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daily professional activities, BridgeTower has a research unit focused on employee satisfaction, lead
generation services, and live events centering on awards and education.

colormagazine.com
ColorMagazine
ColorMagazineUSA

About GateHouse Media LLC
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By Daniel Gutierrez
You may be wondering, what does it mean to be a mindful
leader? Well, we must begin by deining “mindfulness.” Simply
put, mindfulness, or being mindful, is the act of becoming
aware. It’s the act of becoming present in the moment. When
we are in the present, we have the ability to control our
emotions, to allow ourselves to become centered, and to really
become aware of the power that we have to lead from a more
solid place.
Meditation is just one way of becoming mindful. We can also
achieve this through the practice of yoga, or simply taking a
mindful walk, being aware of our surroundings, noticing our
breath, and ensuring that our mind does not wander.

2014
Color Magazine
Foundation

An Inside Job with
External Results

In an article published by The Harvard Business Review, “How
Meditation Beneits CEOs,” Emma Seppala cites ive beneits of
mindfulness through meditation:
Meditation builds resilience
Meditation boosts emotional intelligence
Meditation enhances creativity
Meditation improves our relationships
Meditation helps us focus
However, many ideas and practices have been introduced to
the business community in an efort to increase the bottom
line. The practice of being mindful is not about what is on the
outside; rather, it’s about what is on the inside—it’s an inside
job, with external results. In other words, we can become
mindful but when faced with stressful situations, we may not
be able to use what we’ve learned.
So, the next step is the application of mindfulness. I like to
call this radical mindfulness. It is the constant redirection of
our thoughts on a moment-by-moment basis, allowing us
to redirect our thoughts and emotions toward our current
problem or situation. If we practice radical mindfulness, we
are not allowing ourselves to wander into the past or future,
but stay focused on the present moment. This allows us to
stay calm and centered, be focused and compassionate, be
adaptable to change, and have the ability to listen and make
more thought-out decisions.
Ultimately, mindfulness and the practice of radical mindfulness
can have long lasting results for leaders way beyond business.
The practice and application of mindfulness create more
centered lives, with results in body, mind, and soul; thereby
leading to more compassionate, focused, thoughtful, and
focused leaders.
How should you start? Turn of your phone and give yourself
sixty seconds. Find a quiet place, close your eyes, and just
notice your breathing. Most of you may ind that hard to do
at irst. That is why it is called a practice, and we all know that
practice makes perfect.

SPEAKERS

Francisco
Cortes
Founder, President

The Setroc Group

Francisco Cortes is the Founder
and President of the global
communications irm The Setroc
Group. Throughout his 17year career in media, Francisco
Cortes transformed the way
news engages and informs the
public. He drove key innovation
and
programming
initiatives
that contributed to the historic
success of Fox News Channel/Fox
Business Network and Fox News
Latino. Francisco is dedicated to
keeping the pulse of the Hispanic
community. Francisco has led
and mentored teams of awardwinning journalists throughout
his career. He is responsible for
growing and expanding key
partnerships;
including
new
business development and talent
recruitment. Francisco became
the irst Hispanic Vice President in
the company’s news division and
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was named one of the “Top Young
Latinos in American Newsrooms”
by the Huington Post. He was
also named a media inluencer by
MY LifeStyle Magazine. He served
on the Board of Directors for the
National Association of Hispanic
Journalists as the organization’s
Financial Oicer. Francisco is a
proud U.S Army and National
Guard veteran.
Francisco also takes great pride
in giving back and mentorship.
He has traveled all across the U.S
and internationally, speaking at
conferences and universities on a
wide variety of issues. Francisco
works very closely with community
leaders and organizations on
diversity and inclusion initiatives
and has led several highly successful
corporate social responsibility
programs.

Lisa Coleman, Ph.D.

