most
importantly, commit to the
people around you and allow
others to rise with you, and enjoy
the process and the stuff you’re
creating.

When I look at the people
who’ve helped me build this
business, I see they’re the ones
making it better. I would advise
letting people around you do
what they’re good at and be
willing to say “I’m sorry” and be
willing to say, “You’re right” and
“It’s OK” and “We’re going to get
through this.”
I think all the businesses in
my industry are still struggling.
So, my number one advice is
“Look around you to see how you
can collaborate with others and

grow your business. ... I feel like
there are so many brilliant ways
to build your business, and it’s
not just through hard work. It’s
also through connecting to other
people. That’s what I do and
that’s what worked for me. And
also, just be ready to work. Enjoy
the end of the day when you
see what you make is worth it. I
mean, I’m so proud. I’m so proud
of Septentrio and the Nosh, our
food truck. Mostly, I’m so proud
of the people that are working
with me, not for me.”

Financing
Business Opportunity
Business loans from $5,000 to $1M+

Coldwell Banker Cutten Realty
Property Management
Suzanne Tibbles - Realtor/Property Manager, middle
Renee Wescott - Office/Leasing Assistant, left
Sabrina Ronato - Leasing Agent, right

3943 Walnut Drive, Suite#B
Eureka, CA 95503

(707) 445-8822

“Let Us Help You Find A Place To Call Home”

Event and portrait photography • Chantele Leatherwood • 707.834.1835 • info@moonstoneimages.com

Jennifer Rudick
Owner/Operator

Serving Humboldt
Since 1986!

Fortuna Eureka
the
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Ohana Organics’
Tara Cooper
suggests turning
negatives into
positives
Organic beauty
company reached
beyond the
Redwood Curtain
amid pandemic

By Jose Quezada

For the Times-Standard

Ohana Organics is a woman-run, organic beauty care
company founded by Tara
Cooper. Born in Honolulu,
Hawaii, Cooper originally
moved to Humboldt County
years ago to study natural
resources.
Today, Ohana Organics —
in operation for two decades
— sells a wide array of products, from kava butter and
herbal hand sanitizer to organic
first aid spray and shea butter
creams.
Cooper also grows many of
her own organic herbs.
: How get involved in
your business?

Q
A

: I wanted to find a way
to bring a little “aloha”
to Humboldt County. I wanted
to stay home with my daughter, and I took a couple herbal
classes at HSU as a kind of a
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hobby. Gardening was always a
hobby as well.
I loved plants and I love
herbs and I love skin care,
so I started growing all my
own herbs and infusing them
and making little creams and
lotions. I actually started with
my little Hawaiian perfume
balms, walking around the
North Country Fair. Before
long, I found I needed a walking vendor pass. I said to my
husband, “I can do this!”
Then, I took my product to
a couple of little local stores,
and they started carrying my
perfume creams. That was
20 years ago. Since then, the
needs of our family and the
community and everything
has grown, and so did our
product line.
: What adversities
have you had to overcome to keep your business
going?

Q
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Photo by José Quezada, HUMEDIA, LLC

Tara Cooper stands outside her Ohana Organics business located at
Redwood Acres in the Eureka area.

A

: I think that would be
juggling — juggling
a family, being a mom and
taking care of kids and being
a wife. It’s a struggle to try to
wear all those hats and give
everyone the time and energy
that they need and also try to
find some time for myself.
Also, I think (it’s challenging) finding what is “success”
for you as a business owner.
So many people have many
different levels of success. For
me when I started out, it was
mostly to be able to stay home
and have a small outlet for
myself. As my kids started to
get older, I was needed less
and less in their lives, and it
allowed me to focus a little bit
more on the business. You just
have to find that balance, find
what works for you and find
how far you want to take it —
find what makes you happy in
a business.

Q
A

: How has the
pandemic affected
business?
: It sucked, to be blunt.
It was horrible. A
majority of my business, half
of it actually, is in the tattoo
industry. We make a lot of
balms and creams and stuff
for tattoo artists to use during
their work. A lot of tattoo
parlors ended up closing. And
we also are predominant in
natural food stores, and so with
the pandemic, a lot of people
weren’t going out and roaming the shelves and looking at
different products. You pretty
much went in and purchased
what you wanted and left.
So, we made it work. We
basically focused more inward
and worked a lot on our certified organic garden so we can
harvest a bunch of herbs and
have that ready. We converted
some of the building that we’re

in at Redwood Acres and, in
March enlarged our facility,
which is something we’ve been
wanting to do.
(We made) our online
presentation a lot more virtual
resulting in getting out there
more, which was really nice.
When you’re a (local) business,
we’re behind this Redwood
Curtain. You can sustain
yourself so much locally, which
is truly a blessing because
that’s what kept our doors
open, but you also have to
count on going outside of that
curtain. For us, being able to
branch out and being outside
that Redwood Curtain via the
internet really helped us pay
the bills and keep the doors
open. You always have to take
those negatives and turn them
into positives — that’s the
only way you’re going to be
successful.
: What is your advice
for other entrepreneurs?

