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EDITOR’S LETTER
The meeting and events industry was one of the worst-hit by the
COVID-19 pandemic. Jobs were furloughed or lost entirely, anticipated
income disappeared and many businesses were forced to halt operations
or close completely. At the time that our annual Meeting Planners Guide
went to press last year, the future of live events was unknown. A virtual
meeting platform became the only option, the new normal for an industry
that had thrived on in-person interaction and connection. Technology for
virtual meetings became critically essential, and the market around that
technology exploded to meet the demand. Meeting and event planning
professionals pivoted and adapted to find new and creative ways to reach
and connect with a virtual audience, yet everyone missed that in-person
experience.
Looking ahead, there is hope. Decreased infection rates and increased
vaccination rates have allowed for relaxed guidelines at the federal, state
and local levels. As the world re-emerges from the pandemic, the future
of in-person events feels positive. Even today, we cannot predict what
tomorrow will bring, but our dream is that the meeting and event planning
industry will come back stronger than ever.
Our goal at The Journal Record is provide this guide as a
resource to our community and meeting and event planning
industry professionals. We have made every effort to ensure the
accuracy of the data listed in our Venue and Service Directories. If
your business listing has changed, or if you were omitted from this
year’s directory, please contact us at bookoflists@journalrecord.
com. Thank you.
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CONVENTION CENTERS PREPARED WITH
ENHANCED CLEANING MEASURES
By Heide Brandes

Temperature checks are part of the AMS VenueShield protocol.
Courtesy art provided by ASM Global

A

s COVID-19 restrictions ease, in-person
events are beginning to
return. Meetings, conferences, events and
exhibitions are top drivers of tourism. In the United States, conferences
make up $1 trillion in direct, indirect
and induced spending, according to a
recent article by the Glion Institute of
Higher Education. Around the country, new technology and new cleaning
protocols are being introduced, and,
in Oklahoma, many venues are adopting ways to disinfect and protect.
Companies that provide clean ing services adjusted because of
COVID-19 and are actively preparing
4

for a post-pandemic world. According to the Cleaning Services Market
Report, published by Allied Market
Research, the global market for professional cleaning services is expected
to be $74.3 billion by 2022, growing
6.2% during the forecast period 20162022.
Technavio, a global technology research and advisory company, also
projected high-growth demand in
this market, saying that the contract
cleaning services market is expected to grow by $123.46 billion during
2021-2025.
In April, the Oklahoma City Convention Center announced the purchase of LightStrike germ-zapping ro-

bots that destroy harmful pathogens
on high-touch surfaces. The new OKCCC is the first major exhibit-conference facility in the world to debut and
deploy a fleet of the coronavirus-killing robots. The 10 LightStrike robots
will be used continuously to disinfect
the 500,000-square-foot convention
center, buzzing around ballrooms,
meeting rooms, exhibit halls and other public spaces.
“Deactivating germs is critical to
maintaining sustainable business
operations,” said Al Rojas, OKCCC
general manager, in a press release.
“We are thrilled to be open and hosting world-class events. Having these
germ-zapping robots on our team
Meeting Planners Guide 2021
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gives us confidence that we’re providing the cleanest environment for our
employees and the people attending
events here.”
Manufactured by Xenex Disinfection Services, LightStrike robots use
a pulsed xenon ultraviolet light to
zap the viruses and bacteria on wavelengths that kill them without damaging other materials.
The OKCCC isn’t alone in arming
itself with LightStrike robots. Other
high-use spaces like airports and hospitals are using them as well.
“In the past, LightStrike robots
were used primarily in hospitals to
kill bacteria, viruses and spores,”
Morris Miller, CEO of Xenex, said
in a statement. “Since the pandemic,
we’ve expanded our manufacturing
exponentially. Our robots are used in
hotels, airports, public office buildings, luxury high-rises … anywhere
that people want a COVID-conscious
lifestyle with as few pathogens as possible, they’re using LightStrike Robots
to achieve that.”
Each LightStrike robot is priced at
$125,000. The OKCCC says it purchased 10 at $1 million.
Funding for the OKCCC’s 10 LightStrike robots comes from a federal
grant under the Coronavirus Aid, Relief and Economic Security Act, also
known as the CARES Act.
The OKCCC and the Cox Business
Convention Center in Tulsa also abide
by AMS’ VenueShield. AMS manages both centers, and the VenueShield
protocol was developed as an advanced environmental hygiene and
operational procedure that includes
safety measures like personal protective equipment, food safety measures,
air quality control, surface cleaning,
physical and social distancing, temperature checks, thermal cameras,
hand sanitizers, reduced touch points,
contactless transactions, daily monitoring systems and more.
The OKCCC and Cox Business
Convention Center are just two of the
many national convention centers to
use bipolar ionization to purify the indoor air. Needlepoint bipolar ionization, or NPBI, offered by Global Plasma Solutions, fights pathogens with
high concentrations of positive and
6

A LightStrike robot is ready for action in the new OKCCC.
Courtesy art provided by ASM Global

negative ions, delivering them to the
space via the HVAC system. When the
ions come into contact with pathogens, they disrupt the pathogens’ surface proteins, rendering them inactive. Each of the OKCCC air handler
units are outfitted with the NPBI units
to clean the indoor air throughout the
facility.
“The primary reason behind this
effort is making our employees and
guests safe,” Rojas said. “We are
working to adapt to our guests’ needs
and expectations while further enhancing their experience at the Convention Center.”
The Oklahoma City Convention and
Visitors Bureau created a guide with
the latest COVID-19 updates and protocols, including the OKCCC, airport
and city information it frequently gets
asked.
“Every city is reopening at a differ-

ent pace and has varying restrictions
or mandates in place,” said Lindsay
Vidrine, vice president of destination
marketing for the OKC CVB. “Our
convention services team helps meeting planners know what is required in
OKC, and, for future meetings years
down the road, what long-term cleaning and safety protocols will remain
in place. We also connect them with
local vendors for things such as taking attendee temperatures upon entry,
AV companies to assist with hybrid
events, etc.”
The OKC CVB also has seen a trend
in meeting planners looking for reception venues that are outdoors. With
the activation capabilities of Scissortail Park and Mick Cornett Drive, plus
a variety of other outdoor reception
venues, holding events outdoors also
helps in managing safety concerns,
Vidrine said.
Meeting Planners Guide 2021

HYBRID EVENTS LIKELY TO
CONTINUE, EVOLVE
By Heide Brandes

September 2020 Distiguished Citizens Awards event for the Boy Scouts of America/Last Frontier Council.
Courtesy art provided by Cory’s Audio Visual

C

reating a successful
hybrid event requires
not only planning and
brainstorming, but also
the right tools. Using
technology correctly to run meetings
with in-person and virtual attendees
is a brave new trend and, for tech experts, it is only getting more sophisticated.
While many people yearn for
in-person meetings and events to resume post-pandemic, there will be a
significant group of attendees who
will choose to participate virtually
2021 Meeting Planners Guide

for a number of reasons. Maybe the
attendee cannot or does not want to
travel due to health or safety concerns. Cost also could be a limiting
factor if the attendee’s organization
has limited money to spend on travel. It is also possible that the venue or
event has limited space.
For those choosing virtual or hybrid events, a solid virtual streaming
provider is a necessity. But don’t fall
for the misconception that all you
need for a hybrid event is a virtual
streaming provider. A successful hybrid event requires the same elements

and features as an on-site event plus
having the technology to share those
features through a streaming service.
“In about 80% of our programs, we
see higher attendance for our virtual programs than we did for in-person,” said Brian Ferrell, president of
Oklahoma City’s events110, an arm of
factor 110. “For people who typically
felt the barriers were being away from
their family and travel costs, we’re
seeing higher attendance because
we’ve got away from those barriers.”
A virtual venue is typically some
sort of platform, like a conference app
7

Virtual experiences like cooking demonstrations continue to be popular choices for increasing engagement for virtual or hybrid events.
Heide Brandes

or platform, designed to bring together virtual meet-ups and content while
also facilitating engagement and participation.
“Every group has different goals and
purposes, so it just depends on what
you’re trying to achieve. Sometimes a
single Zoom feed is all you need because the meeting calls for that, and,
at other times, you do something
much more robust or dramatic. So
you just have to understand the goal,
the purpose and the budget to define
what’s needed and how you achieve
it,” Ferrell said.
Using scheduling tools, live polls,
Q&As and having an on-site representative dedicated exclusively to
your virtual attendees are also ways
to ensure success. In addition, offer
virtual attendees their own exclusive
virtual-only content and special access
to discussions with panelists, guest
speakers or industry experts.
Cory’s Audio Visual, like so many
other AV companies, has shifted from
providing only tech to becoming a
full-service partner for meeting planners and events. Instead of just relying
8

on streaming services like Zoom, hybrid and digital events must focus on
the overall experience for all guests,
not just in-person attendees.
“There are so many platforms to
choose from, and no matter what
kind of event you have planned, there
is a perfect solution to it. The bad side
is that there are so many to choose
from, and it can be overwhelming,”
said Brad Poarch, CEO of Cory’s AV.
“Interaction is the key, especially with
hybrid events. Find someone to partner with who knows all the available
platforms and what they can do.”
Poarch said planners should consider their audience size, the purpose
of their event and ways to keep all attendees engaged. “Is the event a fundraiser? An awards ceremony? Some
sort of knowledge-sharing event?
Knowing your purpose will help with
what platform you choose,” he said.
“Keeping people engaged is the most
important, especially for virtual attendees. Maybe have a separate emcee
for your virtual guests, think about
activity boxes that can be sent ahead
of time or other engaging activities.”

A popular option is to have a mixologist at the event to demonstrate
how to make a cocktail with ingredients that were shipped to guests in
advance. In fact, Poarch said, many
companies have been formed to create
items like mailable cocktail kits.
“For companies like us, it’s not
just AV anymore. We are now a full
production company,” Poarch said.
“The big thing to remember is that
your virtual or hybrid event isn’t just
Zoom. It can be so much more. With
that in mind, you’ll have to reimagine
your budget.”
Because virtual events require less
food and beverage costs, that money can be put into producing engaging events and production. The budget, however, will go up with hybrid
events since basically two separate
events – in-person and virtual – need
to happen at the same time.
“There are so many different platforms and activities that are truly designed to engage everyone, whether
they be in-person or virtual,” Poarch
said.
Meeting Planners Guide 2021

FOR ENTERTAINERS, THE WAIT FOR
NORMALCY MAY BE LONGER
By Heide Brandes

Tulsa-based Crown Speakers Bureau reports the demand for professional and keynote speakers, such as author Dr. Robert Cialdini, left, continues to increase.
Jessica Evelyn

A

s conventions and events
start to ramp up post-pandemic, many auxiliary
services, such as musicians and entertainers, are
welcoming the chance to perform or provide their services at events again.
While in-person events are on the rise,
virtual and hybrid events will continue to
be the norm, at least for the next year, said
Brian Ferrell, president of factor 110 and
110 events, the rental division of factor
110.
“I think the entertainment side of it is
going to be a little slower to come back,”
he said. “We may be able to see some
more outdoor receptions. We are seeing
some indoor events coming back with
diversification that are adding entertainment, but we’re not necessarily seeing
2021 Meeting Planners Guide

things like dancing.”