Senior Vice President, Global Inclusion & Strategic Innovation

New York University
Dr. Lisa M. Coleman is the Senior Vice President for Global Inclusion, Diversity,
and Strategic Innovation and NYU’s inaugural Chief Diversity Oicer.
Prior to her role at NYU, Dr. Coleman
was Harvard University’s inaugural
Chief Diversity Oicer and Special
Assistant to the President. While
there, Dr. Coleman was responsible
for advancing strategic diversity
and inclusion initiatives across
Harvard’s
schools,
museums,
centers, institutes, and leadership
programs. Prior to Harvard, she
directed the Africana program at
Tufts University and served as the
University’s irst Senior Diversity
Oicer.
She earned her doctorate in Social
and Cultural Analysis, American
Studies from New York University

and three master’s degrees from the
Ohio State University in African and
African American Studies; Women’s,
Gender, and Sexuality Studies;
and
Communication
Studies.
Her scholarly work on equity and
leadership was sparked by early
professional experiences with Merrill
Lynch, Inc. and the Association of
American Medical Colleges.
Dr. Coleman has received numerous
awards for teaching and academic
leadership, and for her work in
disability and gender equity. She
continues to consult globally and
she sits on various national and
international boards.
www.colormagazine.com
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Cliford E. Barnes
Co-Chair of Health Plan Compliance Group &
Member of the Firm — Epstein Becker Green
Cliford E. Barnes is a Member of the Firm in the Healthcare and Life Sciences practice in the irm’s Washington,
D.C., and New York oices and serves as Co-Chair of the irm’s Health Plan Compliance Group. Mr. Barnes has
been employed by the irm for over 30 years and represents providers, including hospitals, hospital systems,
nursing homes, home health, hospice, ancillary service companies; managed care companies, concentrating in
Medicare and Medicaid; and non-proit associations. Mr. Barnes is the Co-Founder of Medicaid Health Plans of
America, Inc., and currently serves as Vice Chair of the Accountable Care Organization Task Force of the American
Health Lawyers Association. In 2016 and 2017, Mr. Barnes was selected to the Washington DC Super Lawyers list
in the area of Health Care. He was also recommended in The Legal 500 United States (2016), for Health Insurers.
Prior to entering law school,
Mr. Barnes worked as the
Executive Assistant to the Deputy
Commissioner of the New York
City Health Department and as
the Assistant Director for Project
Review at the Health System
Agency of New York City. Mr. Barnes
has served on several boards and
6

is currently a Board member of
CareFirst Blue Cross Blue Shield,
the National Association of Health
Services Executives, and the MHPA,
among others.
Mr. Barnes counsels healthcare
providers and payors on issues
related to mergers, acquisitions,

joint ventures, and various forms
of contracting. He also as general
and special counsel for nonproit
associations,
including
Medicaid Health Plans of America
(“MHPA”) and the National Medical
Association, among others.

SPEAKER
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Fabrizio Ferronato

Unlocking the Door to
Financial Leadership
By Evan J. Cutts
“The diference between being
a leader and a manager is trust,
lexibility, and knowing your abilities
well enough to recruit a team
that complements you,” explains
Fabrizio Ferronato, Chief Financial
Oicer (CFO) at BridgeTower
Media—one of the nation’s leading
providers of business-to-business
(B2B) information, research, and
marketing solutions.
“In my role of CFO, resource
allocation is a big part of what I do.
I’m responsible for the company’s
inance, planning and analysis, and
accounting. But it’s not only about
inance,” says Ferronato, “It’s also
my job to support the company
in its digital and multi-regional
expansion goals.”
To achieve those goals, Ferronato
is tasked with answering two key
questions:
How do we expand
BridgeTower Media’s reach
using the B2B model?
What will help the
company grow organically
and as a thought leader?
“Our strategy uses a two pronged
approach:
acquisition
and
achieving our thought leadership
goals. What I mean by acquisition
is geographical expansion, testing
our business practices in new
regions,” he says. “In terms of
thought leadership, I pay attention

to what is new, changing, and
relevant to the communities that
we serve.”
Prior to joining BridgeTower
Media, Ferronato illed numerous
positions at Thomson Reuters.
During his sixteen-year tenure,
he served as CFO for Thomson
Reuters Brazil, Vice President of
Planning and Financial Systems,
and Vice President of Finance for
the company’s Global Growth
Organization.
“I’ve always been an ambitious and
curious person. I wasn’t ever the type
to shy away from an opportunity, or
trying a new role,” he says.
www.colormagazine.com