Q

A

: I think the best advice
would be, have one
book that you write all your
ideas on and any time something comes up — you get an
idea or think about something,
or you make a phone call or
whatever — keep it in that one
particular book so you don’t
lose all that information.
Another thing is to talk to
people and reach out for advice.
And a lot of times that advice,
it may not affect you now but
write it down, it may impact you
later. Also, be really passionate
and sincere and realize that
business can be really cutthroat
and mean and hard, and you
sometimes have to grow a little
bit of a thick skin. Unfortunately, that’s part of the business
that I learned the hard way, but
it’s part of it — just know that as
long as you believe in yourself
and keep doing what you do and
stay true to that passion and
love of what you do, it will be a
long-term success for you.

Humboldt County Real Estate experts,
trusted by hundreds of your neighbors.
Residential | Commercial
Land | Income
Serving Eureka, McKinleyville, Arcata, Trinidad, Blue
Lake, Willow Creek, Ferndale and all points between.

1225 Central Ave Suite 1, Mckinleyville
(707) 839-4400
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381 Bayside Road, Suite A,
Arcata, CA 95521
(707) 822-1771
(707) 822-1901 (fax)
https://www.shkklaw.com/

We’re here to help,
despite the pandemic!
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Businesswoman
Amy O’Conner finds
success through
local connections
Co-owner of Humboldt Bay
Social Club, Scotia Lodge
finds success with unique
buildings
By Jose Quezada

For the Times-Standard

Amy Cirincione O’Connor
— a social worker by trade
originally from Washington,
D.C. — met her husband, Jon
O’Connor, who’d attended
Humboldt State University, on
the Deschutes River while both
were working for a wilderness
therapy company in Oregon.
After several years, the two
moved to Eureka. They soon
discovered Oyster Beach on the
Samoa Peninsula while out for
a walk, and their lives forever
changed.
The couple launched the
Humboldt Bay Social Club,
a “rustic-chic” boutique hotel,
with a bar and restaurant,
located on the peninsula in
2017. They also own and operate the Scotia Lodge and Papa
& Barkley Social dispensary,
tasting room, day spa and
restaurant in south Eureka.
: How did you get
involved in your
business?
: (My husband) was
working as a guide for
the same company (in Oregon).
He had a number of other
contracts and consulting jobs
all over, and really wanted to

Q
A
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come back to Humboldt to try
to consolidate those contracts
into a single guiding business
for climbing and river rafting, ropes courses, that kind
of thing. The company that
we had been working for was
pretty much closing its doors,
so I started to apply for jobs
and found one at Hospice of
Humboldt. I moved down here
to be with him in 2010.
The Humboldt Bay Social
Club started out as a very small
operation. My husband and I
bought a piece of land on the
Samoa Peninsula that had
some old houses on it, and we
restored them and rented them
out as vacation rentals. … We
would live in the houses as we
were renovating them, and then
we would rent them out and
then pay off the credit card that
we had put all the expenses on,
and then we would move on to
the next one.
At the end of the peninsula
across the street in what is now
the Humboldt Bay Social Club
was a fly-in World War II blimp
base. They built blimps there.
After the war, it was deeded to
the city of Eureka. … We were
very eager to try to transform
it into a hospitality location,
mainly because we wanted a
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Photo by José Quezada, HUMEDIA, LLC

Amy Cirincione O’Connor poses at Papa & Barkley Social in
Eureka. She is also the owner of the Humboldt Bay Social Club
and the Scotia Lodge.