PLANNING AHEAD

Nevertheless, Oklahoma City-based
factor 110 is planning for summer and
fall events that involve outdoor special
requirements, like festival receptions
with entertainers on a presentation
stage that limit interaction with guests.
Breakout sessions like yoga classes and
meditation times, which were popular pre-COVID-19, aren’t as popular
post-pandemic, he said.
“Actually a trend, even pre-COVID, was
to bring in health and wellness (experts),
even as it pertains to food and beverage
service,” Ferrell said. “We’ve done a lot
of office chair yoga in the virtual environment, not just in person.”
In 2020, many conferences and events
struggled with engaging their attendees

when events went fully virtual, but certain
trends like online cooking demonstrations
and tastings became popular. Mentalists
that wowed the audiences were moved
to Zoom, and many planners looked at
ways to add entertainment and fun to the
frustrations of online events.
“One of my favorite pieces, that we’ve
used multiple times for virtual, was working with talented musicians like the guitarist for Cher and the Trans-Siberian
Orchestra. The musicians come into our
virtual meeting for an hour and work with
the attendees to have a very interactive
experience where they write a song about
the organization or the company,” Ferrell
said.
“At the end of that hour, our band actually performs that live. That’s so cool to be
a part of the writing, laughing and having
9

and interactive screens or filmed footage.

PERFORMERS HOPEFUL

Ayperi Al Jawahir, president of the Aalim Dance Academy of Oklahoma City
Choctaw Photography

fun, but at the end of the day, we actually
have a custom song that they can use.”

ADDED VALUE

Even before COVID-19, the trend was
to offer unique acts and venues to events.
According to a recent survey by Endless Events, 53% of event planners said
moving away from hotel venues to more
unique venues like barns, outdoor spaces
and even breweries was helping to make
events memorable and encourage creativity. When events went virtual, even more
creativity was required.
“Event entertainment has shifted with
hybrid or virtual events. Things like cooking demonstrations and wellness breaks
using basic yoga or mindfulness techniques have been popular. As in-person
meetings recover, we expect some entertainment or programming to remain
around relaxation or mental health areas of focus,” said Lindsay Vidrine, vice
president of destination marketing with
the OKC Convention and Visitors Bureau. “With so many juggling personal
and professional stressors related to the
10

pandemic, event planners have been using breakout sessions or entertainment as
an opportunity to support self-care and
wellness tips and techniques. Immersive
experiences like escape rooms are another
trend since attendees are currently meeting in smaller groups in the short-term.”
The need for entertainment doesn’t necessarily have to be within the confines of
a meeting space. Local venues and attractions also are seeing an uptick in demand
as conventions return to the city.
“Local musical acts are still in-demand.
Our ability to link attendees in the convention center complex to other districts
and entertainment options via OKC
Streetcar is also appealing,” said Vidrine.
“This opens up options such as Michael
Murphy’s piano bar, the Bricktown Comedy Club, live music venues and a variety
of other evening entertainment options.”
In the same Endless Events survey,
more than 78% of event planners said immersive experiences will beat out other
entertainment options with unique offerings like escape rooms, puppy interactions

Ayperi Al Jawahir is the president of
the nonprofit dance studio Aalim Dance
Academy in Oklahoma City. A studio
that specializes in Middle Eastern dance
forms, the Aalim belly dancers often perform at corporate events and fundraisers,
especially those with an Arabian Nights
theme. COVID-19 put the brakes on that,
however, until recently.
“We have more people starting to gather
for private events, birthday parties and
other types of celebrations, so we’re getting some inquiries about performing for
those types of events. We’ve been getting
inquiries for festivals like arts and cultural
festivals, but as far as corporate, we haven’t seen requests for those yet,” she said.
“In the past, the dance studio has been
hired to do meetings, events, and fundraisers – that sort of thing. I think it will
be slow next year. But as more people get
vaccinated, and as things begin to open
up, hopefully we start moving past this.”
The demand for professional and keynote speakers, however, is one the rise.
Koby Fleck, executive vice president of
Tulsa’s Crown Speakers Bureau, said the
demand for speakers for rescheduled
and new events this year is the strongest he’s ever seen. “Events during especially the summer through the fall look
like they’re going to be one of the most
heavily booked time frames that I’ve seen
in my whole career,” Fleck said. “We’re
seeing events that got postponed in 2020
rescheduling. Then you have brand-new
2021 events. People want to connect with
people and they are bringing in the education, motivation or inspiration experts that can teach attendees the next big
thing.”
The demand for speaker talent is so
high, he added, that meeting planners
should start planning right away and as
quickly as possible before talent is booked
up. “The talent calendars and venues are
going to fill up more quickly than we’ve
seen in a really long time,” Fleck said,
adding that regional speakers and “homegrown” speakers are especially in demand.
“We’re in the positivity business and coming out of COVID, we’re seeing demand
for keynote speakers and events that give
people a boost of positivity and uplift and
educate, too.”
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METRO MARKETS HOPEFUL ON FUTURE
OF MEETINGS, EVENTS
By Heide Brandes

A

fter a year of pandemic
that sent the meeting
and convention industry reeling, the future
remains unclear. Still,
city and visitor bureaus are preparing
for an increase in meeting and event
business throughout Oklahoma.
Regardless of the meeting format,
the convention industry is preparing for increased demand in meeting
space. Although the outlook is likely
to change frequently, recent surveys
show that the future of conventions
and meetings seems to be looking up.
Northstar Meetings Group’s Pulse
Survey, which has been sent out regularly since March 2020, measures
planners’ sentiments around the
globe. One of the Pulse surveys, sent
in mid-October, showed that 700
planners expected the third quarter
of 2021 to be the earliest for most
in-person events to resume. However, 55% of those surveyed said they
plan to resume face-to-face meetings
before the end of the second quarter
12

of 2021.

LOCAL TRENDS

Mike Burns, vice president of convention sales and services for the Oklahoma City Convention & Visitors Bureau, said the outlook is positive in
Oklahoma City. The OKC CVB had 15
events with a total of 16,000 attendees scheduled at the newly completed
Oklahoma City Convention Center
from April through June of 2021.
“We don’t have a full number of
events for the next three years. To
date, we have contracted 32 events
in that time frame, representing approximately 94,000 hotel room nights,
115,600 attendees and an economic
impact of nearly $60 million,” Burns
said. “The OKCCC staff also has annual events that are not included in
this number.”
Another hopeful sign is that inquiries about Oklahoma City keep coming in. Burns said that requests for
proposals have been increasing since
March.

“We expect that by the end of July,
we will be back to pre-pandemic levels, and by the end of 2021, we will
exceed previous years,” he said. “We
expect the new building to help us increase future bookings beyond what
we could accommodate with the old
Cox Center. The building has been
well-received and created great interest nationally.”
New and renovated meeting spaces
also are opening across the Oklahoma
City metro, including the First Americans Museum coming in September
2021. Several downtown developments are still on the rise, including
construction on the 10-story, 182room Renaissance Hotel in Bricktown.
The district’s first full-service hotel is
expected to be completed in fall 2021.
At 32 stories and 1.1 million square
feet, the $275 million renovation of
the First National Center is expected to be complete late 2021 or early
2022, with 193 apartments and 146
hotel rooms.
Ray Hoyt, president of Tulsa ReMeeting Planners Guide 2021

The new 500,000-square-foot Oklahoma City Convention Center opened in January 2021.
Courtesy Art provided by the OKC CVB

gional Tourism, says the outlook
is positive in Tulsa. Tulsa Regional
Tourism has 50 events scheduled for
the last six months of 2021, with more
than 40,000 total expected attendees.
Through the end of 2023, events on
the books for the Tulsa Convention
and Visitors Bureau and Tulsa Sports
Commission are expected to generate 103,000 room nights, with a direct
economic impact of $114 million and
a total economic impact of $198 million.
Hoyt said that requests for proposals have been increasing for the Tulsa CVB since March. “The planned
developments in downtown Tulsa,
paired with the efforts of our team
and regional stakeholders, position
Tulsa for future success,” Hoyt said.
“With the newly renovated meeting
spaces in the Cox Business Convention Center and the soon-to-be-complete USA BMX headquarters, we have
no doubt Tulsa will be a major draw
for visitors in the coming months.”
The recent $55 million renovation
2021 Meeting Planners Guide

of Tulsa’s Cox Business Center allows the facility to host large meetings, sporting events and social galas
concurrently in more than 275,000
square feet of event space, with a new
41,470-square-foot multiuse Grand
Hall, Oklahoma’s largest banquet
space.

HYBRID OR IN-PERSON?

The OKC CVB hosted a hybrid event
in January 2021 and had plenty of
space in the ballroom to distance attendees, plus the capability to share a
live feed of the speaker, Amy Downs,
on a worldwide feed for the Professional Convention Management Association Convening Leaders.
“It was a great way to have the energy and networking opportunities of an
in-person event, but also stream our
content to more than 800 virtual attendees around the world. We expect
hybrid meetings to continue to be a
trend even as in-person attendance
grows,” said Burns. “The OKCCC has
the technology and tech support in

place to accommodate this trend. We
expect most major conventions to implement some form of virtual component with their in-person event. Many
groups are realizing that there is an
incremental audience that prefers a
virtual experience.”
An ongoing COVID-19 Recovery
Dashboard survey by Convene continually monitors how planners are
factoring in the challenges of planning
for 2021 in-person, digital or hybrid
events. In the April survey, only 50%
of the 260 planner respondents said
they felt hopeful despite the 3 million
vaccination shots per day being seen
in the U.S. Even fewer said they were
feeling inspired and creative.
In asking what type of events they
are planning, online-only was selected
by the largest percentage – 67% – with
nearly half choosing hybrid and 36%
planning a fully in-person event. Yet,
as the year wears on, that may change.
The survey showed 19% plan to have
their in-person event in the second
quarter, with 40% selecting Q3.
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Venue Directory
LARGE EVENT
VENUES
OKC AREA
Chesapeake Energy Arena
100 W. Reno Ave., OKC 73102
405-602-8700
www.chesapeakearena.com
Total conference room square footage:
34,074
No. of meeting rooms: 21
Capacity of largest seated room: 20,000
Capacity of reception: 18,203
Owner: City of Oklahoma City
Top Oklahoma Executive: Chris Semrau,
General Manager
Oklahoma City Convention Center
100 Mick Cornett Dr., OKC 73109
405-786-4037
www.okcconventioncenter.com
Total conference room square footage:
500,000
No. of meeting rooms: 28+
Square footage of largest room: 200,730
Capacity of largest seated room: 2,200
Owner: City of Oklahoma City
Top Oklahoma Executive: Al Rojas, General
Manager
State Fair Park
3001 Gen. Pershing Blvd., OKC 73107
405-948-6700
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www.statefairparkokc.com
Total conference room square footage:
423,000
Square footage of largest room: 201,000
Owner: Oklahoma State Fair Inc. (operator)
Top Oklahoma Executive: Timothy J. O’Toole,
President and CEO
Services Provided: Property includes the Jim
Norick Arena with more than 8,000 permanent
seats and quality video/ sound technology;
state-of-the-art equine facilities with more
than 3,000 stalls, multiple arena and warm-up
spaces; the Bennett Event Center; free highspeed Wi-Fi; and full-service concessions and
catering in addition to other traditional rental
equipment and event labor

TULSA AREA
BOK Center
200 S. Denver Ave., Tulsa 74103
918-894-4200
www.bokcenter.com
Total conference room square footage:
25,000
Capacity of largest seated room: 18,500
Owner: City of Tulsa
Top Oklahoma Executive: Casey Sparks
Services Provided: Full-service arena
Expo Square
4145 E. 21st St., Tulsa 74114
918-744-1113
www.exposquare.com
Total conference room square footage:
528,250
No. of meeting rooms: 4