Ferronato’s youth was characterized
by curiosity, lexibility, and
ambition, suggesting he would be
a continual climber. By the time
Ferronato received his MBA from
St. John’s University in 2000, he
had already attained a degree in
business and sociology and was
pursuing marketing, technology,
and inance in the BrazilianAmerican Chamber of Commerce
in New York.
“When I was eighteen, I wasn’t
set on any one career. Becoming
who I am today was an evolution.
As doors opened for me, I walked
through to see where they’d lead.”
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Salvador
Mendoza
Vice President, Diversity
& Inclusion at NBCUniversal
Mendoza is responsible for
the development of short and
long-term strategies in the
areas of workforce, leadership
development,
community
partnerships and NBCUniversal’s
Employee Resource Groups,
with a focus on enhancing the
company’s diverse and inclusive
environment. In addition, he
is responsible for building and
maintaining partnerships with
local, regional, and national
diversity organizations. Mendoza
is considered an expert in the
field of Diversity & Inclusion and
holds several leadership positions
in many Advisory Boards, among
them, the American Red Cross and
the National Hispanic Corporate
Council.

Born in Honduras and raised on the Southside of Chicago, Mendoza’s adjustment to a new culture
and environment created an incredible formative experience that shaped his passion for Diversity
& Inclusion. Mendoza received a B.S. in Computer Science from Chicago State University and M.S.
in Educational Administration from Governors State University. Among his many accolades, he has
been recognized as one of Hispanic Business Magazine’s 100 Most Influential Hispanics, Imagen
Foundation’s Powerful & Influential Latinos in Entertainment list, iConexion Game Changer
Award, Black Meetings & Tourism APEX Award, the Disability Champion Award, and Chicago State
University’s Latino Alumni Award.

8

CONTENT

LEADERSHIPCONFERENCE

Adopting a Holistic Focus in Leading Workplace
Diversity and Inclusion Eforts

By Dr. Beverly Edgehill

To fully appreciate the need for a holistic focus in workplace diversity and inclusion (D&I) efforts,
one must consider that an organization is representative of a network of connected parts. These
connected parts make up the organization’s system. Organizations are comprised of inner parts,
such as its strategy/mission, culture, people, work processes, product/service, and reporting
relationships and governance practices. Outer parts include its responses to external “stimuli”—
customer interests and needs, competition, socioeconomic concerns, and technological
advancements. When the parts of an organization are aligned and working in sync, the outcome
is success—proitability, employee and customer satisfaction, and positive shareholder returns.
When parts are out of sync, the inverse is true.
When this idea of an organization
as a collection of parts is applied
to diversity and inclusion
efforts, the frame of reference
is holistic. While the parts of
an organization are viewed as
distinct “levers” that may need
adjusting, holistic D&I practices
acknowledge that a change in
one area impacts other areas.
Experienced D&I practitioners
know that they have to keep the
entire [organizational] system
in mind as they execute their
strategy. They know that to
truly advance the D&I agenda,
alignment across the relevant
organizational parts must be
achieved.
The key to executing a
holistic approach is to design
D&I strategies in which
complementary levers are
acted
on
simultaneously.
Complementary levers are
those that “relate to” each other
and need to be in alignment,
in order to achieve the desired
result. Examples of such levers
include culture and people, work