bar in our neighborhood. There
was nothing there.
We tried to get other folks
that we’ve worked with in other
parts of our work to join us ...
and everyone was just like, “No,
this is the weirdest thing I’ve
ever heard of,” or, “I have no
interest in doing that.”
So, we decided to do it
ourselves.
It had been a 10-room bed
and breakfast with these shared
spaces. We reconfigured the walls
and layout into four larger suites,
and then added a lobby bar in
the old (airplane) hangar that we
turned into a guest space.
We noticed that despite our
temperate climate and really
beautiful landscape in Humboldt, there are very few spaces
where you can drink outside.
… We really wanted to create a
lot of outdoor gathering spaces.
… Our tagline main vision was
that the Social Club is like your
backyard, but better.
When it was ready to open we
looked for people to manage (the
space). There was still nobody
wanting to do it, so we just did it
ourselves. We really didn’t know
the business. I’m a social worker,
I don’t have a background in
hospitality at all. I don’t know
anything except for what I like as

a customer, so I really just based
the business model on that.
All of that was in 2017. We
are still here and we keep growing. At the time, the business
felt super manageable for us —
small. We have four little hotel
rooms, a couple of cabins and
this little bar that’s super simple.
But demand has outpaced
that, so we spent the last couple
of years trying to figure out how
to grow in a way that’s sustainable and lets us keep doing
what we’re doing. …
We looked at a lot of different options. ...
Our businesses are sustainable, but we don’t make a ton of
money. We consider it a success
when we make it through the
winter without running up
debt. If we make enough in the
summer and then we live off
of that during the low season,
that’s all we need. But that
doesn’t leave you money for a
massive down payment. It just
makes things tricky.
What we now call the Scotia
Lodge had been for sale for a
long time. We had looked at it
a lot and saw the scale of it was
so much larger than anything
that we had ever done. It was
very daunting. At first I said,
“No way,” but realized that what

A

: If you are thinking of
becoming an entrepreneur, connect with other
women. I don’t know how I
would do anything without
the network I have of other
women-led businesses and
farms. We have text messaging groups, we have meet-ups,
we call or connect with each
other whether it’s on an ongoing or as-needed basis.
We live in a community so
small we can’t really afford

to compete with each other.
We have to collaborate. …
Do not just think about what
people can do for you, but
also what value, what assets
you have that you can share.
When you can collaborate with other women in
business, it is a mutually
beneficial thing, whether
it’s social media marketing
or just sharing a post or it’s
helping folks. …
There’s a lot of talent here.

“I’ve been in the restaurant/bar
business since I was a child and
I was raised in a large Italian
family, so wine has always been
a huge part of my life.”
has always served us really
well is that we take on some
weird properties. We shop the
clearance section of real estate;
it is something we are used to
doing.
The Scotia Lodge (formerly
the Scotia Inn) has been an
institution in the community.
We want it to be that again. It
can be more than it was — it
doesn’t just have to be hotel
stays and weddings … but also,
let’s put in a pool, let’s open up
a business incubator, let’s share
our kitchen with caterers and
other businesses so that we can
all grow together. Scotia Lodge
has what I believe is the largest
commercial kitchen in Humboldt County. I’ve never seen
one that’s bigger, and we don’t
use all that space, so we have
this space that we can share.
Scotia, the town, deserves to
grow with the county that it was
instrumental in building.
: How has the pandemic affected your
business?
: Initially it was, you
know, everything stops.
Shut everything down, don’t
have any guests, all of our staff
go home. … We were all just
trying to figure it out.

Q
A

When the county started
to allow outdoor services, we
realized that our model of
having all this outdoor space set
us up so well for the pandemic
because then when the county
was saying, “No indoor dining,
but outdoors is OK.”
It was also really scary
because we believe in science.
We believe in vaccines, we
believe in COVID, and, in the
beginning, every business was
put in this really tough position
of having to be “evil,” enforcing
health and safety guidelines.
For a long time, we’ve always
had our model on hospitality
that the customer’s always
right. Now, I think, we’ve felt a
profound shift. We love our customers, we love our guests, but
our staff are also our family, and
we need to protect them first.
… I think the biggest challenge of this pandemic has been
standing up to customers in a
different way than we ever have
before by setting boundaries. I
want to protect our customers,
but ultimately my employees
are who we are responsible for
in hospitality.
: What advice would
you give young
woman entrepreneurs?

Q

407 2nd Street, Eureka 798-5006
Tue, Thu & Fri 11 a.m. - 4 p.m.