Square footage of largest room: 354,000
Capacity of largest seated room: 27,000
Owner: Tulsa County Public Facilities Authority
Top Oklahoma Executive: Mark Andrus
Services Provided: Facilities, livestock
complex
ORU Mabee Center
7777 S. Lewis Ave., Tulsa 74171
918-495-6000
https://mabeecenter.com
Total conference room square footage:
105,000
No. of meeting rooms: 6
Capacity of largest seated room: 11,300
Owner: Oral Roberts University
Top Oklahoma Executive: Tony Winters
Services Provided: Audio equipment, rigging,
staging, video and lighting
SMG - Cox Business Center
100 Civic Center, Tulsa 74103
918-894-4350
www.coxcentertulsa.com
Total conference room square footage:
310,625
No. of meeting rooms: 34
Square footage of largest room: 1,026,000
Capacity of largest seated room: 8,010
Capacity of reception: 3300
Owner: City of Tulsa
Top Oklahoma Executive: Casey Sparks
Services Provided: Features the
30,000-square-foot Tulsa Ballroom, newly
renovated Assembly Hall with built-in stage,
Conference Hall, 7,000-seat arena with event
suites, 102,600-square-foot dividable Exhibit
Hall and 34 meeting rooms
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Other Meeting Facilities
OKC Area
EDMOND
American Legion Post 111
101 E. Fifth St., Edmond 73034
405-341-3049
Capacity of largest seated room: 195
Downtown Community Center
28 E. Main St., Edmond 73034
405-359-4698
www.edmondok.com
Total conference room square footage:
9,984
Capacity of largest seated room: 250
Services Provided: Tables and chairs, PA
system with microphone, TV/DVD combo,
projector, screen, coffee maker
Edmond Library
10 S. Boulevard, Edmond 73034
405-341-9282
www.metrolibrary.org
Capacity of largest seated room: 100
Services Provided: Room setup
Financial District of OK Conference
Center
1725 E. 15th St., Edmond 73013
405-348-0909
Total conference room square footage:
1,500
Capacity of largest seated room: 40
Hilton Garden Inn & Edmond Conference
Center
2833 Conference Dr., Edmond 73034
405-285-0900
hiltongardeninn3.hilton.com
Total conference room square footage:
20,000
Capacity of largest seated room: 700
Services Provided: Business equipment
services
Inspirations Tea Room
2118 W. Edmond Rd., Edmond 73003
405-715-2525
inspirationstearoom.com
Capacity of largest seated room: 50
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Nigh University Center at the University
of Central Oklahoma
100 N. University Dr., Edmond 73034
405-974-2244
www.events.uco.edu
Total conference room square footage:
37,000
Capacity of largest seated room: 600
Services Provided: Corporate events and
meetings, private events and banquets,
conferences and summer camps, weddings
and receptions
Oklahoma Christian University
2501 E. Memorial Rd., Edmond 73013
405-425-6300
www.oc.edu/events
Total conference room square footage:
60,000
Capacity of largest seated room: 608
Services Provided: Meeting, reception,
theatre, auditorium, conference
Petroleum Club North
1 N. Sooner Rd., Edmond 73034
405-232-1184 FAX 405-232-1187
www.petroleumclubokc.com
Total conference room square footage:
12,000
Square footage of largest room: 1,500
Capacity of largest seated room: 100
Capacity of reception: 150
Ramada Plaza Hotel
930 E. Second St., Edmond 73034
405-341-3577
www.ramada.com
Total conference room square footage:
15,098
Wings Event Center
13700 N. Eastern Ave., Edmond 73034
405-242-4646
www.wingsok.org
Capacity of largest seated room: 250
Services Provided: Banquet room and
gazebo, on-site event coordinator, tables,
chairs and linens

GUTHRIE
Lazy E Arena
9600 Lazy E Dr., Guthrie 73044
405-282-3004
www.lazye.com
Total conference room square footage:
74,700

MIDWEST CITY
Sheraton Midwest City Hotel at the
Reed Conference Center
5750 Will Rogers Rd., Midwest City 73110
405-455-1800
sheraton.marriott.com
Total conference room square footage:
22,214
Capacity of largest seated room: 1,125
Services Provided: Corporate, conference, small meetings, weddings, bridal/
baby showers, religious conventions, family
reunions

MOORE
The Station at Central Park
700 S. Broadway, Moore 73160
405-793-5090
www.cityofmoore.com/centralpark
Total conference room square footage:
3,000
Capacity of largest seated room: 150

NORMAN
Embassy Suites Norman Hotel and
Conference Center
2501 Conference Dr., Norman 73069
405-364-8040
norman.embassysuites.com
Total conference room square footage:
50,000
Capacity of largest seated room: 3,160
HeyDay Entertainment - Norman
3201 Market Pl., Norman 73072
405-310-3500
www.heydayfun.com
Total conference room square footage:
4,000
Capacity of largest seated room: 100
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Services Provided: Event venue, meeting
space, catering, bartending, wait staff, event
setup and tear-down, decorating services,
team building, leadership training, bowling,
laser tag, mini golf, arcade, ropes course,
laser maze

Capacity of largest seated room: 200
Services Provided: Projection screen, LCD
projector, internet access, VCR/DVD system,
computer link to LCD projector, marker
boards and markers, Rip charts, microphones, house sound

J.D. McCarty Center
2002 E. Robinson St., Norman 73071
405-307-2800
www.jdmc.org
Total conference room square footage:
3,150
Services Provided: Wi-Fi connectivity,
audiovisual system, drop-down screens, LCD
projectors

NCED Conference Center & Hotel
2801 E. State Hwy. 9, Norman 73071
405-447-9000
cc.nced.com
Total conference room square footage:
75,000
Capacity of largest seated room: 850
Services Provided: Full-service conference
center with state-of-the-art audiovisual
equipment and event enhancements
including floral arrangements, themed décor
and custom lighting to meet all of your event
needs.

Joy’s Palace Event Center
300 E. Main St., Norman 73069
405-887-3474
Total conference room square footage:
4,000
Capacity of largest seated room: 250
Legends Times Two
1333 W. Lindsey, Norman 73069
405-329-8888
www.legendsrestaurant.com
Total conference room square footage: 3,150
Capacity of largest seated room: 80
Services Provided: LCD projector, laptop
sound amplification systems, screens,
standing podium, easels, dry erase board,
wireless microphone, 50-inch flat panel TV
and DVD player
Lloyd Noble Center
2900 S. Jenkins, Norman 73019
405-325-4666
www.lloydnoblecenter.com
Total conference room square footage:
15,575
Capacity of largest seated room: 11,205
MidFirst Bank Courtside Club
2900 S. Jenkins, Norman 73019
405-325-4666
www.lloydnoblecenter.com
Total conference room square footage:
4,500
Capacity of largest seated room: 300
Services Provided: Two projection screens,
TV, VCR, lighting level controls, sound
system and other audiovisual equipment
available upon request
Moore Norman Technology Center
4701 12th Ave. NW, Norman 73069
405-364-5763
mntechnology.com
Total conference room square footage:
15,110
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Oklahoma Memorial Union at the
University of Oklahoma
900 Asp Ave., Norman 73019
405-325-2121
www.union.ou.edu
Total conference room square footage:
25,000
Capacity of largest seated room: 830
OU Forum and Conference Services
1704 Asp Ave., Norman 73072
405-325-4318
Outreach.ou.edu
Capacity of largest seated room: 168
Services Provided: On-site conference
service coordinators, complimentary Wi-Fi,
full-service video production, webinar and
satellite services; in-house audio, video and
computer equipment; in-house marketing and promotional support, including a
website for your event; secure registration
services - online and on-site setup and
support; room setup
The Cleveland County Fairgrounds
615 E. Robinson, Norman 73071
405-360-4721
www.clevelandcountyfair.org
Total conference room square footage:
36,000
Capacity of largest seated room: 225
The Depot
200 S. Jones Ave., Norman 73069
405-307-9320
www.normandepot.org
Services Provided: Smoke-free, kitchenette, outside covered patio
The Hall at the Railhouse
102 W. Eufaula St., Norman 73069
405-778-0003

therailhousenorman.com
Total conference room square footage:
5,000
Capacity of largest seated room: 200
Services Provided: Linen rental, alcohol
services, DJ services, catering services,
visual services
The Main Street Event Center
300 E. Main St., Norman 73069
405-420-9912; 405-420-9913
www.themainstreeteventcenter.com
Total conference room square footage:
6,200
Capacity of largest seated room: 350
Services Provided: Linens, tables and
chairs, stage and sound system, professional
sound system
The Trails Golf Club
3200 S. Berry Rd., Norman 73072
405-364-3790
www.trailsgolf.com
Total conference room square footage:
8,500
Capacity of largest seated room: 100
Services Provided: Food and beverage
managers

OKLAHOMA CITY
21c Museum Hotel Oklahoma City
900 W. Main St., OKC 73016
405-982-6900
www.21cmuseumhotels.com
Total conference room square footage:
14,000
Advance Center For Free Enterprise
415 NE 13th St., OKC 73104
405-602-1667
ocpathink.org
Total conference room square footage:
3,078
Capacity of largest seated room: 260
Ambassador Oklahoma City
1200 N. Walker Ave., OKC 73103
405-600-6200
ambassadorokc.com
Services Provided: On-site meeting planner, audiovisual equipment and support
American Banjo Museum
9 E. Sheridan Ave., OKC 73104
405-604-2793
www.americanbanjomuseum.com
Capacity of largest seated room: 48
Headquarters: Oklahoma City
Artspace at Untitled
One NE 23rd St., OKC 73104
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405-815-9995
www.1ne3.org
Total conference room square footage:
6,000
Capacity of largest seated room: 120
Services Provided: Tables, chairs, linens,
screen, projector, small bar and refrigerator
Best Western Plus Saddleback Inn &
Conference Center
4300 SW Third St., OKC 73108
405-947-7000
www.bwsaddleback.com
Total conference room square footage:
7,755
Capacity of largest seated room: 400
Services Provided: Microphones, video
recorders and players, PowerPoint projector,
computer, public address sound system,
portable stages, blackboards and whiteboards; easels, flipcharts, podiums and
screens, menu planning assistance, complete program coordination, audio/visual
assistance, fax and copy services available
Biltmore Hotel Oklahoma
401 S. Meridian Ave., OKC 73108
405-947-7681
www.biltmoreokc.com
Total conference room square footage:
20,000
Capacity of largest seated room: 900
Services Provided: Full meeting, banquet,
reception and convention services available
The Bryant Center
2200 N. Bryant Ave., OKC 73121
405-427-7675
Capacity of largest seated room: 400
Services Provided: Corporate, wedding,
graduation, private, breakfast, boxed lunches, dinner
Cattlemen’s Special Event Center
1325 S. Agnew Ave., OKC 73108
405-947-1484
www.cattlemensrestaurant.com
Capacity of largest seated room: 170
Cattlemen’s Steakhouse
1309 S. Agnew Ave., OKC 73108
(405) 236-0416
www.cattlemensrestaurant.com
Capacity of largest seated room: 120
Chesapeake Finish Line Tower
606 Riversport Dr.., OKC 73129
405-552-4040
www.riversportokc.org
Capacity of largest seated room: 48
Chevy Bricktown Events Center
429 E. California Ave., OKC 73104
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405-236-4143 FAX 405-236-3669
www.chevyeventscenter.com
Total conference room square footage:
16,000
Capacity of largest seated room: 650

Services Provided: Services provided: Indoor pool, complimentary internet, 24-hour
fitness, on-site restaurant, lounge, room service, valet or self-parking garage, Starbucks,
full-service bar, Wi-Fi, in-room safe

Chickasaw Bricktown Ballpark
2 S. Mickey Mantle Dr., OKC 73102
405-218-1000
www.okcdodgers.com
Services Provided: Private meeting and
event space, onsite audio/visual equipment,
digital board and LED board messages

The Criterion
500 E. Sheridan Ave., OKC 73104
405-840-5500
criterionokc.com
Total conference room square footage:
39,000
Capacity of largest seated room: 1,100

CHK|Central Boathouse
732 Riversport Dr., OKC 73129
405-552-4040
www.riversportokc.org
Capacity of largest seated room: 150

Dave & Buster’s
5501 N. May Ave., OKC 73112
405-254-9906 FAX 405-254-1754
daveandbusters.com
Capacity of largest seated room: 110
Services Provided: Private event spaces,
full capability for meeting and conferences
(podium, microphone, projection screens,
etc.) full banquet buffet choices, bar packages, and full entertainment center without
“Million-Dollar-Midway”