process and product, reporting
relationships and governance.
Any combination of levers
may exist—the objective is to
choose the ones that are out
of alignment with the desired
outcome and design the D&I
strategy accordingly.
Research
shows
that
organizations are at different
levels when it comes to
diversity and inclusion efforts.
Some are more compliancedriven, while others are leaderlead.
The
organizational
context determines the level.
Regardless of the level,
however, all organizations can
assume a holistic approach to
their efforts.
For example, an organization
at the compliance level can
assume a holistic approach in
how it drives for compliance.
Let’s say the organization is
ramping up efforts to ensure
compliance with the Equal Pay
Act. They will likely conduct a
review of current compensation
www.colormagazine.com

practices, and they may look
at the ranking of minorities and
women. However, if they don’t
look deeply into the decision
making and cultural practices of
selection, hiring, and promotion,
there will be a lack of alignment
between the actions taken to
ensure compliance with the law
and organizational practices
that [could] likely undermine
that intention. In this case,
the organizational levers they
might choose to focus on would
be governance, people, and
culture.
A similar approach can be
applied to an organization at
any maturity level. The key
is to begin by asking: what
do we need to do to ensure
complementary organizational
levers are aligned with each
other and with the desired
end result? Engaging key
stakeholders to answer this
question will ensure that the
organization’s D&I strategy is
holistic in nature and will lead to
a successful outcome.
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Pierre Georges

BONNEFIL
The Life and Legacy of a Global Citizen

By Evan J. Cutts
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When the words global citizen and service are used, Mr. Pierre Georges Bonneil should be among the irst associations that
come to mind. Described by the former French Consul General of New York, Bertrand Lortholary, as “a man whose entire career
has been characterized by [an] unwavering desire to reach out to as many people as possible,” Mr. Bonneil has built a life and
legacy upon tireless service to those in need. Whether they are newly-arrived French Citizens in New York, Cuban Refugees
relocating to St. Louis, Missouri, or the viewership of the Montel Williams Show, Mr. Bonneil has ofered his time, expertise, and
compassion to ease their transitions into the next chapter of their lives. Currently, he holds the positions of Member of the Firm in
the Immigration Law Group of the Employment, Labor, & Workforce Management Practice (since 2006) and Vice Chair of Diversity
and Professional Development Committee (since 2013). In 2007, Mr. Bonneil was awarded the French National Order of Merit
and, in 2015, appointed one of the highest honors in the French government, Knight of the French Legion of Honor, for his years
of service to French citizens in the United States and overseas. Color Magazine had the distinct pleasure of getting the story from
the esteemed lawyer himself.
Can you tell me about your role and responsibilities as
Vice Chair of the Diversity and Professional Development
Committee at EBG?
I have served on the committee since I joined EBG, and I
was asked to become Vice Chair, three or four years ago.
Since then, it’s become my job to further EBG’s commitment
to diversity. I am, in many ways, the ambassador of the
committee. I communicate with our twelve oices to advance
our committee’s goals and ensure that valuing diversity is
something we do every day.
As a Member of the Firm, what is your business strategy ?
Every lawyer has their brand, and they develop that brand
over the years. You have to do whatever you can to enhance
that brand. As for the irm, I market it as an inclusive irm
where the work our clients need gets done and where our
clients will be represented well under one roof.
In terms of business development in the immigration practice,
especially in New York, I often feel like everyone I know has
an immigration story. Or they know someone and could
refer them as a client. In those instances, I approach them by
asking: What can I do for you?
I’m not overly aggressive when securing clients. I like to listen
to people, to learn what their story is and how best I can help
them. Speaking ive languages luently certainly helps me
connect with clients in a meaningful way.
Five languages? I’d love to hear more. Tell me, has
speaking ive languages shaped your life and path as a
lawyer?
Well, it started with my mother and French. We’re originally
from Haiti, and at 94-years-old, she still speaks to me
exclusively in French. I wouldn’t, for example, be able to
fulill my immigration volunteer obligations at the French
Consulate in New York had she not insisted on speaking to me
in French. When I received my two medals, I dedicated them
to my mom, since she was instrumental in my upbringing.
As my family emigrated from Haiti, we lived for some years in
Costa Rica and Puerto Rico. By the time I was seven, I could
speak French, Creole, Spanish, and English. Italian came later
in my life.
In my ield, being multilingual serves me every day. When
someone is immigrating to this country for example, it