An integrative and holistic approach to your
health needs, we utilize acupuncture and herbal
medicine to address a large variety of concerns.
We specialize in pain management, women’s health,
mental-emotional
wellness,
dermatology and facial rejuvenation.
Dr. Raegan K. Lima, D.T.C.M., L.Ac.
2097 Harrison Ave,
STE 1. Eureka

(707) 502-2246
www.LAAHC.com

Celebration Boulevard is more than just planning services! From chairs
and tables to glassware, dishes and luxurious linens, we help with
most aspects of events from conferences to weddings.
Voted Best Event Planner every year since 2015, we are ready to help.
www.celebration-blvd.com
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Carole Crossley, Certified Event Planner
Celebration Boulevard
Event Management Services
707.845.7243
Voted Best Event Coordinator Best of the North Coast
2015, 2016, 2017, 2018, 2019, 2020 & 2021

Photo credit:
Darci Dalton Photography
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Spa owner
Susan Santsche
never quits
learning

Eureka businesswoman,
three-time cancer
survivor urges
continuing education
By Jose Quezada

For the Times-Standard

Susan Santsche — owner of
the award-winning The Spa at
Personal Choice in Eureka since
1983 — was born and raised in
Crescent City. She enrolled in
Frederick and Charles Beauty
College in Eureka after graduating early from Del Norte High
School, then got married and
had children while still in her
early 20s. Throughout that time,
she fervently worked to expand
her studies — delving into skin
care, esthetics, bodywork, wardrobe, color analysis and more.
When her 28-year-old husband, Rik, was severely injured
in a hunting accident, Santsche
says she was forced to focus on
“what to do next.”
Below, Santsche answers
questions about her “can-do”
attitude, which helped her build
The Spa at Personal Choice
into a thriving full-service spa
and salon in the heart of Old
Town Eureka and helped her
empower herself and others
during three bouts of cancer.
“Life’s challenges aren’t supposed to paralyze you. They are
supposed to make you stronger

12

the

to discover who you are,” Santsche said.
: How did you get
involved in the personal services industry?

Q

A

: I was a young teenager who decided she
wanted to get married early.
My mom gave me some very
wise advice. … (She said),
“You’re going to get an education you can fall back on,”
so, I decided to go to college. I
moved (to Eureka), moved into
the YWCA and went to Fredericks and Charles. I learned that
I wanted to make sure I wasn’t
the typical “Steel Magnolia”
(beauty salon) that was kind
of stereotyped in the beauty
industry … and I was desiring
a lot more education, which is
what I did.
My husband got hurt in a
hunting accident when he was
28. I was in the middle of doing
some advanced education and
I had no idea what I was going
to do with it. I realized, “I’m not
just playing at this anymore,”
because (he) was going to be
disabled for quite some time.
I realized that there wasn’t
really a place for me to go to
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Susan Santsche poses at her business, The Spa at Personal Choice in
Old Town.
work to provide all the services that I now could do, so
I — without hesitation — went
out and rented a building and
opened the first full-service
salon here in 1983, which we
called Personal Choice. And
then we grew into The Spa at
Personal Choice in 2001.
I’m kind of an education
junkie and that’s what keeps me
going and aspiring to do new
and better services. (Santsche
is also founder and developer
of Clear 2 Perfection, a new
healthy skin and hair product
line.)
: What adversities
have you had to overcome?

Q

A

: I am a three-time
cancer survivor. I had
an advanced cervical cancer
(and) I had two separate bouts
with breast cancer. Out of that,
I created the Courage Awareness Health Advocacy Project
and “Night of Courage” (where
people gathered to celebrate
life and turning “obstacles
into opportunities”). I did that
for 12 years and then I did
“Spa for a Cure” with my last
(cancer) battle and was very

instrumental in raising the
funds to get the 3D mammography machine (for St. Joseph
Hospital’s Outpatient Imaging
Center).
(As a) very busy female
entrepreneur trying to survive and (raise) a family, I
got caught up in not paying
attention to my health for a
few minutes, and sometimes
life knocks you down. But
through it all, I wanted to be
able to shine and tell people
that can you stand up and go
through it. I also didn’t (want
other people to) have to go
through my type of situations,
(so I encouraged them) to pay
attention: Don’t put off your
health care and make sure
you’re getting your monthly
checkups, because if you let
things go too long, that’s when
you end up with a problem.
So, I decided to be pretty
public with it. Each time that
I went through (cancer), I
worked with women closely.
The way I fight back is
that I give back. I think that
whenever you’re in the thick
of things, the greater good will
come around for all of it.

Q
A

: How did pandemic
affect business?