Civic Center Music Hall
201 N. Walker Ave., OKC 73102
405-594-8300
www.okcciviccenter.com
Capacity of largest seated room: 2,500
Colcord Hotel
15 N. Robinson Ave., OKC 73102
405-601-4300
www.colcordhotel.com
Total conference room square footage:
5,549
Capacity of largest seated room: 180
Coles Garden
1415 NE 63rd St., OKC 73111
405-478-1529 FAX 405-478-4513
www.colesgarden.net
Total conference room square footage:
5,500
Capacity of largest seated room: 200
Services Provided: High-speed internet and
Wi-Fi, all rooms handicap accessible, theater,
classroom or conference settings, setup and
cleanup, three catering kitchens, beautiful
gardens, Koi fish ponds and waterfalls
The Conference Center at Mercy
4300 W. Memorial Rd., OKC 73120
405-752-3540 FAX 405-936-5288
Total conference room square footage:
14,635
Capacity of largest seated room: 250
Courtyard by Marriott Downtown
2 W. Reno Ave., OKC 73102
405-232-2290
www.marriott.com/okcdt
Total conference room square footage:
4,704
Capacity of largest seated room: 120

Devon Boathouse
Ann Lacey Event Center
608 Riversport Dr., OKC 73129
405-552-4040
www.riversportokc.org
Capacity of largest seated room: 650
Embassy Suites by Hilton Oklahoma
City NW
3233 Northwest Expressway, OKC 73112
405-842-6633
www.hilton.com
Total conference room square footage:
11,600
Capacity of largest seated room: 800
Embassy Suites by Hilton Will Rogers
World Airport
1815 S. Meridian Ave., OKC 73108
405-682-6000
www.oklahomacity.embassysuites.com
Total conference room square footage:
11,365
Square footage of largest room: 5,940
Capacity of largest seated room: 600
Capacity of reception: 350
Services Provided: Catering, audio visual,
linen, ice water service, notepads, pens and
mints.
Embassy Suites Oklahoma City
Downtown Medical Center
741 N. Phillips Ave., OKC 73112
405-239-3900
www.oklahomacityok.embassysuites.com
Total conference room square footage:
10,500
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Capacity of largest seated room: 1,200
Services Provided: Business center, fitness
center on-site, in-room complimentary wireless internet, high-speed wireless internet,
indoor saltwater pool, three outside venue
spaces, surface parking

20 Russell M. Perry Ave., OKC 73104
405-702-4028
www.hyatt.com
Total conference room square footage:
1,832
Capacity of largest seated room: 200

Exhibit C Gallery
One E. Sheridan Ave., Ste. 100, OKC 73104
405-767-8900
www.exhibitcgallery.com
Total conference room square footage:
4,000
Capacity of largest seated room: 75
Services Provided: Audio-visual capabilities

The Magnolia
722 N. Broadway Ave., OKC 73102
405-410-6196
Total conference room square footage:
7,000
Capacity of largest seated room: 250
Services Provided: Large and newly renovated event space in the heart of downtown
conveniently located on Automobile Alley

The Grande Hall at Castle Falls
820 N. MacArthur Blvd., OKC 73127
405-942-6133
castlefalls.com
Total conference room square footage:
5,000
Capacity of largest seated room: 250
Services Provided: Audio-visual capabilities
Hampton Inn & Suites Oklahoma City Bricktown
300 E. Sheridan Ave., OKC 73104
405-232-3600
www.hamptoninn.com
Total conference room square footage:
2,616
Capacity of largest seated room: 60
Services Provided: 32-inch LCD HDTV,
projections screen, microphones, DVD player, flipcharts and markers, LCD projector,
extension cords, food and beverage services
per request
HeyDay Lower Bricktown
200 S. Oklahoma Ave., Ste. HD, OKC 73104
405-602-5680
www.heydayfun.com/heydayokc
Total conference room square footage:
1,422
Capacity of largest seated room: 28
Services Provided: Bowling, arcade, catering, bar service, event setup and tear-down,
IT support, event decorating and planning
Hilton Garden Inn Oklahoma City
Bricktown
328 E. Sheridan Ave., OKC 73104
405-270-0588
hiltongardeninn3.hilton.com
Total conference room square footage:
7,430
Services Provided: Audio/visual equipment
rental, business center, meeting rooms,
printer
Hyatt Place Oklahoma City Bricktown
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Magnuson Hotel Oklahoma City South
6800 S. I-35 Service Rd., OKC 73149
405-631-3321
Total conference room square footage:
2,169
Capacity of largest seated room: 90
McClendon Whitewater Center
800 Riversport Dr., OKC 73129
405-552-4040
www.riversportokc.org
Total conference room square footage:
2,169
Capacity of largest seated room: 116
Metro Technology Centers - Springlake
Campus Business Conference Center
1900 Springlake Dr., OKC 73111
405-595-4495
www.metrotech.edu
Total conference room square footage:
31,000
Capacity of largest seated room: 350
Services Provided: Full meeting, conventions and special events services
The Montgomery Event Center
500 W. Main St., OKC 73102
405-236-2420
www.themontgomeryokc.com
Total conference room square footage:
9,300
Capacity of largest seated room: 550
Contact: Gretchen Mendus
Moore Norman Technology Center
13301 S. Pennsylvania Ave., OKC 73170
405-809-3548
www.mntc.edu
Total conference room square footage:
17,901
Capacity of largest seated room: 450

Services Provided: Projection screen, LCD
projector, internet access, VCR/DVD system,
computer link to LCD projector, marker
boards and markers, Rip charts
Myriad Botanical Gardens
301 W. Reno Ave., OKC 73102
405-445-7080
www.myriadgardens.org
Capacity of largest seated room: 280
National Cowboy and Western Heritage
Museum
1700 NE 63rd St., OKC 73111
405-478-2250, ext. 256
www.nationalcowboymuseum.org
Total conference room square footage:
22,400
Capacity of largest seated room: 1,000
Services Provided: Banquet & meeting
facilities
Oklahoma City Farmers Public Market
311 S. Klein Ave., OKC 73108
405-232-6506
www.okcfarmersmarket.com
Total conference room square footage:
37,000
Capacity of largest seated room: 850
Capacity of reception: 1,100
Services Provided: Wedding services,
event/party planning, bar services, concerts
and sporting events
Oklahoma City Museum of Art
415 Couch Dr., OKC 73102
405-236-3100
www.okcmoa.com
Capacity of largest seated room: 120
Services Provided: The Museum Cafe, The
Noble Theater, Special Exhibition Gallery
Oklahoma City Zoo and Botanical
Garden
2101 NE 50th St., OKC 73111
405-424-3344
www.okczoo.org
Capacity of largest seated room: 500
Services Provided: Setup, breakdown,
cleanup, tables, chairs, linens, tableware,
event manager during planning stages and
on-site during event
Oklahoma Hall of Fame at the GaylordPickens Museum
1400 Classen Dr., OKC 73106
405-235-4458
oklahomahof.com
Total conference room square footage:
6,200
Capacity of largest seated room: 350
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Oklahoma History Center
800 Nazih Zuhdi Dr., OKC 73105
405-522-0745
www.okhistory.org
Total conference room square footage:
14,000
Square footage of largest room: 7,000
Capacity of largest seated room: 350
Services Provided: Audiovisual and
information technology, tables, chairs,
equipment
Omni Oklahoma City Hotel
100 Oklahoma City Blvd., OKC 73109
405-438-6500
omnihotels.com
Total conference room square footage:
76,000
Square footage of largest room: 20,796
Capacity of largest seated room: 1,730
Services Provided: Full Service luxury
convention hotel with 605 guestrooms, 29
suites, seven food and beverage outlets, full
service spa, fitness center, outdoor pool and
deck
The Paramount Room
701 W. Sheridan Ave., OKC 73102
405-887-3327
Capacity of largest seated room: 300
Petroleum Club Downtown
100 N. Broadway, Ste. 3400, OKC 73102
405-232-1184
www.petroleumclubokc.com
Total conference room square footage:
32,000
Square footage of largest room: 500
Capacity of largest seated room: 450
Phillip’s Pavilion at the Oklahoma
Governor’s Mansion
820 NE 23rd St., OKC 73105
405-557-0198
www.fomok.org
Total conference room square footage:
4,600
Capacity of largest seated room: 175
Services Provided: Tables, chairs, china,
glassware, flatware, microphones
The University of Oklahoma Health
Sciences Center PHF Conference Center
655 Research Pkwy., Ste. 100, OKC 73104
405-271-4633
phfcc.ouhsc.edu
Total conference room square footage:
12,000
Capacity of largest seated room: 120
Services Provided: Catering, event and
audiovisual assistance including video
teleconferencing
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Remington Park
One Remington Pl., OKC 73111
405-424-1000
www.remingtonpark.com
Total conference room square footage:
40,000
Capacity of largest seated room: 950
Services Provided: Wedding receptions, live
racing packages, class reunions, meetings
and conferences
The Renaissance Waterford Oklahoma
City
6300 Waterford Blvd., OKC 73118
405-848-4782
https://renaissance-hotels.marriott.com
Total conference room square footage:
10,088
Capacity of largest seated room: 300
Residence Inn Oklahoma City
Downtown/Bricktown
400 E. Reno Ave., OKC 73104
405-601-1700
www.marriott.com/okcbt
Total conference room square footage:
1326
Capacity of largest seated room: 60
Services Provided: Full meeting and convention services
Science Museum Oklahoma
2020 Remington Pl., OKC 73111
405-602-3684
www.sciencemuseumok.org
Total conference room square footage:
22,000
Capacity of largest seated room: 500
The Sheraton Downtown Oklahoma City
One N. Broadway Ave., OKC 73102
405-235-2780
www.sheratonokc.com
Total conference room square footage:
29,837
Capacity of largest seated room: 400
Services Provided: Full service business
center
The Skirvin Hilton
One Park Ave., OKC 73102
405-272-3040
www.skirvinhilton.com
Total conference room square footage:
18,500
Capacity of largest seated room: 677
Services Provided: Cater to all events and
meetings of all markets
Skyline on Bricktown Canal
12 E. California Ave., Ste. 300, OKC 73127
405-698-1757

skylinebricktown.com
Total conference room square footage:
6,000
Capacity of largest seated room: 200
STARSPACE46
1141 W. Sheridan Ave., OKC 73106
405-538-0069
www.starspace46.com
Total conference room square footage:
3,000
Capacity of largest seated room: 80
The Tasting Room
4318 N. Western Ave., Oklahoma City 73118
405-604-3015
www.thetastingroomokc.com
Capacity of largest seated room: 48
Topgolf
13313 Pawnee Dr., OKC 73114
405-607-7154
www.topgolf.com
Total conference room square footage:
7,495
Capacity of largest seated room: 200
Tower Theatre
425 NW 23rd St., OKC 73103
405-708-6937
towertheatreokc.com
Vast
333 W. Sheridan, OKC 73102
405-702-7262
vastokc.com/meetings-events/
Total conference room square footage:
8,431
Capacity of largest seated room: 240
Services Provided: Located on the 50th
floor of the Devon Tower
Westminster Event Center
10601 S. Western Ave., OKC 73170
405-732-8899
Westminstereventscenter.com
Capacity of largest seated room: 500
Will Rogers Theatre
4322 N. Western Ave., OKC 73118
405-604-3015
www.willrogerstheatre.com
Total conference room square footage:
3,500
Capacity of largest seated room: 300
Services Provided: Full-service bar, large
dance floor, party planning services, elevated stage, ice-carving, Wi-Fi capabilities,
full-service staff, house sound system
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Wyndham Garden Hotel Oklahoma City
Airport
2101 S. Meridian Ave., OKC 73108
405-685-4000
www.wyndhamhotels.com
Total conference room square footage:
6,555
Capacity of largest seated room: 500
Wyndham Grand Oklahoma City
Downtown
10 N. Broadway Ave., OKC 73102
405-228-8000
www.wyndhamhotels.com
Total conference room square footage:
6000
Capacity of largest seated room: 300