means a lot to be able to communicate with them in their
own language. If they feel understood, they’ll be more
comfortable. Likewise, if I can better understand them, I’m
more equipped to represent them.
Within the numerous roles you ill, what motivates you to
keep at it day after day?
I was very lucky that my family was ultimately able to
emigrate to the U.S. when they did and, because of that, I
have much to be grateful for, in terms of my education and
the opportunity to live in Costa Rica and Puerto Rico. I strive
to make the most of the sacriices my parents made for me to
be here.
Beyond that, something many people may not know about
me is that in 2013 I sufered a pretty severe stroke. I recovered
with little or no permanent damage, and because of that I
wake up every morning and say thank you. In my mind, every
day is a gift, so whatever I can do to make my life, and the lives
of those around, me better, I move in that direction.

www.colormagazine.com
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What is your vision for the department in the next 5 to 10
years?
I want potential candidates and clients, and the general
public alike to know that EBG is a diverse, inclusive, and
positive environment to be in. There are so many talented and
qualiied candidates of color in New York, and I think there
is a wonderful opportunity at EBG to recruit these diverse
individuals..
Development, mentorship, and sponsorship opportunities for
the younger talent are deinitely something I want continue
building within EBG because these initiatives can really have
an impact.
You know, there were a couple paralegals [of color] whom I
worked with at the oice, and after they met me they said,
“Oh, wait a minute. I can be like him.”
I think I inspired them to take the LSAT and eventually go to
law school. I believe, in my own little way, that by showing
them that a person of color can be successful, becoming a
lawyer is a goal that they too can achieve.
How are you transforming your vision into a reality?
We are very active about diversity in our irm. There is room
to improve, of course, but there is a strong dedication to
diversity here. October, for example, is Diversity Month, a
program that’s been run at the irm for about seven years
now. We use this month to “plant the seed,” so to speak, by
sharing daily lessons on diversity and engaging our members
through videos, and we celebrate various cultures with our
food fair. But celebrating diversity doesn’t stop on November
irst; it’s a twelve-month afair.
I’m proud to say we’re entering the third year of our
Professional Development Pipeline Initiative for candidates
of color. Currently, we work with one candidate per year
and provide them with a bird’s eye view of the practice and
an invitation to sit in on trials and meet with clients, as an
example. Our goal is for the candidates to fall in love with the
practice, so that when they graduate from law school, they
12

can be invited to become associates at EBG.
Over the next few years, we’re working to expand the
program to work with several candidates at once.
In your opinion, What does it mean to be a man of color in
2017?
We, as men of color, we have an obligation to be role models.
It comes with the territory. We must show up for the younger
generations and represent something worth achieving.
In doing so, we show the world not only that we are an
important component of society, but that we are intelligent,
hard-working, uniied, and a force to be reckoned with.
How would you describe the importance of volunteer
work in your life and career?
What does helping someone cost me in terms of time? An
hour or two? That’s a small price to pay to make a diference in
someone’s life and help them move in the right direction, or
avoid a life-changing mistake.
I believe that giving back is one of the most important things
people can do for their community. For nearly two decades
now, I’ve volunteered at the French Consulate in New York,
providing free legal advice for newly-arrived French nationals.
In 2015, the French government recognized my service and
appointed me Knight of the French Legion of Honor.
But that was never the goal or even on my radar. I do what
I do to help people, to uplift whoever I can as I climb the
proverbial ladder; the honors and awards are secondary to
that.
If you could give some advice to your younger self, what
would it be?
I would encourage my younger self to do as much volunteer
work as possible. And to keep studying, because education is
the cornerstone of what we do. Other than that, I’d say: Listen
to your heart and stay true to yourself, and to your family.
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Save the Date

Johns Hopkins Medicine is proud to be a sponsor of the

2017 MEN OF COLOR
LEADERSHIP CONFERENCE
Dedicated for more than 40 years to the excellence and
leadership of men of color at Hopkins, Dr. Levi Watkins, Jr.
was a pioneer in cardiac surgery and a champion of civil
rights, demanding excellence and diversity in academic
medicine and changing the face of medicine nationwide.