: We were closed for
three or four months.
We’re very fortunate to be here
on the North Coast because a
lot of my colleagues who live
in Southern California, a lot
of those salons and spas were
closed for seven months.
It was a very fearful time
— I mean to have worked
so hard and then just be so
fearful
about how can we bring it
back and with all the changes
(related to COVID-19). The
SBDC (Small Business Development Center) was amazing
here and were a great lifeline;
there was always two Zoom
calls a week that kept people
connected and kept us on top
and being able to learn.
Our industry was also
amazing in the fact that there
were tons of opportunities to
reconnect and have lots of education. So, I was pretty hooked
in two, three, four Zoom calls a

day and taking that opportunity
to learn, be inspired.
We (at The Spa at Personal
Choice) created an online
store. We started doing a lot
of Facebook Live promotions,
promoting products. We did
curb deliveries until we could
get back in (the salon).
: What’s your advice
for other entrepreneurs?

Q

A

: Follow your dreams,
don’t be afraid and get
a mentor. There are so many
opportunities now with online
education.
Make sure you … are always
reading and growing and learning. (I remember) that old thing:
If you’re green, you’re going to
grow, if you’re too ripe, you’re
going to rot. It’s so fulfilling to
always be stimulated by new
information and new knowledge.
It gives you the opportunity to
meet new people, it gives you the
opportunity to have more confidence and success — just never
quit learning.

Scrapper’s Edge is as unique as
its owner, Sondra Kirtley. Sondra,
who has a Master’s Degree in
Business Administration (MBA)
and extensive retail and printing
experience, was looking for a
change in 2004. She determined
that she wanted to open a paper
craft store that offered services
the typical craft store didn’t, such
as color copies, computer rental
stations, and UPS shipping.When
searching for a location, she
discovered that “The Copy Stop”
was for sale. Recognizing its potential, she purchased it, changed
its name to “Scrapper’s Edge” and added paper craft supplies.
After running out of space, Scrapper’s Edge moved in June 2006 to
a much larger location -- now offering 6,500 square feet of “paper
bliss”! Sondra has added fine art supplies, office supplies and
teaching materials.When asked what the best part of this business
has been, Sondra promptly replied,“All the great people I’ve met
over the last 17 years!” It’s that positive attitude that has made
Sondra’s business such a success!

728 4 th Street • Eureka, CA 95501
(707) 445-9686 • www.ScrappersEdge.net
the
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LOCALLY OWNED &
OPERATED



#1 IN THE #2 BUSINESS!
707-839-2270



SERVING ALL OF
HUMBOLDT COUNTY

 
  



INSTALLATION AND REPAIRS!
LICENSE #: 1022884

SEPTIC SYSTEM
INSPECTIONS
AND PUMPING
VISIT US ONLINE AT

WWW.STEVESSEPTIC.COM

In-Home Caregivers Needed

Seafood • Bar • Grill

www.VisitingAngels.com/Eureka
Call Now • Immediate Openings

707.442.8001
14
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HCO #124700002
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Every day I am inspired by the hardworking
women of Double D Steaks. Some are moms,
some go to school, and all of them bring their
best. Whether it has been difficulties with the
pandemic or just everyday challenges they
always rise and take care of business. The value
they have added to our team shows no end and
deserves to be acknowledged.

320 Main St, Fortuna, CA 95540

(707) 725-3700

With the big mix of amazing personalities that we have, our office has a lot of fun. We have
runners, dog lovers, cooks, moms and cat wranglers. Every woman here is a powerhouse;
they are sleuths to help you find what you need to know about a property, they are
negotiators, they put their clients first and are here to help. Coldwell Banker Sellers Realty
has been operating for over 50 years and we are some of the women who have proudly
built the reputation of hard working, trustworthy, and caring real estate agents.

Arlene Orlandi

Barbara Kadlecik

Elly Roversi

Patty Stearns

(707) 822-5971
985 G. ST. Arcata
@coldwellbankersellers
Sandi DeLuca

Teresa Lawrence

WORKING TOGETHER

ColdwellBankerSellersRealty.com

@cbsellersrealty

Terri Georgopoulos

Women for Wellness

Supporting Local Healthcare
Membership in Providence in Humboldt Women for Wellness (W4W)
IS ABOUT:
• Uniting like-minded women who make “giving back” a part of their lives
through compassion, knowledge, friendship, and philanthropy.
• Learning of the community’s most pressing healthcare issues, and
working together to address those issues.
The $1,000 yearly membership fee is fully tax deductible. 100% of the contribution will directly benefit
programs, equipment, and/or services identified as those in greatest need of support at Redwood Memorial
and St. Joseph hospitals.

For more information or to join Women
for Wellness, contact Rebekah at the
Foundation office: (707) 269-4201,
or Rebekah.Harmon@stjoe.org.
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