SHAWNEE
Citizen Potawatomi Nation Cultural
Heritage Center
1899 S. Gordon Cooper Dr., Shawnee 74801
405-878-5830
www.potawatomiheritage.org
Capacity of largest seated room: 600
Firelake Arena
18145 Old Rangeline Rd., Shawnee 74801
405-273-1637
www.firelakearena.com
Total conference room square footage:
52,000
Capacity of largest seated room: 5,000
Gordon Cooper Technology Center
One John C. Bruton Blvd., Shawnee 74804
405-273-7493
www.gctech.edu
Capacity of largest seated room: 400
Grand Casino Hotel & Resort
777 Grand Casion Blvd., Shawnee 74804
405-964-7777
www.grandresortok.com
Total conference room square footage:
20,000
Capacity of largest seated room: 500
Services Provided: On site catering and
audio visual
Heart of Oklahoma Expo Center
1700 W. Independence St., Shawnee 74804
405-275-7020
www.shawneeexpo.org
Total conference room square footage:
32,000
Services Provided: Presentation technology capabilities and cable internet access
Mabee - Gerrer Museum of Art
1900 W. MacArthur Dr., Shawnee 74804
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405-878-5604
www.mgmoa.org
Total conference room square footage:
1,443
Capacity of largest seated room: 160
Services Provided: Tables, chairs
Occasions
678 Kickapoo Spur, Shawnee 74801
405-306-6271
www.occasionsok.com
Total conference room square footage:
2,050
Capacity of largest seated room: 72
Services Provided: Podium, flip chart/ easel, sound system, electric fireplace, tables,
chairs, complimentary wireless internet,
mini refrigerator, flat screen television, conversation seating area, DVD/ Blu-ray player
Shawnee Home Builders Association
Cabin
33001 Lake Rd., Shawnee 74801
405-788-0242
www.shawneehomebuilders.com
Total conference room square footage:
4,000
Capacity of largest seated room: 125

Tulsa Area
BARTLESVILLE
Bartlesville Community Center
300 SE Adams Blvd., Bartlesville 74003
918-337-2787
www.bartlesvillecommunitycenter.com
Total conference room square footage:
5,760
Capacity of largest seated room: 500
Price Tower Arts Center
510 Dewey Ave., Bartlesville 74003
918-336-4949
www.pricetower.org
Total conference room square footage:
4,600
Capacity of largest seated room: 150

BROKEN ARROW
Stoney Creek Hotel and Conference
Center
200 W. Albany St., Broken Arrow 74012
800-659-2220
https://www.stoneycreekhotels.com/hotel/
travel/brokenarrow/
Total conference room square footage:
40,000
Square footage of largest room: 10,000
Capacity of largest seated room: 1,320

CATOOSA
Hard Rock Hotel & Casino Tulsa
777 W. Cherokee St., Catoosa 74015
918-384-6699
www.hardrockcasinotulsa.com
Total conference room square footage:
75,000
Capacity of largest seated room: 1,000
Services Provided: Hotel, casino, golf
course, variety of restaurant and nightlife,
complimentary airport transportation

GLENPOOL
Glenpool Conference Center
12205 S. Yukon Ave., Glenpool 74033
918-209-4632
www.glenpoolconferencecenter.com
Total conference room square footage:
7,500
Capacity of largest seated room: 500
Services Provided: Chairs, linens, lighting,
sound and video

TULSA
Aloft Tulsa Downtown
200 Civic Center, Tulsa 74103
918-947-8200
www.alofttulsadowntown.com
Total conference room square footage:
7,435
Capacity of largest seated room: 500
Services Provided: Adjacent to Cox Business Center, complimentary high- speed
internet, audio/visual setup

Timber Oaks Event Venue
1639 US Hwy. 60, Bartlesville 74003
9187-914-0803
www.timberoaksvenue.com
Capacity of largest seated room: 150

Ambassador Hotel
1324 S. Main St. , Tulsa 74119
918-587-8200
ambassadortulsa.com
Total conference room square footage:
1,626
Capacity of largest seated room: 60

Woolaroc Museum & Wildlife Preserve
1925 Woolaroc Ranch Rd., Bartlesville 74003
918-336-0307
www.woolaroc.org
Total conference room square footage:
1,650
Capacity of largest seated room: 100

Best Western Airport Tulsa
222 N. Garnett Rd., Tulsa 74116
918-438-0780
www.bwtulsaairport.com
Total conference room square footage:
2,880
Capacity of largest seated room: 150
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The Campbell Hotel
2636 E. 11th St., Tulsa 74104
855-744-5500
thecampbellhotel.com/
Total conference room square footage:
4,000
Capacity of largest seated room: 230
Services Provided: Weddings, private parties, social functions, and corporate events.
exhibit space, audiovisual equipment, highspeed internet access
Courtyard Tulsa Downtown
415 S. Boston Ave., Tulsa 74103
918-508-7400
www.marriott.com/tultd
Total conference room square footage:
1,839
Capacity of largest seated room: 50
Services Provided: Audio/visual equipment, LCD panel, LCD projector, microphone, overhead projector, rear screen
projections, television
Dave & Buster’s Tulsa
6812 S. 105th East Ave., Tulsa 74133
918-449-3106
daveandbusters.com
Total conference room square footage:
1,063
Capacity of largest seated room: 110
Services Provided: One large room that
can be divided into two private rooms.
Team-building activities, 80+ games and
free AV; Special event consultant helps
organize and plan event. Dining space can be
reserved for groups of 20 or less every day
but Friday and Saturday after 5 p.m.
Donald Reynolds Center at the
University of Tulsa
3208 E. Eighth St., Tulsa 74014
918-631-5222
www.tulsahurricane.com/facilities/tulsa-reynolds-center.html
Total conference room square footage:
138,000
Capacity of largest seated room: 8,355
DoubleTree by Hilton Hotel Tulsa
Downtown
616 W. Seventh St., Tulsa 74127
918-587-8000
www.tulsadowntown.doubletree.com
Total conference room square footage:
24,189
Capacity of largest seated room: 1,100
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Services Provided: Full-service upscale
hotel with meeting and exhibit facilities;
indoor pool, fitness center, business center,
all-day dining and lobby bar in Made Market
and Made Market Delivery to guest rooms;
complimentary shuttle service to/from Tulsa
International Airport; connected to the Tulsa
Convention Center via skybridge and one
block from the BOK Center
DoubleTree by Hilton Hotel Tulsa Warren Place
6110 S. Yale Ave., Tulsa 74136
918-495-1000
doubletree3.hilton.com
Total conference room square footage:
21,502
Capacity of largest seated room: 800
Services Provided: On-site restaurant,
complimentary, covered parking, complimentary airport transportation
Econo Lodge of Tulsa - Airport
11620 E. Skelly Dr., Tulsa 74128
918-437-9200
www.choicehotels.com
Total conference room square footage:
4,900
Capacity of largest seated room: 337
Embassy Suites Hotel Tulsa
3332 S. 79th East Ave., Tulsa 74145
918-622-4000
www.hilton.com
Total conference room square footage:
4,050
Capacity of largest seated room: 350
Services Provided: Audio/visual capabilities, complimentary airport shuttle service,
event assistance from onsite certified
meeting planners
Expo Square
4145 E. 21st St., Tulsa 74114
918-744-1113
www.exposquare.com
Total conference room square footage:
528,250
Capacity of largest seated room: 27,000
Services Provided: Facilities, livestock
complex
Fairfield Inn & Suites Tulsa Downtown
Arts District
111 N. Main St., Tulsa 74103
918-879-1800
www.marriott.com/tuldt
Total conference room square footage:
320
Capacity of largest seated room: 24
Holiday Inn Tulsa City Center
17 W. Seventh St., Tulsa 74119

918-585-5898
www.holidayinntulsa.com
Total conference room square footage:
8,000
Capacity of largest seated room: 200
Services Provided: Full-service hotel; guest
restrooms and access to our outdoor pool
terrace; meeting rooms feature contemporary décor with large windows providing
natural light and views of downtown Tulsa
Hyatt Regency Tulsa Downtown
100 E. Second St., Tulsa 74103
918-234-1234
www.hyatt.com
Total conference room square footage:
38,000
Capacity of largest seated room: 1,250
Services Provided: State-of-the-art, video
and lighting equipment, wireless internet
and presentation supplies
Marriott Tulsa Hotel Southern Hills
1902 E. 71st St., Tulsa 74136
918-493-7000
www.tulsamarriott.com
Total conference room square footage:
44,354
Capacity of largest seated room: 1,008
Services Provided: Computers, printers,
high-speed internet access, 35-mm projector, audio/visual equipment, LCD projector,
microphone, overhead projector, portable
PA system, rear screen projection, video
camera
Osage Casino Hotel Tulsa
951 W. 36th St. North, Tulsa 74127
918-947-5071
www.osagecasino.com
Total conference room square footage:
26,000
Services Provided: Audio/visual equipment, tables, chairs, standard linens, centerpieces, setup and cleanup, beverage station
POSTOAK Lodge and Retreat
5323 W. 31st North, Tulsa 74127
918-430-3299
www.postoaklodge.com
Total conference room square footage:
11,000
Capacity of largest seated room: 350
Renaissance Tulsa Hotel and
Convention Center
6808 S. 107th East Ave., Tulsa 74133
918-307-2600
www.renaissancetulsa.com
Total conference room square footage:
50,423
Capacity of largest seated room: 2,220
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Services Provided: Full-service conference
facility
Rose Bowl Tulsa
7419 E. 11th St., Tulsa 74112
918-732-9676
www.rosebowltulsa.com
Total conference room square footage:
15,000
Headquarters: Tulsa
Silo Event Center
4629 W. 41st St., Tulsa 74107
918-447-2724
www.siloeventcenter.com
Capacity of largest seated room: 200
Stokely Event Center
10111 E. 45th Pl., Tulsa 74146
918-600-4448
www.stokelyeventcenter.com
Total conference room square footage:
3,500
The Broadway Tulsa
720 S. Kenosha Ave., Tulsa 74120
918-605-2560
www.thebroadwaytulsa.com
Services Provided: Tables, chairs, linens,
bartending, security, audio and video
services
The Mayo Hotel
115 W. Fifth St., Tulsa 74103
918-582-6296
www.themayohotel.com
Total conference room square footage:
20,239
Capacity of largest seated room: 550
Trade Winds Central Inn
3141 E. Skelly Dr., Tulsa 74105
918-749-5561
www.tradewindstulsa.com
Total conference room square footage:
4,600
Capacity of largest seated room: 250
Services Provided: Full-service property,
breakfast, with restaurant and club (21 and
older)
Tulsa Air and Space Museum &
Planetarium
3624 N. 74th East Ave., Tulsa 74115
918-834-9900
www.tulsamuseum.org
Total conference room square footage:
19,000
Capacity of largest seated room: 250
Services Provided: Unique meeting
environment in Planetarium and Aerospace
Museum
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Tulsa Drillers and ONEOK Field
201 N. Elgin Ave., Tulsa 74120
918-574-8300
www.oneokfieldevents.com
Total conference room square footage:
2,200
Capacity of largest seated room: 125
Services Provided: Wireless internet,
audio/visual, fixed projector screen, sound
system with wired and wireless microphone,
conference call capabilities, full-time catering department, Drillers event staff. custom
catering options, private meeting facilities,
private gated parking lot
Tulsa Performing Arts Center
110 E. Second St., Tulsa 74103
918-596-7111
www.tulsapac.com
Total conference room square footage:
6,638
Capacity of largest seated room: 200
Services Provided: Setup, security, ticket
office, marketing assistance
University of Tulsa Allen Chapman
Activity Center
3135 E 5th St., Tulsa 74104
918-631-2251
https://utulsa.edu/event-planning
Capacity of largest seated room: 540
Services Provided: Audiovisual
Union Multipurpose Activities Center
6836 S. Mingo Rd., Tulsa 74133
918-357-7480
www.unionps.org
Total conference room square footage:
1,808
Capacity of largest seated room: 125
Services Provided: Modular tables with
modesty panels, dry erase board, pull-down
screen