Thursday, December 14, 2017
5:30 P.M. - 9:30 P.M.
Location: TBD
www.colormagazine.com

www.hopkinsmedicine.org/diversity
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Daniel Gutierrez

In the Practice
of Mindfulness
By Karla Amador

Daniel Gutierrez advocates for the practice of
mindfulness as a solution to the pressure of living
in modern society. He points out that we have been
inluenced into thinking of success as both a means
and an end—success for the sake of success—and
believing that soft skills are no longer important.
He is an inspirational speaker, business consultant,
author, and radio show personality who travels the
world to provide people with inspiration as a spiritual
teacher and life coach.

Gutierrez developed an interest in
helping people when he himself
was a busy professional. He climbed
the corporate ladder and became
successful, but felt there was
something missing. He feels there’s
nothing wrong with climbing to
the top, but encourages people not
to get caught up in the craziness
of work life, and to ind peace and
tranquility. He shows people how
to quiet the mind.
“When I left the mainstream
business world, I didn’t go to
school to learn mindfulness. I went
to study with the monks in the
Himalayas and the Shamans of
14

Peru in the Andes. I went in search
of what the heart can tell me, not
what the mind could tell me,” he
explains.

“Mindful practice can increase
productivity, but it shouldn’t be the
end all. What should be the end all
is that you become a better person.”

He encourages busy professionals
to fulill their dreams by practicing
mindfulness. It’s not so much what
you can accomplish, but how you
can become a better person in
your everyday work life. You have
to turn of your phone and become
centered on your breathing. This
may not be easy, because the mind
is always programmed to be on the
go, but the idea is for the individual
to shift and get more out of their
everyday work life.

For example, when receiving an
upsetting email at work, the idea is
to not react, but to stop and take a
deep breath. When you can refrain
from reacting out of emotion, it
will lower any type of frustration or
feeling of being stressed or burned
out from work.
“The truth is that the only place
anyone has power to create change
is in the present moment.”

CONTENT

A Critical CDO Success Factor:
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RESILIENCE

By Dr. Sandra Casey Buford

INTRODUCTION
If you are leading diversity and inclusion in your organization, by now you know that you have to be well grounded
in who you are, what you believe in, and how far you will go to stand by your beliefs. In fact, the most accomplished
diversity and inclusion leaders admit that they are challenged almost daily and they have to continually examine,
reairm, recharge, and decisively continue on. This state of continuance is called resilience. Resilience has been
deined in a variety of ways, but having worked in the ield of diversity and inclusion for a signiicant number of
years, I’ve formulated the following deinition of resilience: the ability to withstand daily opposition, setbacks and
regressions, while patiently, yet conidently and persuasively, guiding, modeling, communicating, and promoting
behaviors and actions that relect your core values and beliefs, including equality, fairness, inclusion, and social justice.
In my personal experience and observations of
others, I’ve determined that CDOs who are successful
in building resilience score high in four areas: selfawareness; relationship building; continuous learning;
and maintaining a robust support network. In your
role as CDO, how resilient are you?
The following four self-assessment questions will
help you measure your level of resilience on a scale of
1-5, with 5 being the highest and 1 being the lowest.
While there are no right or wrong answers to these
questions, a thoughtful, candid response will help
you to determine how resilient you are. Answering
these questions will also help you to identify your
strengths and make note of opportunities to make
improvements. The more resilient you are, the more
successful you will likely be in your role of CDO.
Do you have a keen sense of self-awareness?
A state of self-awareness results from a CDOs mindful
steps toward fully understanding their own core values
and beliefs, their personal biases, and their impact on
others. I have adapted this familiar saying, “The change
that you wish to accomplish in the organization begins
with you.” In accomplishing diversity and inclusion, a
strong contributor to resilience is your keen sense of
self-awareness.
Are you a relationship builder?
CDOs know a lot of people, and they have many
interactions each day. However, it takes extra efort,
thought, and planning to identify the key people who
will impact (good or bad) the achievement of their goals
and develop a relationship with them. Putting forth the
efort to build strong relationships with champions and
challengers is a positive step toward resilience.