STILLWATER
Conoco Phillips OSU Alumni Center
201 ConocoPhillips-OSU Alumni Center,
Stillwater 74078
918-744-1548
osualumnicenter.com
Total conference room square footage:
20,631
Capacity of largest seated room: 640
Services Provided: Audiovisual equipment
Meditations Catering & Banquet Facility
1205 N. Country Club Rd., Stillwater 74075
405-377-7771
www.meditationscatering.com
Total conference room square footage:
7,500
Capacity of largest seated room: 350

Services Provided: Weddings, receptions, rehearsal dinners, corporate events,
retreats, awards banquets, fundraising
conventions
Payne County Expo Center
4518 Expo Cir. East, Stillwater 74075
405-377-1275
www.pcexpocenter.com
Total conference room square footage:
28,000
Square footage of largest room: 15,000
Capacity of largest seated room: 1,500
Services Provided: Full heat and air,
concession stands, catering kitchens, show
lights, stage and sound systems, livestock
pavilion, stadium
Stillwater Community Center
315 W. Eighth Ave., Stillwater 74074
405-533-8433
tickets.stillwater.org
Total conference room square footage:
14,424
Capacity of largest seated room: 710
Services Provided: Lighting and sound
equipment, 710-seat Winfrey D. Houston
Theater, Lowery Activity Center
Stillwater History Museum at the
Sheerar
702 S. Duncan St., Stillwater 74074
405-377-0359
www.sheerarmuseum.org
Total conference room square footage:
4,368
Capacity of largest seated room: 195
Services Provided: Sound system available on request, folding tables and chairs
available
Stillwater Public Library Meeting Rooms
1107 S. Duck , Stillwater 74074
405-372-3633
library.stillwater.org
Capacity of largest seated room: 250
Services Provided: Videoconferencing,
stage lighting
The Wes Watkins Center
207 Wes Watkins Center, Stillwater 740788091
405-744-9359
meetings.okstate.edu
Total conference room square footage:
35,000
Capacity of largest seated room: 1,000
Services Provided: Audiovisual equipment,
event logistics consultation, decoration
services, office facilities available
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Service Directory
Convention
and Visitors
Bureaus

Oklahoma City Convention & Visitors
Bureau
123 Park Ave., OKC 73102
405-297-8912
www.visitokc.com
contact@visitokc.com
Top Executive: Zac Craig, President

Broken Arrow Convention and
Visitors Bureau
P.O. Box 610, Broken Arrow 74013
918-259-6512
www.visitbrokenarrowok.com
tourism@brokenarrowok.gov
Top Executive: Lori Hill, Tourism Director,
lhill@brokenarrowok.gov
Brian Barger, Convention Sales and Marketing Manager, bbarger@brokenarrowok.
gov

Shawnee Convention and Visitors
Bureau
231 N. Bell Ave., Shawnee 74801
405-275-9780
www.visitshawnee.com
info@visitshawnee.com
Top Executive: Angie Anson, President
& CEO

Claremore Convention and Visitors
Bureau
400 Veterans Pkwy., Claremore 74017
918-341-8608
visitclaremore.org
Top Executive: Tanya Andrews, Director
El Reno Convention and Visitors
Bureau
110 S. Bickford Ave., El Reno 73036
405-262-8687
www.cityofelreno.com/visit-el-reno
hbrothers@cityofelreno.com
Top Executive: Heather Brothers
Midwest City Convention and Visitors
Bureau
100 Midwest Boulevard, Midwest City
73110
405-869-8622
www.visitmidwestcity.com
Top Executive: Susan MacQuarrie
Norman Convention and Visitors
Bureau
309 E. Main St., Norman 73069
405-366-8095
www.visitnorman.com
Top Executive: Dan Schemm, Executive
director
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Stillwater Convention and Visitors
Bureau
2617 W. Sixth Ave., Stillwater 74074
405-743-3697
www.visitstillwater.org
info@visitstillwater.org
Top Executive: Cristy Morrison, President/CEO, Cristy@VisitStillwater.org
Stoney Creek Hotel and Conference
Center
200 West Albany, Broken Arrow 74012
918-259-6512
https://www.stoneycreekhotels.com/
hotel/travel/brokenarrow/
Tulsa Convention and Visitors Bureau
One W. Third St., Ste. 100, Tulsa 74103
800-558-3311
www.visittulsa.com
rayhoyt@visittulsa.com
Top Executive: Ray Hoyt, President
Visit Bartlesville
300 SE Adams Blvd, Bartlesville 74003
918-336-8709
www.visitbartlesville.com
visit@bartlesville.com
Top Executive: Maria Swindell Gus, Executive Director, msgus@bartlesville.com
Visit Edmond
2901 Conference Drive, Edmond 73034
405-341-4344
www.visitedmondok.com

visitorinfo@visitedmondok.com
Top Executive: Jennifer Seaton, Tourism
Director, jseaton@visitedmondok.com

Audio Visual
Action Audio Video Inc.
616 W. Seventh St., Tulsa 74127
918-592-5155
https://actionaudiovideo.net/
Top local executive: Michael Lyons
Services: Serving the hospitality and
meeting industries with in-house audiovisual services
AVL Systems Designs LLC
14901 Bristol Park Blvd., Edmond 73013
405-749-1866
dnix@avl1.com
www.AVL1.com
Top local executive: Ryan Zemke
Equipment/products: Audio, video and
lighting systems, control systems”
Services: Design and integration of
electronic systems including audio, video,
lighting and acoustics, installation
Bravas
2222 W. Hefner Rd., OKC 73120
405-752-1115
jlambert@audiodimension.com
www.bravas.com
Top local executive: James Westbrook
Equipment/products: High-end audio/
video equipment, speakers, televisions,
projectors, screens, A/V components,
cabling, design, installation
Services: Specialty retailer focused on
the design and installation of high-end,
high-performance audio/video and home
automation with two locations in two
states
CNS Productions
400 S. Vermont, Ste. 100, Oklahoma City
73108
405-900-9550
www.cnsproductionsok.com
Top local executive: Brian Witham
Equipment/products: Complete audio
systems, wireless microphones, video
projection kits, projection screens
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Services: Corporate event production,
event design and production, audio
production, video production, event
management
Cory’s Audio Visual
9525 W. Reno Ave., OKC 73127
405-682-8800
www.corysaudiovisual.com
Top local executive: Brad Poarch
Equipment/products: All major manufacturers
Services: Sound reinforcement, stage
and video lighting, projection, image
blending, videoconferencing, event production, design and engineering, rigging,
HD video and custom solutions provider,
service and support
Custom Technologies Plus
2421 N. Aspen Ave., Broken Arrow 74012
918-251-6303
www.customtechplus.com
Services: Custom installation of audio,
video, lighting
Edge Productions
5601 Huettner Dr., Norman 73069
405-265-8400
www.gowithedge.com
Top local executive: Jane Anderson
Equipment/products: Professional
lighting, sound, video, LED displays,
teleprompting
Services: Full-service live event production company
Ford Audio-Video Systems Inc.
4800 W. I-40 Service Rd., OKC 73128
405-946-9966
www.fordav.com
Top local executive: Claire Ford
Owner: Claire Ford
Services: Design, installation, service,
training and rental of professional sound,
video and lighting systems
J.D. Young Co.
116 W. Third St., Tulsa 74103
918-582-9955
www.jdyoung.com
Top local executive: Doug Stuart
Bob Stuart
Services: Projector and screen installation, sound system, flat-screen displays,
multimedia lectern, interactive whiteboard, videoconferencing systems
Native Audio Visual LLC
7988 E. 129th St., Bixby 74008
918-924-5603
www.nativeav.com
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Top local executive: James L. Turney
Services: Sales/installation and service
of audio/visual equipment
Video Revolution
7030 S. Lewis Ave., Tulsa 74136
918-495-0586
ron.witmer@videorevolution.com
videorevolution.com
Top local executive: Ron Witmer
Services: Installation, IT, production,
repair, duplication, sales
Voss Lighting
721 N. Ann Arbor, OKC 73127
405-949-1919
www.vosslighting.com
Top local executive: Stephen Cossey
Services: Lighting design, energy-saving
solutions
Warner Sound & Video
5701 SE Adams Blvd., Bartlesville 74006
918-331-9358
info@warnersound.com
www.warnersound.com
Top local executive: Dane Warner
Debbie Warner
Services: Audio, video, lighting, equipment rental, live production, on-site
service

Catering
Companies

Abbey Road Catering
203 Hal Muldrow Dr., Norman 73069
405-360-1058
meagan@abbeyroadcatering.com
abbeyroadcatering.com
Allison’s Fun Inc.
3200 Double C Dr., Norman 73069
405-447-1118
kyle@allisonsfuninc.com
www.allisonsfuninc.com
Owner: Robbie Allison
Aunt Pittypat’s Catering
1515 N. Portland Ave., OKC 73107
405-942-4000
app1515@coxinet.net
www.auntpittypatscatering.com
Owner: Aunt Pittypat’s Parlor Inc.
Owner: Maggie Howell-Dowd
B&B Catering & The Bryant Center
2200 N. Bryant Ave., OKC 73121
405-427-7675
demetra@bandbcateringokc.com
https://bandbcateringokc.com/

Owner: Demetra E. Bailey
Back Door BBQ
315 NW 23rd St., OKC 73103
405-525-7427
backdoorbarbecue@gmail.com
backdoorbarbecue.com
Owner: Katheryn Mathis
C2 Catering
3801 SE 29th St., OKC 73115
405-473-3000
www.c2catering.com
Catering by PartyServe
3902 E. 15th St., Tulsa 74112
918-748-0111
www.partyserve.com
The Chalkboard
1324 S. Main, Tulsa 74119
918-582-1964
catering@thechalkboard-tulsa.com
www.thechalkboard-tulsa.com
Clarion Hotel
2600 N. Aspen Ave., Broken Arrow 74012
918-258-7085
gm.ok161@choicehotels.com
www.clarionoftulsa.com
Creative Catering by Sherian
1425 New Sapulpa, Sapulpa 74066
918-224-4301
freddiesbbq.com
Deep Deuce Grill
307 NE Second St., OKC 73104
405-235-9100
info@deepdeucebarandgrillokc.com
deepdeucebarandgrillokc.com
Elote Cafe & Catering
514 S. Boston, Tulsa 74103
918-582-1403
info@elotetulsa.com
elotetulsa.com
Owner: Libby Billings
Fazoli’s Restaurant
6821 Northwest Expressway, OKC 73132
405-720-1343
www.fazolis.com
Fazoli’s Restaurant
13600 N. Pennsylvania Ave., OKC 73120
405-755-0405
www.fazolis.com
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Flint Restaurant
15 N. Robinson Ave., OKC 73102
405-605-0657
contact@flintokc.com
flintokc.com
Imperial Catering & Dining
2020 N. Mingo, Tulsa 74115
918-437-1300
www.imperialco.com
Italian Express
119 W. Main St., Ste. 101, OKC 73102
405-602-3181
hassand@swbell.net
Jamil’s Steakhouse of Oklahoma City
4910 N. Lincoln Blvd., OKC 73105
405-525-8352
www.jamilssteakhouseokc.com

Oak Tree Country Club
700 W. Country Club Dr., Edmond 73003
405-340-1010
www.oaktreecc.net
The Prairie Gypsies Catering Co.
415 NW 30th St., OKC 73118
405-525-3013
food@prairiegypsies.com
www.prairiegypsies.com
Rococo Catering
2824 N. Pennsylvania Ave.1, OKC 73107
405-534-8838
sam.catering@rococo-restaurant.com
www.rococo-restaurant.com/catering
1 Second location at Northpark Mall

Jimmy’s Round Up Café & Catering
1301 SW 59th St., OKC 73119
405-685-1177
www.jimmysroundupcafe.com
Owner: Jimmy Collins

Running Wild Catering
3830 N. Maney St., OKC 73112
405-942-0381
catering@runningwildcatering.com
www.runningwildcatering.com
Owner: Vicki Allen
Debbie Lowery
Teresa Walters

Just Catering by Orr
6125 S. Sheridan Rd., Tulsa 74133
918-523-9500
orrnalp@justcateringbyorr.com
www.cateringbyorr.com

Salt & Surrey Catering
2000 Remington Pl., OKC 73111
405-425-0289
info@saltandsurrey.com
saltandsurrey.com

Ludger’s Catering & Events
1628 S. Main, Tulsa 74119
918-744-9427
megan@ludgers.com
ludgerscatering.com
McAlister’s Deli
10440 S. Western Ave., Ste. A, OKC 73139
405-691-3354
www.mcalistersdeli.com
McAlister’s Deli
3525 W. Memorial Rd., OKC 73134
405-748-3351
www.mcalistersdeli.com
Meditations Catering & Banquet
Facility
1205 N. Country Club Rd., Stillwater
74075
405-377-7771
info@meditationscatering.com
www.meditationscatering.com
Ned’s Catering
6444 Northwest Expressway, Ste. 840 A,
OKC 73132
405-810-0208
www.nedscatering.com
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ServeGroup Food and Beverage
Management Solutions
2032 Utica Square, Tulsa 74114
918-748-0111
https://www.servegroup.com/
The Tasting Room
4318 N. Western Ave., Oklahoma City
73118
405-604-3015
www.thetastingroomokc.com
Urban Catering dba Belle Isle Brewery
1900 Northwest Expressway, OKC 73118
405-840-1911
contact@belleislerestaurant.com
www.belleislerestaurant.com
Owner: Urban Catering dba Belle Isle
Brewery
Venue 104 Catering
1800 NW 122nd St., OKC 73120
405-936-3139
derek@venue104ok.com
venuecateringokc.com

Will Rogers Theatre
4322 N. Western Ave., OKC 73118
405-604-3015
info@willrogerstheatre.com
www.willrogerstheatre.com
Owner: Western Concepts Restaurant
Group

Special Events
Planners
Allison’s Fun Inc.
3200 Double C Dr., Norman 73069
405-447-1118
www.allisonsfuninc.com
Owner: Robbie Allison
Top Executive: Russell Allison
Percentage of Business: Corporate,
80%; Individual, 20%; Wedding, 0%;
Other, 0%
Services offered: Offers entertainment
and support for all types of events
Specialties: Company picnics, casino
parties, corporate events
Avos’ Agency
5830 Northwest Expressway, Ste. 228,
OKC 73132
405-990-1381
avosagency.com
Owner: Craig Huddleston
Top Executive: Craig Huddleston, Founder and President
Services offered: Strategy, creative,
events and streaming
Specialties: Overall event design
Epic Events LLC
2821 Carlton Way, OKC 73120
405-706-7484
www.epiceventsok.com
Owner: Nicole Thomas, Owner, Nicole@
EpicEventsOK.com
Percentage of Business: Corporate,
10%; Individual, 0%; Wedding, 0%; Other,
90%1
Services offered: Event coordination for
nonprofit fundraising, corporate event
planning and social event planning &
execution
Specialties: Specializing in corporate,
nonprofit and social events
Event 1 Productions Inc.
1601 S. 129th West Ave., Sand Springs
74063
918-245-8006
www.event1inc.net
Owner: Corbin H. Potter
Percentage of Business: Corporate,
25%; Individual, 0%; Wedding, 0%; Other,
75%1
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Services offered: Floor plan layouts,
unique custom displays, graphics and
more
Specialties: Audiovisual production,
large-format event printing
Event Planning by Leilani Inc.
1601-1603 Exchange Ave., OKC 731555593
405-232-0911
www.eventdecorating.com
Owner: Leilani Kathleen Stendebach,
CEO, leilani@eventdecorating.com
Percentage of Business: Corporate,
75%; Individual, 15%; Other, 10%
Services offered: Party and event
rentals, full service trade show setup and
decor
Specialties: Two certified balloon artists
on staff, registered meeting planner
Eventures - Events, Weddings &
Rentals
340 S. Vermont Ave., Suite#135, OKC
73108
405-755-3333
www.eventures-inc.com
Owner: Mary Ellen Alexander, CEO, mea@
eventures-inc.com
Top Executive: Whitney Tatum, President
and Director of Operations
Percentage of Business: Corporate,
70%; Individual, 5%; Wedding, 10%;
Other, 15%
Services offered: Strategy and design;
lighting, audio, video, scripting, design,
graphics, run of show, schematic renderings
Specialties: Custom event design and
fabrication, corporate, experiential, nonprofit, luxury weddings
factor 110 LLC
3421 N. Walnut Ave., OKC 73105
405-604-0041
www.factor110.com
Owner: Brian Ferrell, brian@factor110.
com
Percentage of Business: Corporate,
70%; Individual, 10%; Wedding, 5%;
Other, 15%
Services offered: Event management,
destination management, event rentals,
and audiovisual production
Specialties: Destination management
specializing in nonprofit and association
events and annual meetings
Farthing Events
427 S. Boston Ave., Ste. 517, Tulsa 74103
918-766-9604
www.farthingevents.com
Owner: Ashley Farthing
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Services offered: A full-service event
design and production company
Specialties: Weddings and social events
HeyDay Entertainment
3201 Market Pl., Norman 73072
405-310-3500
https://www.heydayfun.com/
Owner: Brad Little, Partner & General
Manager
Trey Bates
Kurt Crooks
Michael Lawrence
Top Executive: Trey Bates
Michael Lawrence
Kurt Crooks
Percentage of Business: Corporate,
30%; 1 Individual, 70%; Wedding, 0%;
Other, 0%
Services offered: Parties, events and fun
activities
Specialties: High-capacity event venue,
laser tag - 7,000-square-foot, two-level arena; DoubleDave’s Pizza - pizzas;
Stromboli, pepperoni rolls, 18-hole mini
golf course; 50-game arcade; ropes
course; 24-lane bowling, team building,
event planning, customer service
Impression Productions
12300 Maple Ridge Rd., OKC 73120
405-990-8289
Owner: Lisa Marie Zinnamon, Owner/
Director
Percentage of Business: Corporate,
50%; 1 Individual, 25%; Wedding, 25%;
Other, 0%
Services offered: Full-service event
management firm for corporate entities
and nonprofit associations
Specialties: Corporate events, weddings,
fundraisers, family reunions, anniversary
and festivals
Judy Lehmbeck Bridal and Party
6207 N. Villa Ave., OKC 73112
405-630-5453
Owner: Judy Lehmbeck
Percentage of Business: Corporate, 2%;
Individual, 8%; Wedding, 90%; Other, 0%
Services offered: All special event planning including weddings, birthday parties,
bar and bat mitzvah
Specialties: Wedding planning and event
planning
Lasting Impressions of Tulsa LLC
7107 S. Yale, Ste. 308 (mail only), Tulsa
74136
918-629-1877
www.litulsa.com
Owner: Lynn H. Wheatley, CEO, Lynn@
LITulsa.com

Percentage of Business: Corporate,
15%; Individual, 15%; Wedding, 70%;
Other, 0%
Services offered: Event planning and
production; design and decor, floral
design, event rentals
Specialties: Vendor selection, design
and decor, attention to detail
Marianne’s Rentals for Special Events
Inc.
225 W. Britton Rd., OKC 73114
405-751-3100 FAX 405-752-9688
www.mariannesrentals.com
Owner: Marianne K. Long
Top Executive: Duane Long, Vice President & Outside Sales
Percentage of Business: Corporate,
40%; Individual, 20%; Wedding, 35%;
Other, 5%
Services offered: Rental products
Specialties: Corporate events, dinner
parties, weddings, festivals, or fundraisers
Orr Family Farm & RR LLC
14400 S. Western Ave., OKC 73170
405-799-3276 FAX 405-799-7794
www.orrfamilyfarm.com
Owner: Glenn R. Orr
Top Executive: Shanain D. Kemp, Manager/Event Director
Percentage of Business: Corporate,
30%; 1 Individual, 50%; Wedding, 15%;
Other, 0%
Services offered: Offers a variety of
rides, activities, educational opportunities and delicious food and treats.
Specialties: Birthday parties, church
outings, picnics, hayrides, train rides,
weddings, birthday parties
RumbleDrum
624 South Boston Ave. Suite 1030, Tulsa
74152
918-899-0123
www.rumbledrum.com
Owner: Todd Wade, Chief Executive Officer, todd@rumbledrum.com
Joe Mathis, Chief Creative Officer
Percentage of Business: Corporate,
60%; Individual, 10%; Wedding, 10%;
Other, 20%
Services offered: Event planning, guest
services, branding, identity consultation

Video
Companies
Avcom Productions
3158 S. 108th East Ave., Ste. 275, Tulsa
74146
918-627-2301
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www.avcomprod.com
Top Local Executive(s): Charles Halliburton
Owner: Charles Halliburton
Description of Services: Video production, graphics and animation production,
scripting and planning, set and room
design, large screen and multi-screen
projection, projection mapping and
blending, building projection
Industry Focus: Corporate and fundraising events, creative ideas for events,
unique event production and on-site
services.
Areas of Production Specialty: Specialty production - large-format, high-resolution production and projection,
projection mapping and blending on
large screens, multiple screens, buildings
(exterior and interior), shapes, etc.
Beals Cunningham Strategic Services
2333 E. Britton Rd., OKC 73131
405-478-4752
www.bealscunningham.com
Top Local Executive(s): Mike Cunningham
Nick Cunningham
Description of Services: Full-service
advertising agency providing an array of
strategic services and tools designed to
help companies sell better
Industry Focus: Casinos, large equipment
dealers, automotive dealers, restaurants,
etc.
Areas of Production Specialty: Digital
media, traditional media, collateral, sales
promotion, etc.
Blue Circle Productions
3241 N. Walnut Ave., OKC 73105
405-604-0041
www.bluecircleproductions.com
Top Local Executive(s): Brian Ferrell,
brian@factor110.com
Owner: factor 110 LLC
Description of Services: Audiovisual
production, content creation, technology
solutions, stage management and equipment rentals
Areas of Production Specialty: Turnkey
and individual services, as well as rentals,
for lighting, audio, video, staging, special
effects and event logistics
Bold Multimedia
3812 Havenbrook Circle, Norman 73072
405-701-8103
www.bold-multimedia.com
Top Local Executive(s): Krystyn R. Richardson
John W. Richardson
Owner: Krystyn R. Richardson
John W. Richardson
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Description of Services: Advertising +
Branding + Technology
Industry Focus: Commercial and nonprofits
Areas of Production Specialty: Animation,
editing, computer graphics, scriptwriting,
advertising and multimedia, including
graphic design, photography, video production, web design, consulting
Critical Mass Productions LLC
P.O. Box 893275, OKC 73189
405-842-3343
www.cmpedge.com
Top Local Executive(s): Don V. Stephens
Owner: Don V. Stephens III
Description of Services: Provide a wide
range of professional video production
services—including HD video production,
video editing services and closed captioning services
Industry Focus: UHD/4K/5K digital
acquisition and post
Areas of Production Specialty: YouTube
Ready certified closed-captioning vendor
CVWmedia Inc.
102 W. Eufaula, Ste. 210, Norman 73069
405-360-6456
www.cvwmedia.com
Top Local Executive(s): Kevin Hanley
Owner: Kevin Hanley
Description of Services: Produces motion graphics, 3-D, animation, video and
print design
Industry Focus: Local and national corporate clientele
Areas of Production Specialty: Video,
motion graphics and print design for
corporate, broadcast and web
Edge Productions
5601 Huettner Dr., Norman 73069
405-265-8400 FAX 405-265-9050
www.gowithedge.com
Top Local Executive(s): Jane Anderson
Owner: Jane Anderson
Industry Focus: All
Areas of Production Specialty: Comprehensive event management and production
Ford Audio-Video Systems Inc.
4800 W. I-40 Service Rd., OKC 73128
405-946-9966
www.fordav.com
Top Local Executive(s): Claire Ford
Owner: Claire Ford
Industry Focus: Corporate, church, education and entertainment venues
Areas of Production Specialty: Live
event production, I-Mag and recording