Are you continually learning?
In response, to a rapidly changing, increasingly
complex world, the ability of a CDO to adapt, innovate,
and stay ready for change produces the quality of
resilience. This requires staying on top of, and in
sync with, real time information, through speciic
actions that involve going beyond reading a book or
watching the news. Rather, this continuous learning
includes attending and participating in facilitated
conversations and learning groups and contributing
to thought leadership forums on a regular basis. The
knowledge you acquire leads to resilience.
Do you have a robust support network?
Having a robust support network is not a sign of
weakness, but rather an indication of strength that
contributes to resilience. “Robust” means that the
network is not just a product of happenstance, but
has been thoughtfully and planfully compiled and
assembled, with the intention of having access to
people and resources to help you to meet your
goals, and address unexpected challenges in a timely
manner. This network can also be viewed as a lifeline
that leads to resilience.

CONCLUSION
The perfect score is 20, but no matter what you
scored--and only you know--take to heart the
awareness that resilience is a key success factor in
your role as CDO. Make it a goal to take positive
steps to build resilience each day and keep it
strong as you lead diversity and inclusion in your
organization.
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Gil Addo

Democratizing Specialty Care Access
By Evan J. Cutts
In 2013, Addo and Reines founded RubiconMD and
four years of growth has brought the platform to
companies and healthcare providers across thirty-ive
states nationwide.
For Addo, being successful is as simple as making his
mother proud and as genuine as achieving the “double
bottom line: doing business and doing good.”
“Making specialty healthcare accessible is about
serving people on all levels of the socio- economic
pyramid, from populations in rural areas and
correctional facilities, to Silicon Valley engineers,” says
Addo.
Increasing accessibility to specialty care across the
board isn’t the only mission at RubiconMD, however,
Addo’s company also reports a 65% diverse workforce
with a nearly even split of men and women in all
divisions of the company.
In the age of globalization, Gil Addo, Co-founder
and CEO of RubiconMD is changing the landscape of
healthcare access from top to bottom.
RubiconMD is an industry-leading eConsult platform
with the mission of “democratizing medical expertise
so that providers can ofer every patient the care they
deserve.”
“The platform allows primary care providers to receive
econsults from medical specialists within 24-hours in
order to deliver better patient care in the community
setting,” says Addo.
Addo is someone who was always fascinated by
science. Born the son of two small business owners,
Addo grew up with the vision of one day running his
own business.
Addo and Co-founder, Carlos Reines connected around
an urgent question facing healthcare access: How
can we create access to the expertise within today’s
“medical cities” for people outside those communities?
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“Diversity at RubiconMD is something we’re very
proud of,” he says. “Our results stem from two factors:
starting the company with a diverse leadership team
and creating opportunities for qualiied individuals
who represent the populations we serve to rally
behind a noble mission.”
The realms of tech and healthcare are developing
rapidly and Addo believes millennials and
entrepreneurs of color are in a position to make a huge
impact.
“Being a millennial of color today means you’re
evolving to become a part of the majority and making
your voice heard is as important now as it ever has
been.”
“Over the next decade or two, eConsults will be the
standard for accessing specialty care. The need to
serve populations better, faster, and cheaper is here,
and what we do at RubiconMD is a large part of
[fulilling] that [need].”
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Cris Mercado