Freestyle Creative
2200 N. Broadway St., Moore 73160
405-703-4110
freestyleokc.com
Owner: Vahid Farzaneh
Description of Services: Digital marketing; marketing; traditional, print advertising; branding; public relations; film/video
production; App, user interface development; market research; media and news
distribution
Areas of Production Specialty: Pre-production and production
Lampstand Media
700.5 W. Sheridan Ave., OKC 73102
405-455-4441
www.lampstand.tv
Top Local Executive(s): Derek Watson,
derek@lampstand.tv
Nick Jones, nick@lampstand.tv
Owner: Derek Watson
Nick Jones
Description of Services: Film & audio
storytelling production services
Industry Focus: Corporate, nonprofit,
business to business
Areas of Production Specialty: Film,
documentary, audio, podcast
Lippert Media LLC
3309 Oak Hollow Rd., OKC 73120
405-210-7245
www.lippertmedia.com
Top Local Executive(s): Rick Allen
Lippert
Owner: Rick Allen Lippert
Description of Services: Media coaching, media production, media talent
including radio
Industry Focus: Government, business,
the arts
Areas of Production Specialty: Conference speaker and continuing education
recording, directing actors, film style
production of television commercials
and informational videos, video news
releases, radio
MBrown Productions
3217 Staghorn Dr., Blanchard 73010
918-760-6878
mbrownproductions.com
Top Local Executive(s): Michael Brown
Owner: Michael Brown
Description of Services: Audio, video,
film production and post services
Industry Focus: Broadcast media, Corporate Image, Corporate Training
Areas of Production Specialty: Commercial television, historical documentary, corporate image and training
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www.redrockvideos.com
Top Local Executive(s): Pamela D.
Welch, pam@redrockvideos.com
Owner: Pamela D. Welch
Description of Services: Broadcast
commercials, training videos, and corporate videos.
Industry Focus: Corporate, local and
regional individuals and businesses
Areas of Production Specialty: Quality
video production

Old Hat Creative
102 W. Eufaula St., Ste. 200, Norman
73069
405-310-2133
www.oldhatcreative.com
Top Local Executive(s): Zac Logsdon
Owner: Zac Logsdon
Description of Services: Graphic design,
web development, video production,
photography, branding
Industry Focus: Collegiate and professional athletics, entertainment
Areas of Production Specialty: Intro
and highlight videos, commercials, LED
board animations

Traction Marketing
127 NW 62nd St., OKC 73118
405-603-4600
TractionMarketing.com
Top Local Executive(s): Tyler Smith
Owner: Tyler Smith

Video Revolution Inc.
7030 S. Lewis Ave., Bldg. 1, Tulsa 74136
918-495-0586
www.videorevolution.com
Top Local Executive(s): Ron Witmer
Description of Services: Audio, animation, studio rental, equipment rental,
editing, scriptwriting, computer graphics,
duplication
Industry Focus: Cutting-edge electronics for the latest high-quality look
Areas of Production Specialty: Multicamera, high-definition production and
internet streaming

ww
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Red Rock Videos LLC
3325 French Park Dr. Ste. 5, Edmond
73034
405-705-2602

Industry Focus: Moving time-tested
brands across generational chasms,
both in company leadership and target
markets.
Areas of Production Specialty: Brand
videos and storytelling video campaigns
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The census data confirmed that counties with the largest numeric growth are
located in the south and the west. In
fact, Texas claimed four out of the top
10 spots. Looking at population growth
by metropolitan area, Dallas-Fort
Worth-Arlington, Texas had the largest
numeric growth, with a gain of 131,767
people, or 1.8 percent in 2018. Second
was Phoenix-Mesa-Scottsdale, Arizona,
which had an increase of 96,268 people,
or 2.0 percent. The cause of growth in
these areas is migration, both domestic
and international, as well as natural
increase. In Dallas, it was natural increase that served as the largest source
of population growth. For Phoenix it was

What’s happening nationally?

migration.
The fastest growth occurred outside
of metropolitan areas. Surprisingly, no
new metro areas moved into the top 10
largest areas. Of the 390 metro areas in
the U.S., (including the District of Columbia and Puerto Rico), 102, or 26.2
percent experienced population decline
in 2018. The five fastest-shrinking metro
areas (excluding Puerto Rico) were
Charleston, West Virginia (-1.6 percent);
Pine Bluff, Arkansas. (-1.5 percent);
Farmington, New Mexico (-1.5 percent);
Danville, Illinois (-1.2 percent); and
Watertown-Fort Drum, New York (-1.2
percent). The population decreases were
primarily due to negative net domestic
migration.
North Dakota was home to the fastestgrowing county. Among counties with a
population of 20,000 or more, Williams
County, North Dakota, claimed the top
spot as the fastest-growing by percentage. This county’s population rose by 5.9
percent between 2017 and 2018 (from
33,395 to 35,350 people). The rapid
growth Williams County experienced was
due mainly to net domestic migration of
1,471 people in 2018. The county also experienced growth between 2017 and 2018

by natural increase of 427 people and international migration of 52 people.
There is more growth than decline. Out
of 3,142 counties, 1,739 (or 55.3 percent)
gained population between 2017 and 2018.
Twelve counties (0.4 percent) experienced
no change in population, and the remaining 1,391 (or 44.3 percent) lost people.
Between 2010 and 2018, a total of 1,481 (or
47.1 percent) counties gained population
and 1,661 (or 52.9 percent) lost population. Though there has been more growth
than decline overall, the numbers indicate
that this can easily shift year over year.
A deeper dive into the census data
reveals several demographic changes
impacting commercial real estate development: household formations, aging baby
boomers, growing millennials, women
in the workforce and migration toward
the South. Today’s demographic changes
present challenges for commercial real
estate developers, but they also offer lucrative opportunities to firms creatively
adapting to new demands.
•
Mike Kushner is the owner of Omni Realty
Group, a real estate firm in Harrisburg. He can
be reached through www.omnirealtygroup.
com�
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Retirement plans should be piece of M&A puzzle
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Cumberland, Dauphin, Lancaster and
York experience consistent growth. The most
notable trend between
2010 and 2018 in Central
Pennsylvania is that these
counties all experienced
consistent growth yearover-year. Moreover the
Mike
growth was fairly even
Kushner
over the last eight years.
Another trend worth
noting is that the counties have maintained the same order of ranking based
upon population for eight-plus years. For
example, in 2010 the counties in order of
smallest population to largest were Cumberland, Dauphin, York and Lancaster.
This is the same ranking we see in 2018,

2018 was a banner year for mergers
and acquisitions. Global M&A activity was
the second highest on record, with deals
totaling $2.72 trillion. Looking ahead, 76
percent of top executives at U.S. companies expect to close more
deals this year than last,
and a majority predict
these deals will be larger,
according to a report
from Axios. These companies, and others around
the globe, turn to M&A
deals to increase market
John
share and improve their
Jeffrey
business models.
Throughout the M&A
process, executives are hyper-focused
on company synergies and big-picture
goals. As a result, one very important factor often goes overlooked – the employer’s
retirement plans. There are many details
to consider when acquiring a company.
Understanding the seller’s retirement plan
and how it will fit within the current benefit structure is vital to success.
If retirement plans are not considered
upfront, executives may learn that the acquired company has an underfunded pension plan – which can be a deal breaker
– or that the seller’s 401(k) plan does not
meet compliance standards.
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What’s happening locally?

and every year in between.
Lancaster remains the largest and fastest-growing county. At 984 square miles,
it also is the largest of the four counties.
Between 2010 and 2018 it experienced the
largest numeric growth at 24,112 people.
No. 2 in numeric growth was actually the
smallest of the four counties, Cumberland
County, which grew by 16,017 people.
York County grew by 13,301 people and
Dauphin County grew by 8,997 people.

The U.S. Census Bureau recently released new population estimates that
account for and compare the resident
population for counties between April 1,
2010 and July 1, 2018. The outcome? There
are shifts in population taking place across
the nation that may differ from what you
might assume. Here are the highlights at a
national and local level.
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Latest census data reveals trends to watch
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So, if you’re planning a merger or acquisition, consider the retirement plans now
to avoid a headache later on.
If the transaction is a stock acquisition – where the buyer takes full ownership of the selling company – the buyer
then assumes all of the seller’s liabilities,
including its retirement plan. The buyer
has three options for how to handle the
acquired company’s retirement plan. It
can either maintain its own plan and the
seller’s plan separately, terminate the
seller’s plan, or merge the seller’s plan
into its own plan.
If the buyer decides to maintain both
plans, the newly acquired employees can
either be offered the same benefits they
had previously, or a new formula for their
employer benefits. Maintaining both plans
can provide employees continuity of benefits with no impact to the buyer’s retirement plan. However, operating multiple
plans can be burdensome and expensive,
and nondiscrimination testing is needed if
employees are receiving different benefit
packages.
If the buyer is going to terminate the
seller’s plan, this decision should be made
and the process initiated before the companies merge. If the acquired company’s
401(k) is terminated after the transaction,
the seller’s employees will face a one-year
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D
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restriction before being able to join the
buyer’s 401(k) plan, losing out on a full
year of tax-efficient savings and employer
contributions.
The main advantages of termination
are that employees can be integrated into
the buyer’s plan with one benefit structure
for all; there is only one plan to maintain;
and the risk of any liability transfer into
the buyer’s existing plan is avoided. The
downside is that the employee accounts
become immediately accessible. So, if not
rolled over into an IRA or other retirement
plan, employees could squander retirement assets and face penalty taxes for
early distribution.
The final option – merging the seller’s
and buyer’s plans – requires that both
plans be the same type and have a similar
plan design. This option can be efficient
and cost-effective – one benefit structure,
one plan to operate – and it also avoids the
negatives of plan termination.
The risk associated with merging are the
unknown factors of the seller’s plan. Has it
always operated in compliance with all the
complex rules associated with retirement
plans? If not, the buyer’s plan would be at
risk.
Before deciding how to handle the seller’s retirement plan, the buyer will need
to perform exhaustive due diligence. This

includes confirming past operational and
procedural compliance, making sure all
plan documents are up-to-date, and confirming general compatibility between the
plans. Examples include reviewing nondiscrimination testing results from recent
years, the seller’s fiduciary oversight practices, administrative operations such as
distributions, payroll and loan processes,
and fulfillment of government reporting
requirements.
Many companies partner with an outside consultant to conduct a thorough
benefit plan review and help determine
the best option. When experts are engaged
from the start, they can help ensure the
transition is smooth and employees have
a clear understanding of the benefits with
their new employer.
An organization’s retirement plan
should be a consideration from the early
stages of an M&A. Though the evaluation
process can be lengthy, it’s better to anticipate issues that could arise, instead of
realizing them in the midst of the merger
when it might be too late.
•
John Jeffrey is a consulting actuary, specializing
in retirement plan consulting and post-employment health care benefits, for Conrad Siegel,
which is based in Susquehanna Township,
Dauphin County.
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