Bridging the Gap
Between
College and Career

By Korey Wilson

Finding good academic and career advice during his
high school years was a challenge for Cris Mercado.
“I went to a crowded high school in New York City. The
ratio of counselors to students was atrocious,” he says.
With dedication and research, Mercado found
scholarship and career opportunities on his own,
which inspired him to become a career mentor to irstgeneration students. He helped students earn over $1
million in scholarships and career opportunities.
Today, Mercado is the Founder and CEO of KeyJargon, a
free web app that helps students ind jobs, internships,
and fellowships. The app connects students with key
decision-makers through participating in networking
opportunities.
“I felt like scholarship access was a crowded space, so I
pivoted toward career readiness, the next step for the
college students I helped,” he says.
Mercado earned both his Bachelor’s and Master’s
degrees from the City University of New York. He was
a Ph.D. candidate by age 21, but placed his Doctorate
plans on hold to pursue his entrepreneurial dreams.
Through his experiences as a mentor and an
entrepreneur, Mercado was able to hone his leadership
ability.
“Authenticity is the most important quality in efective
leadership,” he says. “My decision-making ability is
stronger because of it.”
Stepping outside his comfort zone is equally important
to Mercado. .
“I wish I had been open to a level of discomfort when I
was younger, because a lot of personal growth comes
from those situations. Through entrepreneurship, I
forced myself to do things that I wasn’t accustomed to,
like public speaking.”

Mercado uses his public speaking skills to advocate
for millennials and dreamers through nonproit
groups including FWD.us, The Knowledge House,
and America Needs You.
Through his work, Mercado learned that
documented and undocumented immigrants are
under attack.
“I think many companies – particularly tech
companies – are better because of immigrant
employees,” says Mercado. “My call to action to
other business leaders is to get behind the Dream
Act. It will help those who have been contributing
to this country for years.”
“Being a millennial of color means that I am a
bridge and translator between older and younger
generations within the context of an America that
is getting browner,” he says.

www.colormagazine.com
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Vincent Velasquez

The New

Renaissance Man
By Korey Wilson

In the mind of Vincent Velasquez, efective
business leaders do more than just lead.
They not only see the big picture, but are willing to
get their hands dirty in the performance of day-today operations.
Velasquez has been rolling up his sleeves since the
age of sixteen, when he launched his irst business.

With the help of his best friend, Strato Doumanis, the
two created Hurricane Productions—a music business
that provided DJs for neighborhood parties.

Velasquez evolved Hurricane Productions into a live
special-events company, specializing in music and
photography for large-scale events.

“We both liked music and thought this would be a way
for people to trust us to do something for them,” he says.

He then used his digital marketing skills to fuel his
second venture, Media Cutlet, a full-service marketing
group dedicated to creating marketing campaigns for
companies looking to build their digital marketing
presence.

The early experience taught him the basics of
running a business, and he continued to grow the
company while working toward a bachelor’s degree in
Journalism at Rutgers University.
Velasquez contacted publications, looking to put his
journalism skills to work.
“I sent out blind emails to all the sports editors
around New Jersey, and I said, ‘I’ll do anything for an
opportunity to work in journalism,’” he says.
His determination led to a job answering phones at
The Star Ledger. He used this opportunity to learn the
business of media.
Soon afterward, Velasquez started writing for the
newspaper. Eventually, he became a key component
of the paper’s dive into digital media, serving as the
lead designer of the paper’s online sports section,
producing hundreds of videos for the website, and
leading the newsroom’s social media eforts.
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Media Cutlet landed clients such as Seton Hall
University and Rutgers University. Between the two
businesses, Velasquez leads a team of ive full-time
employees and twenty-ive independent contractors.
Being his own boss has been both rewarding and
challenging. Through the challenges, he learned the
importance of relying on his instincts and owning his
decisions.
As a millennial of color with strong business acumen,
Velasquez dreams of being a thought leader and
shining example for future entrepreneurs.
“I’m starting to recognize the landscape of what
I’ve created and the ways I can help other people.
I’m at the point where I feel very conident in what I
accomplished. But now, I want to see who else can I
bring with me.”
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